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| on your 
\ | “Double Featured” 
> 
on Television and 
in Theatres 
Suntbeamchooses ATLAS because ATLAS is FIRST in SERVICE 
and CREATIVE ABILITY! The Atlas Production Department is 
known for its “deadline dependability.” Complete editorial, 
stage, studio, and laboratory facilities housed in one building 
mean QUALITY CONTROL and EXPEDITING of productions 
from script to screen! 
May we show you some of our recent productions? 
Producers of Motion Pictures, Theatrical 
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FIFTH AVENUE 


What price 
MORALE? 


E SEE by the papers that the scientists are 
developing electronic calculators to evaluate 
production methods. 


We think this is all to the good but not enough. 
Because the Key Factor in any successful operation 
is Morale! 


A step in the right direction, we submit, is a train- 
ing program that will visualize to supervisors cer- 
tain fundamentals of good management. For ex- 
ample, the importance of not criticizing employees 
in the presence of others . . . of generously giving 
credit where credit is due . . . of quickly resolving 
misunderstandings before they have a chance to 
grow. 


Caravel has made many training films of this 
type. One in particular—‘‘It’s Up To You”’—was pro- 
duced for Associated Merchandising Corporation. It 
is being used effectively by leading department 
stores with sales in excess of $1,500,000,000. De- 
mand for the film increases. The Department of the 
Navy has purchased 60 prints, the Bell Telephone 
System more than 100. 


We would like you to see this film—as evidence 
of what we can do to help build morale throughout 
your organization. A request, on your business let- 
terhead, will bring you a print for preview. 


FILMS, INC. 


NEW YORK « TEL. 


CIRCLE 7-6110 
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A New DeVry 16mm Projector Engineered for Business! 


FOR FIELD OR FACTORY 
OFFICE OR SHOWROOMS 
IT’S THE NEW DeVRYLITE “5S” 


The 1952 creation of DeVry precision engineering is the 
new DeVrylite “5”. . designed to meet the specific needs 
of business and industry for a truly portable single-case 
high-fidelity 16mm sound projector. In one sleek, jet- 
streamed « OTH pac t case this durable, easy-to-use projector 
serves audiences up to 300 (or larger audiences with 
optional extra loudspeaker). Weighs only 32% pounds 


complete with self-contained loudspeaker and amplifier 


The DeVrylite “5° challenges comparison with any 
existing single-case sound projector in the low-priced 
field. To SEE IT... to HEAR IT PERFORM. | is to 


realize its matchless value. Price complete with protec- 


only $43400 


ONNOS 


Direct-Beam Sound for Audio Perfection! 


A special feature of the new DeVrylite ‘5” is its perma 
nent front-mounted (within the case) 6” speaker which 
“beams” high-fidelity sound direct to the audience. The 
case serves as a “natural sounding board” an innova 


tion in speaker mounting. Hear it! 


—AND FOR REVIEW ROOMS 
IT'S THE INCOMPARABLE DeVry “PRO” 
s the 


OWN 16mm sound Show \6mm. Sound Films 


Enjoy sound films run ¢ Enjoy flickerless silent mov- Plug in a microphone and Connect a record turnta 
se speed of 2 ies run at the required speed add vowe commentary to and add musical bad 


s per second —true of 16 frames per second. All silent films through the pro- ground to films througt 
lutter-free sound you do is “flip a switch” jector’s sound system proyector’s sound system 


© No Electric Current Problem yj Audience Size Screenings 


phone and record Operates efhcrently on AC Optical system accommo- You get superb sound f 
Me pick-up permits or DC, 25-60 evele, 105-125 dates a wide choice of lenses 16mm. originals, “dupes’] 
< we ' { projector alone as a volt lines. Saves the cost of and lamps to meet any case 16mm. prints from 35m f 
public address system a converter of audience and screen size onginals without adjustme@y 


wes hure wet | 


Y Reproduces All Sound Tracks iO) Enjoy Longer Film Shows u u Accommodates Large Speakers 


You obtain hfehke sound Project 2000 ft. of film with- You can substitute the The motor-powered rewi 
from BOTH Vanable Arca wut reel change or special standard speaker with 8 or 12 system automatically r@ 
and Variable Density sound attachments for sound inch speakers for increased winds film with comple 
tracks— without adjustment shows nearly one hour long audience coverage safety. No changing reels 


Corporation 


= 
14 
-12-Point Superiority Check-List of the DeVrglcce 
~ i K 2 Show I6mm_ Silent Films 3 Add Voice to Movies 4 Enjoy Music With Films 
» if pr 
how fil rt their 
DeVev “PRO the sepatate P. A. System all Soued Print 
iddentioal JAN ( Jotnt 
thon of The Vewlet y 
O-Page brochure DeVew 16 sound | 


AT ROLAND REED PRODUCTIONS, YOUR DOAN I 


. located in Hollywood, with a 
resulting economy of operation . . . 


Roland Reed Productions puts 
MORE of your motion picture 


7; dollar ON THE SCREEN than 
Y any other quality producer! 


is something that 


cannot be argued into 
a motion picture 

or promised into it. 

It must be built there. 
If it is lacking, 

the finest sales talk 

in the world won’t 
act as a substitute. 


$ In selecting a producer, these factors 
ore of prime importerce fe you: 


The finest acting talent in Holl 
including many game 
provides perfect casting for 

Roland Reed pictures, ; 


Our writers, directors, and 

have a wealth of experience 

developed from many years of 
training in major Hollywood studios. 


We use the best equipment ia ‘ 
our productions. With many = 

modern stages available, we 
can produce quality picte 

at great savings you. 8 8 


Producers of GENERAL MILLS’ ABC telexssson show, 

Trouble with Father,” starring June and Swart Erwin 

. PROCTER & GAMBLE'S ABC “Beulah Show,” 

Louse Beavers and STERLING DRUGS’ 
Mystery Theatre.” starring Tom Conway 


275 So. Beverly Drive « Beverly Hills, California 
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= INTERNATIONAL SILVER STEWART WARNER CORP. 
STANDARD OF CALIF, FORD MOTOR COMPANY 
AMERICAN TOBACCO CO. CALVERT DISTILLERS 
‘We produce pictures anywhere. Let us help you 


MEASURE OF AN 


INDUSTRY 


w® the 25 pages of business film producer 
listings which begin on Page 51 of this Second 
Annual Production Review carry de- 
tailed information on 116 companies special- 
wing in the production of motion pictures, 
slidetilom and other forms of audio-visualiza- 
tion in the United States, There are, in ad- 
dition, the listings of nine similar companies 
in Canada 

25 other concerns did not provide the full 
reference details required by this publiea- 
tion for a complete listing, Two more have 
just entered the business as of the first of 
the vear, The U.S. total of all listings, which 
we consider to be a fair approximation of 
the size of this special field, is 143 companies. 

bqually important, we have conducted the 
first statistical research on the physical size 
of this field from the standpoint of total em- 
ployment, Aollar volume, and related activ- 
ities, On pages 15 and 4 we reveal the pre- 
liminary results of this research effort. Thus, 
we beheve, both the field and ourselves as- 
sume a definite character as to size and po- 
tentialities, Any business capable of produe- 
ing S15.000,000 worth of highly useful tools 
is worthy of respect and trust. We are equally 
proud of the fact that the creative efforts of 
the producers have saved lives, influenced 
attitudes for better relations between our 
fe tons riecans and mere ased the produc 
tivity of the most productive nation on earth 

The prospects of the future are rich. They 
promise more than the rewards of monetary 
profit to the producers involved. They bring 
to all whe participate in the better films of 
the future the deep satiefaction of aiding 
mankind as much and perhaps more than 
any tool of idea communication now at 


hand for our convenient use Sad 


Robert Seymour, Fastern Manager 
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More THAN 300,000 sound projectors are now in regular and 
frequent use in America, showing Lomm motion pictures to self- 


equipped audiences that have trebled in the past decade. 


As these audiences have increased, there has been a natural quick- 
ening of interest in motion pictures. Also there is a growing tendency 
toward greater selectivity on the basis of subject matter and manner 


of presentation. 


Wilding welcomes this clearly expressed desire for more skillfully 
produced pictures on more vital themes. Last year, 36 of our produc- 


tions were shown to 18.507.722 persons in these volunteer audiences: 


and that excludes other millions who were influenced by Wilding pic- 


tures on television and in showings to personnel for sales training or 


indoctrination. 


We are proud that as audiences become more selective, they select 


more Wilding pictures. 


WILDING 


PICTURE PRODUCTIONS, INC. 


\MIOTION PICTURES SLIDE FILMS 


*CHICAGO 
1345 Argyle Street 


NEW YORK 
385 Madison St. 


*DETROIT . 
4925 Cadieux Rd. 


CLEVELAND 


310 Swetland Bldg. 


*HOLLYWOOI 
5981 Venice Blvd. 


ST. LOUIS 
4378 Lindell Blvd. 


CINCINNATI 
Enquirer Bldg. 
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. A NEW ERA in color slide films... 


Fimp licity (niformity 


Fidelity Coonomy 


4, 


Atach rome 


ag BE Full Color J You prepare your original art or color shots any subject, any color method 


(amy vere) 


Titles 


) We (or you) photograph them on the new Eastman Color Negative (with its 
Z built-in Automatic Masking™) making as many negatives as the print order will 


415 


hor 


require 
yf We make color-corrected Release Prints on the new Eastman Color Positive 


That's all! The prints are ready for projection with color more faithful 
than any you've ever seen. 


Advantage 
/ This process permits superimposed captions anywhere you desire 


Complete uniformity is assured because this is a straight-forward negative-positive 
~< system with all colors produced in a ssmgle developing step 


»ALEUEFK before such perfection in color slide film by amy process at any 
price! Like most great inventions, this provides a method that is better 


and cheaper. 


( Masking: Eastman Color Negative is the only 35mm color 
film that automatically and without error corrects for the im- 
perfections of the color image. Without masking you can't 
have faithful color duplication of color originals. The intrico- 
cies of masking would toke a year to discuss; with Eastman 
Color Negotive, this di ion is y 


Simm Dlack & White Color cHeodachzome Optical Offects Titles 


6 BUSINESS SCREEN MAGAZINE 


: | Kodachre me 
iF — 
| 
Slide Film |. 
"| “Release |” 
Print 
. 
TH WORLDS MOST COMPUTE (000 
— Filn Ini Seward Hollywood 38, calif. 


GUIDED MISSILES 


curoto fi MISSILES are doing so many jobs -o 


well, because the producers are specialists in 


Market Analysis 
Internal Relations 
Public Relations 


Manpower Development 


(ND THE SOLUTION to problems in these fields through 


the visual media... motion pictures, slidefilms, television 


6108 SANTA MONICA BLVD. «© HOLLYWOOD 38, CALIF. «© GRANITE 713! 
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THE /OFFSCREEN 


Lists are written at press 


time as Histness SCHEEN compiles the 


largest in ite thirteen -vear a 
thon history This is entirely staffl-written 
publication, based on many weeks of painstaking 


research among the several hundred companies 


listed om various directories and by every other 
conceivable source as engaged in business file 
production ns listings are included 

The result provides an accurate review of 


studio facilities and principals in the United 
States and Canada. Our basix prerequisite for 
an unqualihed listing was the inclusion of “re 
cent productions and sponsors” as reference data 
for the prospective sponsor in addition to a 
responsible inventory of physical facilities ac 
tually available 

The uivertising pages of this issue broke an 
other publication record as we publish the larg 
est volume of display advertising ever carried 
moan audirvisual publication 

The fact that this sdvertising volume climbed 
te record proportions without pressure of pre 
motional effort is worth noting because it. re 
fleets the selling power of BUSINESS ScREEN 
Which these reputable suppliers of films equip 
ment and services now accept. Their faith is 
justihed by the appearance of Business Screen 
on the desks of every top business executive 
concerned with film and equipment purchases 

But it is also verified by the solid labor of 
stall workers whe helped compile, edit and 
proofread the countless thousands of printed 
lines which make up our editorial pages, bor 
the inevitable degree of error in such a task. we 
offer this pre-publication iprology Supple mental 
data is scheduled to ippear in the following 
meue and will correct and amplify any errors of 
‘tons which human failings reeount bad 


Peatures in the ut Month 
lasix Iw this current volume is the 


Awards Issue” of Business Screen in whieh 


will feature the fileos honored by the Free 
Foundation as well as the film selections 

the Pu Utilities Advertising Association 
ule There will also be a “time 
eaiendar on all U.S. and foreign 


A Word of Dedication 


This largest issue of any audto- 


visual journal published in the U.S 
any time is dedicated to the creative 
and technical people who made pos- 
sible the outstanding business films 
now attracting million fold audiences 


to this medium (DeFrenes photo) 


film festivals, association film awards and our 
own selections of outstanding film programs in 
recent years 

We hope to bring you another picture story 
of the new Audio-Visual Center at the Kimberly- 
Clark Corporation. Case histories of current film 
programs will resume next month in our usual 
thorough detail plus a special film listing seetion 
designed for quick reference use 


International Film Festivals Honor 
“Pictures of the Year” From U.S. 
® Thanks to the kind efforts of Irene A Wright. 
Chairman of the Review Committee and a veteran 
member of the | 
received the official reports on U.S. partieipa 


S. State Department we have 


tion in the annual film festivals held at Edin 
burgh and Venice this past vear 

\ significant omission in these programs ts 
the “tive participation of many outstanding 
business sponsored filrns We hope to en 
courage the interest of both producers and spon 
sors for the recognition achieved through these 
screenings as well as the improvement in U.S. 
participation whieh would result) from more 
contributions by | companies 

Besides, the handsome citations given at both 
Edinburgh and Venice to all films aceepted for 
screening make handsome reading on ofhee and 
studio walls. These documents are something 


to see 


U.S. Participation at Edinburgh 
The Sth International Edinburgh Film Festi- 
val, held in that Scottish city August 19 to Sep- 
tember 9 L951, was a gathering place for the 
20.000) people attended 


the screenings and the Festival period repre- 


films of 28 nations 


sented an excellent opportunity for film makers 


of the world to discuss their common interests 


Elliott A. Macklow of the Fish and Wildlife 
Service. U.S. Department of Interior, was the 
official delegate 

The outstanding U.S. business-sponsored film 
«creened was Ford's colorful American Cowboy, 
shown in the section on countries and people 
Of the 30 U.S. films shown, 4 were of Govern- 
ment origin. These productions included The El 
Centro Story (Navy: Embryology of Human 
Behavior (Navy): Indian Life in Mexico 
(State): and The Story of Menhaden (\nterior). 

Of the non-government films also shown, 
three were theatrical in origin although docu- 
mentary in content. Disney's Beaver Valley 
and United Production .of America’s Gerald 
WeBoing-Boing are well known to cinema-goers 
interested in short subjects. The Golden Twen- 
ties, a March of Time review of American life 
from 1918 to 1930, comprised original footage 
and was based on a study made by historians 
Frederick Lewis Allen and Samuel W. Bryant. 

The fourth subject was Navajo and this was 
its world premiere. The 70-minute film was 
made by Bartlett-Foster Productions and the 
Edinburgh report states the film displays “deep 
feeling and great understanding as it relates the 
resentment a little Navajo boy bears toward the 
white man and his civilization.” 

Other U.S. films included Lament, Drums of 
India, Japanese Family. The Seps of (Men- 
tal Health Film Board), The Hard Core, Uira- 
puru, A Gold Rush Story, Monarch Butterfly, 
Wake Up for Girls, Julius Caesar, Ballet by 
Degas, The Thinnest Slice, The Earth Sings, 
Loony Tom, the Happy Lover, Mother's Day, 
Coney Island, Bird Hunt, and Squeak the Squir- 
rel. Many of these are educational subjects en- 
tered in that special classification. 

U.S. Films at the Venice Festival 

Films originating in the United States were 
numerous at the L2th International Exhibition 
of Cinematographic Art, held at the Lido, Venice, 
Italy on August 8 to September LO last year. 
The great majority of these receiving certifi- 
cates of participation were scientific in nature, 
mostly on medical subjects, with 15 U. S. films 
shown in that category. 13 of these were Gov- 
ernment productions and only 2 from private 
sources, 

The best known of these was Bray Studio's 
Guard Your Heart. Among themedical docu- 
mentary films Aphasia received a first prize in 
the section on medical films, under the subsee- 
tion of films on neuropsychiatry. It is a Vet- 
erans’ Administration subject. Three other Vet- 
erans) Administration films were screened in 
similar areas. 

Paul Hoefler’s Salmon, Life Cycle of the Sock- 
eve was sereened in the natural sciences section 
as were )our Enemy, the Grasshopper (USDA) 
and The story of Venhaden. a | io Department 
of Interior entry 

Union Local, a U.S Department of State 
production was the only U.S. entry in the field 
of “techniques and work” which would encom- 
pass business and industrial films from the U. 8. 
if any were entered. The nearest thing to it was 
a British entry. from Shell OR. titled The His- 
tory of the Helic opter entered in the field on 
“mechanics.” 


It would be interesting to com- 


‘CONTINUED ON PAGE FIFTY) 
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THE MAGIC CYCLE 


There is modern magic in such 
developments as Kelvinator's 
revolutionary new MAGIC CYCLE 
automatic defrosting system —as well 
as in the color film that makes its 


operation clear and understandable ; 


to refrigerator salesmen. Ae 


The MAGIC CYCLE was produced 

in record time by our Animation a 
Department, utilizing our new ‘ 
animation crane (below), one of the 
finest in the 16mm field. Here is a 
perfect application of the animation i | 
technique for presenting a compli- : ah 
cated technical story in an tt 


understandable and compelling way. 


STUDIOS 


HOLLYWOOD 28, CALIFORNIA 
NEW YORK += CHICAGO =: DETROIT 
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REEVES 


ANNOUNCES 


NEW weroven SOUNDCRAFT TAPE 


Only Souncraft SUN magnetic recording 
tepe with improved formuletion has these 
new exclusive features. Available in 

all standard sizes 


to produc 
the ultimate in sound fidelity 

RA BUFF REACH 

BRICA to assure emooth, curl 

free operation, uniform output level and 
high frequency response, plus years of 


extra service 


NEW SOUNDCRAFT 5 DRAWER CHEST 


PERMANEN Ni with five 


drawers, constructed of durable, lined 


boxhoard, containing 625 of 1250 ft. sizes, 


at no extra cost. Only Sounderaft can 
make thie offer 

A PRARY Recordings 
of fine artists, sound effects, memorable 


events can now be conveniently filed with 


the aid of thie new cabinet 


NEW MAGNA-STRIPE” 


Only Reeves SOUNDCRAFT makes Magna- 
Mripe®, the most revolutionary develop- 
ment in moviemaking since “Talkies.” 
Putting Magna Stripe on motion picture 
film is a new process, developed by 

Reeves SOUNDCRAFT. Now, for the first 
time, a magnetic sound track can be 
bended to motion picture film instead 

of of in addition to the photographic 

sound track 

MAW NO Thanks to 


Magna Stripe, sound movies can 


NEW FRA IN MOV 


now be made almost as quickly, 
easily and inexpensively as 

silent films Magna-Stripe sound 
tracks are far superior in tonal 
quality to most professional tracks 
NEW you can 
add Magna-Stripe sound tracks 

to old filma, black-and-white 

or color, at emall cost. Sound 
tracks can be edited, revised, 
translated into different 

languages erased and changed 
as casily as you change your mind. 
*Treademerk by Reeves Soundcraft Corp. 


Y MANUFACTURER OF RECORDING MEDIA 
20 YEARS’ EXPERIENCE IN SOUND RECORDING 


PRODUCTS. . . 


NEW DEVELOPMENTS. . . 
NEW ERA IN MAGNETIC SOUND 


+ 


REEVES 


10 East S2nd Street New York 22, 
RECORDING MATERIALS PERFECTED 
AND MANUFACTURED 

BY RECORDING SPE 


THE ONLY 


Please write Reeves S d 


A BUSINESS FILM REFERENCE AND RESEARCH LIBRARY AT YOUR SERVICE 


Write today for complete details on the Film Guide 
Library and the Business Film Bookshelf Services 


available to subseribers 


Address 


These economical reference k. Superior, Chicago 11. Write today 


services have now been improved to meet your needs. 
Film Guide Library, Business Screen, 150 
don’t delay! 


New Government Catalog Lists 
50,000 Copyrighted Films 


° The Library of Congress rec ently 
issued one of the most valuable film 
reference books published in many 
years. This new publication is a 
monumental 1,256-page catalog that 
lists more than 50,000 motion pic 
tures registered in the copyright 
office from 1912 through 1939. En 
titled Morion Prerures, 1912-1939, 
the catalog contains much informa- 
tion that has up until now been 
available only after prolonged re- 
search in the files of the copyright 
ofhve 

As time passes and old producing 
companies and their films are for- 
cotten, this volume will become in 
creasingly valuable as a reference 
book on films and film history. The 
information given about each film 
ioe ludes, insofar as possible, the 
title, date, producing company, 
sponsor, information about the pub- 
liched work on which the film was 
based, physical description, credits, 
claimant and date of copyright, and 
the author of the film story. The 
material for the entries, which are 
listed alphabetic ally, was obtained 
mainly from the record books of 
the copyright office, the original ap- 
plications for the registration of the 
copyright claims, and descriptive 
material that was supplied at the 
time the films were registered. 

The cumulative catalog has a 268- 
page index, which lists the individ- 
uals and organizations associated 
with each motion picture, and a 
“series List.” which provides the 
name of the copyright claimant and 
the tithe and date for each motion 
picture of a series, Any particular 
film may be located in a variety of 
ways by title, producing company, 
copyright claimant, alternate title, 
name of the work on which the film 
was based, series title, author of 
the film story, sponsor, and releas- 
ing or distributing agents. 

Motion Prorures, 1912-1939 is 
the first publication in the cumula- 
tive series of the CaTaLoc or Copy- 
nicut Exrries. Work has started 
on a supplementary volume that will 
cover motion pictures copyrighted 
in the years 1940 to 1949, These 
two cumulative volumes the 
subsequent semiannual issues of 
Motion Pictures and Filmstrips in 
the regular series of the CaTALoc 
or Coryricutr Entries will consti- 
tute a comprehensive bibliography 
of United States motion pictures 
from L912 to date. 

The volume, which is buckram- 
bound, miay be pure hased for $18 
from the Copyright Office, Library 
of Congress, Washington 25, D. C. 
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EXPERIENCE and SHOWMANSHIP 


Only at Jerry kairbanks. Inc. can you get 


> 4 the same writers, directors, cameramen and technicians whe have produced 


theatrical pictures for Paramount release for mone than 15 years. 


Holly wood’s foremost talent stars as Richard Carlson, Virginia Bruce, 
Ruth Hussey. Diana Lynn, Don DeFore, Barry Fitzgerald, Eddie Bracken, 
Billie Burke have appeared im our commercial presentations. 


lhe patemted and exclusive time and money-saving Multi-Cam process which 
has revolutionized television program filming and now is available for com- 
mercial pictures. 


WK The same guiding experts that have won for the studio two Academy Awards 
for best theatrical short subjects. 


| 


* A “one-stop” service for your try ed pictures, television film 
programming and video spot activities. (Jerry Fairbanks, Inc. is the nation’s 
leading producer of television films as well as the country’s foremost producers 
of top-quality commercial pictures) . 


The patented and exelusive Duoplane process which makes it ible for 
P P pose 


animals to talk on the screen. 


WK More than 25 years experience in every phase of making quality commereial, 
theatrical and television motion pictures. | nequalled color photography and 


“major studio” animation and production facilities. 


> 4 More for the dollar on the sereen and top-flight entertainment that sells, 


THE BEST COSTS NO MORE AT... 


6052 SUNSET BOULEVARD 
HOLLYWOOD 28, CALIFORNIA 


CHICAGO + CLEVELAND 


DETROIT + ATLANTA + HOLLYWOOD 
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The oldest and 


most experienced 


44 YEARS AGO 
(long before Theda Bara 
. became famous 


— as the "Vamp"’), 
Hollywood Film was 
| serving major 
producers! 
— 
| 
it was 1917 
és when Thede Bere 
4 storred in 
"Cleepetra” 
ay } 
‘ Of all the existing film laboratories, only Hollywood Film 
vn can point to a history of outstanding leadership since 
"3 1907! In that time, we've developed the finest production 
4 facilities, plus a “know-how” that assures you highest qual- 
ity prints at reasonable prices. Our modern electronic con- 
trols eliminate notching, make splices invisible, provide 
brilliant sharp definition, and guarantee perfectly bal- 
anced color prints. Try us and see. You will be delighted 
with the results. Send us your NEXT laboratory job. 
‘ Immediate service and prompt delivery of any 
quantity. Lowest prices consistent with fine quality. 
Quotations gladly given. Write tor free lab price list. 
COMPLETE 16MM LAB SERVICE 
@ Negotive Developing @ Release Prints in Vow 
@ Reversal! Processing or Black ond white 
@ Reduction Printing @ Edge Numbering 
@ Contact Printing @ Free Projection Service 
@ Kodachrome Reproductions @ Free Storage Vaults 
@ Free Editing Rooms @ Shipping and Receiving Service 
| 
Finest 
Las WORK 
1907 
HOLLYWOOD FILM ENTERPRISES, Inc. 
‘ 6060 SUNSET BLVD. «+ HOLLYWOOD 28. CALIF. 


MGM Previews “Wild North” First Feature Produced 


With New Ansco Color Negative-Positive Film 


*# The Anseo Division of General 
Aniline & Film Corporation, in co 
oper ation with Metro Goldwyn 
Maver 


ture film made with the new Ansco 


demonstrated the first fea 


Color Negative-Positive process last 
month in New York. The movie 
The Wild North, is primarily an 
outdoor adventure film, but pro 
jected backgrounds and all types of 
optical effeets were used, thus dem 
onstrating the versatility of the 
new process and its application to 
all types of color cinematography. 

The major advantages of the 
process are, aside from faithful col- 
or reproduction and great’ sharp- 
ness and definition, that processing 
can be accomplished by other than 
the manufacturer's own laborato- 
ries, that the new material makes 
filming a relatively lower cost oper- 
ation and that standard black and 
white equipment may be used for 


photography and processing. 


No Direct l6mm Filming 


The 35mm camera film used is 
43. It 


is a multilayer film and can be used 


Ansco Color Negative Type 


in any standard 35mm motion piec- 
ture camera, The process is not 
available for L6mm filming, but re- 
duction Lomm color negatives may 
be made on Type 246 Anseo Color 
Negative Duplicating Film and then 
printed on Type 248 lomm_ posi- 
tive color, 

Anseo Color Negative Type 843 
has an exposure index of 16 in day- 
hight or standard studio ares suit- 
This allows 
considerable depth of field and re- 
sultant sharper definition in both 


able for color work. 


foreground and background. 


35mm Release Printing 

Release prints in 35mm may be 
made on Anseo Positive Type 848 
directly from the camera negative. 
Special effects can be readily intro- 
duced by printing separation posi- 
tives on Anseo Color Duplicating 
Negative Type 46, The resulting 
dupe negative is then intercut with 
the master color negative for re- 
lease printing on Color Positive 
Ty pe 

The processing of the film does 
net require elaborate and expensive 
equipment. Standard b w process 
ing machines with minor modifica 
tions may be used. Processing of 
the negative takes but 90 minutes 

Due to 


and relatively fast processing the 


its flexibility in handling 


new Ansco Color Negative Positive 


process has definite advantages for 


BLSINESS 


use in newsreel or business film 
production. The first newsreel pho- 
tographed and printed in the new 
Anseo color was Royal |b isit, pro- 
duced by Associated Screen News 
of Montreal and recording the re- 
cent visit of Princess Elizabeth and 
the Duke of Edinburgh. 

The applic ation of the process to 
commercial and educational pro-, 
ductions has several interesting fac-' 
ets. Not only can 35mm_ color 
prints be made direct from the 
camera original, but also 35mm 
black and white prints may be ob- 
tained from it. The same 35mm 
original can be used to obtain 
l6mm reduction prints, both color 


and black and white. bade 


AAAA to Hold Annual Meeting 

in West Virginia Early April 

® The thirty-fourth annual meeting 
of the AMERICAN ASSOCIATION OF 
ADVERTISING AGENCIES will be held 
April 3, 4 and 5 at the Greenbrier, 
White Sulphur Springs, West Vir- 
ginia, it was recently announced. 
As it was last year. attendance will 
be limited to 375, maximum num- 
ber of guests the hotel can accom- 
modate. Whether media and adver- 
tiser guests can be invited remains 
to be decided, awaiting reservations 
by member agency people. 

A meeting of AAAA council and 
chapter governors will be held pre- 
ceding the convention on April 2. 
The 1952 annual dinner will take 
place on the evening of Friday, 
April 1. 

Plans for the annual meeting are 
in charge of the operations com- 
mittee of AAAA’s board of diree- 
tors, headed by Louis N. Brock- 
way of Youne & Rupicam, Ine.. 
New York. 


American Management Assn. Meets 
® The Annual Personnel Confer- 
ence of the American Management 
Association is being held at Chi- 
cago’s Palmer House currently on 
February 18-20th. One unit in the 
Workshop is concerned with films. 


You can buy titles for less than 
KNIGHT QUALITY sells for, but 
you cannot get greater value at 
any price. That's why our titles 
cost less in the long run. 


THE KNIGHT STUDIO 


341 E. Ohio Street. Chicago 11, Illinois 
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ITS TELEVISION FILM DEPARTMENT, IN ORDER TO ACCOMMODATE 
AN INCREASING VOLUME OF BUSINESS. 


W: ARE today in a better position than ever to 
offer that wide experience and those special skills so 
essential to the production of outstanding TV films. a 
William Forest Crouch has joined our organization 


as TV executive producer-director. With a record of 


200 TV films in the last three years, he adds much 


to our wealth of experience. 
We have a combination of creative ability and sound eS : 
craftsmanship which assures to you not only “know- es 
how” but also “can-do” and “get-done.” Peis 
Whatever your product, whatever your problem, 

will you let us add your productions to a long list of 

successful TV films, a few of which are:— i 


1847 Rogers Brothers. 
Maxwell House Coffee. 
Best Foods 


. Benton 


Young & Rubicam 


. Benton & Bowles 
& 


Bowles 
Lennen & Mitchell 


. William Esty Company 


Shadow Wave......... »McCann-Erickson 
Plymouth Automobiles ...++N. W. Ayer Son 
Silvercup Bread... ...N.W. Ayer & Son 
Sealtest Ice Cream ....+N.W. Ayer & Son 
Playtex Girdles . at ... Foote, Cone & Belding 4 + 
WE HAVE A LOT OF GOOD IDEAS. WHEN Kaiser-Henry Jr. W. H. Weintraub & Co. 
YOU ARE PLANNING YOUR NEXT TV Royal Lace Paper .. Kiesewetter Associates 
Ivory Soap .......... .......Compton Advertising / 
FILM JOB, LET US TALK WITH YOU. ee SO eee Compton Advertising 
Drene .. ..Compton Advertising 
Warner Girdles. ...+++C. J. LaRoche & Co. 


ESTAB TV SHORTS AND 


1937 165 WEST 46TH STREET — NEW YORK 19... PHONE PLAZA 7-6600 COMMERCIALS — 


1952 PRODUCTION REVIEW 


13 


4 


Coiproration 


MODEL 22 


AUTOMATIC DEVELOPER 


Model 22 is a portable developing machine for 
lomm black and white, negative, positive or 
reversal him. Operates in daylight. Capacity upto 
60 teet per minute Self contained, enurely auto 
mati, easy to operate, Complete retrigeration, 
re-circulanng systems, air Compressor and posi 
tive temperature controls. Moderately priced 


She 


HOUSTON 


1 


Today's demand for taster, betcer, more depend- 
able processing presents an excellent opporconity 
for loca! laboratories in every community. Hous- 
ton-Fearless equipment, standard of the morion 
picture industry in Hollywood and throrghout 
the world for 20 years, makes it possible int you 
to offer processing service. in your localicy chat is 
days and weeks ahead of “out of town” schedules. 
Houston-Fearless processing machines handle the 
entire job from camera to screen with each 
winder fully automatic control. Quality of work is 
surpassed. Take advantage of the need for this 
service in your Community. Write for infoema- 


1801 W. OLYMPIC BLVD + LOS ANGELES 64, CALIF. 


FEARLESS 


“World's largest manufacturer of 


motion picture processing equipment” 


POR BETTER SHOWS Usk THE AL DIONISUAL PROJECTIONISTS HANDBOOK 


Many larwe ts business fir = the manual contains step by step lessons on good show 
Audio Visual Projectionist’s Handbook to train manship; sells at only $1.00 per copy, postpaid. 
employer This ur illustrated Order today from Br SINESS SCREEN, hi ago ll. 
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Film Council of America 
Elects 1952 Board Members 


* New members elected to the 
board of directors of the Fim 
Councit oF AMERICA have been 
announced by E. 
Brooker, chairman of the past 
beard, from the Chicago head- 


“quarters. 


In aceord with the provisions 
of the recently amended con 
stitution three members were 
selected by the national affiliate 
representation, six members by 
the local film councils, three by 
the sustaining membership, six 
by the constituent membership, 
and, in addition, three members 
at large will be chosen at the 
first board meeting 

National affiliate membership 
is open to non-profit organiza- 
tions, national in scope, which 
employ audio-visual materials. 

Sustaining membership — is 
open to individuals, corpora- 
fons, firms, or organizations 
interested in the production, 
distribution, or use of audio- 
visual materials 

Constituent membership is 
composed of non-profit organi- 
zations or any department, divi- 
sion, or section, national in 
scope, and primarily concerned 
with the use. distribution or 
production of audio-visual ma 
terials for educational purposes. 

Board members chosen from 
the athliate membership were: 
Robert Disraeli, American Jew- 
ish committee: L. Robert Oaks, 
National Association of Manu- 
facturers: M. Starr, Interna- 
tional Ladies’ Garment Workers 
Union. Representing the local 
film council group: Dr. H. M 
Kauffman. Denver, Colo.: 5. K. 
Taylor, Gary, Ind.; Miss H. 
Rachford, Los Angeles, Calif.; 
M. Sunder. Hamilton, Ontario; 
Mrs. L. P. Demarest, Newark, 
N. J.: and Miss B. Landers, 
Kansas City. Mo. 

Selected from the constituent 
organizations: representing the 
American Library association, 
Margaret Rufsvold of the Indi- 
ana University Library school; 
Canadian Film Institute, Gor 
don Adamson, executive secre 
tary: NAVA, Donald White. 
executive vice president; NEA, 
J. J. MePherson, executive see 
retary: and NUEA, J. O. Kel 
ler, Pennsylvania State College. 

Sustaining membership rep- 
resentatives: one-year term, 
John Flory, Eastman Kodak 
Company: two-year term: Wal- 
ter Colmes, Encyclopaedia Bri- 
tannica Films: three-vear term: 
W. A. Moen. Bell and Howell 


Company 
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Sometimes even 
these won't do... 


Many machine operations in a modern industrial plant are so 
rapid even the eye can't follow. Time and motion studies by usual 
methods often fall short of the needed exactness. 


Because accurate analyses can mean the difference between 
profit and loss, many plant engineers now depend on movies taken 
with Bell & Howell precision equipment. 


The experience of the Ramsey Corporation is only one of 
many. The extraordinary precision with which Bell & Howell 
cameras, projectors and accessories are built make them ideal for 
all industrial needs. 


Basic for industrial use... 
The 16mm 70-TM, shown here, is built both 


for heavy-duty and precision work. 7 accu- 
rate film speeds especially for time study 

500, 750, 1000, 1500, 2000, 3000 and 4000 
frames per minute. Accurate spring drive. 
Adapted to take electric motor. The wide 
variety of accessories for this camera make 
it ideal for any industrial purpose. Special 


projectors for time study use also available. 


You buy for life when you buy... 


Bell & Howell 


PRODUCTION REVIEW 


How Ramsey Corporation solved , 


vexing time study problem. . . 


Ramsey Corporation of St. Louis, makers of auto- 
motive piston rings and expanders, needed depend- 
able analyses of certain machine operations as a 
basis for piece rates. Usual observational methods 
produced unsatisfactory results 


With the cooperation of Bell & Howell engineers, 
time studies were then made on film using Bell & 
Howell equipment. The result was the establishment 
of piece rates satisfactory to all concerned. The 
visual analyses also led to a number of improve- 
ments in operational methods. Shown is William A 
Vogler of Ramsey Corporation exhibiting time study 
film to group of employees 


BOOKLET SHOWS HOW MOVIES AID 
IN TIME-MOTION STUDIES 


(Teor ovt and send today 


Bell & Howell Company 
7108 McCormick Road, Chicago 45, Il. 


Gentlemen 
Please send me your free booklet 
“Measure Time Accurately.” 


Nome 


City 
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IN BESENESS FILM PRODLCTION 
ECA. Prosser which engaged 
F | urge wal filer evaluation “reening* 
reas will be luded at the Mate College 
{ Wael ton om Jur Howard Kresge, whe 
aw the director of the massive screen 
etlort reports that appr imately 
hil which er nearly every phase of agri 
ilture and industry in the have been 


* 


We 


evaluation 


Stanford Smith 


pre 


ev 


sgree that this is probably the 


atte d 


Named “Adman of Year" 


\ former head of the Visual Instruction See 

ut the General Electric Company has just 
n named as the Industrial Advertising Man 
1951 These honors were accorded J. Stan 
{ South, manager advertising and sales 

of the General bleetri Company 
ata New York ceremony 


Honored for thew veteran service were Arthur 
Crendahl, slidefilm department retou h artist; 
Ed Satory, slidefilm cameraman; Oliver Horn, 
executive vice-president Ruth Axling. 
to the treasurer: Otte Simunich, director of the 
art department Max staplefeldt projection serv 
ee Jack Simpson, chief retouch artist in the 
slidefilim department Dorothea Boudinot ph ito 
laboratory: Ford Pearson, head of the slidehilm 
lepartment Seeger al effects tech- 
nician in the motion picture department and 
Huge Anders, head of the photo laboratory 

The anniversary program concluded with the 
showing of the new Chevrolet. motion picture, 


O Mara’s Chain Miracle, produced by Jam Handy 
and starring Victor McLaglen 


n bebruary Smith aleo well known 
th held ax the director of “More Power 
\ in which visuals have \ VIEWPOINT is expressed hy dliam G Rowe 
rele second from leit above) Carter Adv. Agency p. 
: The Jam Handy Organization Honors 11 during pre-shooting of Seidlit: Paint Co.'s ta 
Vembers Wath Years Service ommercials at Sarra, Ine Chicago studios 
® The Jam Hands Organization recenth hen 
4 red Tl of ut eml for serving with the Is There Anything Less Than “Full Color™ 
— prt { than 25 years. President in the Language of Business Pictures? 
la uldressed his entire staff of Its a rare dav when a release does not cross 
4 rT enting a Haruilt wateh to those hon our desk announcing a new film “in full color 
farthfal cooperatic ver a 2> vear span We've been trying to figure out how the phrase 
a New Chicago Headquarters for Business Screen 
* \ { Mays 1952. Bustness Screen These new quarters are located opposite 
will py ae pole te building devoted t Lovola Park on Chi ago s North Shore, 
~ ts headquarter perations and direct-mail overlooking Lake Michigan. The move fol- 
tis ' OOb Sheridan Road is our new lows a recent trend toward decentralized 
os future date location of business in the Chic ago area 
FACILITIES 
AND SERVICES 
Editorial 
file. Design 
Reference 
Library 
iddressing 
Vailing 
Services 
Film 
Researe h 
and 
Reviewing 
lt 


Prooucer Poticy in session at Ra- 


phael G Wolff Studios, Hollywood. Clockwise 
around table (1. to r.) are James Moore, anima- 
tion: Arthur Treutelaar, production; MacDonald 
head; Mr. Wolf; 


David Lurie, film editing: Sally Assin, executive 


( Pic- 


VacPherson, creative dept 
secretary; and Lester Johnson, comptroller 


fure story follows in an early issue.) 


began. There has never been half or quarter 
color. to our knowledge, and those who use the 
term sometimes refer to portions of films as be 
ing in “full” color, so it does not ordinarily dis- 
tinguish a film all in color from one partly in 


black and white 


Ten or fifteen years ago, the general public 


term for color movies seemed to be “Techni 
color.” It didn’t matter what kind of movie it 
was-—-home, industrial or theatrical, if it wasn't 


black 


sciousness has gradually developed that not all 


and white, it was “Technicolor.” Con- 


color films are processed by Technicolor, but 
just the plain word “color” is still not enough, 
it must be “full” color, according to sponsors’ 
publicity people, anvthing less is 


not good 


enough. Let's name the specific 
New GE Color Film Aims at Specific 
Buyers With Real “Accent on Accuracy” 


pro ess. 


* Accent on Accuracy is another in the note- 
worthy series of General Electric product pic 
tures aimed at specific industrial buyers of 
equipment. This one is made for the utility 


companies and specifically for the men or de- 
partments in the utility companies responsible 
for the of 


meters. 


buving and maintenance electric 
Title of the picture comes from the theme that 


accuracy is extremely important in industrial 
instruments and machinery, and manufacturing 
accuracy is extremely important in the produe- 
tion of electric meters. 

Steps in the manufacture of the new GE elec- 
tric meter are shown in considerable detail. The 
reasons for GE's ability to produce accurate in- 
struments are given as: use of specialized per- 
sonnel, use of precision machinery, and continu- 
ous quality control. Reason for buying the new 


const, 


meter is because of its reduced maintenance 


Often industrial sales films, made for a spe 
cialized audience, are not of much interest to one 
net in the industry aimed at. But this film, like 
other pictures in this GE series, is 
and instructive in itself that any general audi- 
ence of men should find it very enjoyable. The 
picture is in color, 40 minutes in length, and was 
produced on location in the GE plants and in 


the Raphael G. Wolff Studios, Hollywood. ma 


so interesting 
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Serving Industry, Education 


And Government... . 


At this annual period of review, we at Pathescope wish to say, 


You 


to all 
those who have given us the opportunity to examine their 
problems . . . collaborate on solutions . . . apply our creative 
organization to the design and production of films whose 


effectiveness gives us much satisfaction. 


PATHESCOPE PRODUCTIONS 


THE PATHESCOPE COMPANY OF AMERICA, INC 
580 FIFTH AVENUE, NEW YORK 19, N. Y. 
PLAZA 7-5200 


PRODUCERS OF + MOTION PICTURES + FILM STRIPS + TELEVISION 
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OPAQUE PROJECTION PRACTICES is a free service bulletin; a literary 
clearing-house of visual teaching practices in all grades and for all 

subjects. It discusses many applications of opaque projection to improving student 
interest and understanding. It is a medium of exchange, between classroom teachers, 

relating to specific usages of the opaque projector at all teaching levels. It is a 
continuing study of current information on the growing place and use of the 

opaque projector in modern visual education. Its frequent listing of free source 
material alone is invaluable to teachers with limited budgets. 


Fill out and mall the coupon below, and we shall gladly send you with 
our compliments the current issue of OPAQUE PROJECTION PRACTICES, and mail 
you regularly forthcoming issues. 


CHARLES COMPANY 


eer teee 
60 Badger Avenue, Newark 8, N. 
The Largest Manufacturer of Opaque 


‘VU-LYTE 


OPAQUE PROJECTOR 


Editor, O.P.P., c/o Cheries Beseler Co., 
60 Bedger Ave., Newark 8, N. J. 

Please send me without charge the current issue of OPAQUE PROJECTION PRACTICES and put 

me on your moiling list to receive forthcoming isswes. 
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FOR PROVEN 
PROFESSIONAL RESULTS 


The Same Professional 


Features Whether You Choose A 


35mm or 16mm 


Mitchell 


Years-ahead smooth, positive operation has 
made the tamed Mitche mm ¢ 
overwhelming choxe ot ma 

porating the same advanced truly 

45mm teatures, the Mitchel 

sional” Camera 1s being selected as the stand 
ard equipment of more and more commercial 
producers. The heritage of superior desizn 
and matchless workmanship of Murtchell 
Cameras is known and proven each day by 
the creators of the world’s finest 


1952 PRODUCTION REVIEW 


4 
rs 
q 
PROFESSIONAL 
r- Wiehe 
CORPORATION 
— + 
666 WEST HARVARD STREET © GLENDALE 4, CALIFORNIA CABLE ADDRESS: "MITCAMCO” 
| anger? 85% of the motion pictures shown in theatres throughout the world are filmed with a Mitchell = sina 
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TALKING 
PICTURE 
SERVICE 


PLACE 


REG. U. S. PAT. OFF. 


GREAT PICTURES 
SERVE A GREATER AUDIENCE 


Topay’s Wipenine for good sponsored motion pictures is a trib- 
ute to the high standards of production quality and the popular interest in the 
useful subject matter provided by sponsors and achieved for them by the ex- 


perienced producers in this field 


A single color motion picture, currently showing, has already reached more 
than 30,000,000 Americans, young and old, Other films are rapidly accumulating 
similar evidence of their appeal and establishing proof of the potent force of 


this COMPLETE medium of idea communication. 


Modern ix proud to be a member of the sponsor-producer-distributor team 
in which our nationwide network of 27 regional film exchanges completes the 
eyele from “seript to sereen.” More than that, Modern’s unequalled and exclusive 
syeterm of controls has changed the entire aspect of l6mm distribution into an 


economical, efficrent, and certified pattern of measurable results for the sponsor. 


Because it is less expensive to reach more people via this efficient film dis- 
tribution network, top-flight producers unhesitatingly recommend Modern Talk- 
ing Pieture Service to their clients. We will continue to merit such good faith 


by keeping pace with the quality of their product and the scope of its potential 


and constantly increasing audience. 


{ Modern Talking Picture Service representative is 
conveniently located near you for consultation 


and assistance on your sponsored film program. 


MODERN TALKING PICTURE SERVICE, inc. 


4S ROCKEFELLER PLATA NEW YORK City 20, NY IUdson 6-38630 
140 EAST ONTARIO STREET CHICAGO 11, TLLINOIS @© 
612 SOUTH FLOWER STREET @ LOS ANGELES 17, CALIF @ MAdison 99-2121 


243 SOUTH BROAD STREET PHILADELPHIA 7, PA Kingstey 5-2500 


BULSINESS 


. a measure of leadership 


G. Gordon Biggar Named Manager 
of Shell Oil Public Relations 

¢. Gorpon Biccar was appointed 
manager of public relations of the 
Suece Ou. Company, effective Jan- 
uary 1, it was announced by the 
company’s New York office. Biggar 
was formerly assistant manager of 
public relations in charge of special 
projects, 

Mr. Biggar was born in Dor- 
chester, Mass., and started work in 
1926 with Mayflower Oil company, 
in Boston, which was later bought 
by Shell. He was foreman in the 
operations department at Manches- 
ter, N. H., for a time, and then re- 
turned to Boston, where he held 
Various positions in real estate in- 
vestigation, service station supervi- 
sion, merchandising and sales pro- 
motion. In 1937 he became sales 
promotion representative in New 
York, and joined the public rela- 
tions department in 1942. He was 
made assistant manager in 1945. 

Mr. Biggar is president of the 
Industrial Audio Visual Associa- 
tion, a director of the Public Rela- 
tions Society of America, a mem- 
ber of the U. S. Advisory Commis- 
sion on Information, and a member 
of the Larchmont Yacht club. 


Robert Flaherty Memorial 
library Founded by Cameramen 

Ropert FLAHERTY’S memory 
will be honored by a memorial 
library to be established by the 
Association of Documentary and 


Television Film Cameramen. Funds 
from a recent ADTFC showing of 
Flaherty films will be used to create 
a library of technical and theoret- 
ical books on the film as a means 
of aiding the development of film 
craftsmanship. Robert Flaherty was 
honorary president of ADTFC, 
which is a section of the CIO's Na- 
tional Association Broadcast Engi- 
neers and Technicians. 
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Fishing in Alaska"’ 


One of a series which has proven 
to the dealers that a good publi 
relations film program will pay 


oft with increased sales 


NASH MOTORS 


The 
Double-Decked Clipper 


leamwork, between producer 
. and sponsor and between 
members of the production crew 

is an important factor in 


MPO’s approach to film making 


PAN-AMERICAN 
WORLD AIRWAYS 


Training Films’ 


No other medium can help aman 
so much in job performance 

nor instill so well in a man a good 
ittitude towards his job and the 


he works for 


UNITED STATES NAVY 


Krilium’ 


to introduce a new product 
to the tradc mid to the public 
the motion picture delivers the 


most powerful impact of all media 


MONSANTO CHEMICAL CO. 


"Ta nglewood"’ 


The United States can best be 
mterpreted abroad through real 
life documentaries—the language 


of motion pictures 1s universal 


UNITEDSTATES INFORMATION 
SERVICE OVERSEAS PROGRAM 


ue 


PRODUCTIONS, Inc. 


15 EAST 53rd STREET 
NEW YORK 22 
MURRAY HILL 8-7830 


These and Many Other Motion Pictures Have Given MPO 
a Broad Background in All Types of Film Production 


Tarheel Wildlife’ 


Most people will not read written 
material on conservation, but 
thev will watch with intense in 
terest a motion picture on the 
subject and they will remem 


ber what thev have seen 


NORTH CAROLINA WILDLIFF 
RESOURCES COMMISSION 


“A Great University 
a Small College’’ 


Words alone are not enough to 
describe what life is like in a uni 
versity, or ina particular business 
\ motion picture enables the 
prospective student, or employee, 


to see his future 


YALE UNIVERSIVY 


“American Cowboy"’ 


Awarded top honors at the 
Boston Film Festival, this is the 
fourth in Ford's “Amerncans at 
Home” series one of Ford's 
most valued’ public relations 


activities 


FORD MOTOR COMPANY 


‘Research Pattern for 
Progress”’ 
Three-fold 


plished: acquaint employees with 


purpose accom. 
an unportant phase of company 
progress, inform stockholders of 
the necessity for research expen 
ditures; attract top students to 


good job opportunities 


THE TEXAS COMPANY 


“Gunning the Flyways 


Through the integration of prod 
uct demonstration with good film 
entertainment, public relations 
and sales promotion both get a 


solid pas off 


REMINGTON ARMS 
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and hit it right on the nose 


% motion pictures, slidefilms, visualizations, training materials 
Venti-Davis, Inc., 152 East 40th Street, New York City, MU 9-1684 
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Looking for a new approach? | 
Stop! 
Worrying! | 
— CALL VENTLDAVIS | 
| { ~ > 

You give us the low-down 
a We'll knock some ideas around “2 
\ 
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Thanks to new Vhread-Easy” design, hundreds of 


youngsters are now operating the RC A ‘400° projector. 


Amazing new “Thread-Easy” Design 
makes RCA “400° easiest to thread 


With this new ultra-simple projector, you 
can actually thread the film in only 30 
seconds. Thread it while you're lecturing. 
Thread it in the dark. Even a child can thread 
it. It's that simple. 


Every operation easier with RCA “400" 


Here is a projector so easy to use that a | 2-year- 
old child can be the projectionist. So simple you 
can set it up with pictures and sound on the 
screen in only 2 minutes. And they are top-quality 
pictures and sound . better than recom- 
mended standards of *SMPTE, by actual tests. 

Easy to pack up, too. Takes on/y 3 minutes to 
button up the Junior model, ready to travel. And 
easy to carry. Single-case Junior weighs only 
33', Ibs. Women appreciate its narrow case, 
rounded corners, proper balance. No chafing 
your leg as you walk. 


medium to large rooms 


VISUAL PRODUCTS 
RADIO CORPORATION of AMERICA 


ENGINEERING PROOUCTS DEPARTMENT. CAMDEN. HN. J. 


In Canada: RCA VICTOR C 


Longer film life 


Your precious film literally “floats” through this 
new 400” projector. ‘“Thread-Easy” design is so 
amazingly effective, even minor errors in thread- 
ing will not damage film. With projector running, 
you can open and clean picture gate or sound 
optics .. . without damage to film. And you can 
project the same film 50 or 500 or 5,000 times... 
without appreciable wear or damage to film! 
No more last-minute failures! 

It's ultra-dependable, too. Built for the hard 
knocks of school and commercial use. You can 
easily replace projection lamp in 45 seconds, 
exciter lamp in 20 seconds. Rewind 10-minute 
film in 66 seconds, without changing belts, 
pulleys, or reels. It's the only projector powered 
by a big A-C motor, 500% oversize for better sound 
stability. Big motor takes it easy, stays cool, lives 
longer. And it's quiet. Operating noise only 58.5 


“SMPTE: “Society of Motion Picture and Televi- al 
projector (2 times good as SMPTE standards) 


sion Engineers,” 


decibels. Quieter than recommended by *SMPTE 
. . . quieter than other projectors by actual tests. 


In competitive tests, RCA 400's win out 


Inasingle purchase, Pennsylvania schools bought 
$72 RCA “400's". Baltimore schools bought 
156. Washington, D. C. schools bought 81. 
Already many thousands of RCA “400's” are out 
on the job . . . making things easier . . . for busy 
people just like you. 


Operate it! Convince yourself! 


If you use 16mm film in your teaching or selling 
(and who doesn't’), you owe it to yourself to find 
out about this revolutionary new easy-to-use 
projector. The new “Thread-Easy” design is the 
culmination of 23 years of RCA research. Send 
coupon for demonstration. Operate it yourself. 
Backed up by RCA. Nationwide service avail- 
able. Large sales permit surprisingly low price for 
this top quality equipment. So mail coupon TODAY. 


is 1/7 


quolity is alse better then SMPTE 


of projected picture less than 3/10 of 1% of stondards 


! leading authority 
SMPTE Sound 
Distortion 
picture width 
! in RCA “400” projector, horizontal unsteedi- pioneer in sound projectors 
ness is 1/10 of 1% (3 times os good os SMPTE 


RCA "400" Junior. Handsome blue. “400” Senior. Same as “Junior 
green hammertone finish. Single except it has 10-watt amplifier, 10-inch 
case weighs 34% Ibs. 7-wartt ampli- speaker. Projector case weighs 36% Ibs 
fer, 8-inch speaker. Excellent for Speaker Case weighs 26 Ibs. Excellent } 
tor larger rooms, auditoriums 


Please send me, 


FREE BROCHURE— MAIL COUPON— NOW 


Visual Products, Dept 25B 
Radio Corporation of America, Camden, N. J 


without obligation, full story 
RCA "400" 16mm projector that I can set up in 2 minutes, thread in 40 


never exceeds 5% 
All tested and proved by RCA, foremest 


seconds, pack up in 4 minutes, and carry lightly as an overnight bag 


Name 


Posinon 


Address 


y Limited, M 


Semior Model for larger auditoriums 


on new “Thread-Easy” 


© Junior Model for classrooms and small auditoriums 
Am interested in, 


Pleese arrange actual demonstration 
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Cheek-Li 
Responsibility in the Prod 


1. Piannene 
1. He Need for a biln 
> Define the Obiectives : 
Determine the 
1. Dehine the Content 
» Obtain Necessary Budget 
Select the Produces 
Se 
1. Contract for Seript or for Seript and ’ 
Production 
Centralize Liaison Responsibility 
bacthtate Works Relationships with | 
Producer 
Suppl and Poliev Informa 
thos 
bstablish Internal Approval Machinery 
©. Pay for Seript 
Prope cron 
1. Contract with Producer for Production i! 
Supply Representative | 
Supply Technical and Poltey Advice 
1 Approve Production Details 
Provide Speeial Products and Equip 
nt 
Make Internal Photographi Arrange 
ents ) 
Adopt Reasonable Schedules and Dead 
\rrar Approval Showings 
Make Progress Payments 
10. Pay for Extra Services Requested 
Assume g’artial Finanesal Responsibility 
if Bal not Acceptable 9 
12. Insure Newative after Delivery 
IV. Paints 
Contract for Printi: 
’ Laboratory Arrangements IN 
(are Prints 
ries 
\ 
Arrange for Distribution 
Arrar for Good Projection 
Maintain Attendance Records 9 
Prepare Promotional Material 
‘ 


SPONSORS RESPONSIBILITIES 


PRODL CER ’S RESPONSIBILITIES’ 


uction of Motion Pictures: 


PLANNING 


Study Sponsors Problems 


Offer Professional Experience and Ad- % 
vine 

Show Samples of Past Work. ee 


Provide Evidence of Organizational 
Competence and Stability. 
If Requested, Suggest Outline or Syn fs 
opsis 


Prov ile 


Preliminary Re 


If Requeste d 
search 


Make Price Estimates if Requested 


SCRIPT 


Contract tor 


Script or for Seript and 


Develop Basic Film Coneept. 
Supply Professional Film Writer 
Supply Research Personnel 
Supply Film “Treatment” 
Satisfactory Shooting 


Supply Original 


Seript 


Propi cron 

Contract with Sponsor for Production. ee 

Assume Complete Production Responsi xx 

bality 
) 

Arrange Approval Showings at Desig ee 

nated Intervals 

Make Corrections as Necessary. 

Absorb Cost of Corrections which are 3% 

Producer's Responsibility 

Deliver Fine Grain Negative and, Test & 

Print. 


Deliver “Out-Takes” to Sponsor, if Re- 


ere”, 


Arrange Copyright for Sponsor. 

Advise Sponsor on Use of Films in Tele- 
Vision 
Arrange for Foreign Rights, if Desired. 
Deliver Final Reeording Seript. 


Insure Negative During Production. 


Prints 


Supply Prints. 


Maintain Proper Storage and Mainte- 
nance of Negative 

DistRiBt THON 

Provide Distribution Service (or Advise: 
ed.) if Requested. 
Provide Supplementary Promotional Ma- 
terial, if Requested os 
‘ York 


Government’s List of Essential Jobs 


Key to Defense Training Needs 


* A revised list of activities considered essential 
to the program and released by the 
Unrrep States DerpaRTMENT OF COMMERCE has 
heen announced by CHARLES SAWYER, secretary. 


defense 


These lists are prepared for use by the De- 
partment of Defense for considering requests for 
delaving calls to active duty 
the National Guard. 


of reservists and 
They are also made avail- 
able to local draft boards of the Selective Service 
System as information to assist them in making 
for deferment of 
registrants, the announcement states. It may also 


determinations on requests 
he assumed that better training of key personnel 
in these respective fields would also serve the 
national effort. Training films are indicated. 


The products or services of the activity con- 
sidered essential must meet all of the three fol- 
lowing criteria: (1) Be essential to the defense 
program or to the minimum civilian health, 
safety or interest; (2) Be inadequate to meet 
defense and minimum civilian requirements or 
for which a seriously short supply is indicated: 
and (3) The current level of employment in the 
activity must be maintained or increased. 


Secretary Sawyer pointed out that persons in 
activities listed will not automatically be granted 
deferments. Deferments are issued at thie discre- 
tion of the Department of Defense and the Selec- 
tive Service System, depending on whether a 
person is a reservist or a draft registrant. In 
making a determination in each individual case, 
these agencies will also consider, among other 
factors, a person’s occupation. 


The revised list of essential activities is subject 
Activ- 
ities which believe they qualify for listing as 
essential under the established criteria, should 
communicate with J. Dewey Coates, secretary of 


to further change as conditions warrant. 


the joint committee on essential activities and 
critical occupations, Room 7326, Department of 
Labor Building. 


The revised list is as follows: 


1. Production and maintenance of aircraft and 


parts. 


2. Production of ships and boats. 

Ordnance. 

bt. Agriculture and commercial fishing. 

Food proc essing. 

6. Forestry and forest industries. 

7. Production of wood products. 

&. Production of pulp, paper and board. 

9. Metal and nonmetallic mining and milling. 
10. Smelting, refining, and processing of metal. 


scrap salvage. (Cont'd on Page 89) 
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McDONNELL 
PICTURE 


’ Featuring the U. S. Navy's new jet 
fighter, ‘The Demon,”’ Princeton Film 
Center, Inc., is now producing the seventh 
motion picture for McDonnell Aircraft Corp. 


In recent years, we have been privileged to 
produce motion pictures for the following 
great names in the aircraft industry: 
Fairchild Engine & Airplane Corporation, 
Grumman Aircraft Engineering Corporation, 
Boeing Airplane Company, 

Pan American World Airways Corp., 

Bell Aircraft Corporation, and aircraft 
pictures for the U. S. Navy and others. 


Whatever your business, Princeton Film 
Center, Inc., will serve you well, for we 
deliver more motion picture value per dollar 
than any other quality producer. 

Write for Brochure 


THE PRINCETON FILM CENTER, INC. 


300 Park Avenue, New York, N. Y., Plaza 5-0322 
1714 Chestnut Street, Philadelphia ¢* Princeton, N. J. 
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Leslie Roush Productions, 


ality 


N. Y. 


19, 


YORK 


NEW 


52nd 


333 W. 


Producers of Motion Pictures of the Highest Qu 


Cornell Publishes Industrial 
And Labor Relations Booklet 


® Problems in industrial and labor 


relations of today can be solved only 
by people who have qualifeations 
that go beyond the necessary formal 
vw ademu traming This is the 
theme of a booklet recently issued 
by Cornell University’s School of 
Industrial and Labor Relations 

lo succeed in this increasingly 
opertant field, it is necessary to 
have an even temper: the ability to 
be firm and just, vet sympathetic 
and understanding an interest in 
the problems ol people ability to 
get individuals and groups to co 
operate: and a real awareness of 
the importance of labor-manage 
problems 

The booklet outlines job oppor 
tunities in industrial and labor re 
lations within industry, government 
and labor unions. Careers in train 
ing, employment work, wage and 
sulary administration. employee 
benefits and services, safety, em- 
plovee relations, collective bargain 
ing. public relations, conciliation 
reediation, arbitration, labor law 
enforcement and research are de 
scribed 

The brochure is available on re- 
quest from Cornell University. 


Ithaca, 


Production Line Device Shown 
In Lamson Corporation Film 


* The last link in the production 
line of high-volume package goods 
is illustrated in Lamson Corpora- 
new Lomm sound film, The 
lutomatic Pallet Loader. Running 
for L5-minutes, the film shows the 
devices which receive cartons from 
production lines, rotate and space 
them to form successive layers of 
the predetermined loading pattern. 
drop these layers onto pallets, and 
then deliver the loaded pallets to 
fork trucks for storage all without 
human intervention. 

In birds-eve shots of the overall 
pallet-loading operation, the film 
shows how the cartridge-controlled 
accumulator lines can feed different 
sizes and shapes and cartons to the 
loader in the proper sequence to 
allow it to form pallet loads of only 
one carton type and size 

Also pictured are the fork-truck 
operations during automatic pallet 
loading. The pallet loader stores 
loaded pallets to facilitate truck 
routing in the case where different 
palletized commodities are’ taken to 
different storage areas. The fork 
truck operator supplies empty pal- 


lets to the loader’s pallet magazine 


every fifth or sixth trip. 

Further information may be ob- 
tained from the Lampson Corpora- 
tion, N. Y. 


Accountants Compare Notes Over 
Labor and Management Films 
* Conflicting viewpoints of labor 
and management were presented re- 
cently by two films shown at a spe- 
cial meeting held by the New York 
chapter of the NationaL Assocta 
r1ON OF Cost ACCOUNTANTS. A dis 
cussion period followed the sereen 
ing in which the audience discussed 
thee posed by the films. 
Labor film shown was Deadline 
lor Action, produced for the United 
Electrical Workers. Its assertions 
were answered by Now the Truth 
produ ed for the American Steel 
and Wire Company 


Hollis D. Bradbury to Head 

RCA's Film Recording Sales 

The appointment of Ho tus D. 
BRADBURY as national manager of 
Film Reeording Sales of the RCA 
Engineering Products Department 
was recently announced by the 
Kapio Corporation of 
\ veteran of 24 years in the engi- 
neering, service, and sales activities 
of RCA. he was formerly eastern 
manager of Film Recording Sales. 
with headquarters in New York, 

Also announced, was the appoint- 
ment of Evererr of Bronx- 
ville, N.Y. to sueceed Mr. Bradbury 
as eastern manager of Film Reeord- 
ing Sales located in New York. 

Mr. Bradbury is a native of Au- 
burn, Maine and a graduate of 
tates College. He joined RCA in 
1927 as a test engineer. From 1930 
t. LOST he served as a theatre sery 
ice field engineer. In 1938, he was 
made supervisor of recording opera- 
tions in the New York film reeord- 
ing studios and in 1O42 he was 
named manager of New York re- 
cording operations. He is a fellow 
of the Society of Motion Picture and 
Television Television Engineers. 

Mr. Miller has been supervisor of 
sales engineering of the RCA Film 
Recording Section since 1948. A 
native of Kansas City, Mo. and a 
graduate of the University of Min- 
nesota, he has been associated with 
RCA since 1942. when he was ap- 
peinted a contact engineer in’ the 
Film Reeording Section. Before 
joining RCA, he was supervisor of 
the Visual Aids Service of the Uni- 
versity of Minnesota. 


Frank Seaver Appointed to New 
York TV Post for Jam Handy 

® FRANK SeavER has been appoint- 
ed account supervisor of all New 
York television operations for THe 
Jam Hanpy ORGANIZATION, accord- 
ing to an announcement by VINCENT 
L. HERMAN, vice president in charge 
of television operations. Mr. Seaver 
has been account executive on vari- 
ous television accounts for the or- 
ganization for the past two years. 
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our film editors 
assembling motion pictures of the © 
ighest quality — may we send 
samples for screening? 


q 


AND 


te 


* 
7 
> 
wy 
a 
a 
a" 
A 
, 
> 
¥ 


[a4 
INCORPORATED 


FORMERLY VISUAL TRAINING CORPORATION 
815 Bates Street + Detroit 26, Michigan 


i 


ORGANIZATIONS WE HAVE 
\SERVED IN THE PAST YEAR 

FLOREZ INCORPORATED ts a 

SEVEN-FLOOR RESERVOIR OF 

: SKILLED PERSONNEL AND ; 

MODERN FACILITIES SPECIALIZING 
IN THE COMMUNICATION OF 

IDEAS FOR INDUSTRY AND THE 
ARMED FORCES. PERHAPS WE 

‘CAN HELP YOU TOO. 
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New Columbia 
10" Microgroove Disc 


Columbia’s new microgroove disc wins Inore and more 


friends in the slide film business—cuts\costs up to 50% 


Before you start any slide film project—see and hear the great 
new Microgroove Record! 


HERE'S WHY.. 


e@ 10" size—15-minutes per side! © Now all records may be carried 
12" size—25-minutes per side! projector on 
Easier and cheaper to pack! 


e Full Columbia transcription 
© Lower shipping costs! quality maintained throughout! 


Phone, Wire, Write for full details 


COLUMBIA 


WMicogreove 
‘TRANSCRIPTIONS 


Los Angeles—8723 Alden Drive, BRadshaw 2-541) 
New York —799 Seventh Avenue, Circle 5-7300 
No. Michigan Ave., WHiteholl 
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For Instant 
and Advanced Design 


“HYDROLLY” 


(TV or Camere Dolly! 


Hydraulic lift type for fast up 


ward and downward 


of TV 


cameras 


motian 
Moticn P 


Lightweight 


and icture 


sturdy 


easily transported in a sta 


tion wagon. Fita through a 
28° door. Adjustable leveling 
head. In-line wheels for track 


use Steering wheel and floor 


locks 


16mm or 35mm 
IMMEDIATE DELIVERY 


Any combination of sprockets assembled 


to your specifications. Sturdy cast alumi 


q num construction. Foot linear type, with 
4 frame divisions engraved on sprockets 
‘ Contact rollers adjusted individually for 


positive film contact. Fast fingertip roller 


release, sprocket shaft slip lock, complete 


with footage counter 


VARIABLE SPEED MOTOR with TACHOMETER 
for Cine Special Camera and Maurer Camera 


115 V. Universal Motor—AC-DC 
Variable Speed 8-64 Frames 
Seperate Base for Cine Special 
Adapter for Maurer Camera 


INTERCHANGEABLE MOTORS: 

12 Volt DC Variable Speed 8-64 Frames. 

115 Velt AC 60 Cycle, Synchronous Motor, 
Single Phase. 


Maurer, B & 
Motors tor Bolex and Filmo 
and Time Lapse Equipment 


Animation Motors tor Cine Special 
H, Mitchell 
e LENS COATING 

STOP CALIBRATION 

@ DESIGNING and MANUFACTURING 


and 


Cameras 


of lens m 


untings cameta equipment 


for l6émm and cameras 

e@ BAUSCH & LOMB “"BALTAR" 
LENSES and others for Motion Picture and 
TV Cameras 

e@ RENTALS — SALES — REPAIRS: 


Mitchel! Bell & Howell, Wall 


Special Cameras 


Eyemo Cine 


Write for full information and prices 


NATIONAL CINE EQUIPMENT, Inc. 


20 WEST 22nd STREET NEW YORK 10, N. Y. 


William J. Germon to Distribute 
Eastman Kodak Professional Film 


® New distributor for Eastman pro- 


fessional motion picture film will be 
J. German. Succeeding to 


the business previously operated by 


J. Brotarour, Inc., German's 
new company will continue to op- 
erate with substantially the same 


personnel in Fort Lee, N. J., Holly- 
wood, Calif. and Chicago, IIL 
For the late 
Brulatour acted as distributer for 
During much of that 
period Mr. German was closely as- 


many vears Jules 


hastman film. 


sociated with him as vice-president 
and general manager of the Brula- 
tour company. 

The distribution arrangement be- 
Kodak and J. bE. 
was continued for 
Mr. Bru- 
end 


tween Eastman 


Brulatour, Ine, 
a number of vears after 
latour’s death, coming to an 


on December 31, 1951. 


AFA to Hold Convention in June 

® The ADVERTISING FEDERATION OF 
America, largest general advertis- 
ing organization in the world, will 
hold its 48th annual convention 
from June & to June LL at the Wal- 
dorf-Astoria Hotel, New York City. 
Dr. Mees Celebrates Fortieth 
Anniversary with Eastman Kodak 
* January marked the completion of 
years service with EASTMAN 
Kopak Dre. C. Kennetu 
Mees, vice-president in charge of 


for 


research and world authority on 
photography. , 

During his two score years with 
Eastman Kodak Dr. Mees has been 
com erned research. 


Author of some 150 publications, 


mainly with 
including more than LOO scientific 
papers and several books, he estab- 
lished the first school of aerial 
photography at Kodak Park. In 
1918 he added a department of syn- 
thetic to Kodak 
Research Laboratories. 
Kodak Limited in 


the scene of Dr. Mees’ operations in 


organic chemistry 


London was 
1923 when he served as European 
acting manager. Later he became a 
director of Kodak and was elected 
a vice-president in 1934, 


Jack Glenn Reelected President 
Of Screen Directors Guild 
@ Jack GLENN, senior director of 
Marcu or Time, was recently in- 
stalled as president of the SCREEN 
Director's Guito for the fourth 
straight vear. He was reelected at 
the seventh annual convention of the 
guild held in New York City. The 
entire roster of officers was reelected 
by acclamation 

Others named to continue in office 


are: Dana Noves, first viee-presi- 
dent; Leslie Roush, second vice- 
president: Alexander Gansell, re- 


BUSINESS 


Mandell, 
Edward 


Hans 
corresponding secretary ; 
Seward, treasurer. 


cording secretary; 


Continuing on 
the board of governors are: Joseph 
Henabery, Herbert Kerkow, War- 
ren Murray, George L. 
William Resnick. 
auditing Henwar 
Rodakiewicz, chairman, Redmond 
Farrar and Paul Falkenberg. 

The guild administration imme- 
diately announced that in addition 
to continuing with the staging of 
public film forums and the publica- 
tion of the internationally-distrib- 
uted magazine THE ScrReEEN Direc- 
ror, the organization would develop 


George and 
Reeles ted to the 


committee are 


a broader program of membership 
yatherings for the study of new de- 
velopments within the industry. 


Lightburn Calls for Visual 
Showmanship in Sales Programs 

® American business could undoubt- 
edly get tens of thousands of dollars 
worth of annually 
from programs 
by the use of a littke showmanship, 
according to Ropert A. LicutBurn, 
vice-president in charge of develop- 
ment for TRAINING Fitms, INc., New 
York. 

Lightburn cited a series of six 
concluded 
| by the Lederle Labora- 
tories Division of the AMERICAN 
Cyanxamip Company of New York. 
The conferences, staged by Training 
Films, Inc. were aimed at bringing 
to Lederle representatives the latest 


extra impact 


audio-visual sales 


managers’ conferences 


February 


in research on the “wonder drug,” 
Aureomycin. The visual slide pro- 
gram and discussion elaborated on 
four points about Aureomycin im- 
portant to the medical profession: 
“Less cost, less side reaction, most 
efficient, widest range.” 

Throughout the meeting the four 
points were kept continually before 
the Lederle representatives by a 
huge poster, six by eight feet. The 
projection screen for the slide film 
which developed these four points 
was of a matching shape and design 
and was set up on the same stage. 

Other techniques of showmanship 
which add an “extra push” to a 
movie or slide film presentation, Mr. 
Lightburn said, are: a question and 
answer period: an appearance of 
one or more key personalities ; care- 
ful timing of the program; and 
careful selection of a room with a 
suitable and pleasing stage or back- 
ground. 

The poster used in the Lederle 
presentation is a new portable unit 
developed by ComMERCIAL PrcTURE 
INc., 
operation with Mr. Lightburn. It is 
sold the trade name Fast- 
Sates Poster and is available 
in matching sizes with Fast-FoLp 


Chicago, in co- 


under 


projection screens, 
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Among them are: 


American Cancer Society, Ine. 
American Dairy Association 


American Telephone & Telegraph 
Co. 


Armour & Company 
N. W. Aver & Son, Ine. 


Batten, Barton, Durstine & Osborn. 
Ine. 


Beech-Nut Packing Company 
Benton & Bowles, Ine. 

Camel Cigarettes 

Carr Consolidated Biscuit Co. 
Carlisle & Jacquelin 
Coca-Cola Company 

Cream of Wheat Corporation 


Crosley Division of Avco 
Manufacturing Corp. 


Dancer-Fitzgerald & Sample Co. 
D’Arey Advertising Company 


Daystrom Furniture Company 
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E WISH TO EXPRESS our appreciation for the 


privilege of working with many of the nation’s leading 


advertising agencies, industries and associations 


in the production of advertising, sales promotion, public 


relations and television films. 


DeSoto Motor Corp.. Div. of 
Chrysler Motors 


E. L. DuPont de Nemours & Co. 


Electric Companies Advertising 
Program 


Ewell & Thurber Associates 
William Esty Company 

Ford Motor Company 

Foote, Cone & Belding. Ine. 
General Electrie Company 
General Foods 

Goodyear Tire & Rubber Company 
Gruen Watch Company 

Harding College 

Kaiser-Frazer Motor Company 
Kaiser Aluminum & Chemical Corp. 
Kellogg Company 

Kenyon & Eckhardt, Ine. 

Kroger Coffee 


Lincoln Mercury Corporation 


Lever Brothers 

Magazine Advertising Bureau, Ine. 
MeCann-Erickson, Ine. 

National Carbon Company 

New York Stock Exchange 
Owl-Rexall Drug Stores 

}. ©. Penney Company, Ine, 
Proctor & Gamble Company 
Reuben H. Donnelley Redbook 
Art Metal Works, Ine. 


Savings Bank Association of 


New York 


Ronson 


Alfred P. Sloan Foundation, Ine. 
Alexander Smith Carpet Company 
Swift & Company 

J. Walter Thompson Company 
United Fruit Company 

William Weintraub & Co., Ine. 
Wildroot Company, Ine. 

Wilkkon & Company, Ine. 


Young & Rubicam, Ine. 
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COMBINATION 
SLIDE, SINGLE AND 
DOUBLE FRAME STRIP 
FILM PROJECTOR 
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it’s THE NEW | 
Os 
4 Exclusive viewlex Features You con poy you can’t buy better! No other pro- 
Cannot rear OF scratch your jector can match the brilliance of the exclusive View Multi- 
film plier optical system: No other projector is eligh vily to 
Light multiplier Optical system yse—s° srouble-tree _so quiet in operation: 
Finger control The famous Viewle* LIFETIME guorantee added its obvious 
instantaneous framing advantages dictates VIEWLEX 9° your choice for slide OF Filmstrip 
Needle shorP focusing projection petore sizeable gudiences- Thousands of schools. churches 
professional Quolity and and industrial organizations everywhere have chosen Viewlex for 
projection lenses gvailable qualjty and unsurpassed efficiency: 
model 
motor FAN COOLED 
INC. ° LONG \SLAND N. Projectio™ Lens and 
300 Wott Projecto" Lamp 
e 
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(EIGHT ISSUES) 


SEND A FULL YEAR'S SERVICE 


The New... 
DuKane 


Sound Slidefilm Projector 


DESIGNED SPECIFICALLY FOR YOU ' 


As Sound Slidefilm has become more and more 
important in Sales and Training . . the need has grown 
for a Sound Slidefilm Projector designed functionally 
for the purpose. After years of research and develop- 
ment, particularly in the basic field of low frequency 
control, DUKANE can offer you a patented reliable 
system, magnificently styled, in this new, lightweight, 
automatic projector. There is a deep satisfaction in an 
instrument such as this... built to get the utmost out 
of the record and the film for an unexcelled sound slide- 
film performance. Mail coupon today for additional 


information 


DUKANE CORPORATION 
Dept.8S 22 St. Charles, Ilinois 
Esteblished as Operedio in 1922 


Nome 
Address 
City 
State 


TRAIN WITH DUKANE 


() Without cost or obligation please send me complete detailed 
iMustrated circular on your DUKANE Audio-Visual equipment. 


Eye 


EDITORIAL NOTES AND COMMENT 


* Remember the “smellies”? 
Thumbing through some old notes 
the other day we came across a re- 
port on the first odorated motion 
picture which held forth briefly in 
the Swiss Pavilion at the New York 
World's Fair in LOW) 

scented drama called Vy 
Dream was shown and deseribed by 
inventors Hans Laube and Robert 
Barth as being the ultimate in the 
long record of motion picture prog- 
ress. The film's plot was a simple 
boy and girl story which had been 
written especially to involve the 
characters in as wide a variety of 
odors as possible. They would meet 
beside a lilac bush, in a cedar for- 
est, or in an automobile show room, 
while from the theatre's ceiling 
would waft an effluvium simulating 
the olfactory experiences. of the 
actors on the spot. 

Some of the smells were quite 
incapable of being determined. 
while others were good and easy. 
“New Car” which was blown in dur- 
ing the automobile show room scene 
was very satisfactory. Something 
like it is now being sold commer- 
cially for secondhand car dealers. 

“Smetlies” had not been devel- 
oped enough at the time to be pro- 
jected automatically and the quality 
of different performances was er- 
ratic. The inventors operated from 
the projection booth frantically pre- 
paring their scents and spraying 
them into the air conditioning ap- 
paratus, but they announced that 
automatic operation was certainly 


possible and would undoubtedly 
come, im time 

Besides lilac, cedar and “New 
Car.” the succession of aromas in 
cluded, of course, the girl's perfume 
the boy's hair preparation, peach. 
banana, cigarette smoke, new tar. 
lemon, sausage. honey, tea and even 
Lavoris. After thirty minutes of 
this intoxicating atmosphere the 
audiene Was almost overcome. 

In these days of color movies. 
three dimensional, giant screens. 
stereophoni sound, and who knows 
what next. what has happened to 
the “smellies”” 

Kvery man seeks pride in his 
work, in the field he attempts to 
serve. The things that make us 
proud of this audio-visual field are 
represented in the 23 pages of pro- 
ducer listings in this issue, some of 
them in the lines which show “Date 
of Organization” and which reveal 
that at least 9 companies have been 
producing films jor more than three 
decades; 15 others have served the 
field for more than twenty vears. 

Companies with real longevity in 
clude Atlas (founded in 1913): 
Bray (1914): the DeFrenes Com 
pany (1916); Esear (1912); Ganz 
(1919); The Jam Handy Organiza 
tion (1917): Jamieson Films 
(1916); Pathesecope (1914); and 
Wilding Picture Productions 
(1914). To these add Reid H. Ray 
of St. Paul. Not all the same per- 
sonnel and plenty of little changes. 
true, but their basic interest in the 
medium and dex ades of experience 
are unchanged to this day. 

We'd also like to mention that 35 
other U.S. producers have more 
than a decade of service to their 
credit. Some of these are nearing 
the two-decade mark this year. 


DALITE ScREEN Opens Saces CAMPAIGN with weeklong meeting of national 
sales force in Chicago in late January. In attendance (below, Ll. to r.) were 
(front row) Perry Winokur and Nick Hoye of Gourjain-Cobb Advertising 
fgency; Chester Cooley, Da-Lite’s president; Bob Craig, vice-president 
Craig Movie Supply Co.; Howard Christensen, vice-president; Gilbert Heck. 


sales manager; and Rene Gardner. 


Back row: Ray Sullivan, Frank Neu 


mann; William Hoffman, vice-president; Murray Merson; Ellis Peck: Bol, 
Koschnick: Dave Valk rone: and Verle Painter, advertising manager. 
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BROADCASTING C’ -ORPORATION . . . PROCTOR & GAMBLE COMPANY 
PYERTONRICAN R .1 MFG. COMPANY . . . SOCIETY OF PLASTIC INDUSTRIES 
ICR ACU’ «NG BAKERIES . . . SUN OIL COMPANY . . . UNION BAG & PAPER 
ey ANY . . . WESTINGHOUSE ELECTRIC COMPANY . . . YALE UNIVERSITY 
IB . . . AMERICAN CAN COMPANY . . . WILLIAM L. BARRELL COMPANY 
_« . ROBERT BROECKMAN PRODUCTIONS . . . BURLINGTON MILLS CORPORATION 
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QN ORGANIZATION . . . MacGREGOR GQ 
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BOONTON MOLD — PRPORATION 
CALLING ALL COMPANY 
COLUMBIA BR COMPANY 
FORMICA INS COMPANY 
RICHARD HUD ; NSON, INC. 


YORK—135 West 32nd STREET PLA AB. 2800 
PHIL ADELPHLA—1700 WALNUT STREET @ KINGSLEY 35-0831 
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Dramatic Story of Tryptar 


Research Produced for Armour 

* A dramatic chapter in medical 

research is captured by the color 

camera in Tryptar, l6mm sound 

film produced by THe Jam Hanpy 

OrcanizatTion for Armour Labora- 
i To show physicians the re- 


tories. 
Ey sults of using Tryptar, an Armour 
JE © -Vi EWE R product, in the treatment of wounds 
fe and lesions by speeding the healing 
i ‘ : process through the removal of dead 


tissue, the film integrates operating 
room techniques. animated color 


drawings, micro-sections and re- 


search procedures 


An unusual circumstance in the 


making of the film was the ae- 


cidental appearance of a case which 


presents the problem of traumatic 


wound treatment ideally and which 


adds greatly to the interest in this 
phase of the film. At the time that 
the Armour research staff and tech 


nicians of The Jam Handy Organi 


zation were planning the film, an 


Iliineis surgeon called the Armour 


Laboratories for additional infor 


mation about Pryptar He reported 


that he was concerned over the case 


of a railroad worker who 18 days 


before had suffered amputation of 


both legs at the hips in a railroad 


Compare it feature for feature . . . compare accident. 
ge 4 s 4 é “ 
: it advantage for advantage with any other Arrangements were made ith 
mot th the physician to reeord, for the 
rojyechion-viewer—no matter what t rice. 
film, the treatment of the patient 


Then give it the toughest test you know - with Tryptar over a period of 16 


4 right on the selling desk in ordinary room days. The visualized case history 


light. That's where you'll prove conclusively shows the progress of the patient 
the FR Port-A-View is the most efficient . . . 
the most economical . . . the most productive 


visual selling aid your dollar can buy. That's 


from the time treatment began to 


the time skin grafting had been 


completed and the patient was able 


to be about in a wheel chair. 


why you'll agree that no projection-viewer Tryptar is a_ highly purified. 


erystalline form of the natural body 


comparable in price will have all of 
these features .. . and that any 


enzyme, trypsin, which is secreted 


by the pancreas. The enzyme has 
the property of hydrolizing pro- 
teins, breaking them down into 


projection-viewer with comparable features 


costs much more. A demonstration 


will convince you and your customers. 


one unit. Gq 5 
Carrying case may be purchased separately: 
Holster style $12.50. Eveready style $14.95 
Write for full color descriptive brochure. 


The FR Corporation, 955 Brook Avenue, New York 56, N. Y. 


polypeptides and amino acids. The 
Armour product, used only under 
the direct control of the attending 


physician, is presented as a physio- 
logic debridement agent which does 
not injure living tissue. 

A particular use of the product, 


treatment of tuberculous empyema. 
is emphasized in the film by use of 
animated drawings. live photogra- 
phy. microscopic sections and sta- 
tistics on case histories. Other uses 
of Tryptar shown in the film include 
the treatment of osteomyelitis, di- 
abetic gangrene. surface ulcers. 
post-operative wound _ infections. 


REPORT ALL NEW TECHNICAL AND TRAINING FILMS TO BUSINESS SCREEN skin graft preparation, lve burn 
* A complete registry of all existing technical and any new pictures completed, whether for internal debridement and traumatic wound 

‘ training motion pictures produced by and for busi- or external use, so this listing can be maintained debridement. . , 
; ness and industrial purposes is maintained by the for the benefit of all. Address all notices to: Index The 29-minute film is available 


Editors of Busivess Screen. Please notify us of of Training Films, 150 E. Superior, Chicago 11, IIL to medical groupe from the Armour 
Laboratories, Chicago 11. 
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258 Color 


Gives your good work 
the presentation it deserves! 


@ No matter how high the quality 
of your original film, your work ts 
likely to be judged by the quality 
of the duplicate prints you deliver. 
That's why it’s so important to 
specify Ansco Color Type 238 Du- 
plicating Film when ordering 
16mm prints from your labora- 


tory. You can count on Ansco 


PRODUCTION REVIEW 


Type 238 to give you a “silver 
platter” presentation — to give 
your prints faithful color, crisp 
images, and all the audience im- 
pact your artistry and skill put 
into the original. 

Think that’s a big order to de- 
liver? Then see for yourself—on 
Ansco Color Type. 238! 


ONLY ANSCO DARES COMPARISON! 


Compare Ansco lype 238 scene for scene 
with any other color duplicating hlm you've 
ever seen! 

Compare...for sharper definition! 
Compare...for faithful color reproduction! 
Compare...for cleaner. «hier whites! 
Compare ...for lifelike, high-fidelity sound! 


FAST PROCESSING SERVICE through 
New York, Chicago and Hollywood. 


Binghamton, New York. A Division of General Aniline & Film Corporation. 
**From Research to Re ality.” 
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4 
Service ! 
| WE DON'T TALK IT 
WE GIVE IT!! 
? 35mm QUALITY ON 16mm FILM 
_ COLOR PRINTS 


« B&W Daily and Release Printing 


BAW Reversal Work Prints 
«B&W Dupe Negatives from Color or Reversal 
Originals 
4 lémm B&W Reductions from 35mm 
Electronic Recording of Sound Tracks to Color 
oy Release Prints 
ae « Magnetic Recording Truck for Motion Picture 
and TV Production 
«Expert Timing for Exposure Correction—Color 
or 


CALL OR WRITE FOR OUR NEW 
COMPLETE PRICE LIST 


FILM LABORATORIES 
7471 
1161 NORTH HIGHLAND AVE. 
‘HOLLYWOOD 38, CALIFORNIA 


[AVA Announces Annual Meeting 


Industrial Audio-Visual Association Will Meet 
at Hotel Moraine. Near Chicago, on April 7-9 


WH The annual meeting of the Indus- 
Audio-Visual 


tional organization of sponsors of 


trial Association, na- 
business films and other audio-visual 
media, will be held on April 7, 8 
and 9 at the famed Hotel Moraine- 


on-the-Lake, Highland Park, Illi- 
nois (just north of Chicago). Pre- 
siding ofheer is Gordon Biggar. 
manager of public relations, Shell 


and head of TAVA. 


Co-chairmen in Chicago handling 


Chi] ¢ ompany 


meeting arrangements are W. C. 
Bastable, Swift & Company. and 
O. H. Coelln, editor and pub- 
lisher of BUSINESS SCREEN. 
Program chairman for LAVA this 
year is Joseph Schieferly, Standard 
Oil Company of New Jersey. As- 


sisting In program arrangements are 


John Hawkinson, Illinois Central 
Railroad, who is [AVA treasurer 
and Don Steinke, Dow Chemical 


Company, corresponding secretary. 
As before, 


been made to accommodate as spe- 


arrangements have 


cial guests, members of companies 
The 


include a 


who qualify for membership 
meeting program will 
broad review of special tools for 
sales and service training. demon- 
strations of new and special audio- 
visual equipment and apparatus. An 
entire session will be devoted to ex- 
ploration of the new optical-mag- 
netic type Lomm sound projectors, 
first shown at [AVA meetings last 
vear and now being marketed. 
The annual [AVA dinner will also 
be held at the Moraine on Tuesday 
evening, April 8. Installation of new 
officers and other special ceremonies 
will take place at this dinner event. 
* Lunch table talk: “What would 
were the film scenes that 
your 


you say 
stick in 
any other during 19517" 


memory more than 

“For sheer terror you couldn't 
beat the ten car erack-up scene in 
the Langhorne auto racing film 
fire. smashed cars and bodies all 
over the place.” 

“You couldn't be likely to for- 
get the seene of the birth of a colt 
Thoroughbred. That 
was certainly beautifully handled.” 

“L liked the shot of the cattle 


kicking up the dust in the forest as 


in Greentree 


they moved up to mountain grazing 
lands The 
“Nothing could top practically 


{merican Cowboy.” 


any sequence of the Cinerama dem- 
onstrations.” 

“Or. for that matter, any big 
five panel shot of Calvert's Vita- 


rama-ty pe show.” 


BUSINESS 


... “Did you all catch the opening 
of That the Deaf May Speak 2 After 
the deaf girl almost gets run down 
by a taxi and the driver cusses her 


out-"Whatsa matta, ya deaf?’ 
she answer in that eerie way the 
deaf have “Yes - | - am. A real 


shocker.” 

... “Some of the shots of the old 
wells at Rivadh in Saudi Arabia 
with the donkeys pulling the water 
up in buckets were darn good. That 
was in Miyah. But the script was 
the best part of that picture.” Be 


Nationwide Interest in Film 
Festivals and Awards Indicated 
* During the past month we have 
noted greatly increased interest in 
the various film festivals which are 
held 
across the country. 
the 


inundated 


annually in different cities 
Organizers of 


films to 


festivals will themsely es 


with preview 
topping all expectations. This is 


certainly to the good. Films are 
made to be seen, and the more films 
seen at festival public showings, the 
more other showings encouraged by 
the publicity attending 
the affair, the greater benefit to all 


concerned in the business film in- 


favorable 


dustry. 

Dates for the annual festivals in 
Boston and Cleveland have been an- 
May. Details 
Freedoms Foundation 
(this awards due 
shortly) and the annual Edinburgh 
Film 


nounced to date. 


nounced as early in 
of the next 
Awards year's 
Festivals have not been an- 
Plans are in con- 
sideration by the Sereen Directors 
Guild in New York to hold a Robert 
Flaherty Memorial Film Festival in 
that city sometime during the vear 
but nothing definite is available on 
this at present. 

We plan to publish full informa- 
tion in the next issue of Business 
SCREEN on film 
festivals will be held. how vou may 
enter film. and how 
prints must be shipped, and the in- 


when and where 


when 


your 


side story of how the festival com- 
mittees operate. 


HOT SPLICERS! 
Griswold Hot Splicers 
$65.00 
Your Griswold Splicers, Models R2 
and R3 converted to Hot Splicer 
$40.00 
Camera Equip + Company 
1600 Broadway, N. Y. 19, N. Y. 
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The Wonder-Working Talking Picture 


A series of film illustrations synchronized with recorded sound 
Appeals to the eye and ear simultaneously 
Dramatizes your message 


Gives the mind time to assimilate your story 


Has grown to big proportions in 
—> Selling 
— Sales Training 
—» Foreman Training 
—» Personnel Training 
— » Safety Training 
— > Merchandising 
Servicing 
—> Personnel Selection 
— > Public Relations 


and wherever it is desired to put a message over and have it 
understood and remembered 


NOW 


it takes its most important step forward by the use of 


MICROGROOVE RECORDS 
AND MODERN EQU!?MENT 


Note these far reaching advantages of this new combination: 
— > More program per record 
—»> Smaller records 
— > Less turning of records 
—»> Smaller machines 
bp Lighter machines — 13 pounds 
— » Only one piece to carry 
— > Less bulk to carry 
—»> Lower record cost 
— > Lower machine cost 


© THE JOB IS SIMPLIFIED 
@ THE COST IS REDUCED 
@ THE SHOW IS BETTER ; 


Whether you are using sound slide or not, get this story. Consider 
its increased profit for you now with this new; set-up. Ask us. 


MANUFACTURED BY 


0. J. McCLURE TALKING PICTURES 1115'2 WEST WASHINGTON BOULEVARD, cmenee 7 


Telephone CAnal 6-4914 
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If she can’t hear it, 
you've wasted money. 
Play safe and sure 


with RCA VICTOR slidefilm 


recordings. 


Too often, well-prepared audio material comes out “Whooberjack 
obda saddlecam onda upscray.” Even a trace of “mud” in your slidefilm 
recording puts a strain on listening . . . cuts effectiveness. 


For clean, crisp sound, go to the leader! RCA Victor heads the field 
technically and servicewise, in all phases of . . . 


Contact an RCA Victor 
Custom Record Office today: 


630 Fifth Avenue 
Dept. E-20 New York 20, New York 
JUdson 2-5011 
445 North Lake Shore Drive 
Dept. E-20 Chicago 11, Illinois 
WHitehall 4-3215 
1016 North Sycamore Avenue 
Dept. E-20 Hollywood 38, California 
Hillside 5171 
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¥%& The most modern sound-reproducing equipment and facilities . . . latest 
developments in automatic frame-progression recording 


Engineers, specializing in slidefilm recording, to assure the best presentation 
of your slidefilm story 


special slidefilm shipping cartons when desired 


An extensive music library service 


* 
% Pure vinyl plastic records—both standard and microgroove—packaged in 
* 


Careful handling and prompt delivery 


Write now for our fact-filled Custom Record Brochure! 


Custom Record Sales >) 


RADIO CORPORATION OF AMERICA - RCA VICTOR DIVISION reais 
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leaders uth films that 


get 


200 56th ST., NEW YORK 


16 ONTARIO ST., 


CHICAGO. 


Film Forecast 


TRENDs IN VIsSt ALs 


Ar ruts time of annual review 
of the experienced professional 
sources of business film production 
in the LS. and Canada. an infor 
mal inventory of technical develop 
ments and creative trends leads to 
some interesting conclusions on the 


future of visuals 


1 TV Ineceence: the better 
video commercials (more budget, 
for example} and regular packaged 
film shows are coming out of the 
established companies listed in 
these pages But the whole total of 
t.v. film sales of more than 50 com- 
panies reporting in the Business 
SCREEN Production Survey was only 
$'s million dollars of 21 million 
gross sales. TV brought less 
money, “caused more production 
grief.” but was becoming a new 
plus-factor many producer's 
sales in TV areas. 

With 48 new transmitters ready 
to use and other hundreds of station 
applications awaiting FCC unfreez- 
ing, tomorrow's TV-Economy could 
be a very important factor. Cer- 
tainly, any trend toward color TV 
would find these very experienced 
color film creators in a remarkably 
strong position. 

2. tion: over 350,- 
000 L6mm sound projectors in the 
L. S. field, largely concentrated 
among group owners such as 
churches, schools, industry, ete... 
were running up formidable audi- 
ence totals for sponsored films. TV 
has been no detriment to such 
group use. Film showings are 
timed to specific needs, specific 
audiences, specific subject matter. 
Audiences will keep on multiplying 
with the population trend. 

TReNDs: the opti- 
cal-magnetic L6mm sound projector 
will be a strong factor in) more 
small-industry. small-business use 
of films. We predict little effect on 
optical printing as long as magnetic 
striping is eraseable: difhicult to du- 
plicate. But much more experi- 
mentation, leading to many bad 
little films, many more good little 
ones will bring in thousands of con- 
cerns and organizations which pre- 
viously used only stock films. Now 
they can roll their own, 

Worth remembering: every new 
optical-magnetic projector sold and 
in use, creates a new audience for 
conventional sound subjects. 

New Tecuntoues:  three-di 


mension in sound and picture has 


been under developed. Business is 
unhampered by existing theatrical 
installations and could road-show 
clever three-dimensional programs, 
even borrowing a leaf from Dis 
nev's Fantasia, with three-dimen- 
sional sound setups. As sight 
sound sales competition gets keen- 
er, watch for long-needed Snow- 
MANSHIP from some business source 

What other new ways are there 
to make a strong mental impres- 
sion with audio-visual means? 
Greater picture size, new dimen- 
sions for more vivid reality, better 
and more flexible color processes 

. all these stir the imagination. 


5. Creative Ipeas: as ever, the 
final and most significant need is 
for more and better ideas. The 
ability of the screen to meet grave 
human problems was never better 
demonstrated than in trath« safety 
subjects like And Then There Were 
Four, Closed Book. Last Date. Never 
better except possibly by Breast Sel/- 
Examination, the American Cancer 
Society film described on page 49. 

The ideas conceived by skilled 
writers for the factual screen will 
still make the final difference in the 
medium’s future. 


6. Manacement Recoenirion: 
because films are the most powerful 
media and a real proving-ground 
for thinking and planning, there is 
a tendency to avoid this seeming 
pitfall in advertising and sales de- 
partments. A trustworthy source of 
production is essential to the guid- 
ance of these users and the earlier. 
pioneering days left their mark on 
many an unwary buyer. 

Today, however, the competition 
for men’s minds and the growing 
domination of visual media on the 
communication scene has left busi- 
ness little choice. Wise companies 
are building film libraries and 
plenty of experience while they get 
more than their money's worth in 
consumer attention from the many 
outstanding new films produced. 

A closing word: “top-brass” in 
company management is still going 
to have to back up the line in get- 
ting more and better films used by 
their companies. They alone can 
take their executives “off the hook” 
and compel attention to a medium 
they just can't afford to do without. 
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more than fifteen years 


of the highest quality 


of pictorial service 
to industry” 


ROBERT YARNALL RICHIE PRODUCTIONS, INC. 
9 West 6lst Street °° New York 23, N.Y. 


GULF COAST FILMS, INC. 


Oil & Gas Building * Houston, Texas 
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“A FEW FACTS ABOUT AUDIO” 


AUDIO PRODUCTIONS, INC 


PRODUCERS OF MOTION PICTURES 
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USINESS FILM PRODUCERS had a L951 gross 
sales volume of about $45,000,000 ac- 
cording to figures projec ted from the first 

national survey of the industry undertaken by 
the Editors of Business Scrtex. No previous 
survey figures exist and no other broad measure- 
ment of this specialized field of production has 
ever been undertaken in recent years. This 
marks another “first” in research efforts by this 
publication on behalf of the industry whose 
news, creative efforts, and sponsors’ interests it 
authoritatively represents. 

First returns in this 1951 Survey of Produc- 
tion are based on the solid dimensions of the 
field itself as reflected in the 23 pages of pro- 
ducer listings in this Production Review issue. 
beginning on Page 51. These listings comprise 
a total of 143 producing companies in the 
United States and 9 principal companies sim- 
ilarly engaged in Canada. 116 of these U.S. 
companies reported in detail, according to the 
definite specifications submitted to them by the 
Editors. 25 companies either submitted incom- 
plete returns or qualified their statements. Fail- 
ure to submit a representative list of recent 
productions and sponsors, which a prospective 
client might check for references, constituted an 
“incomplete” return and a majority of such 
listings are so noted. 

Two other concerns, one in New York and 
another in St. Louis, came into the field at the 
close of 1951 or in January, 1952 and no sta- 
tistical reports on these were solicited. 


Key Group of 116 U.S. Studios 


This Survey of Production is therefore based 
on a net measurable business film industry com- 
prising 116 companies. First figures disclosed 
in this preliminary report are based on statistical 
data supplied in detail by 55 of these U. S. 
companies, Canadian industry figures will be 
completed at a later date. The U. S. figures 
comprise about one-half of the total industry 
and the most careful projections were made to 
provide the “total industry” estimates. 

This confidential survey (no individual fig 
ures on companies by name or geographical 
location will be disclosed) reflects the good faith 
vested in this publication by the companies re- 
porting. From present indications (at  press- 
time) it appears that 75‘. to 80°7 of the total 
measurable industry will have reported figures 
to substantiate the final survey report. 


Survey Covers 10 Main Subjects 

Ten key questions were asked as follows: 

1. Number of permanent employees (includ- 
ing paid officers). 

2. Number of part-time employees engaged 
during 1951. 

3. Your total capitalization. 

1. 1951 gross volume of sales (all items). 

5. Value of physical equipment as of Decem- 
ber 31, 1951. 

6. Total 1951 expenditures for material pur- 
chases. 

7. Film consumption: purchases of raw stock. 

& Does your company sell projection equip- 
ment ? 

9. Does your company provide non-theatrical 
distribution ? 

10. 1951 dollar volume of id sales. 
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THE FIRST ANNUAL REVIEW OF PRODUCER FACILITIES AND SALES 


SURVEY OF PRODUCTION: 1951 


Advance Statistical Summary of the 


Business Film Industry in the U.S. 


Bas Ten Areas covered in this first annual 
Survey of Production are backed up by 
detailed figures from 55 U. SS. producers. 
Through experienced knowledge of this special- 
ized field, geographical factors, and by careful 
calculation of average figures which discount 
largest facilities, we have projected a number of 
these detailed reports for preliminary estimates 
of the field in general. 

Each answer is given in two main parts, the 
first is based on actual returns and the second 
part noted as a projected estimate. 

1. Number of permanent employees (includ- 
ing paid officers) on studio rolls during 
1951: 

55 U.S. Companies Reportine: 1594 employees 

were engaged in the creation, production, and 

processing of business and tv. films in’ these 
studios. 


PROJECTION: based on a mean average of 20 or 
more employees per company, we estimate total 
permanent employment in the key 116 companies 
to approximate 2500 persons. 
2. Number of part-time employees engaged 
during 1951: 

50 Compantes Reportine: over 6000 
part-time employees were hired by these com- 
panies as actors, technicians, ete. during 1951. 


PROJECTION: this figure is not projected because 
the result is not considered a very significant 
factor in the industry's total economy as now 


reported. It will be clarified during the calender 
year and a special supplementary report issued. 
In any case, permanent employment is consid- 
ered a key factor in the industry's stable econ- 
omy and ability to serve clientele. There is a 
strong regional slant to part-time employment, 
with considerable numbers reported from the 
East and West Coasts where it is a definite 
characteristic of production in those centers. 
3. The total capitalization of business film 
producers: 


38 U.S. Companies Rerortine: capitalization 
of the companies reported showed a strong base 
of over $6,000,000, 30 of the 38 companies 
were capitalized over $50,000; 18 of the report- 
ing companies were capitalized over $100,000. 


Progection: by careful calculation, discounting 
the very largest capitalizations, an estimate of 
the total capitalization of 116 key companies 
would approximate $19,000,000. 
. 
4. The gross volume of sales (all items) in 
1951: 

51 Compantes Rerortiné: over $20,000,- 
000 in total gross sales were reported by slightly 
less than one-half of the active companies in 
business film production during 1951. 24 of 
these companies had sales of over $200,000 last 
year: 43 of the companies exceeded $100,000 
in gross volume of all sales in 1951, 


Prosection: more than $45,000,000 gross 
sales would be a reasonable estimate of the vol- 
ume of 116 key companies; this figure would 
be greatly expanded by the inclusion of another 
75 to 100 miscellaneous, unlisted producers with 
some sales activity last year. It should be care- 
fully noted that only film production is included; 
sales of projection equipment, accessories, and 


the large volume of optical printing done by 
(CONTINUED ON THE FOLLOWING PAGE) 
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Production Survey: 


*ONTINt ED rite race 


laboratories business films produced last year 


would sharply werease this hgure bistimates 
will be earned forward tote the held as soon 
os time peronits The volume of print orders on 


current subjects is reflected in such films as 
Breast Examination (see 4) with 1400 
prints in use many programs now exceed L000 
prints in coreulation 


%». The value of studio physical equipment a» 
of December 31, 1951 


tos. Compantes Rerowrine: over $4,000 
(HH) in physical equipment such as fixtures 
technical apparatus, cameras, lenses, laboratory 


equipment, ete, was reported by these concerns 


This i estimated be the actual depreciated 


value as of December $1, 1951 


somewhere near os 
invested in physical equipment among the 116 
companies included in this projpected estimate 
Additional millions are similarly 
of this field through lab 


special effects and service organiza 


invested in 
wrying out the work 
ofatories 
ete 
6 Total 1991 expenditures for material pur- 
hase. all iter. 


bi tos. Cowpastes $2,500,000 was 


expended by these reporting companies, not in 


cluding seme very large concerns, 22> studios 
expended over SHO.000 for material purchases 


of these exceeded in material ex 


penditures during LOST 


THON well over ps spent hy 
producing companies alone in carrying out 


business per duction in the 


7. Film consumption: dollar purchases of raw 
film stock: 


Compantes Rerortinc: approximately 
$1,250,000 was expended by these reporting 
companies for raw stock; this is exclusive of 
the large raw stock purchases of some major 
business film producers also maintaining their 
own laboratory facilities. It also does not take 
into account the volume of raw stock consumed 
on priat orders undertaken by laboratories other 


than the producer s own facilities 


PRosectTios: an extremely low estimate of basic 
raw stock purchases, independent of outside 
print purchases and several large producer- 
laboratory situations shows that 116 key pro- 
ducing companies accounted for over $3,000,000 
in raw stock purchases in 1951] 


8. Does your company sell lomm sound pro- 
jection equipment? 


oS. Compantes Rerportine: 41 of these 


COT pA said “yes they represent Various 
lines of projection equipment to their clients. 
other producing companies indicated that 
they did not represent any lines of projection 


equipment 


PROJECTION: a majority (about 755) of L. 5 
business film produc ers undoubtedly represent 
projection equipment, according to their clients’ 


interests. The remaining 25% do not. 


clusively. 


more than 15 years: 


9. Do you provide non-theatrical distribu- 
tion’ 


54 UL. S. Companies Reportine: only 20 of 
these companies answered in the affirmative; 34 
U.S. companies said “no” they did not provide 
non-theatrical distribution. The existence of 
large, specializing sponsored film distribution 
networks and regional film libraries available 
to clients for such purposes is indicated as a 
major factor in not providing such services 
which were originally commonplace as an essen- 
tial adjunct to the producer's services. 


10. Dollar volume of television production 
sales during 1951: 

37 U.S. Companies Reportine: television pro- 
duction sales directly reflect studio operations 
in active t.v. areas, with a corresponding con- 
centration of advertising agencies and client ad- 
vertising departments requiring such services. 
This limited number of companies reporting 
showed fairly large in volume, however, with 
$3,500,000 in sales of t.v. spot commercials, ete. 
Another important factor was the size of indi- 
vidual dollar volumes since 18 of the companies 
exceeded $50,000 in tv. sales; only 5 did less 
than $10,000 among those reporting. 


Projection: because of the special and re- 
gional characterigtics of t.v. production, no pro- 
jected estimate total volume can be aceu- 
rately given. A fair guess would approximate 
$5,000,000 with the volume fast increasing. 

The shift to color, when it comes, will find 
these specializing production companies able to 
provide the most experienced facilities in Amer- 
ica for such film-making. No company in the 
entertainment business possesses the specialized 
experience for this kind of color work; regional 
location near t.v. facilities and in the cities 
where advertising originates and experienced 
staffs are other key factors in the t.v. film sales 
future of the business film producer. yy 


The U. S. Business Film Industry In Brief 


Number of Companies: 143 coneerns are are listed as “primarily en- 
gaged in the production of business films. Of these, 116 supplied com- 
plete reference data as requested; 25 companies made incomplete 


returns; 2 were “newly-organized.” 


Types of Production: of 104 company returns checked, 58 provided both 
motion picture and slidefilm production; 44 specialized in motion pic 
ture production; several were specialists in slidefilm production ex- 


Experience of Companies: 10 firms have more than 30 years of experi- 

ence; 15 have more than 20 years; 21 producers have been in business 
12 have been established for 10 years or more. A 
total of 58 have been in the field for over 10 years. 


Extent of Facilities: 52 companies reported actual physical equipment 
inventories of over $4,000,000 as of Dec. 31, 
116 making detailed listing returns would total over $9,000,000 in 
physical studio equipment. 


1951. A fair estimate of 


Buying Power: 43 companies reported actual material purchases of $2.- 
500,000. A projected estimate of only 116 basie companies wogld con- 
servatively figure $7,000,000 in purchases. 
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ore Goov Proreres Mer Prostems and helped get 
positive personal action from members of their million- 
fold viewing audiences last year than in any previous 
period in the history of the business film. 

Surveying the creative efforts of the nation’s business film 
producers in 1951, a review of several hundred most-widely 
circulated pictures reveals heavy emphasis last year on public 
relations and public service themes. Safety education, human 
relations, consumer education, and explanation of technical 
processes were the four most prevalent areas of production. 
Audiences for sponsored films released to large segments of 
the general public, both youth and adults, soared to new 
record heights as improved distribution techniques joined with 
the ever-increasing flow of projectors to create a vast new 
lomm viewer potential. 

Awards and Festivals Encourage Film Interest 

Recognition of the sponsored film's public and business role 
in idea communication continued to grow in 1951 as regional 
film festivals, organization awards and other citations were 
given to noteworthy examples of the medium. Boston joined 
Cleveland as an annual site for a community film festival: the 
Freedoms Foundation, Public Utilities Advertising Association, 
National Committee on Films for Safety, and the Motion 
Picture Academy of Arts & Sciences gave national recognition 
to this form of film document through special awards and 
other honorary citations. 

Screenings of selected sponsored films before many adver- 
tising and sales clubs in larger cities, at annual conventions 
of such groups as the Association of National Advertisers and 
the American Association of Advertising Agencies further 
helped to remind large segments of U.S. business of the potent 
force of this medium. The film activities of such representa- 
tive organizations as the American Bankers Association, the 
U.S. Chamber of Commerce, the National Safety Council, the 
American Automobile Association, and the Association of 
American Railroads also brought the medium to the attention 
of the nationwide memberships of these important bodies. 

Pictures Make Direct Contribution to Welfare 

The specific subject areas in which films played an impor- 
tant role last year are most revealing. Health and safety educa- 
tion were probably the most critical fields. Dread enemies 
such as cancer and heart disease were made understandable 
through films which fought apathy and got their viewers to 
make vital personal decisions. Pictures like Breast Self- 
Examination (see Page 49) and Guard Your Heart helped save 
lives. International Cellucotton’s How to Catch a Cold reduced 
personal and business loss through dissemination of facts 
about this common ailment. 

But the nation’s heavy toll of traffic accident fatalities was a 
most serious concern which sponsors shared with film-makers. 
Chrysler's Case of Tommy Tucker entered the field in early 
1951 to bring an awareness of safe habits to grade school 
youngsters. Within two months of its release, this picture 
broke all audience records with thousands of school bookings. 

The motor companies and allied fields such as trucking and 
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insurance brought out such useful films as Driver Training 
Series (Ford): A Professional Portrait (National Highway 
sers’ Conference); Too Close jor Comfort (American Truck- 
ing Association); and Day in Court (International Harvester). 
Previously released films such as Closed Book, Last Date (for 
teen-agers}; And Then There Were Four (for all ages) con- 
tinued to swell audience totals through nationwide showings. 

1951 was a good year in the field of human relations films. 
Swift & Company's Big Idea really belongs to this period and 
was widely popular as were Chevrolet's humorous but pointed 
O’Mara’s Chain Miracle (on the contagion of courtesy): and 

The Challenge, a non-business but widely used subject on 
anti-diserimination. In this field a modest but powerful film 
was It's Good Business, sponsored by the Hlinois State Cham- 
ber of Commerce to deal with inter-racial relations in em- 
ployment. 

General public relations pictures on broad themes were 
outstanding in “Sl. The American Meat Institute set a high 
standard in its interpretation of the entire meat industry and 
its worker “team” in This Is Life; the American Petroleum 
Institute told its economic story in Man on the Land. United 
Airlines sponsored a top-flight semi-technical exposition on its 
safety-conscious trafhe operations in United 6534. General 
Electric told the story of electrified railroading in Shining 
Rails and made a positive contribution to a critical national 
problem (water conservation) in Pipeline to the Clouds, 


Increasing Sales to Consumers Via Education 

More directly applicable to over-the-counter purchasing 
habits were such consumer education pictures as Armour’s 
The Clean Look which featured Dial Soap in a brilliant color 
reproduction and an appealing feminine interest theme. Ar- 
mour now has one of the largest l6mm audiences in’ the 
country as millions of housewives and their families see the 
home-making films it has produced in the past two years. 

Two othe fields were of equal importance and well repre: 
sented. On one hand, technical precesses and new products 
were described and explained in numerous films such as 
Doehler-Jarvis’ picture on die-casting The Shortest Way; Rem- 
ington-Rand’s Precision Key to Quality; and Eastman Ko- 
dak’s Functional Photography in Industry. 

Maintaining a stable U.S. economy through continued good 
selling was the job given to many convincing sales training 
films. Frigidaire was a typical example; Rexall Drug promoted 
an entire package program among its retail outlets and such 
individual companies as Benjamin Moore Paints, Coopers, 
Marathon Corporation and Coca-Cola brought many new mo- 
tion pictures and slidefilms into the sales field. 


The Buying Public Is Picture-Conseious 
This was 1951 in a too-brief review of its films. As a cross- 
section of creative thinking and sponsor interest, the pictures 
mentioned will serve only to remind business that words alone 
are no longer enough. A picture-conscious public has had its 
appetite whetted for visualized communications and it must 
be served. 1952's film budgets show that it will. y 
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“Por its com passionate 
understanding treatment 
ot spectal subject matter” 


this film is nominated 


for Special Merit 
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"That 
the Deaf 


May Speak” 


SPONSORED BY 


AWARD 


THE 


LENINGTON SCHOOL 


FOR 


THE 


DEAF 


ITTLE CAROL was born deaf. At first, no one 

noticed anything wrong, but one day her mother 

realized that Carol could hear nothing. A long 
time ago, this could have meant but one thing—she would 
he deaf and dumb, and shunned, almost as a mental defee- 
tive. for the rest of her life. As things are working out, 
however, Carol can look forward to a happy, constructive 
life, but she will need understanding and years of training 
to take her place in the world of the hearing. 

How she begins this training and what she can expect 
to accomplish are told in one of the most gripping and 
compassionate films on the problems of handicapped 
people ever produced. Sponsored by the Lexington School 
for the Deaf, and produced by Campus Film Productions, 
That the Deaj May Speak, 42 min, color, has already won 
wide acclaim from dozens of newspapers, child welfare 
authorities and government officials in the few short weeks 
since its release. 

Carol, along with many other children who were born 
deaf or who became deaf before learning to speak, is just a 
normal child at the Lexington School-—outside, she would 
be a “spree ial” child, a pitiful, deaf child. At the school 
children live together all week (they go home week-ends) 
and work together at the main problem of their lives 
learning how to speak and to understand the speech of 
others. They must start the long travail in earliest infancy 
for if speech training is not begun early it may never be 
learned at all. No sign language is taught at the school 
and none is permitted. Training in speech and lip reading 
is made a part of every subject, for the children are taught 
a full school curriculum rather than just that concerned 
with overcoming the handicap. 

What makes That the Deaj May Speak a wonderful 
experience to watch is the acting of the deaf children and 
particularly three-year-old Carol. The New York Times 
called her performance one “that would put most Holly- 
wood starlets to shame.” Other comments described the 
picture as “an artistic triumph,” a “good bet for an 
Academy Award,” a “standard against which all films of 
its class should be judged.” It is all of that. But it was not 
made this way by lucky chance. The children at the 
school, like all children, are self-conscious, perverse, and 
sometimes possessed by tantrums. Yet, some observers of 
the finished film felt sure that it must have been photo- 
graphed by “candid camera” techniques ( which it wasn’t), 
so lacking are the children in camer’ consciousness. Only 
a deep love for children, the patience of Job and 50,000 
feet of film enabled producer-director Nat Campus to 
bring forth such a beautifully finished film in both speech 
and sound. 

The day little Carol, Mike and Bea say their first words 
seems truly a mighty triumph in the film. It is a wonderful 
moment for the audience, too. In scenes of the upper 
classes in the school we can see the direction of the chil- 
dren’s efforts. Carol's speech, like that of most congenitally 
deaf people, may never be easy to understand or pleasant 
to listen to, but what a tremendous accomplishment it is 
that the speech she will never hear can be learned at all. 

The narration, written by Ralph Schoolman, is surely 
one of this top film writer’s best scripts. It has the intimate 
and moving quality of telling the story as if spoken to 
just one person. 


The Lexington School, probably the best known school 
for the deaf in the country, sponsored the film for two 
purposes: primarily to give a greater understanding of 
the problems of the deaf to the general public; and sec- 
ondarily, to demonstrate its methods for other schools and 
teachers of the deaf. 

The widest possible distribution of the film on a national 
basis is being sought through Ideal Pictures Corp., which 
has been named distributor. ag 


BUSINESS SCREEN MAGAZINE 


= 
2 
44) 
’ 
» 
— 


NE OF the problems which face all pro- 
ducers and distributors of business, com- 
mercial or industrial motion pictures is 
that of furnishing tangible, documented proof of 
the selling power of this medium. 

How often has the question been posed, “Yes, 
it's a very fine motion picture but how many re- 
frigerators did it sell?” Someone else said, “We 
increased our sales in Denver in two months 
with a fifteen minute local radio program. 1 
want to use a film but how can I sell it to the 
boss without some facts to prove that motion 
pictures can do the job?” 

Almost every producer can answer those ques- 
tions one way or another, but it is seldom that 
the proof of effectiveness is as striking and con- 
vincing as the case history of a recent medical 
production already indicates. For its very real 
contribution to public understanding of the 
problem involved this picture has been nomi- 
nated by Business ScREEN for its own Public 
Service Award, now being originated. 


Saves a Life Each Day in Use 

Since its release 15 months ago the American 
Cancer Society's film Breast Selj-Examination 
produced by Audio Productions, Inc., has saved 
at least one woman's life every day. 

In the town of Anamosa, lowa, population 
4.000, the lives of three women, who. otherwise 
might have died, were saved as a result of suc- 
cessful operations following examinations that 
were directly attributable to their having seen 
the film. 

In Polk County, Florida, one showing of the 
film in a community of only 1,000 people re- 
sulted in eight operations for cancerous condi- 
tions. 

Examination Leads to Treatment 

Dr. Harold Meyer, Medical Director of the 
Illinois Bell Telephone Company, reports that in 
that company alone eighteen women discovered 
breast conditions by self-examination after seeing 
the film. The company has purchased four prints 
of the picture and made the viewing of it a 
“must” in all departments. 

Seventy-five per cent of the breast cancer oper- 
ations in one year in Duluth, Minnesota, resulted 
from self-examination by women who had seen 
Breast Selj-Examination in local showings. 


BELOW: TYPICAL SCENES FROM THE 42-MINUTE SOUND MOTION PICTURE 


CITED BY BUSINESS SCREEN 


IFE 


FOR PUBLIE 


SERVICE AWARD 


SAVER 


American Cancer Society's Film on “Breast Self-Examination™ 


Nominated as “Outstanding Example of Serviee to the Public” 


There are several recorded cases of successful 
operations for the removal of malignant growths 
on even volunteer Cancer Society workers them- 
selves who, with all their familiarity with cancer 
symptoms, only discovered their own condition 
after having seen the film. 

These are but a few examples taken from 
hundreds of authentically documented proofs of 
the power of a motion picture to motivate human 
beings. 


1300 Prints Booked Far in 
In its first 


Advance 

distribution, a million 
women over thirty-five vears of age have seen 
this picture. Audio Productions, Inc., has already 
delivered over thirteen hundred prints to the 
film’s sponsor, and each print is booked far in 
advance. 


vear of 


Hundreds of business concerns have 
shown Breast Selj-Examination to all of their 
female employes, usually on company time. 
Among them are Container Corp., Field Publish- 
ing Enterprises, Owens-Illinois Glass Co.. Armco 
Steel Corp. and Interwoven Mills. The manage- 
ment of a New York office building arranged for 
several screenings as a tenant service so that 
every woman employed in the building could see 
the film. Department stores and theater owners 
have donated facilities for free showings of the 
film. 

In one rural section of Southern Illinois the 
telephone operators called every subscriber to 
invite the women in homes to a special showing 
at a local theater. Another Illipois county claims 
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a hundred per cent of the resident female audi- 
At Rockford, Hlinois, 
Court House was used as a 
theater and all female employes in the community 


ence has seen the picture. 
event the County 


were asked to spend fifteen minutes of their lunch 
hour seeing the film. 

Those business concerns, government agencies, 
community groups and schools that have shown 
the film are unanimous in reporting that Breast 
Sel/-Examination is so important that it should 
be. shown everywhere in the country for years 
to come, 

The aim of the Society is to have every adult 
woman in the United States and every girl as she 
To that end 
distribution will be accelerated during 1952. 
Prints can be obtained from local chapters of the 
American Cancer Society, 


reaches womanhood see the film. 


Motivates People to Make Decisions 

Here again is proof that a film that really has 
something to say will to a large extent build its 
own distribution. But more important is the 
proof that a good motion picture without help 
from other media will motivate people to make 
decisions and take action, the same processes 
that activate a human being to buy a refrigerator, 
life insurance, or breakfast proof that the 
most powerful and effective means of communi- 
cation we have is the combination of sight, sound 
and motion, whether it be received through the 
TV knothole or on the Radio City Music Hall 


screen. 


“BREAST SELF-EXAMINATION” 
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nen Festival Favonrre was this Ford 


Woror ¢ ompany subject in the sponsor s “Amer 
at Home series: widely popular inf 


since its creation by MPO Productions, N. Y. 


Pictures of the Year 
(ce ONTEINEERD FROM 
pare the Story of Steel entered by the Ministry 
of Information and Broadcasting of the Govern 
ment of todia with similar subjects from this 
eountry 

We should mention in closing that The El 
Centro Story, a Navy film, was the sole U.S 
entry screened in the area of “miscellaneous 


documentaries 


Medical Film Widely Shown Abroad 
® Following a Gala Performance where it) was 
the sole 
of the Sth Annual Congress of L’ Association 


S. film represented at the conclusion 


Internationale du Cinema Scientifique held at 
The Hague, Holland on September 17 last year 
the A4-minute color and sound film The Em 
bryology of the Eye, produced by Sturgis-Grant 
Productions, Inc. was taken on a grand tour of 
Holland medical cireles by the Dutch Govern 
ment Information Service 

Dr. George K. Smelser, technical advisor on 
the film, which was sponsored by the American 


Neademy of Opthalmology and Otolaryngology 


also showed the film in Paris by special request 
Two of these screenings were at the [3th Con 
gress du Seve nifique & Te hnique at the In- 
stitute de Cinemato raphie Seve ntifique ire lud 
ig @ spect il preview screening presided over by 
the president of the Institute. Films of this type 
have a very important effect on U.S. goodwill 
abroad, aiding scientific exchanges between na 


tions 


Sore U.S. entry at The Hague last year 
is-(,rant medial described 


in the brief report above 


was this Stur 


U. S. GOVERNMENT STANDARDS 
for the Procurement of Motion Pictures 


GUIDANCE FOR THE FILM SPONSOR IN THE NAVY'S BUYING APPROACH 


OR THE SECOND SUCCESSIVE YEAR we reprint 
the following report on the film buying ap- 
proach used by the U.S. Navy in the pro- 
curement of training films. Originally written 
by our own staff correspondent in Washington, 
it is considered a model analysis of this agency's 
long-experienced buying habits. 

“In selecting the Navy's procurement system 
to deseribe it appears to be model; its fea- 
tures, however, are embodied in all Govern- 
ment film procurement, and the same steps may 
well be employed in each approach.” Here are 
those steps, reprinted for emphasis on the stand- 
ards which are implicit for the producer of 
training films, whether for Government or pri- 
vate industry, or any trade group, or advertis- 
ing agency. They are also to be noted with 
care as a guide to prospective sponsors of suc- 
cessful films seeking similar services in the 
field. (Ed. note: the italics are ours, for just 
such guidance.) 


These Are Steps for the Bidder 


In a letter in triple ate, addressed to the Chief, 
Bureau of Aeronautics, Department of the Navy. 
Washington 25, D. C. (Attention Aer-Ph-5), 
state the following 

lL. Give a resume of your organization, tin- 
cluding type and brief history, and state whether 
you are a corporation, a partnership, or sole 
proprietor 

2. State that you are interested in doing 
Navy motion picture work and the type that you 
consider yourself best suited to handle. This in- 
formation gives the procurement officer a better 
understanding of your capabilities and the kind 
of work on which to give you an opportunity 
to bid. 

If you are one of hundreds on a list, it isn’t 
very practicable to ask you to bid on a film 
which will employ techniques in which you are 
not experienced. Hf a film is to consist largely 
of animation, do you have an animation stand? 
Neither is it practicable. if vou are on the West 
Coast, to ask you to bid on a small job for which 
Norfolk will be the location 

§. List your key personnel and give a brief 
outline of their experience motion picture 
work 

b. State the major types of facilities and 
equipment owned or how made available to your 
company. No one insists that you own outright 
a studio capable of producing Gone With the 
Wind. No one will look askance at your having 
sound recording done in a studio established for 
that purpose. But if the major portion of your 
equipment is not owned, you are in effect not 


in the motion picture business, 


Financial Stability A Key Factor 


5. Enclose a balance sheet listing your assets 
The amiable Scot. W. B. Me- 


Laren, who has been in charge of the Navy's 


and liabilities 


motion picture procurement desk for the past 


eight years, spent five years of his life as a se- 
curity analyst and knows how to read a balance 
sheet. In other words, don’t show under “Assets” 
a sole cash item of $4,000 and an equally sole 
item under “Liabilities” of “Bank loan, $4,000.” 
The Savy does not pay in advance and the Gov- 
ernment cannot sponsor you in business, 

Neither a maximum nor a minimum is used 
as a criterion. It does mean that the emphasis 
is upon the word “sound.” 


Recent Films Must Be Submitted 


6. Forward samples of pictures recently pro- 
duced by your company, preferably educational 
or training films. Here the emphasis is upon 
the word “recently.” for this reason: let’s say 
that you made a film when you were working as 
a producer-director for the LMN Company. 
Maybe it even won an award of some kind. But 
while you were working for LMN you had 
plenty of time in which to be creative. Backed 
by a large sales staff, you didn’t have to worry 
about bringing in new business. A large admin- 
istrative section looked after all the housekeep- 
ing details, like paying the telephone bill; maybe 
but they weren't 
on your payroll. The Navy wants to know if 


you even had two secretaries 


you can produce a picture of the same quality 
when vou are wearing six hats and using your 
own capital. 


A Summary of the Key Points 


In a brief resume of these points, note that 
the emphasis is on these basic qualities: (1) ex- 
(2) kev 


personnel and their experience; (3) physical 


perience (and the kind of experience) : 


facilities, in terms of owned equipment; (4) 
financial stability: and (5) the films vou have 
produced and for whom. 

It is no coincidence that the listing of pro- 
ducers in this Review Issue of Propuction 
Resources follows such an outline to a large 
degree. It is the sponsor's responsibility to fill 
in any missing portions of especial importance 
to his organization, such as credit references to 
establish financial responsibility. 

We do not emphasize geographical advantages. 
other than to point out, as the Navy does, that 
certain kinds of physical work naturally gravi- 
tate to the most convenient qualified source. 
But it is equally important to note, as all pro- 
ducers would emphatically agree, that national 
assignments involving considerable distances 
and location work have no such boundaries, that 
Eastern, Midwestern, or Western companies so 
listed. work over a considerable geographical 
area and, in fact, the largest of them maintain 
excellent service offices to render such service 
more economically and more efficiently for such 
clients, their branch or regional offices. 

The business film sponsor can profit by the 
criteria set forth above by which thousands of 
films have been acquired by the Navy in recent 
years, It's a good safe road. a 
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Connecticut, Massachusetts Page 52 
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Listings on Pages 52, 53. 54, 55, 56, 57. 58, 59 
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Washington, D. C. Page 60 
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Indiana, Ohio Pages 61, 62 
Michigan Pages 62, 63 
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Texas Page 67 
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Colorado Page 68 
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NEW EN 


Connecticut 


Joun A. Harseren 
Amity Road 
oodbridge, Connecticut 
Keference details on recent productions & 


sponsors net subrnitted., 


Rotas Strupios 
and Rotas Puoro-Science Laboratories 
Sandy Hook, Connecticut 
Phone: Newtown 58l 
Date of Organization: 1928 


Henry Roger, Owner-Director 


Senvices: Motion pictures and slidefilms: indus- 
trial, educational, cultural, civie relations, TV 


features and commercials 


Pactuities: Large sound stage, l6mm and 35mm 
cameras, zoom and follow track, camera truck, 
portable generator; complete lighting equip- 
ment; lomm syne recorder, magnetic tape re- 
recording system: 


corder, din microscopic 


laboratory and close-up studio; Shadowgraph, 
Inspectoscope; Interlock film projection system ; 


color printing; library 
RECENT SPONSORS 
Southern New England Telephone Company, 
Davis & Geek, Ine., 
pany, The J. Mo Ney Company, Sacred Heart 
Church, Wyatt & Schuebel, Fairfield Films. 


United Hluminating Com 


Massachusetts 


Dexko Propuctions, 
126 Dartmouth Street 
Boston, Massachusetts 

KEnmore 6-2511 

Date of Organization: 1946 


Joseph Rothberg, President and Treasurer 
Jerry T. Ballantine, } ice President 
Herbert F. Lang, Studio Manager 

William Weisberg Secretary 


Seavices: Complete Lomm production services 


for education, science, industry and television 


Maurer camera and re« ording 


unit magnet recording portable generator, 
sound studio 


creative stall 

RECENT PRODUCTIONS AND SPONSORS 
Dangerous Man at Larece (Liberty Mutual In 
surance Company 


Safety Razor Company) 


sion Features) 


Five Productions) 


editing and projection rooms, 


Sales Report, 1951 (Gillette 
Going Places with 
Cadabout Gaddis (TN series for Beacon Televi- 
Wonders of the Wild (TV series 


Inside Story (Unit 


* * * 


STuptos 


782 Commonwealth Avenue 
Boston 15, Massachusetts 


Phone KE acon 2.5722 


Date of Organization: 1935 


OFFICERS AND DEPARTMENT HEADSs 
Joseph Dephoure, Owner 
Edward Gilman Paul Coughlin 
Estelle D. Davis 


Senvices: Industrial and public relations motion 
pictures and slidefilms; television program films 
and commer ials 


Factuiries: Drive-in sound stage and produc- 
tion equipment, automats film processing; syn- 
chronous magnetic recording and sound film 
recording: projection and editing rooms: Koda- 
chrome printing; art work, animation, script 


writing 


RECENT PRODUCTIONS AND SPONSORS 
Sport of Sport Show (Stowe Woodward Co.) ; 
Old Rock—Our Mutual Friend (New Hamp- 
shire Jockey Club): Around the Town (Town & 
Country Homes): Christmas in Boston (| Boston 
Edison Co.): TV commercials for Cott Bever- 
ages, Pontiac Dealers, Victor Coffee, Chevrolet 
Dealers, and The National Shawmut Bank of 
Boston. 


Master Motion Picture Company 
0 Piedmont Street 
Boston 16, Massachusetts 
Phone: HAncock 6-3592 
Date of Organization: 1925 
OFFICERS AND DEPARTMENT HEADS 
Maurice Master, President and Treasurer 
S. Grace Master, Scretary 
Irving Ross, in Charge of Production 
Gerald Chassee, Studio Manager 
Services: Industrial and civic relations motion 
pictures and slidefilms: theatre trailers; tele- 
vision commercials. 
Facies: l6mm and 35mm sound recording 
studio; l6mm and 35mm processing laboratory; 
typesetters and artists for titke-making; anima- 
tion stands, editing and projection rooms. 
RECENT PRODUCTIONS AND SPONSORS 
Engineering the Successful All Plastic Denture 
(Myerson Tooth Corporation); The Forest and 
the Woodsman (The Brown Company): Tech- 


Firm Propucers 
164 East 38th Street 
New York 16, N. Y. 
Phone: MUrray Hill 6-9279 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Willard Van Dyke, Secretary 
Irving Jacoby, Treasurer 
Kevin Smith, Production Manager 
Thomas Boyajian, Editing Department Chie} 


SERVICES: Seript to finished film. Specialties: 


documentary and educational films. 


Faciuities: Production equipment; editing de- 


partment; directors and script writers. 


RECENT PRODUCTIONS AND SPONSORS 


Years of Change, Prelude to a Nation, and The 


House in Sea Cliff (U.S. Department of State). 


nology Works jor Israel (American Technion 
Society |: Rehabilitation (Liberty Mutual Insur- 
ance Company); Parade of Little Crippled Sol- 
diers (Essex County Infantile Paralysis}; Ap- 
plication of the Automatic Screw Machine 


(Brown and Sharpe Mfg. Company). 


* * 


Bay State Firm Propuctions, Inc. 
Box 129 
Springfield, Massachusetts 
Phone: 4-3164 
Date of Organization: 1944 
Branch: 80 Boylston Street, Boston, Maas. 
Phone: Hancock 6-8904. 


OFFICERS AND DEPARTMENT HEADS 
Morton H. Read, President 
Eugene N. Bunting, VP. ( Prod.) 
David Doyle, (Sales) 
Milton L. Levy, VP. (TV) 
Harold O. Stanton, VP. ( Dist.) 


Services: Documentary, sales training, public 
relations and television motion pictures and 
slidefilms; dramatic dialogue presentations. 


Facttities: Camera and lighting; sound stage; 
portable generator; Maurer l6mm_ recording; 
synchronous magnetic recording; Depue print- 
ing equipment; l6mm black and white develop- 
ing; 15 technicians; art and creative staffs. 


RECENT PRODUCTIONS AND SPONSORS 
Fireye (Combustion Control Corp.) ; A Matter 
of Taste (New England Confectionary Co.) ; 
The Blodgett Story (G. 5. Blodgett Co.) ; Your 
Valley, Your Future (Association of New Eng- 
land Power Companies} ; Cape Cod Coast Guard 
(U.S. State Department); Bridge to the Future 
( Worcester Polytechnic Institute) ; Rescue Squad 
(U.S. State Department). 


Worcester Corporation 


131 Central Street 
Worcester 8, Massachusetts 
Weld Morgan, President 


(Reference details on recent productions & 


sponsors not submitted. } 


AMERICAN Fitm Propucers 
1600 Broadway 
New York 19, N. Y. 
Phone: PLaza 7-5915 


Date of Organization: 1946 


OFFICERS AND DEPARTMENT HEADS 
Robert Gross, Executive Producer 
Lawrence A. Glesnes, Executive Producer 
David Mathews, Story Dept. 
Lester J. Orlebeck, Chief of Editorial 
Julian C. Townsend, Supervisor of Photography 
Sheldon Abromowitz, Production Control 
Madeline Stolz, Office Ver. 
Charles Seeman, Comptroller 
Joseph Miller, Sales Rep. 

Al Stahl, Anunation Supervisor 


SERVICES: Sponsored motion pictures and slide- 
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hims for theatres, television, education, training, 
sales. 
Facilities: 
16mm and 35mm with sound, stage for shooting 
small sets; special effects; animation; storyboard 
personnel, script writers. 

RECENT PRODUCTIONS AND SPONSORS 
Women in the Air Force (Department of De- 
fense): Proudly They Serve (Grant Advertising, 
Inc.) ; Men of the Forest (U.S. State Depart- 
ment); Radiosonde Observation and Operation 
(U.S. Navy); Of Men and Medicine (Grant Ad- 
vertising, Inc.); Operation of Radar APG-30 
(U.S. Navy): TV Commercials for Dodge, Rinso, 
Howard Clothes, Autolite, Lipton Frostee, Army 
and Air Force Recruiting, and others. 


Portable production equipment, 


Apex Fitm Corporation, 231 E. Street, 
New York 22. 
(Complete listing under Los Angeles area) 


* * * 

Avupto Propuctions, INc. 
Film Center Building 
630 Ninth Avenue 
New York 19, N. Y. 
Phone: COlumbus 5-6771 
Date of Organization: 1933 
OFFICERS AND DEPARTMENT HEADs 
Frank K. Speidell, President 
Herman Roessle, Vice President 
Lawrence W. Fox, Jr., Treasurer 
P. J. Mooney, Secretary 


Services: Motion pictures only, all commercial 
categories. Specialties: public relations, sales 
promotion, merchandising, training, medical, 
other technical and educational. 


Faciuities: Camera and lighting equipment, 
four l6mm and 35mm cutting rooms; six film 
vaults; two optical printers; l6mm and 35mm 
projection room; machine shop; music director 
and several hundred thousand feet of original 
music on film; seven staff writers and seven staff 
directors. 

RECENT PRODUCTIONS AND SPONSORS 
Step-by-Step Switch, The Nation at Your Finger- 
tips (American Telephone & Telegraph Com- 
pany): Meal Time is Variety Time (Standard 
Brands, Inc.)}: Purebreds, Kemember Judson 
Brown, Havoline—Two Years Later (The Texas 
Company); Waste Not-—Want Not (Wool Stock 
Institute); Fundamentals of Fuel Knock (Ethyl 
Corporation } : The Continuous Casting of Steel 
(Babeock & Wilcox Company}: Oxygen Dosage 
& Techniques (Union Carbide and Carbon 
Corporation); A Way of Living (U.S. Depart- 
ment of State); Films for the American Cancer 
Society, McGraw-Hill Book Company, Wyeth 
Incorporated, U.S. Air Foree, U.S. Navy and 
others. 


(See mention in film awards section) 


Joun Branssy Propuctions 
122 W. 55th Street 
New York 19, N. Y. 

Phone: JUdson 6-2600 
OFFICERS AND DEPARTMENT HEADS 
John Bransby, General Manager 
Mae Reynolds, Treasurer 
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Thomas Draper, Camera Department Head 
Julia Knowlton, Editing Dept. Head 
Philip Santry, Art Director 
Services: Complete motion picture production. 
Specialties: training, documentary and industrial 

films. 

Facitities: Complete production facilities. 
RECENT PRODUCTIONS AND SPONSORS 
More to Look For, Quit Stalling, New York, 
Island Oddities, South Carolina, Bermuda Bound 
(Esso Standard Oil Company} ; Mississippi Story 
(Textron Ine.) ; The Fun of Getting There (Cun- 

ard Steam-Ship Company Ltd.). 


Tue Bray Sruptos, 
729 Seventh Avenue 
New York 19, N. Y. 
Phone: Clrele 5-4582 
Date of Organization: 1914 
OFFICERS AND DEPARTMENT HEADS 
J. R. Bray, President 
M. Bray, Treasurer 
P. A. Bray, Seety., Asst. Treas., Prod. Mgr. 
F. F. Sanford, Sales Manager 
B. D. Hess, Distribution Manager 


Services: Industrial sales and job training mo- 
tion pictures and slidefilms; training films for 
U. S. Armed Forces; theatrical; educational; 
animated cartoons and technical subjects; tele- 
vision films. Distributor to schools. 


Facitities: Studio equipment for all kinds of 
motion pictures and slidefilms, sound and color; 
animation department; production crews, artists, 
script writers; film library. 

RECENT PRODUCTIONS AND SPONSORS 
Billion Dollar Malady (The Common Cold) ; 
W onder Engine of the Body (The Heart) ; Radio- 
logical Decontamination (Five films) ; Accidents 
Don't Happen (Series in Spanish). 


* * * 


Campus Fitm Propuctions 
161 Remsen Street 
Brooklyn 2, N. Y. 

Phone: TRiangle 5-6296° 
Date of Organization: 1934 
OFFICERS AND DEPARTMENT HEADs 
Nat Campus, Executive Producer 
Lee R. Bobker, Production Manager 


Services: Motion pictures and slidefilms for 
business, government and welfare agencies; also 
various film services separately, including trans- 
lations, sound tracks; finishing service for com- 
pany photographed films. 


Facitities: Camera and on-location lighting 
equipment; editing; sound recording equipment, 
including magnetic and optical recorders, film 
phonographs, syne projectors, playbacks; crea- 
tive staff. 


RECENT PRODUCTIONS AND SPONSORS 
Design for Today (Valley Furniture Company) ; 
A Brighter Day (Industrial Home for the Blind) ; 
That the Deaf May Speak (Lexington School for 
the Deaf); Glazed Brick and Tile (The Hanley 
Company); Bunge-New York (The Bunge Cor- 
poration): Rail Steel (Rail Steel Bar Associa- 
tion}. 


* * * 


Firms, Inc. 
730 Fifth Avenue 
New York 19, N. Y. 
Phone: ClIrele 7-6110 
Date of Organization: 1921 
Studio: 132 Prospect Street, Hempstead, L. 1. 
Akrou Representative: Visual Methods, Inc., 
336 Second National Building, Akron, Ohio. 
David I. Pincus, President 
F. Burnham MacLeary, V.P. 
Harold M. Manser, 
Arthur Kreeger, Treas. Claire V. Barton, Secty. 
Mauri Goldberg, Mgr. Prod. 
David Kreeger, Studio Mer. 
Jack Semple, Animation Mer. 
Arnold Vogelsang, Slidefilm Mar. 
Charles Moore, Manager, Still Photography 


Services: Sales, dealer and vocational training 
motion pictures; public and personnel relations, 
educational, religious films; television commer- 
cials; slidefilms, transparencies, stage presenta- 
tions, field surveys. 


Facitities: Own motion picture studio at Hemp- 
stead. New York City headquarters have slide- 
film studio, cutting and screening rooms, art 
and animation departments. 


RECENT PRODUCTIONS AND SPONSORS 
Vitamin Rivers (American Can Company) ; 
New Skyways for the Telephone (American 
Telephone & Telegraph Company); A Study in 
Black (Godfrey L. Cabot, Inc.) ; Good Company 
(Cabot); Growth Industry (Clinton Foods, 
Inc.) ; Horse Sense (Pure Oil Company); The 
Hottest Buy-Line of 1951 (Socony-Vacuum Oil 
Company ). 


COLEMAN PropuctTions 
56 West 45th Street 
New York 19, N.Y. 
Phone: Murry Hill 7-9020 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEADS 
Harry L. Coleman, Owner 
Everett Hall, Cameraman 


Richard Roth, Editor 


Services: lomm and 35mm motion pictures, 
color, black and white, for science, industry, and 
television. 


Factuities: Creative staff, l6mm and 35mm mo- 
tion picture cameras, recording equipment, edit- 
ing and projection facilities, lighting equipment. 
RECENT PRODUCTIONS AND SPONSORS 
New Horizons for Industry (Austenal Labora- 
tories); Wings to Viking Land, Wings to Italy, 
Wings to Bermuda (Pan American World Air- 
ways): Weather Vanes (Handmacher-Vogel). 


Use Advertising Pages in This Issue 
* * * Bold-face stars appearing above listings 
in this section indicate advertisements of these 
producers in other pages of this issue. They 
furnish other valuable reference data. 
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NEW YORK CITY 


Fits, Ine 
204 Weat Sith Street 
New York 19, N. ¥ 
COlumbus 5-762) 
Date of Organization: 1942 
OFFICERS AND DEPARTMENT HEADS 
John Hans, President 


Dunford, lice President 


Phone 


Thomas J 


Motion pictures Slidefilms, Visualiza 
bactuiries: Sound Studios Art, Animation and 


partments 
KECENT SPONSORS 

Machine, Bigelow-Sanford, Ken- 
Manville, Minute Maid, Hoover Com- 
Nie Remington Rand 
hoods, General 


“ingen Sewiny 
tile, 


General 


Dynamic Firms, Inc, 
112 W. 89th Street 
New York 24, N. Y. 

Phone: TRafalgar 3-6221 


SERVICES: Sound motion pretures 


Production and reeording facilities, 


department mobile location units 


RECENT PRODLOCTIONS 
Save a Tire. Save a Customer (Socony-Vacuum 


Talk, Talk, Talk (Borden Com 


AND SPONSORS 


pany ‘ta Ameri an Nir ines! 
Shalom Yisrael National Committee for Labor 
Israel) Your Brother and 1 (Wadassah) Tele 


vision programs on filen Speed Classics, Betsy 


and the Magic Key 


* 


Jerry Fairbanks Productions 
hifth Av 


Vanager 


Jenny Proptctions, 551 
enue New York N \ Lreorge 


new quarters just opened 


omplete listing under Los Angeles) 


AND Gace Ine, 
1) West dad Street 
New York 18, 
BRyant 9-6989 
Date of Organization: 1951 
OFFICERS AND DEPARTMENT HEADS 
Matt Farrell, Pres., in Charge of Prod 
Hugh F. Gage, Exec. bP. in Charge of Sales 
Lillian Farrell, bice President 
Walter Doyle 
(. Parke Masterson, Treasurer 
Joseph Faro, Film Editor 
William Me Aleer 


Secretary 


Chiet Cameraman 


Seavices: Production 


shidetilms 


of motion pictures and 


bac lOnun and thotion pu ture pre 


black and white 


animation stand 


duction and color, slidefilms, 


scoring, sound and script de 


partments 
RECENT PRODUCTIONS AND SPONSORS 


Hot Spray Lacquer Toward a Better Finish 


(Hereules Powder Company}: Union Manage 
ment Blood Bank (New York Telephone Com 
Natural Gas—-On the Move (New York 
“tate Natural Gas Corporation) ; Map of an Em- 


pany 


pire (United Gas Corporation). 


Pact J. Company, 40 E. 40th Street. 
New York 16, N.Y. MUrray Hill 9-4268. 


(Complete listing under Los Angeles) 


* * * 


Fitmeax Propuctions 
10 Kast 43rd Street 
New York 17, N. Y. 

MU rray Hill 7-8876 
OFFICERS AND DEPARTMENT HEADS 
Henry Clay Gipson, President 

Floise Walker 
Muriel Convers, Research 
John Lencicki, Art Director 
John Obold, Production 


rip 


Services: Educational filmstrips and industrial 
slidefilms, color, black and white, silent, sound; 


also industrial motion pictures. 


Factuities: Specialized equipment for filmstrip 
production, 35mm standard Bell & Howell ani- 
mation stand for filmstrips, special custom built 
equipment for Kodachrome duplication, L6mm 
motion picture equipment. 


RECENT PRODUCTIONS AND SPONSORS 
The Cradle oj Industry (American 
Iron & Steel Institute) : Report on the News (The 
New York Times). 106 color filmstrips for edu- 
cational use produced in L951. 


{merican 


* * 


Fitms ror INpustry, INc. 
135 W. 52nd Street 
New York 19, oe 
PLaza 3-2800 
Date of Organization: 1940 
OFFICERS AND DEPARTMENT HEADS 
Joseph M. McCaffery, President 
Hylan Chesler, Vice President 
Olle Comstedt, Director 
Cameraman 


SERVICES: Motion pietures for business; color; 


marionette department. 
FACILITIES: 
tien truck; 


lomm and 35mm production; loca- 
research and writing staff. 


RECENT PRODUCTIONS AND SPONSORS 
{ Glassjul of History (Puerto Rican Rum Insti- 
tute}; Gaylord Hauser | John Oster Company) : 
1953 (Park and Tilford): Al's Well that Ends 
Well, By the Millions (Aircraft Marine Prod- 
ucts); Merchant on Main Street (Sun Oil Com- 


pany). 


Film Lists Are Your References 


* Complete listings furnished by production 
companies of recent films and their sponsors are 
vour evidence of references for quality and char- 


acter of production services rendered. 


* * * 


Forper Firms Division oF Forpen 
Firm LaBoraTories 
1187 University Avenue 
New York 52, N. Y. 
Phone LU dlow 8-5100 
Date of Organization: 1941 


OFFICERS AND DEPARTMENT HEADS 
C. F. Potts, Executive Producer 
Henry Traiman, General Manager 
William P. Hornberger, Production Manager 
Henry C. Grant, Account Executive 
W. Edward Downton, 
Charles H. Hawkins, Director of Photography 
E. S. Lewis, Office Manager 
C. Douglas Sawyer, M.D., F.A.C.S., 
Vedical Advisor 
Emil A. Naelerio, M.D... 
Vedic al Advisor 


fecount Executive 


Services: Medical, scientific, educational, insti- 
tutional, promotional and television motion pic- 
tures; slide films. Specialists in l6mm_ color 
productions, planning to prints. Specialists in 


foreign version adaptations. 


Facttities: Studio, camera, animation, sound 
recording, editorial, and release printing equip- 


ment. 


RECENT PRODUCTIONS 
Anemia ‘English, Spanish, and Portuguese ver- 
Diecrysticin—for Effective Combined 
Antibiotic Therapy (English, 
Portuguese versions); Hog 


sions); 
Spanish, and 
Cholera Control, 
The Versatile Antibiotic (English, 
Spanish, and French versions). Spanish and 
Portuguese versions of: Yours is the Land, Birth 
of the Soil, This Vital Earth, Arteries of Life, 
Seeds of Destruction, The Strands Grow, A 
Strand Breaks, The Forest Grows, The Forest 
Produces, and Forest Conservation. 


Aureom 


J. Ganz Company 
40 East 49th Street 
New York 17, N. Y. 

Phone: ELdorado 5-1443 
Date of Organization: 1919 
OFFICERS AND DEPARTMENT HEADS 
William J. Ganz, President 
E. J. Spiro, Production Manager 
Herbert R. Dietz, General Manager 
Jane Page, Comptroller 


Services: Producer and distributor of l6mm 
and 35mm motion pictures, filmstrips, sound 
slidefilms, visual presentations for education, 
advertising and television. 


FaciLities: Studio equipment; cameras; creative 
staff, development of story ideas and merchandis- 
ing campaigns. 

RECENT PRODUCTIONS AND SPONSORS 
First Aid for Burns in Civil Defense; Checking 
for Injuries (films produced for the American 
Red Cross and the United States Department of 
State). TV commercials produced for Helbros 
Watch and Pain Expeller, and others. 
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* * * 


Coast Firms, Inc., 9 W. 61st Street, New 
York 23, N. Y. Phone: Clrele 6-0191. 


(See complete listing in Texas section) 


Paut Hance Propuctions, Inc. 
1776 Broadway 
New York 19, N. Y. 
Phone: Clrele 5-9140 
Date of Organization: 1939 


OFFICERS AND DEPARTMENT HEADS 
Paul D. Hance, President 
Henry A. Sundquist, Production 
Dermid Maclean, }.P., Sales 
Doris Hardingham, Editor 


Services: Technical and educational motion 
pictures; institutional, public relations, sales and 
sales training films. Distribution of films; coun- 
seling service. Editing and photography for 
other producers. 

Faciuities: l6mm and 35mm production. Full 
lighting and location equipment. Research and 
writing. 

RECENT PRODUCTIONS AND SPONSORS 
The Cranberry Story (The NCA and ACE); 
Open House (General Foods Corporation) ; The 
Paint Film (The New Jersey Zinc Company) ; 
Phosphorus, Key to Life (American Agricultural 
Chemical Company): The Beatsall Plan (Kasco 
Mills Inc.) ; Poultry Disease Control (American 
Cyanamid Company); Preparation and Use oj 
Human Plasma (U.S. Navy). 


* * 
The Jam Handy Organization 
THe Jam Hanpy Orcanization, Inc., 1775 
Broadway. New York 19, N.Y. Phone: JUdson 
2-4060. Herman Goelz, in charge. 
(Complete office facilities and projection room 
with service staff maintained in N. Y. For com- 
plete data see Detroit, Michigan listing) 


Hartiey Propuctions. Inc. 
20 W. 47th Street 
New York 19, N. Y. 
Phone: JUdson 2-3960 
(Reference details on recent productions & 
sponsors not submitted. } 


HENNING AND CHeapLe, Inc., 33 East 60th 
Street, New York, N. Y. Phone TEmpleton 
3-3070. Charles Behymer, manager. Complete 
photographic service for production and dis- 
tribution. 

(Complete listing under Detroit area) 


Imps, INe. 
International Movie Producers’ Service 
515 Madison Avenue 
New York 22, N. Y. 
Phone: El 5-6620 
Stuptos: Ben Gradus Studios, Ltd.. 321 West 
56th Street, New York 19, N. Y. 


1952 PRODUCTION REVIEW 


OFFICERS AND DEPARTMENT HEADS 
Ben Gradus, President 
Victor M. Ratner, Partner 
Jean Oser, Editorial Supervisor 
Walter Sachs, Production Supervisor 


Ezra R. Baker, Promotion 


Services: Producers of motion pictures: public 
relations, industrial, commercial, educational, 
sales and personnel training. Short films for TV 
commercials, minute movies, community sing 
films, unique purpose films. Slide-films: public 
relations, commercial, sales, ete. 


Factuities: Fully equipped studio including two 
sound stages and one insert stage, including re- 
cording, scenic designing, direction casting, 
Imps-designed lighting equipment, production 
supervision, miniatures, props, sets, music re- 
cording, dressing rooms, lounge. Complete loca- 
tion filming and recording equipment and per- 
sonnel. Interlock projection room, fully equip- 
ped cutting rooms, 35mm and lomm. 


RECENT PRODUCTIONS AND SPONSORS 
Tank Ship (The Texas Company); Money 
Talks (American Bankers Association) Grape 
Juice: An American Story (Welch Grape Juice 
Company); A Girl from Puerto Rico (Puerto 
Rican Government—-Labor Office); Take Tea 
and See (Tea Bureau); America’s Greatest 
Voice (All-Radio Presentation Committee); 2 
Equals 3 (American Petroleum Institute) ; Jtal- 
ian Festival (R. H. Macy). TV commercials for 
Vitalis, Pall Mall, Borden's Instant Coffee, Mum, 
Ammens Medicated Powder, Gunther Beer, 
Ipana. Slidefilms: This 1s America’s Army and 
Air Force (U.S. Army & Air Force Recruiting 
Service); VABISCO’S 1952 Sales Program (Na- 
tional Biscuit Company). 


Victor Kayretz Propuctions, Inc. 
130 E. 56th Street 
New York 22, N.Y. 
Phone: MUrray Hill 8-1707 
Date of Organization: 1947 
Victor Kayfetz, President, Executive Producer 
Allan P. Snody, Client Liaison Dir. 
William L. Steinel, Art Director 
John D. Flanagan, Sales Manager 
Services: Motion pictures and slidefilms, spe- 
cializing in slide-motion, slidefilms and slide 
visual presentations. Almost all work in color 
the specialty of the organization. 


Factuities: Finished art and photography de- 
partments, animation equipment including stand 
for 16mm and 35mm, creative staff, story board. 
RECENT PRODUCTIONS AND SPONSORS 
A More Productive Lije for Everyone (foreign 
version for overseas release); Mutual Security 
Agency, Promoting the Prescription Department 
(E. R. Squibb & Sons): /fs Your Move 
(C.C.N.Y. School of Business): What Causes the 
Seasons (Young America); Alive from the Deep 
(Marine Studios): Enchanted Holiday ( anima- 
tion sequences—-Moore McCormack Lines) : 
Planning Family Lije Insurance (\nstitute of 
Life Insurance). 


NOTE: Bold-face stars appearing over listings 
indicate advertising accepted for publication and 
appearing in this issue. 


Hersert Kerkow, 


480 Lexington Avenue 
New York 17, N. Y. 

Phone: ELdorado 5-0683 
Date of Organization: 1937 
OFFICERS AND DEPARTMENT HEADS 
Herbert Kerkow, President, Treasurer 
Rosemond Kerkow, Secretary 


Services: Production from original research to 
finished film. Specialties: Public relations films 
for general audiences, educational films for 
schools. 


FaciLities: Sound stage, set building depart- 
ment, projection, sound recording and re-record- 
ing; editing. 

RECENT PRODUCTIONS AND SPONSORS 
Facts About Your Figure and Figures Are Fash- 
ion (The Warner Bros. Company); Exchange 
Student (U.S. Department of State) ; Cargo Crit- 
ical (U.S. Air Force); Farewell to Childhood 
(National Committee for Mental Hygiene) ; Our 
Town is Our Classroom, The Family, The Social 
Worker, Board of Education (U.S. Army, Re- 
orientation Branch). Training aids, slides, large 
drawings and transparencies for the U.S. Navy. 
TV commercials for Hills Bros. Coffee and Hires 
Root Beer. 


KNICKERBOCKER Propuctions, INc. 
1600 Broadway 
New York 19, N.Y. 
Phone: Clrele 6-9850 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Howard A. Lesser, President 
Thomas S. Dignan, Vice President 
Mary Morrissey, Secty-Treas. 
Marion Scatena, Asst. Secty. 
James Hanney, Production Manager 
Charles R. Senf, Edit. Chief 
David Piel, Slidefilm Mer. 
Services: Production from original research to 
finished film; specialties: documentary educa- 
tional and public relations motion pictures and 
slidefilms. 
Faciities: Production equipment, editing and 
slidefilm departments. 

RECENT PRODUCTIONS AND SPONSORS 
Prelude to Independence (Colonial Williams- 
burg, Inc.) ; First Lessons (National Association 
for Mental Health, Inc.); What Is the United 
Nations? and Japanese Bride in America (U.S. 
Army, Orientation Branch); Psychology for 
Living (Series for McGraw-Hill Book Company, 
Inc.) ; Plan for the Future (U.S. Air Force). 


L pe R Corporation 
(Louis de Rochemont) 
35 West 45th Street 
New York 19, N.Y. 
Phone: LU 2-1440 
Louis de Rochemont, Executive Producer 
Thomas Orchard, Associate Producer 
Lothar Wolff, Associate Producer 
F. Borden Mace, Executive Assistant 
Martin J. Maloney, General Manager 
Services: Industrial, educational and civic rela- 
tions motion pictures; films for L. S. Armed 


(CONTINUTED ON THE FOLLOWING PAGE} 
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NEW YORK CITY 


L DE R Corporation: continued 


Forces and Governmental agencies: short sub 
jew te for theatre television 
sound and color equipment for 
camera work lee portable generator 
RCA. sound channel on chassis and electric 
truck 


HECENT PRODL OC TIONS 
The l nending (Juest } K Squibb & Sons); 
Hou Science Serves | iggett & Myers To 
bacco Compas Vi The S. Doctor, 
Heres Health Nmerican Medical Association) 
Day With the RDDR Corporation) 
l nion Local. Crossroad The Philippine Islands 
U.S. Department of State Baby trom Borneo 
iN. Y. Zoological Society and J. M. Stackhouse 
Company The Whistle at Eaton Falls, Walk 


Fast on Beacon (Columbia Pictures release) 


AND SPONSORS 


Bennanp Livincston Propuctions 
$9! Washington Square South 


New York 12 


Reference details on recent productions & 


sponsors not submitted.) 


Loteks ano Nontine Srupios, Ine. 

245 W. 55th Street 
New York 19, N. Y. 

Phone: COlumbus 5-6974 

Date of Organization: 1923 

OFFICERS AND DEPARTMENT HEADS 
J. A. Norling, President 
Wil Marcus, bice President 


SERVICES Industrial, job and sales training, 


public relations, educational, Government mo- 


tion pictures and slidefilms 


Factuities: Studio equipment for Llomm and 


{orm productions animation camera and art 
departments three-dimensional still and motion 
pictures, creative staff including artists, photog 


raphers, writers, film editors, directors 


RECENT PRODUCTIONS AND SPONSORS 
Radiant Heating (Revere ¢ opper & Brass. Inc.) : 
Fotosetter (Intertype Corporation) ; Cleaner Cot 
ton the Cyanamid Way (American Cyanamid 
Company | Army and Navy personnel training 


films (US Department of State}. 


Lox-Bait Propuctions, Ine. 
448 Livingston Street 
Brooklva 17, N 

Date of Organization: 1952 
OFFICERS AND DEPARTMENT HEADS 
President 
Richard S. Dubelman, ice Pres. Sales 


Irving Spector 


Robert Braverman, Production Supervisor 


SERVICES: ( omplete production of live and or 
animated motion pictures and slidefilms from 
idea stage to screen stage 


( omplete animation department 
fully equipped studio for live shooting; location 
equipment; editing and screening rooms; com 


plete creative and technical staff 
RECENT PRODUCTIONS AND SPONSORS 


(New company, organized in 1952.) 


56 


Tue Marcu or Time 
469 Lexington Avenue 
New York 17. 48 
Phone: Jl dson 6-1212 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEAD> 
Arthur R. Murphy, Manager 
Arthur Tourtellot and Fred Feldkamp, 
Television Producers 
Gilbert Comte, Commercial Producer 
Wynne Keith, Business Manager 
Frank J. Shea, TV) and Commercial Sales Mgr. 
P. A. Williams, Theatrical Sales Mer. and 
Dur 
George R. Black, Production Manager 
John Dullaghan, Head Film Editor 


Jack Glenn, Senior Director 


Services: Producer of commercial films and tele- 


vision film packages. Distributor 


Equipment for l6mm and 35mm 


production, studie and location. 


RECENT PRODUCTIONS AND SPONSORS 
Formosa, Strenath in the Free W oorld (ke ononme 
Cooperation Administration) ; Powering Amer- 
Coal Institute) ; 
Imerican Customer 
Paris Fashions 
(The Philadelphia Inquirer) ; /nettation to Har- 
vard (Harvard University); A Voice Shall Be 
Heard, End of Evening (General Electric Com- 
Calijornia Heritage (Bank of America) : 


a new film, untitled, for the American Red Cross. 


( Bituminous 
Sears, The 


(Sears, Roebuck & Company); 


ica’s Progress 


Working for 


pany! 


* * * 


MPO Propuctions, INc. 
15 EF. 53rd Street 

New York 22, N. Y. 
Phone: MUrray Hill 8-7830 
1946 

OFFICERS AND DEPARTMENT HEADS 

Judd L. Pollock, President and Treasurer 
Lawrence FE. Madison, } 2’. Stanley Resor, Secty. 
Irene Wilson, Prod. Ed. Erwin Scharf, Prod. Dir. 
Jean Oser, Associate Producer 
Jack Berch, Sales and Promotion Mer. 


Date of Organization: 


Services: Films for sales promotion and train- 
ing; public information U.S. forces 


and government agencies; color sportsmens films 


relations: 


and conservation. Television spot and films. 


16mm and 35mm cameras, lighting, 
sound truck, wagons. Reeves sound recorder. 


Cutting and projection rooms. 


RECENT PRODUCTIONS AND SPONSORS 
Yale (Yale University): Gunning the Flyways 
(Remington 
(U.S. Navy); 
Arilium 


Arms Company); Plane Captain 
Out of the North (Nash Motors) ; 
(Monsanto Chemical Company); 
Shrimp Fisherman (U.S. Information Services) ; 
4 Day with Ford Engineers, American Cowboy,* 
Pride of Workmanship, Steering with Standards 
(Ford Motor Company) ; The Double-Decked 
Clipper (Pan American World Airways) ; Rural 
High School (U.S. Department of State); Tar- 
heel Wildlife (State of North Carolina). 


*Award Edinburgh World Film Festival, Boston 
Film Festival. 


Inc. 
723 Seventh Avenue 
New York 19. N.Y. 


Phone: PLaza 7-8144 
(Full report in following issue) 


STANLEY NEAL Propuctions 


(see complete listing on Page 93) 


Teo NemMetH StTuptos 
729 Seventh Avenue 
New York 19, N. Y. 
Phone: Clrele 5-5147 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEADS 
Ted Nemeth, Producer-Director 
M. E. Bute. Associate Producer-Director 
SERVICES: Motion pictures and slidefilms for 
business, TV and theaters. 
Facitittes: Lom and 35mm production equip- 
ment, optical printer, stages, sound truck. 
RECENT PRODUCTIONS AND SPONSORS 
TV commercials for more than 40 clients includ- 
ing The Celanese Theatre (Celanese Corpora- 
tion): General Electric TV commercial series 
Ronson TV com- 


mercial series (Ronson Company } 


(General Electric Company } 


: and Benrus 
Sea Baron TV commercials ( Benrus Company}. 


* 
Tue Patuescope Company 
or America, INc. 
Pathescope Productions} 
580 Fifth Avenue 
New York, N. Y. 
Office Phone: PLaza 7-5200 
Studio: 21-29 45th Rd., Long Island City, N.Y. 
Studio Phone: STillwell 4-3053 
Date of Organization: 1914 
OFFICERS AND DEPARTMENT HEADS 
Edward J. Lamm, President, Exec. Prod. 
Henry Strauss, bP’. and Exec. Prod. 
Walter Raft, Production Manager 
Robert Wilmot, Executive Director 
Rogers Keene, Chief Editing Dept. 
Thomas F. Hale, Boris Kaplan, Dun Roman, 
Ralph Schoolman, Creative Staff Members 


Services: Research, production, distribution 
and audience testing of industrial, attitude mo- 
tivation, sales and job training, public and in- 
dustrial relations and educational motion pic- 
tures and slidefilms: training films for U.S. 
Armed Forces. Television commercials and tele- 


vision programing. 


Factuities: Studio with completely sound 
proofed shooting stage, full complement of light- 
ing equipment, sound room, synchronous tape 
equipment including studio microphone boom. 
Background projection unit and process screen. 
Carpentry and paint shops, make-up room, dress- 
ing rooms and prop rooms. Editing and pro- 
jection equipment and facilities for both 16mm 
and 35mm. Permanent creative staff of writers, 
directors, art directors, film editors and other 
technical personnel. 


RECENT PRODUCTIONS AND SPONSORS 
The Inner Man Steps Out (General Electric 


BUSINESS SCREEN MAGAZINE 
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Pathescope Productions: continued 


Company): Story Without End ( American Tele- 
phone & Telegraph Company); This Is My 
Friend (The Coca-Cola Company): There Is a 
Difference (Ethyl! Corporation) ; Remote Control 
Turret System (U.S. Army): Etiquette (educa- 
tional series for McGraw-Hill Book Company) ; 
The Torch (National Board of Fire Under- 
writers); Partnership for the Future (General 
Foods ( orporation } ; Voice of a Choir (US. 
State Department) : It Came of Age (Seagram 
Distillers Corporation| : Hi! Pardner (P. Ballan- 
tine & Sons); Seeing in the Rain (Atlas Supply 
Company). 


* * 
Tue Princeton Firm Center, Ine. 
300 Park Avenue 
New York, N. Y. 
PLaza 5-322 
Brancu: 1714 Chestnut Street 
Philadelphia, Penn. 
Princeton, N. J. 
OFFICERS AND DEPARTMENT HEADS 
Gordon Knox. Director 
Jack Barlass, Executive Vice President 
Gordon Blair, Chairman 
L. H. Holton, Assistant to President 
Sherman Price, Vew York Sales Manager 
Col. Edward A. Davies, Philadelphia Sales Mar. 
Alfred Califano, Business Manager 
Robert Webb and Carlo Arcamone, Film Editors 
Sumner Lyon and John Capsis, Scenarists 


Services: Producers of special purpose motion 
pictures, slide and strip films, television commer- 
cials and TV motion pictures. Nation-wide dis- 
tributors of sponsored films. Since 1940. 


Faciuities: lomm and 35mm cameras; sound 
stage. Western Electric sound system, mobile 
sound location truck, mobile generator. 

RECENT PRODUCTIONS AND SPONSORS 
Open Road (Bethlehem Steel Company); ABC's 
of Decorating (| Better Homes and Gardens Maga- 
zine); Fabric Magic ( Deering. Milliken & Com- 
pany); Double Feature (Yale & Towne Mfg. 
Company); Canaries Are Fun (R. T. French 
Company); Cape Ann Story (Willard Robin- 
son); Military Surgeon (U. S. Navy); Youth 
Hostels (U. S. Department of State); The 
Demon (McDonnell Aircraft Corporation) ; Care 
and Maintenance of Traction Roller Bearings 
(Hyatt Division of General Motors). 


PromMoTionaL Firms Company, INc. 
149 W. Slst Street 
New York 19, N.Y. 
Phone: PLaza 7-3351-2 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Jack Arnold, Producer-Director 
Lee Goodman, Producer-Director 
Clinton H. Green, Business Manager 
Martin Harman, Director of Sales 
Services: Motion pictures for business, educa- 


tion, civic relations, Government agencies; spe- 
cialty: human relations films. 


Facitities: Equipment for motion picture and 
television productions. 


1952 PRODUCTION REVIEW 


RECENT PRODUCTIONS AND SPONSORS 
The Challenge (Civil Rights Film Commission) ; 
Fijtieth Anniversary Convention (International 
Ladies Garment Workers Union): Revenge Is 
Beautiful (Theatrical Feature in production) ; 
Union and Community (U.S. Army); The Test 
(Columbia University): Cleveland 1951 
(United Auto Workers); I'd Like To Be (tele- 


Vision series}. 


Motion Prerure Staces, Ine. 
3 East 57th Street 
New York City 22 
(Reference details on recent productions & 
sponsors not submitted.) 


* 
R.K.O. Parue, Inc. 


625 Madison Avenue 
New York 22, N. Y. 
Phone: PLaza 9-3600 
Studio: 105 East l06th St.. New York. 
Phone: SAcramento 2-2600 


Date of Organization: 1931 


OFFICERS AND DEPARTMENT HEADS 
Harry J. Michalson, President 
Jay Bonafield, Executive Vice-President 
Douglas Travers, | ice-President, Charge 
of Production 
Edward R. Evans, Television and 
Commercial Consultant 


SERVICES: Industrial motion pictures; television 
film programs and commercials; U.S. Armed 
Forces and governmental agencies film programs. 


Faciiities: Complete studio facilities with sound 
and permanent creative staffs in New York and 


Hollywood. 


RECENT PRODUCTIONS AND SPONSORS 

A Racing Heritage (New York State Racing As- 
sociation); Get into the Act (United Defense 
Fund); Electric Typing Time (International 
Business Machines Corp.) ; Veighborhood House 
(U.S. State Department); Working with Wings 
and Food for Flying (Trans-World Airlines) ; 
Mothers March on Polio (National Foundation 
for Infantile Paralysis): Christmas and New 
Year's Theatre Trailer (National Screen); Joe 
DiMaggio Show (Lionel Trains); Faye Emerson 
Program (Pepsi Cola); and television commer- 
cials for Swift Ice Cream, International Latex 
Corporation, Libby Food Products, Gulf Brew- 
ing, S. C. Johnson & Son, Inc., and the Toni 
Company. 


* 
Rosert YaRNALL 
Propuctions, INc. 

9 West 6lst Street 
New York 23, N. Y. 
Phone: ClIrele 6-0191 
Date of Organization: 1939 


Brancu: 309 Oil and Gas Building, Houston, 
Texas. Phone: Blackstone 5471. 


Robert Yarnall Richie: continued 
OFFICERS AND DEPARTMENT HEADS 
Robert Yarnall Richie, President 
Constance Binford, Secretary-Treasurer 
F. W. Bryant, Jr., Vice President 


Services: Motion pictures, slidefilms and still 
photography, black and white or color, scripting 
and story board treatments. Counsel on distri- 
bution. 


Factuiries: Camera, lighting and editing equip- 
ment, recording set-up, location truck and 
model animation department; staff writers and 
directors. 


RECENT PRODUCTIONS AND SPONSORS 
Annual Report (Shell Oil Company); Problem, 
Solution, Result (Hercules Powder Company) ; 
Natural Gas Pioneer (Panhandle Eastern Pipe 
Line Company); Forests for the Future (Cel- 
anese Corporation of America) ; Welding Amer- 
ica (Texas-Illinois Natural Gas Pipe Line Com- 
pany). 


* * 
Lesue Rousn Propuctions, 
333 W. 52nd Street 
New York 19, N. Y. 
Phone: COlumbus 5-6430 
Date of Organization: 1944 
Studio and Shops: 130 Herricks Road, 
Mineola, L. L., { 
OFFICERS AND DEPARTMENT HEADS 
Leslie M. Roush, President 
Jules K. Sindic, VP. Charles D. Elms, Slidefilms 


Services: Motion pictures and slidefilms from 
original idea to finished product. 


Faciuities: Equipment and staff for any type 
production, without rentals; sound studio in 
Mineola; art, animation, projection room in 
New York. 

RECENT PRODUCTIONS AND SPONSORS 
Institutional and public relations films for large 
industrial clients; U.S. Navy training films; tele- 
vision spots. 


* * 
Sarra, Inc. 200 E. 56th St., New York 22, 
N. Y. Phone: MUrray Hill 8-0085. 
Valentino Sarra, President; Morris Behrend, 
General Manager, and full staff for produc- 
tion located at N. Y. studios. (see listing 
under Chicago, Illinois) 


Seapoarp Stuptios, Inc. 
157 E. 69th Street 
New York 21, N. Y. 
Phone: REgent 7-9200 
Date of Organization: 1949 
OFFICERS AND DEPARTMENT HEADS 
Sandford R. Johnson, President 
Arthur B. Chapman, Vice President 
Peter Junco, Production Manager 
Carl Lerner, Director and Editorial Supervisor 
Jacques Bart, Film Editor 
Services: Motion pictures, television commer- 
cials, from research, script and story board to 


(CONTINUED ON THE FOLLOWING PAGE) 


1 
| i 
‘ 
\. 
at 
44 
* 
4 
— 
— 
& 
¥ 
\ 4 
« 
§ 
q 
ve 


? 


4 
a 
| 
» ’ 


Whew 


NEW VORK CITY 
Seaboard Studios: continued 
Training files for sales departments 
dealers personnel tional films for 
slidefilins for educa 
tional and imduetrial ryanizations 

three stages, two entirely sound 
proofed, with street access to all stages for cars 
full recording facilities to 
Western 
Uchannel 


«\Vetem tape re 


Fairchild pic-syine 
stiable 
tder, and HOA avin 


equipped with 


film phonographs; cutting 
Mos iolas 


carpenter shop. Coaxial 


lOmm and 
yom  reening 


cable connection to all television transmitters 


RECENT PRODLO TIONS AND SPONSORS 
Kedettes (United States Rubber Co.) 12 
Villion Hrothers Ine. ts New High 
Level of Salety (Fisk Tire Division); TV com 
Manhattan Shirt, Tintair, Nash 
Newsreel, Schlitz, Beer, Amm-l-Dent, Hillman 
Minx, “Something New.” Bufferin and slidefilms 
for the New York Times, Talon, ete 


merctale for 


Propuctions, Ine. 
150 W. 56th Street 
PLaza 7-1270 
RECENT PRODLOTIONS AND SPONSORS 
Viracle on the Mesa (VP. Lorillard and Com 
pany Window on the Sky, Light of the North, 
of the North. Fallen bagle { World to he 
Won, The Rivers Sall Flow, The Street. Wings 
to the Word 


Struptos, Ine. 
$21 44th Street 
New York 17, N. Y. 
Phone: Ml Hill 5-96026 


(Reference details on recent productions AY 


sponsors rel submitted 


Scuence Prorurnes, 
57th Street 
New York 22, N.Y 
Phone: Plaza 90-8532 
Branch: 1737 St. NW, Washington 6 
Sidney A. Gerbich 
Necutive 1092 
OFFICERS AND DEPARTMENT HEADS 
Rene Bras, President 
Thaver, P 


John H. Lewis, Production Supervisor 


Contact 


Phone 


Francis ¢ and Treas 


Motion pietures and slidefilms for 


business, education and television 


Pactturies: Sound studio, Lomm and 35mm 
cameras, two animation stands, projection rooms 
cutting rooms, art department, machine shop, 
patented composite unit for magnified first: per 


son photography 
RECENT PRODLOC TIONS AND SPONSORS 
{nnual Re 
por Bowes, [ne Streamlined Painting 
& In The Magic Marble 
Fiberglass! The Photo Library 
breaks (Bulova Watch Company) 


serves (Life Magazine) 


station 


* * * 


Sounp Masrers, Inc. 
165 West 46th Street 
New York 19, N. Y. 
Phone: PLaza 7-6600 
Date of Organization: 1937 
OFFICERS AND DEPARTMENT HEADS 
W. French Githens, Chairman 
Harold Wondsel, President 
Francis Carter Wood, Jr., Vice Pres. and Secty 
Walter Kullberg, Treasurer 
William Forest Crouch, TV Exec. Producer 
Charles Bellante, Production Manager 


Robert Rosien, Sound Engineer 


Senvices: Motion pictures, TV spots, slidefilms 


and editorial service 


Facitiries: Complete facilities on premises for 
lomm and 35mm recording and re-recording on 


film or tape 


RECENT PRODUCTIONS AND SPONSORS 
fuay with Fires (American Tel. & Tel): 
ing Arms and 


Sport- 
{mmunition (Olin Industries, 
Imerican Portrait, Cape Cod (U.S. 
Department of State): Designs for a Homemaker 


Kentile Pro 


Customer's Viewpoint (Tide 


Ine In 


(International Silver Company}; 
duction (Kentile) 
Water). 


Purrose Firms, Ine. 
14 West 56th Street 
New York 19, N. Y. 
JUdson 6-0020 
Date of Organization: 1946 


OFFICERS AND DEPARTMENT HEADS 
John Fox, President 
Donald H Prod. Dir. 


Douglas Miller, Secretary 


Brown, Exec. 


John Lepana, Film Editor 
Mary R. Blake, Stylist 


Services: All types of motion pictures. Special- 
ists in films for television, from 20-second com- 


mercials to one-hour packages. 


RECENT PRODUCTIONS AND SPONSORS 
Open-end TV package series; TV) commercials 
for Procter & Gamble, Old Golds, Silvercup 
Bread, Playtex Girdles, Bowery Bank, Sealtest 
lee Cream, North American Phillips, Lever Bros., 
Flamingo Frozen Orange Juice, and others. 


* * * 
Srurcis-Granvr Propuctions, Ine. 
314 East 46th Street 
New York 17, N. Y. 

Phone: MU rray Hill 9-4994 
1948 
OFFICERS AND DEPARTMENT HEADS 
Warren Sturgis, President, Prod. Mar. 
Dwinell Grant, | ice President, Art Dir. 
M. C. Romilly, See.-Treas., Bus. Mer. 

Harry A. Hamsel, Chief Animator 


Date of Organization: 


Services: Educational and technical films and 
filmstrips in the medical and scientific 


animation of all types. 


fields; 


Sturgis-Grant Productions: continued 


Factuities: Live action and animation camera 
crews trained for medicinal, surgical and sci- 
entific work; l6mm equipment; studio; sets; 
editing; medical and scientific 


staff. 


RECENT PRODUCTIONS AND SPONSORS 
Embryology of the Gallbladder and 
Blood Pump for Intra- 
{rterial and Intra-b enous Transjusions (| Ameri- 
can Optical Company); The Periodic Table 
(Slidefilm—-Thomas Y. Crowell Company) ; 
Glaucoma—What the General Practitioner 
Should Know (National Society for the Preven- 
tion of Blindness); The Manual Preparation of 
Tablet Triturates ( American Association of Col- 
leges of Pharmacy); Scoliosis—Method of Cor- 
rection and Fusion (New York Society for the 
Relief of the Ruptured and Crippled) ; Surgical 
Treatment jor Congenital Pulmonary Valvular 
Stenosis (Columbia-Presbyterian Medical Cen- 
ter) ; Splento-Renol Anastomosis with Vein Graft 
(Louis M. Rousselot, M.D.). 


script writing 


Liver. 
Pancreas (U.S. Army}; 


* * * 


JouN SUTHERLAND Propuctions, Inc., 60 E. 
h2nd Street, New York L7, N.Y. Phone: 
MU rray Hill 7-7815. Matthew “Joe” Culligan. 


(Complete listing in Los Angeles section) 


Paut R. THoma 
37 East 49th St. 
New York, N. Y. 

Phone: PLaza 8-3306 


Tomun Fitm Propuctions 
180 Lexington Avenue 
New York 17, N. Y. 
Phone: PLaza 8-2827 
(Reference details on recent produc tions & 
sponsors not submitted. ) 


* * * 


TRAINING Firms, INc. 
150 West 54th Street 
New York 19, N. Y. 
Phone: COlumbus 5-3520 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Ralph Bell Fuller, President, Prod. Mgr. 
Robert A. Lightburn, V’. P. (Development) 
Henry Morley, Nat Zucker: M.P. Div. Chiefs 
Karl Heitz, Comptroller 
Elwood M. Frye, Art Director 
Afliated with Dynamic Films, Inc., 112 West 
89th Street, New York City 24. Phone: TRafal- 
gar 3-622). 
Services: Filmstrips, motion pictures. Visual 
presentation services, consultation, visual equip- 
ment, distribution, art for booklets, 
guides, and posters. 


leader 


Faciuities: Still photography department, proc- 
essing for black and white and color; sound 
studios, animation, high speed, time and motion; 
creative department for research and script writ- 
ing: art department; consultation service. 


BUSINESS SCREEN MAGAZINE 


» 


Training Films: continued 
RECENT PRODUCTIONS AND SPONSORS 
Fashions for Floors (James Lees & Sons Com- 
pany); Facts about Filters (Purolator Products, 
Inc.)}: Modern Control of Poultry Diseases 
(Lederle Laboratories}; Profitable Facts (Per- 
sonal Products Corporation) ; /srael; Indonesia; 
The Navajo ‘Life Magazine); How Strong is 
Russia? To Promote Better Life, Germany 

Divided (The New York Times). 


* 
TRANSFILM INCORPORATED 
35 W. 45th Street 
New York 19, N.Y. 

Phone: LUxemburg 2-1400 
Date of Organization: 1941 
OFFICERS AND DEPARTMENT HEADS 
William Miesegaes, President 
Walter Lowendahl, Executive Vice President 
William Burnham, J}. P. (Sales) 
Peter Schlenker, Treas. 


Services: Staff of 90 in departments covering 
production of motion pictures, slidefilms and 
still photography. 


Faciuities: Studios, shops and offices all in 
Transfilm Building. 

RECENT PRODUCTIONS AND SPONSORS 
Conway Boy (U.S. State Department); Master 
of Metals (International Acetylene Association) ; 
Miracle of Decatur (U.S. Army); The Medium 
(theatrical release); Story of Thread Manufac- 
ture (Spool Cotton Company) ; Disaster Control 
(McGraw-Hill Company}: Sales Training (Shell 
Oil Company): Let’s Keep it this Way (United 
States Brewer's Foundation). 220 television spots 
for 27 clients and 53 slidefilms for 18 clients. 


* * * 
UNIFILMS 
134 E. 47th Street 
New York 17, N. Y. 
Phone: MUrray Hill 8-9325 
Studios: 134 East 47th St. 
Branch: Haverford. Pa. 
Phone: ARdmore 7400 
Date of Organization: 1949 
OFFICERS AND DEPARTMENT HEADS 
Charles E. Gallagher, President, Exec. Prod. 
Elliott Pew, Vice President, Sales & Dist. 
James H. Townsend, Jr.. Vice President 
James R. Lee. Secretary and Treasurer 
Richard Maury, Script Writer 
Henry Showler, Manager of Agency Services 
Mako Oike. Art Director 
Doris Strong. Personnel and Casting 
SERVICES: Sound motion pictures for industry, 
institutions, theatre and television. Slide films. 
Semi—and full cel animation. Specialty: The 
narrative drama. 
Factuities: Conference and projection room, 
sound stage, sound cutting room, film cutting 
room, art department, shop, vault, still-photo 
laboratory. 

RECENT PRODUCTIONS AND SPONSORS 
The Happy Locomotive (Baltimore & Ohio Rail- 
road); An Investment in Human Welfare ( Fed- 
eral Security Ageney); Not by Chance (The 
Pennsylvania Railroad); Sun's Only One (The 


Sun Oil Company). 


1952 PRODUCTION REVIEW 


* * 


Ventr-Davis, INc. 
152 E. 40th Street 
New York 16, N.Y. 
Phone: MUrray Hill 9-1684 
Date of Organization: 1951 
Merger of Tony Venti Studios and executive 
staff of Robert F. Davis Associates 
OFFICERS AND DEPARTMENT HEADS 
Robert Davis, President, Executive Producer 
Tony Venti, Vice Pres., Production Director 
Edward Venti, Secretary-Treasurer 
Albert Wasserman, Script Dept. Chief 
Wilbert Davis, Art Production Manager 


Services: Motion pictures, slidefilms, still pho- 
tography and graphic materials for commercial 
and educational application; specialties: train- 
ing, human relations and motivational media. 
Factuities: Complete studio equipment for 
35mm and l6mm motion pictures and_ still 
photography; two stages, three art production 
studios, prop construction and carpentry shops, 
casting and dressing rooms, film editing, color 
film laboratory, still development and printing 
rooms. 


RECENT PRODUCTIONS AND SPONSORS 


Our Golden Opportunity, Your Golden Goal, 
Leadership at Penney’s, Personal Opportunity 
Unlimited (J. C. Penney): Richfield Springs, 
U.S.A. (U.S. Department of State); Classroom 
Lecture Series (U.S. Navy, Office of Naval Re- 
search); CARE Packages (The Advertising 
Council, Inc.) ; Group Prejudice TV Series (The 
Advertising Council, Ine.) ; TV Series ( National 
Federation of Women’s Clubs). 


» 
Vineo VARIETIES CORPORATION 
41 East 50th Street 
New York 22, N. Y. 

Phone: MUrray Hill 8-1162 
Owner and Operator of West Coast 
Sound Studios, 510 West 57th Street, 
New York 19, established in 1932 
OFFICERS AND DEPARTMENT HEADS 
William R. Deering, President 
Martin Henry, V’. P. in Charge of Production 
A. W. Manchee. Treasurer 
Otis P. Williams, General Saies Manager 


Services: Industrial motion pictures and slide- 
films; television film shows and commercials. 


Facitities: Studio equipped with RCA sound; 
lighting and camera equipment; set construc- 
tion shops; television shipping, labeling and in- 
spection department. 


RECENT SPONSORS 

Benrus Watch Company, Personna Blades, Shul- 
ton, Inc., Chesebrough Mfg. Company, Falstaff 
Brewing Company, Thor Washing Machine Com 
pany, McKesson & Robbins, Muellers Macaroni. 
Firth Carpet Company, Proctor Electric, Great 
Western Wines, Conti-Castile Shampoo, Argus 
Cameras, Armstrong Cork Company. 


NOTE: Producer listings in these pages were 
compiled through diligent staff research and 
with the cooperation of listed firms. 


* * * 
Wilding Picture Productions, Ine. 


Witpine Prerure Propuctions, Inc., 385 Madi- 
son Avenue, New York, N.Y. Phone: PLaza 
9.0854. J. W. Inglefield, vice president. 


(See complete listing under Chicago, TL.) 


» 


Wittarp Prorures, 
45 West 45th Street 
New York 19, N. Y. 
Phone: LUxemburg 24430 
Date of Organization: 1932 
Branch Office: Editorial, Cutting, Projection, Re- 
cording, Animation: 550 Fifth Avenue, 
New York City 
OFFICERS AND DEPARTMENT HEADS 
T. W. Willard, President 
John M. Squiers, Jr., Vice Pres., Gen. Mer. 


Services: Industrial, medical, educational, sales 
and job training motion pictures and slidefilms; 
training films for U.S. Armed Forces and Gov- 
ernmental agencies; theatricals; television film 
shows and commercials. 


Facitities: Mitchell NC cameras and camera- 
top station wagons, portable generators, field 
sound recording instruments; pioneer in indus- 
try techniques and equipment; color production 
in East and South America for theatrical pro- 
ducers; animation department; projection and 
cutting rooms; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 


Illusions Unlimited (National Broadcasting 
Company); Joie Chitwood (Ford); Honduras 
(United Fruit Company); Oriental Fruit Fly 
(United Fruit Company); Banana Stringing 
(United Fruit Company); Reactivation Series 
(U.S. Navy); Grumman Aviation (U. S. De- 
partment of State); Republic Aviation (U. S. 
Department of State); Naval Flight Surgeon 
S. Navy): Citizens Committee for the 
Hoover Report; Feature Picture for Weisner As- 
soctates; 76 television commercials for various 
clients. 


EMERSON YORKE STUDIO 
245 W. 55th 
New York 19, N. Y. 


Emerson Yorke, Owner 


(Reference details on recent productions & 
sponsors not submitted. ) 


* * 
Raphael G. Wolff Studios 


Rapnaer G. Woirr Sruptos, 153 E. 45th Street, 
New York 17, N.Y. Phone: PLaza 5-5386. 
Dicran Nahigian. 


(Complete listing in Los Angeles section) 


Stars Indicate Producer Advertising 
* Small bold-face stars appearing over many 
producer listings in this issue indicate advertise 
ments accepted for publication from reputable 
and established firms in this specialized field. 
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New Vork State 


Melanry Propections 

15-47 Stanley Street 

Buffalo 6, New York 

Phone: Taylor 0332 

Date of Organization: 1934 
OFFICERS AND DEPARTMENT HEADS 
Henry D. Melarty, Owner and Producer 
Helen M. Brayman, Editorial Department Chief 
Robert Rieske, Assistant Producer 


Senvices: Exclusively L6mm industrial, scien 
tific and educational fils and high speed re 
search photography; Lomi short subjects and 


spots for television 


Pacts: Equipment for lomm films, anima- 
16mm Maurer 


mobile unit for remote camera and 


tion and high speed photography 
recording 
sound work 
RECENT PRODLCTIONS 
Wore Sales with Wildroot 


pany 


AND SPONSORS 

The Wildroot Com 
26 bpiscdes of The Clue murder 
mysteries (Tempo TeleFilms, Ine.) ; Exploration 
with the High Temperature Vie roscope, 
cation of Coated Abrasive Products (The Car 
Rochester Community 
Chest 1952 campaign film (The Rochester Com- 
New Beauty for Walls (The Na 


Squier Cane Crush 


borundum Company} 
munity Chest); 

tional Gypsum 
Will 
the Buffalo Forge ¢ ompany | 


ompany?). 


in Division of 


The Squier Corporation 


Rogurmore 
Headquarters: 14 Mt. Vernon Biva. 
Hamburg, \. Y 
Phone FRontier 3876 
12 Pearl Street, Buffalo 2, New York 
Phone MOhawk 3512 
1940 


Roquemore, Director and Manager 


Studio 
Date of Organization 
bverett 


lomm 
or silent educa 


Senvices: Industrial motion 
color of bo k and w hate 
tional and television films, including animation 
Factuiries: Studio with “floating walls,” flats, 
of lighting, Hollywood lights, dollies, 
mike 
double system sound plus tape recording, port 


pictures, 


sound 


oms, moving backgrounds, single and 


ible generator, equipment trailer, movie and 
still cameras, overhead lighting, seript writing, 
urtwork, library of recorded musie and sound 
efleets 


RECENT SPONSORS 

Allegheny Lud 
Bedford Products, Inc., Buf 
falo Hockey Club Service, 
Ine., Crystal Beach Company, Dunkirk ¢ hamber 
of Commerce. BE. 1 DuPont de Nemours & Co 


Ameri an l ‘ 


lum Steel Company 


scomotive Company 


Cease Commissary 


Pennsylvania 
COMPANY 
1909.11 Buttonwood Street 
Philadelphia 30, Pennsylvania 
Phone: Rittenhouse 6-1686 
Date of Organization: 1916 
Joseph Dekrenes, President 


Leon Rhodes 


Production Manager 


SERVICES 


Sound films for education, training, 


DeFrenes Company: continued 


medical and surgery, employe relations and in 


centive 


relations, safety, documentary, 


public 
industrial and commercial, including television 


Faciuiries: l6mm and 35mm cameras, record 
sound stage, 
including 35mm dubbers, 35mm tape recorder; 


projectors; film vault 


ing, editing sound system, 
animation equipment and 
staff, technical and cartoon; cutting room; cre- 
ative staff 


RECENT PRODUCTIONS AND SPONSORS 
The Richmond Idea (Federal Security Ageney) : 
Reading Para Fabricar Medias 
Venguadas Completas (Textile Machine Works) ; 
The SR-4 Strain Gage ( Baldwin-Lima-Hamilton 
Visual Flight Rules (U.S. Navy): Die 
Reading Cottonmaschine (Textile Machine 
Works); Filmagraphs on naval supply and 
disbursing (U.S. Navy); The Milky Way (Milk 
Industry Foundation) ; Le Metier a bas Diminues 
“Reading” (Textile Machine Works): DuPont 
Experimental Station. Films for U.S. Navy and 
other governmental agencies and TV commer- 
ials 


La Vaguina 


( orp.) ; 


Propuctions 
264 So. Van Pelt Street 
Philadelphia, Pennsylvania 
(Reference details on recent productions & 
sponsors not submitted.) 


News Lasoratory 
1733 Samsom Street 
Philadelphia 3, Pennsylvania 
(Reference details on recent productions & 
sponsors not submitted.) 


Weisn Sruptes 
1209-11 Chelten 
Philadelphia 38, Pennsylvania 


Avenue 


(Reference details on recent productions NS 


sponsors not submitted. | 


* * * 


Mope-Artr Prorures, 
1022 Forbes Street 
Pittsburgh 19, Pennsylvania 
Phones: Express 1-1846-47-48-49 
Date of Organization: 1938 
OFFICERS AND DEPARTMENT HEADS 
James L. Baker, President 
Robert L. Stone. Executive Vice President 
Barney B. Rogan, Vice President 
Florence E. Baker, Secretary-Treasurer 


Services: Producer of L6mm and 35mm indus- 


educational, and television 
films, black and white and color: 


films. Also distributor of 


trial, advertising 
slide- 
35mm 


lomm and 


films 
Mitchell, Maurer, and Akeley single system cam- 
RCA sound 
system, 35 and lomm photographic sound; cut- 
ting rooms with Moviola 35mm and L6mm. 
RECENT PRODUCTIONS AND SPONSORS 
(Reference details on recent productions & 


Recording and television studios; 


era equipment; magnetic 


sponsors not submitted. | 


* * 
The Jam Handy Organization 
Tue Jam 


Penn 


Hanpy Orcanization, Inc., 930-932 
Avenue, Pittsburgh 22, Penn. Phone: 
EX press 1-1840. Mac Campbell in charge. 


(Complete listing under Detroit area) 


NEWMAN-SCHMIDT STUDIOS 
713 Penn Avenue 
Pittsburgh 22. Pa. 

Phone: GRant 1-5414 

Date of Organization: 1937 

Irving J. Newman, Partner 
Herman W. Schmidt, Partner 


Services: Motion pictures and sound slidefilms, 
principally for industrial sales and training, and 
for TV commercials. 

Facitities: Camera, lighting and sound record- 
ing equipment for studio and location; semi- 
automatic slidefilm camera of own design; 
processing facilities for color and black and 
white slidefilms; cutting and projection. 

RECENT PRODUCTIONS AND SPONSORS 

The Story of High Speed Tool and Die Steel 
(Latrobe Electric Steel Corporation) ; Ceramics 
for Electronic Use (Stupakoff Ceramic and Man- 
ufacturing Company}; Allegheny County Today 
(Allegheny, Pa.. Democratic Committee). TV 
commercials; additional footage for insertion in 


old films. 


Washington, D. ¢. 
* 7 * 
Byron, INCORPORATED 
1226 Wisconsin Avenue, N.W. 
Washington 7, D.C. 
Phone: DuPont 1800 
Date of Organization: 1938 
OFFICERS AND DEPARTMENT HEADS 
Byron Roudabush, President 
FE. M. Russey, Vice President 
Alice E. Kloss, Treasurer 
Peter J. Agnew, Secretary 
Services: l6mm sales promotion motion pic- 
tures for industries, and training films for U.S. 
Armed Forces and Government agencies; tele- 
vision commercials. 


Facitities: Studio and laboratory with sound 
stage, magnetic and negative-positive recording 
and dubbing; color printing; art and animation 
departments, script writers. 

RECENT PRODUCTIONS AND SPONSORS 
Position Fixing, Sounding & Dragging ( Hydro- 
graphic Office of the U. S. Navy); Lonesome 
Boy (D. C. Society for Crippled Children) ; Ar- 
rest, Dejensive Tactics (Federal Bureau of In- 
vestigation) ; Washington Spotlight (weekly tele- 
vision release}. Also TV featurettes and com- 
mercials, 


* * * 
The Jam Handy Organization 
Tue Jam Hanpy Orcanization, Inc., 544 


Transportation Building, Washington 6, D.C. 
Phone: DIstrict 0611. Harry Watts, in charge. 
(Complete listing under Detroit, Mich.) 


BUSINESS SCREEN MAGAZINE 


+ 
} 
q 
3 
a 
4 
q 
oo 


Georgia 
* 
Cuarces D. Beetanp Company 
Walton Building 
Atlanta 3, Georgia 
Phone: WAlnut 0892 
Date of Organization: 1938 
OFFICERS AND DEPARTMENT HEADS 
C. D. Beeland, Owner 
H. L. (Chick) Wilson, Sales Manager 
Richard P. Buch, Associate Producer 
Elmo Ellis and Bradford Crandall, Jr.. Writers 
Paul Smith, Film Editor 
C. D. Beeland, L. E. McCumber, V. A. Lambert, 
Cameramen 
Elizabeth Beeland, Makeup 
Ernest Bangs, Electrical Supervisor 
Phillip C. Bangs, Sound Engineer 


Services: Motion pictures on sales promotion 
and training. public and civic relations; theatri- 
cal and television short subjects. 


Faciuities: 16mm and 35mm cameras; light- 
ing; magnetic film, optical film and dise record- 
ing; aerial motion picture photography; creative 
staff, title department, editing and cutting rooms; 
narration, music. 


RECENT PRODUCTIONS AND SPONSORS 
Power of the South (The Southern Company) : 
Veet Outstate Michigan (Consumers Power 
Company); Frontiers Unlimited (Central and 
South West ¢ orporation |): Forecast Continued 
Prosperity (Southwestern Gas & Electric Com- 
pany): Daughter of the Stars (Shenandoah Val- 
ley, Ine.); Hospitality Lnlimited (Hotel Roan- 
oke}: Presenting the Brock Busters ‘series for 
k Candy ( ompany Opportunity, ads {. 
(Jefferson Mills). Other current titles: Highland 
Heritage. Partners in Progress. Power to Save 
the World, Story of a Stocking, Christ--The 
Only Answer, Pattern jor Progress, Pay-Day 
Someday, Wings to New York. 


Kentucky 


Buckeye Morion Picture Propucers 
(Division of Cuar.-Ev. Prop. Co.) 
P.O. Box 42 
Wilmore, Kentucky 
Phone: 4754 
Date of Organization: 1948 (in Ohio) 
(Reference details on recent productions NS 
sponsors not submitted.) 


Louisiana 
* * * 


CoMMERCE PicTURES 
525-527 Poydras Street, P.O. Box 152 
New Orleans. Louisiana 
Phone: MAgnolia 5026 
OFFICERS AND DEPARTMENT HEADS 
Robert Wiegand, President 
Walter Hack. Production Robert Lawton, Sound 


» Phil Reiss, Laboratory 


Services: industrial and educational 


1952 PRODUCTION REVIEW 


Commerce Pictures: continued 
films; 35mm theatre short subjects, news and 
sports, and advertising films: television adver- 
tising films 


Facitities: Creative staff; studios and sound 
stages; specializing in sound-on-film, double sys- 
tem; projection room: laboratory with gamma 
control and continuous process developing ma- 
chine; film vault. 
RECENT PRODUCTIONS AND SPONSORS 

Over 100 short advertising films for business and 
industry in 1951. 


North Carolina 


Prorures, Inc. 
106 So. Church Street 
Charlotte, 
Phone: 3-4302, 4-1127 
Date of Organization: 1940 
Holly Smith, President 
Services: lomm industrial, travel, civic rela- 
tions, and documentary motion pictures; color; 
35mm coverage, no titling: sound slidefilms; 
television spots and entertainment films. 
Facitities: Sound studio, dise, film and tape 
recording, including Ranger synchronous; ani- 
mation: Maurer camera and recorder. 
RECENT PRODUCTIONS AND SPONSORS 
(Reference details on recent productions Ay 
sponsors not submitted.) 


Tennessee 
* * * 


Sam ORLEANS AND Associates. INe. 
211 W. Cumberland Avenue 
Knoxville 15, Tennessee 


Phones: 3-8098 and 4-130] 


Date of Organization: 1946 


Sam P. Orleans, Executive 


Services: Motion pictures for industry and 
the Armed Forces; public relations and training 
films: surgical and medicine films: television. 


Factuities: Studio with production equipment; 
editing and recording in Chicago or New York. 
RECENT PRODUCTIONS AND SPONSORS 
Share the Fun Breakfast (United States’ Rubber 
Company); General Provisions for Shipping 
and Receiving (United States Air Forces); Sur- 
gical Treatment of Congenital Heart Diseases 
(Dr. W. K. Swan}: Television subject on the 
new cobalt 60 teletherpy apparatus (General 

Electric Company }. 


EAST CENTRAL 
Indiana 


Picrure Propuctions, 

2905 Fairfield Avenue 

Fort Wayne, Indiana 

Phone: Harrison 0731 

Date of Organization: 1942 
OFFICERS AND DEPARTMENT HEADS 

Richard EF. Galbreath, President 
Sam W. Fletcher, Vice President 


Galbreath Pictures: continued 


Tom Berry, Secretary-Treasurer 
Arthur L. Zapel, Writing-Direction Chie} 
Guy P. Fitzsimmons, Editing Chie} 
William Swander, Production Chie} 
Roger B. Stephenson, Business and Sales Mgr. 


Services: Public relations, sales and industrial 
training motion pictures; sound slidefilms; still 
illustrations; custom and package television pro 
grams and commercials. 


Factuities: Color, camera and lighting equip 
ment; synchronous sound re-recording 
equipment; sound stage; laboratory; edititing 
and projection rooms; music library; carpenter 
shop; executive offices. Permanent creative staff 
writers, directors, art director, film editors, pro 
ducers, sound engineer and other technical pet 
sonnel. 


RECENT PRODUCTIONS AND SPONSORS 
Homes Unlimited (National Homes Corpora- 
tion); North America Moves Ahead (North 
American Van Lines, Inc.); Here's How, Pack 
age Preview, Guaranteed Fair Weather, Cold 
Cash (York Corporation); Five Alarm Follies 
(Westinghouse Radio Stations, Inc.); Extra 
Dairy Dollars, Allied Mills, Tne.) ; and pack- 
age film productions for television: Here's Howe, 
Dilemma, Under Suspicion. 


Cruarence H. Gurermura 
H07 Drury Lane 
Fort Wayne 6, Indiana 
Phone: Harrison 8032 
Services: l6omm and 35mm sound and color 
industrial sales training and service instruction 
films. Specializing in sound slidefilms, 
lomm and 35mm camera equipment, 


Still department for color and black and white 
filmstrips. 


(Reference details on recent productions & 
sponsors not submitted.) 


Norris Smrrcey Propuctions 
Stellhorn Road. Route No. 9 
Fort Wayne, Indiana 
(Reference details on recent productions & 
sponsors not submitted.) 


Ohio 
* 
Caravel Films, Ine. 
Firms, Inc. Address Visual Methods, 


Inc., 336 Second National Building, Akron, 
Ohio. 


(Complete listing under New York City) 


Bert Jounston Propuctions, INc. 
$204 Blue Ash Road 
Cincinnati 36, Ohio 

Phone: SYecamore 6400 
Date of Organization: 1944 
OFFICERS AND DEPARTMENT HEADS 
James B. Hill, General Manager 
G. Carlton Hill, Vice President 


(CONTINUED ON THE FOLLOWING PACE) 
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EAST CENTRAL 


Hert Johnston 


continued 


theorge Avery President 
Mar J. Rens l reasurer 
Kavernond Secretary 
Jack Rabius, Dir Camera and 
Sound Departments 

Seavices: Industrial and civic relations motion 
pictures, color, sound; sound slidefiims 
Maurer camera equipment, hgure 
animation, Western Electric tchannel mixing 


mole: extensive casting files; sets: editing, art 
and « ripe departments 
RECENT PRODLOTIONS AND SPONSORS 

In fmeriwan Heauty Sons Com 
{ (iar froused rae Manufacturing 
Company Hhiechway tor the lron Horse (Ches 
speuke & On Kailwa Promise of Tomeorrou 
Krower ¢ peat The Vein Is Rich (Union 
Central Life Insurance Company You Are My 


(Chamber of 


Wilding Pieture Production- 


Building. Cincinnati, Ohio. Phone: GArheld 
it supervision of Jack Rheinstrom 
vice pare vdent 


Complete listing under Chicago, Ilinois) 


Cleveland 


Cineorary Propuctions, INe. 
2515 Franklin Avenue 
Cleveland 13, Ohio 


Phone: St perior 12300 
} / Date of Organization: 1939 
OFFICERS AND DEPARTMENT HEADS 
Ray Culley, President 
Robert E. Haviland, VW. P. Producer 
Frank Siedel, Seripts 
Elton Fletcher, Slidefilm Producer 
Robert Welchans, Director 
Harry Horrocks, Chief Cameraman 
Paul Culley, Chief Sound Engineer 
Robert Mowry, 4rt Director 
kad Perry, Salls and Animation 


Charles Toth, Stage Director 


Hofstetter 


Christine Office Manager 


Services: Industrial sales and job training mo 


relations films. 


tion pictures and slidehilms: civic 


Paciuiries: Pioneer in S-camera technique with 


r synchronized sound in color 


own Cinescope 


ind black and white: sound stage, blimps, dol- 
lies, MA R booms floating studios for record 
ng; stil and animation departments; art and 
creatiwe statl 


RECENT PRODLOETIONS AND SPONSORS 
/ 1} Products, Ine.) ; 
/ Seithberling Tire Co.) 
The ¢ ‘ Archer Daniels-Midland 
( Firepower wotion (Denison bn 

‘ ( anny ( erva 1 Pay 

Federal Reser Bank / Construeti 
Sa ria ot Ohio) 
What Westinghous bleetric 
Corp lhe / Fover l sed, 
De ‘ to S k s the B Vatchless, 
Sell Where They Westinghouse 


* * 

Morion Prcrure Service 
7315 Carnegie Avenue 
Cleveland 3, Ohio 
Phone: Endicott 1-2707 
Date of Organization: 1912 
Ernest S. Carpenter, President 


senvices: Lomm and 35mm industrial training 


ind promotional motion pictures, advertising 


ind educational filmstrips, sound, silent; black 


white, color 


Factuiries: Sound studio with facilities for lip- 


svach ind 


and 
jomm live recording and re-recording from tape 


general photography; lomm 


or lise complete modern processing laboratory 
for lomm and 35mm, plus optical reduction 
printing and lomm to l6mm optic al printing ; 
lomm and 35mm lacquer coat 


creative staff, 


color printing 


ing; animation; 


RECENT PRODUCTIONS AND SPONSORS 
Lesson on Human Engineering (Pathfinders of 
America, Ine.}; The Willard Heavy Duty De- 
Luxe (Willard Storage Battery Company) ; 
limmy Dudley Sports (weekly TV re 
lease}; The Magikoter (The Kenwill Corpora 


(Cleveland Paste and 
Hal et leaner (Cley eland 
Sohioa HQD 


tion); Climax Cleaner 
Cleaner Company}; 
Paste and Cleaner Company); 


(Standard Oil Company of Ohio), 


* * * 

Jenny Propucrions, 
Tower, Cleveland, Ohio 
(Complete listing in Los Angeles area.) 


505 Terminal 


James LaMarr. 


~ SERVICES: 


* * 
Wilding Picture Productions 


Witoiwe Prerure Propuctions, Inc., 310 Swet- 
land Building, Cleveland, Ohio. Phone: TOwer 
1-6440. Jack Rheinstrom, vice president. 


(Complete listing under Chicago, Illinois) 


Davyviton 
* * * 


The Jam Handy Organization 


Tue Jam Hanpy Orcanization, Inc., 310 Tal- 


bott Building, Dayton 2, Ohio. Phone: ADams 
6289. A. M. Simpson, in charge. 


(Complete listing under Detroit, Mich.) 


K Firms, Ine. 
Post Office Box 56 
Deer Park, Ohio 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Jack R. Rabius, President 
John H. Rabius, Vice President 


lomm sound and color industrial and 
training motion pictures, and slidefilms; tele- 
vision commercials, 
Complete Lomm Maurer equipment; 
scripts; film service. 

RECENT PRODUCTIONS AND SPONSORS 
flong the Right of Way (Kalmbach Publishing 
Company); TV series (Harry Oliver Tailors, 
Chambers Range, E-Z Bake Flour). 


Motion Propuctions, 
Rockefeller Building 
Sixth and Superior Streets, West 
Cleveland 13, Ohio 
Phone: PRospect 1-4900 
Date of Organization: 1932 
Incorporation: 1941 
OFFICERS AND DEPARTMENT HEADS 
Donald C. Jones, President 
Claude N. Rakestraw, Vice President 
Clay H. Hollister, Dir. Marketing Research 
M. C. Jones, Secretary 
Eliot Ness, Dir. of Sales 
Robert R. Carroll, Production Control 
M. A. Coolidge, Music Arrangements 
Services: Industrial, public, labor and civic re 
lations motion pictures: sales training, television. 


Factuities: Mitchell, Bell & Howell, Eymo and 


Akeley 35mm cameras, Cine-Special 
cameras; sound stage, 60 lights; R.C.A. 35mm 
sound recorder, 33! and 98 R.P.M. scoring 


turntables, van-type truck for location; two Bell 
& Howell hot splicing tables, two 35mm Movi- 
olas and L6mm viewer, svnachronizers, two 35mm 
carbon are projectors and lomm_ projectors; 
and 


lomm developer and drying cabinet; art depart- 


processing laboratory, automatic 35mm 


and sound effects library creative 


PRODLCTIONS 


RECENT AND SPONSORS 


The Labrador Uneava lron Ore Development 


1951 (M.A. Hanna ¢ ompany Hot Spray Wav 
Sherwin-Williams Company): Safety for Small 
Backstage Baseball with Boh Feller 15- 
ninute TV shows, 13 in package 


Detroit, Michigan 


* * * 

FLorez INCORPORATED 
(formerly Visual Training Corporation) 
815 Bates Street 
Detroit 26, Michigan 
Phone: WO 2-4920 
Date of Organization: 1931 


OFFICERS AND DEPARTMENT HEADS 
Genaro A. Florez, President 

Hans A. Erne. Executive Vice President 
Paul Keleourse, Secretary-Treasurer, Gen. Mgr. 

J. Raymond Cooper, Gen. Prod. Mar. 

John K. Kleene, Editorial Director 

Ray B. Helser, Dir. Specialty Services 
Stanley W. Williamson, Dir. Training Division 
James F. Jackson, Dir. Military Training Div. 


Services: Consultants, creators, producers for 
sales and service training, promotion and man- 
agement; product presentation: conventions and 
exhibits: employe and consumer relations; eco- 
information. Planning and producing 
slidefilms, motion pictures, transparencies, Video- 


graph presentations, charts, recordings, models 


nomics 


and exhibits, stage presentations, conventions, 


manuals, texts, questionnaires, house organs. 


Offering stock shots, a-v equipment, syndications. 


Facitities: Equipment and personnel for re- 
search, copy. art, photography (stills and lomm 


or 35mm motion), animation, color duping, 


tvpesetting, printing. 
RECENT PRODUCTIONS AND SPONSORS 
Special Delivery, Fine Points of Fine Engines 


BUSINESS SCREEN MAGAZINE 
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Florez, Ine orporated: continued 
(Nash Motors); Sales are Made——Not Born, See 
Ve at My Best (Motorola); From the Other 
Side of the Counter (3. 5. Kresge}: The Man 
the Customer Sees (Kelvinator): Your Direct 
Vail Program (J. Walter Thompson and Ford 
Motor); The Motor Oil of Tomorrow (Gulf) 
Programs by Specialty Services Division: Hou 
Our Business System Operates (National Asso 
ciation of Manufacturers}; Power of Your Vote 
(National Education program, Harding Col- 
lege); The Sales Lock (Eli Lilly): Harvest of 
Dollars—1951 (Hiram Walker): Key to Fuller 
Living (National Federation of Professional & 
Business Women’s Clubs); Plan for Adequate 
Wiring (National Electrical Manufacturers As- 
sociation); Hastings for 1952 (Hastings); Pre- 
senting Phineas T. Phireball and Dinah Flo 
(Buick). Programs by Military Training Divi- 
sion: Armored Car and Armored Utility Car 
Ordnance Department, U.S. Army}: Accident 
Reporting ( Department of Safety, U.S. Army) ; 
The Build-A-Board Application for Naval Per 


sonnel (Bureau of Personnel, U.S. Navy). 


HENNING AND Ine. 
1060 W. Fort Street 
Detroit 26, Michigan 

Phone: WOodward 1-7691 


Brancues: 33 E. 60th Street, New York, N. Y. 
Phone: TEmpleton 8-3070. Charles Behymer, 
branch manager. 1140 So. Michigan Avenue, 
Chicago, Illinois. Phone: WAbash 2-0570. F. E. 
Harrold, branch manager. Complete photo- 
graphic production, editorial and distribution 
services in each branch office. 
L. A. Henning, President 
George R. Cheadle. Vice President 


Services: Visual cast presentations: soundslide 
films; motion pictures, literature; complete pro- 
grams. 


Facitities: Equipment and staff for black and 
white, Ektachrome and color separation. 


RECENT PRODUCTIONS AND SPONSORS 
Fight-meeting sales course for Industrial Supply 
Distributors; eight-meeting sales course for 
American Dental Trade Association: VisualCast 
sales meeting for Frankfort Distilleries; service 
training program for G. E. Appliances: series 
of slidefilms for Ford Division. Ford Motor 
Company; VisualCast and slidefilms for intro- 
duction new Kelvinators. 


* 
Tue Jam Hanpy Orcanization, INc. 
2821 East Grand Boulevard 
Detroit 11, Michigan 
Phone: TRinity 5-2450 


Date of Organization: 1917 


Brancues: New York: 1775 Broadway, New 
York 19, N.Y. Phone: JUdson 2-4060. Her- 
man Goelz, in charge. Chicago: 230 N. Michi- 
gan Avenue, Chicago 1, Illinois. Phone: STate 
2-6757. Tom R. Curtis, in charge. Washing- 
ton: 1730 H. Street. N.W., Washington 6, D.C. 
Phone: DlIstrict O611. Harry Watts, in charge. 
Dayton: 310 Talbott Building, Dayton 2, Ohio. 
Phone: ADams 6289. A.M. Simpson, in charge. 
Los Angeles: 7046 Hollywood Boulevard. Los 
Angeles 26. California Phone: HEmpstead 
5809. (Service office, not sales.) Pittsburgh: 


1952 PRODUCTION REVIEW 


The Jam Handy Organization 


930-932 Penn Avenue, Pittsburgh 22. Pennsyl- 
vania. Phone: EX\press 1-1840. Mac Campbell, 
in charge 


OFFICERS AND DEPARTMENT HEADS 
Jamison Handy, President 
Oliver Horn, Executive Lice President 
John A. Campbell, VP. (Training) 
Everett F. Schafer, }. P. (Service) 
George B. Finch, VP. (Sales) 
William G. Luther, VP. (Auto. Cont.) 
Avery W. Kinney, Secty. 
Allan E. Gedelman, Treas. 


Anne Jioffre, Director, Public Impressions 


SERVICES: Motion pictures: commercial; indus- 
trial; sales training; customer, personnel and 
public relations; minute movies, three-minute 
screen advertisements, sponsored shorts, safety, 
educational, health films; television commercials, 


Slidefilms: Commercial, industrial, sales and 
shop training, customer and public relations, 
merchandising, record, cartoon, reading, chart, 
discussional, quiz, school study and _ health, 
safety, first aid. Glass slides, transparencies, 
slide racks, opaque materials, 


Facitities: Complete studio. Sound stage, re- 
cording, set construction, direction, casting, 
scene design, mock ups, miniatures, stage man- 
agement, field reconnaisance, animation studios, 
music direction and orchestra, rear projection, 
prop department, speech and acting coaching, 
slidefilm studio, film processing laboratories, art 
department, location equipment, creative staff. 
Projection sales and service. Special devices: 
Suitcase projectors, Shopper Stoppers, continu- 
ous loop projection, assessing projectors, syn- 
thetic training devices. 


RECENT PRODUCTIONS AND SPONSORS 
Power to Prosper, Holiday for Bill (Dearborn 
Motors): Celestial Navigation, Wings jor Roger 
Windsock (U.S. Air Force); The Head Man, 
The Rainbow Is Yours, Jimmy of the Safety Pa 
trol (Chevrolet Motors); Weight Reduction 
Through Diet (National Dairy Council): A 
Story about You ( Pontifical Association of The 
Holy Childhood): Metallurgy in Miniature 
(Hamilton Watch Company): Diana Lives ( Mul- 
lins Manufacturing Company): The Story of 
Moraine Bearings (United Motors); The Right 
Slant (General Motors Acceptance Corporation } : 
fecording to Plan (Asbestos Cement Products 
Association); Something to be Proud Oj (Vet- 
erans of Foreign Wars): The World at Your 
Call (American Telephone & Telegraph Com- 
pany): Moving to Larger Quarters (American 
Radiator & Standard Sanitary Company}: Try p- 
tar in Therapy ‘(Armour Laboratories, Inc.). 


Stuptios, Inc., 1928 Guardian Building, 
Detroit, Mich. Stanley Jack. 


(Complete listing under Chicago, HL) 


* 
Rocker Prorures, Inc., 5809 Harvard Road, 
Detroit, Mich. Phone: TUxedo 2-7762. 
George Netschke. 


(Complete listing under Los Angeles area) 


Ross Roy, INc. 
2751 EB. Jefferson Avenue 
Detroit 7, Michigan 
Date of Organization: 1929 
Brancues: Ross Roy, Inc., of California, Holly- 
wood, Cal. Ross Rey, Ine.. 307 No. Michigan 
Avenue, Chicago, Hlinois. Ross Roy, Inc., 270 
Park Avenue, New York, N. Y. 
OFFICERS AND DEPARTMENT HEADS 
Ross Roy, President 
lr. G. MeCormick, Executive Vice President 
H. Haass, Seety. L. P. Morse, Treas. 
C. F. Sullivan, V. P. in Charge of Contact 
W. Hutton, P. and Dir. Art, Prod., Photo. 
K. C. Lovgren, V. P. and Copy Chief 
W. W. Shaul, V. 2’. and Training Copy Chief 
G. F. DeBolt, VP. and Dodge Truck Acct. Exec. 
J. L. Thornhill, V. P. and Account Executive 
J. F. Bernard, Dir. Photographic Studio 
J. A. Roche, Rec. Dir. K. W. Foster, Pur. Agent 


Services: Production and distribution of serv- 
ice and sales training sound slidefilm programs; 
more than 200,000 sets of films and records a 
year to the entire Chrysler Corporation alone. 
Also, for general business and educational use, 
producing and distributing Land of the Free 
program of sound slidefilms in color. 


Faciuiries: Photographie studio and depart. 
ment, art, animation, recording director and 
staff, and creative copy personnel. 

RECENT PRODUCTIONS AND SPONSORS 
Land of the Free (Ross Roy, Inc.) : Chrysler 
Easy Does It, Oriflow Best on the Road, Dram- 
atizing the Demonstration (Chrysler Sales Divi- 
sion): De Soto-Engineered for You (De Soto 
Division); Selling the Most jor Your Money, 
Safety Thrills with Dodge Dodge Division) 
Compare and Sell (Dodge Truck Division) ; Put 
Texaco to Work for You (The Texas Company) ; 
Value Far Beyond the Price (Chrysler Corpora 
tion, Plymouth Division): Sell Tires with Atlas 
{BC (Atlas Supply Company}. 


* * * 
Wilding Picture Productions, Ine. 
Witpine Prerure Propuctions, Inc., L000 Dime 
Building, Detroit, Michigan. Phone: WOod- 
ward 3-9311. Lang 5. Thompson, vice presi- 
dent. 


(Studio and sales oflice facilities maintained). 


Michigan 


Doane Propuctions 

514 Division Street 

East Lansing, Mich. 

Phone 85714 
Date of Incorporation: 1948 

Don Doane, Producer 
Services: Sales promotion and public relations 
with l6mm sound and color motion pictures; 
personalized service from script to screen. 
Facitities: l6mm Cine Special and synchron- 
ous camera facilities; studio; synchronous port- 
able magnetic film recording; Maurer optical 
recording: portable lighting equipment with 
variable transformers for accurate color con- 
trol; editing: color work, printing; interlock 
projection. 
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Branch (Sales) 


Arias Conporation 
South Boulevard 
Park, linois 


Al «tin 7-4620, El clid 6.3100 
Date of Organization: 1913 
228 No. LaSalle St., Chicago 


Phone 


OFFICERS AND DEPARTMENT HEADS 
I P. Mominee, Vice Pres Seety Gen. Mer 
Albert S. Bracish, ice 
brederick K 


President, Production 

tarber, Dir. of Adv. and 
Sales Prom 

biward Schager, | Dor. of Sales 

Norman Lindquist, Dir. of TI 


Seavices: lommn and publi relations and 


training motion pietures and slidehilms: color 


ancl sound television commercials, short sub 


jects 
and 35mm R.CLA 


recording; art department 


Camera 
sound time-lapse 


photography two sound stages laboratory; 


inimation: editing: creative staff 


RECENT PRODLCTIONS AND SPONSORS 
Motion pictures, sound slidefilms and minute 
Anseot in both color and black 
md white, and TV commercials for Hotpoint, 
Air Corps; Bureau of Aeronautics, 
Los. Navy: J. Case: Servel, Ine Amana Re 
frigeration: Zenith Radio: Mishawaka Rubber: 
Allis-Chalmers: Sears Roebuck: Sunbeam Cor 
poration 66, Studebaker: Grevhound; 
Perfex; Folding Paper Box Association; Mare 
mont Automotive Products; Dr. Salsbury’s Lab 
Maytag; Ki 
wants International; Wisconsin Alumni Research 
Van Merritt Beer: National Safety 
Couneil: Swifts: Chase Candy: Manor House 
Coffee: Belle Sharmeer Hose Py Whirl 
pool Washers; Miller Brewing; ABC-O-Mati« 
Washers: Bell & Howell: Arvin Industries; Rob 
bins & Myers; Anco Windshield Wipers; Falls 
City Keer 


tes 


oratories; The Coleman Company ; 


i} oundation 


Benter ANperson Martin, Ine. 
49 W. Randolph Street 
Chicago 6, Ilinois 

ANdover 3-1027 
Date of Organization: 1929 
OFFICERS AND DEPARTMENT HEADS 
Stanley K 
Joseph P 


Anderson, President 

Martin, C. Everett Sward, 
Thomas L. Fenton, VP 

James Bannister, | P.. Prod 


Senvices: Production of training slidefilms and 


accompany ing materials: dealer and sales per 


sonnel, job traming public industrial and per 


sonnel relations; product information; market 


analy sis 


Factuiries: Studie equipped to handle six to 


eight complete room sets at one time; staff of 
65; photo laboratory technicians, engineering 
draftsmen, cartoonists, artists, directors, retouch 
ers, electricians, carpenters; sound recording on 
contract with national organization 


RECENT PRODUCTIONS AND SPONSORS 


Ine rease 


dour Sales with the Income Purchase 


‘st 


Plan, McCormick Grain Drills (\nternational 
Harvester ¢ ompany Easy Does It Deere and 
Company}: Why Sell Morgan (Morgan Linen 
Service|: bou Take it Here (The National 


Redeeming the 
Time (American Lutheran Church). 


Council of Churches of Christ) ; 


Bowman Firms, Inc. 
360 No. Michigan Avenue 
Chicago 1, Hlinois 

Phone: DEarborn 2-6292 
OFFICERS AND DEPARTMENT HEADSs 

Wesley Bowman, President 
Robert Anderson, Dir. in charge of Prod 
Visual material for business and in- 


glass 
slidefilms, sound and color; motion pic- 


SERVICES 


dustry and television: transparencies, 
slides ; 


tures, color 


bACILITIES 
and slidefilms 
RECENT PRODUCTIONS AND SPONSORS 

firborne Friction Fighters and Accumeter (Stew- 
and films for Del-Mar 
Enterprises, Lien Chemical Company, Kraft 
Foods, First National Bank, Pure Oil Company, 
Palmer Packaging, M. P. Heinz Machine, Hot 
Point. and International Harvester. 


Sound and color for motion pictures 


art Warner ¢ orporation } 


* * * 


Cuicaco Fitm Stupios 
or Cuicaco Firm Lasoratrory, 
56 EF. Superior Street 
Chicago 11, Hlinois 
Phone: WHitehall 4-6971 
Date of Organization: 1928 
OFFICERS AND DEPARTMENT HEADS 
A. G. Dunlap, President 
R. D. Casterline, Sales Clare McQuaid, Seript 
George Jarrett, in Charge of Production 
Mike Dale, VW. P. Ted Lee, Slide. 
Maurice Manzoeillo, Art and Animation 
Howard Siemon, Camera 
Howard Schuyler, Sound 


Dick Carver, Editing Walter Rice, Lab. 


Services: From initial planning to release 


prints: L6omm and 35mm color and black and 
white motion pictures on advertising, sales pro- 
motion and job training, educational and travel; 


slidefilms color; tele sion commer ials. 
FACILITIES art and anima- 


tion: optical effects; RCA 35mm sound record- 


Iwo sound stages; 


ing on film or 35mm magnetic tape; projection 


theatre: laboratory: creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Grass Roots Ambassadors, Passing of the Punkin’ 
Pine, Clearing the Way (Allis-Chalmers): The 
Democracy of Baseball, World Series of 1951 
(American and National Leagues of Professional 
Baseball): Serves You Right (Clark Equipment 
Company): The Wonder of a Minute (Com- 
munity Fund): Sed Conservation | Oliver Corpo- 
Ful-O-Pep for “51-52, Puffed Grains 
“9152 (Quaker Oats Company } ; 
In Pertect Balance (Miehle Printing Press), and 
commercials. 


ration! 


Promotion for 


Francisco Firms 

222 No. Michigan Avenue 

Chicago 1, HL 
Phone: STate 2-0798 
Date of Organization: 1942 
OFFICERS AND DEPARTMENT HEADS 

L. Mercer Francisco, Owner 
Services: Producer of sound motion pictures, 
sound slidefilms, filmstrips. 


Facttities: complete photographic facilities for 
production of slidefilms and auxiliary materials 
and advertising illustrations in black and white 
and color in own Chicago studio, centrally lo- 
cated. 

RECENT PRODUCTIONS AND SPONSORS 
The Ridgeland Station and More Power to You 
(Commonwealth Edison Company) ; sound slide- 
films for Central Foods Corporation, Helene 
Curtis Industries, The Quaker Oats Company 
and others. 


* * 
The Jam Handy Organization 

THe Jam Hanpy Orcanization, Inc., 230 N. 
Michigan Avenue, Chicago 1, Illinois. Phone: 
STate 2-6757. Tom R. Curtis, in charge. 
Extensive creative and projection services 
maintained for the convenience of clients in 
the Chicago metropolitan area. (See Detroit 
listing for complete data on JHO services and 
facilities}. 


HENNING AND INc., L140 So. Michigan 
Avenue. Phone WAbash 2-0570. F. E. Har- 
rold, branch manager. Complete photographic 
service for production; writer; distribution. 


Dattas Jones Propuctions 
1725 No. Wells Street 
Chicago 14, Illinois 
Phone: MOhawk 4-5525 
Date of Organization: 1947 
Dallas Jones, Partner Marilou Jones, Partner 
W. O. Zielke, Production Manager 
Services: Motion pictures, slidefilms and printed 
material for training, public relations, adver- 
tising and sales; complete package service. 
Facitities: Equipment and personnel for sound 
slidefilm production, including laboratory, ani- 
mation and duplicating: three sets of lights for 
slidefilm work, one set for motion pictures; new 
sound recording studio; magnetic tape; 18-piece 
for high-speed photog- 
stylist, artist, five 


stroboscopic assembly 
raphy; three camera crews: 
writers. 

RECENT PRODUCTIONS AND SPONSORS 
Nargus Better Stores Program (slidefilms for 
National Association of Retail Grocers): Begin- 
ning Sports Series (slidefilms for The Athletic 
Institute); Like Magic (International Harvester 
Company); The Salesman Always Rings Twice 
(Sears, Roebuck and Company}: A Case for 
Profits (Swift and Company); Your Share of 
Ten Million Dollars (Carrier Corporation) ; The 
Marmion Story (Marmion Military Academy} : 
Winter Profits with Sunkist ( California’ Fruit 
Three Fundamentals (Na- 
Selling Ice 
Cream (Paraflined Carton Research Council). 


Growers Exchange} : 
tional Sporting Goods Association) ; 


BUSINESS 


SCREEN MAGAZINE 
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* * 
Jerry Farmpanks Propuctions, 919 N. Michi- 


gan Avenue, Chicago, Ill. Phone: MOhawk 
+5450. B. N. Darling. 


Stuptoes, INC. 
601 North Fairbanks Court 
Chicago 11, Hlinois 
Phone: DElaware 74400 
Date of Organization: 1935 


Representatives: New York, 551 Fifth Avenue, 
Suite 222, New York City. Phone: Murry Hill 
74477, Barry Stevens. Detroit: 1928 Guardian 
Building, Detroit, Mich. Stanley Jack. 


OFFICERS AND DEPARTMENT HEADs 
Robert Eirinberg. President 
Lee Blevins, Secty-Treas 
Fred Niles, Dir. TV & MP Division 
David Savitt, Cam. Div. Chie} 
Thorlund Thorson, Scenario Div. 


Services: lomm and 35mm motion pictures, in- 
dustrial training, public and civie relations, edu- 
cational, technical, slidefilms, television commer- 
cials and television package shows. 


Facitities: Complete studio and sound stages 
as well as new Research Council Crane, dollies; 
complete line of 35mm Mitchells and 16mm 
equipment. 
RECENT PRODUCTIONS AND SPONSORS 

A Midsummer Night's Dream (Mitchell Manu- 
facturing Co.)}; The Profit Clincher (\Interna- 
tional Staple & Machine Company); The Ten- 
nessee Story (Tennessee Products & Chemical 
Corporation); The Old American Barn Dance 
(Half-hour TV show); animated and live action 
television commercials. 


Mervin W. La Rue, 
159 E. Chieago Avenue 
Chicago, Hlinois 

Phone: SUperior 7-8657 
Specializes exclusively in medical and scientific 

films jor professional use. 

RECENT PRODUCTIONS 
Congenital Pulmonary Stenosis with Intact Inter- 
ventricular Septum, Infiltration Anesthesia in 
First Stage of Labor, Dissection of Parotid Tu- 
mors, Modern Technics of Blood Sampling, 
Modern Technics of Initiating Blood Cultures, 
Demonstration of Macro and Microcinematog- 


raphy. 


Mipwest Fitm Strupios 
6808 No. Clark Street 
Chicago 26, Hlinois 
Phone: SHeldrake 3-1239 
Alfred K. Levy, Production Manager 
Services: Slidefilms and motion pictures for 
training, advertising and television. 
(Reference details on recent productions & 
sponsors not submitted. | 


* * 
Mercury International Pictures 
Mercury INTERNATIONAL Prorures, 251) E. 
Grand Ave.. Chicago 11. Ill. Phone DElaware 
7-3934. Walter B. Wentzel. 


(see complete listing in Los Angeles area) 


1952 PRODUCTION REVIEW 


Paracon Pictures, 
2540 Eastwood Avenue 
Evanston, Illinois 
Phone: DAvis 8-5900 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Robert Laughlin, President 
Walter V. Hardy, Seety.-Treas. 
James Ford, Sales Mer. 

Sherwin Cazanov, Production Manager 

Services: Motion pictures and slidefilms in 
sound, color, black and white for advertising, 
public relations, training and education, sales 
improvement, product promotion and television ; 
client planning service. 
Factuities: Sound recording; complete photog- 
raphy; studios with sets; editing; animation 
artists; seript writers; music library and art 
work. 

RECENT PRODUCTIONS AND SPONSORS 
Keep Out Intec tion, Stop, Look and Beware, 
Grade A Drivers, Close Shaves, The Heart of Our 
Nation (Zurich-American Insurance Compan- 
ies}: You Can Take it with You (Trailer Coach 
Manufacturers Association). 


Pitor Propuctions 
6419 No. California Avenue 
Chicago 45, Ilinois 
Phone: AMbassador 2-4141 
Paul T. Dowty and C. R. Isely, Partners 
(Reference details on recent productions & 
sponsors not submitted. } 


* 
Reid H. Ray Film Industries 
Rew H. Ray Inpusrries, INnc., 208 S. 
LaSalle St. Phone: Flnancial 6-0897. Frank 


Balkin. 


(Complete listing in St. Paul area) 


* 
Rocket Pictures, Ine. 
Rocker Prierures, Inc., 1313 W. Congress 
Street, Chicago 13, Ill. Phone: SEeley 8-1511. 
J. Harry Ebbert. 


(see complete listing in Los Angeles area) 


Sarra, INc. 

16 E. Ontario Street 
Chicago 11, Hlinois 
Phone: WHitehall 4-5151 
Date of Organization: 1937 
Branch Office: 200 E. 56th Street 
New York 22, N. Y. 

Phone: MUrray Hill 8-0085 
OFFICERS AND DEPARTMENT HEADS 
(At New York City Studios) 
Valentino Sarra, President 
Morris Behrend, General Manager 
Robert Jenness, Director: Rex Cox, Director 
John Henderson HL, Producer-Director 
Stanley Johnson, Director 
George Altman, Editor 
David Fletcher, Art Director 


(At Chicago Studios) 
Harry W. Lange. Production Manager 


CHICAGO AREA 


Sarra, Inc.: continued 


Joseph G. Betzer, Director of Film Planning 
Helen Krupka, Scenario Sup. 
Wayne Langston, W riter-Director 
Michael Stehney, Director 
Ray Mueller, Director 
Karl Ocser, Director 
Gordon Sheehan, Animation Director 
George DeDecker, Art Director 
Marvin Bailey, Editor 


Services: Creation and production of motion 
pictures, slidefilms and television commercials 
for sales, sales training, product promotion and 
information, employe training indoctri- 
nation, safety training and promotion, public 


information, Armed Forces training subjects. 


Faciuities: l6mm and 35mm motion picture 
cameras; still photographic equipment and per- 
sonnel; lomm and 35mm editing; art and ani- 
mation; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Smooth Operation, Safety Record! (National 
Safety Kitchen Tricks (Dormeyer 
Company). Slidefilms: Get the Customer's Slant 
(Magie Chef, Ine.)}: The Red Hand (Outdoor 
Advertising Association); Fried Foods jor Menu 
Magic (Procter and Gamble); The Tender 
Touch (Yes Tissues); Sealy Posturepedic Story 
(Sealy, Inc.)}; Two Steps to Safety, Let Habit 
Help, Get a Grip on Yourself, Decide to be Safe 
(National Safety Council). 


Council) 


Vikinc Pictures Corporation 
1728 Sherman Avenue 
Evanston, Illinois 
Phone: DAvis 8-4623 
Chicago Office: 1415 Howard Street 
Phone: AMbassador 2-6513 
Date of Organization: 1947 
(Reference details on recent productions & 
sponsors not submitted.) 


Stupios 
(Division of Electrographic Corporation) 
169 E. Ohio Street 
237 E. Ontario Street 
Chicago 11, 
MOhawk 4-5600, WHitehall 40244 
Date of Organization: 1931 
Branches: New York: 225 Fourth Avenue. 
Phone: ALgonquin 4-3400, 

Robert Shea, Vice-President 
OFFICERS AND DEPARTMENT HEADS 
Albert W. Dungan, President of Electrographic 
Corporation and Manager of 
Vogue-Wright Studios 
Clinton Conrad, Executive Vice-president 
William Faivre, Vice-president and Gen. Mer. 
George T. Becker, Vice-president in charge of 
film sales and production 
James Eb. Holmes, Studio Manager 


» 
Phones: 


Services; Motion pictures, slide-motion, sound 
slide, television shorts and commercials, charts, 
manuals, booklets; films on industrial sales and 
personnel training, safety, public and civic rela- 
thons. 


(CONTINLED ON THE FOLLOWING PAGE} 
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CHICAGO AREA 


ul right continues d 


York. Staff of 

‘ ele phture and 
ln yu ent. Sound «tage. editing. ani 
‘ 


RECENT PRODLOCTIONS AND SPONSORS 


Veu hight ut ba rile Subject Ceneral 
blectrie ¢ pret \eu bra in pholstering 
hahrucs b Plastics Cor pany} Tops 
fmor Studebaker Corporation The 
Private Life Cha Norton Benton and 
Bowles and packaged for 
TV resale Cheese Hou You Wake It (Kraft 
In npa hha in Reverse 
Side Suicide, Too bast tor Conditions. Too Clase 
lor Camiort ( Nati tl Association of Autome 
tive Mutual Insurance ¢ panies Vore Starts 
and Less Mop Whiithook Company} Vengel 


VWeans Vahowany The Men el company} 


Witoine Propuctions, Ine. 
135 Aruvle Street 
Chicago 
LOngbeach 
Date of Organization: 1914 


Incorporation: L927 


ane 
New Yora: 385 Madison Ave 
Phone: Plaza 0-0854. J. W 


President 


New York, N.Y 
lngletield, 


1000) Dime Buil@in Detroit, Michi 
gan Woodward l 
The Vice President 

S10 Swetland Building. Cleveland 
Tower Jack Rhein 
stron President 


CUNCINNATI 


bLoquirer Building. Cincinnati 


Ohio. Phone: Garheld 

af Jack Kheinstrom 

given 
President 

St. 4478 Lindell Blvd. St. Louis, Mo 
Luca lames | Darst, in 
supervision of George 


bet 


nder stiper 


bile 
(Wi 


Hort ywoon MHL Venice Bhyd Holly wood, 
California, Phone: Webster O183. John 
n charwe 


OFFICERS AND DEPARTMENT HEADS 


(. Bradheld, President 


opment lhe pe 
M. ¢ Production Develo; ent De pt 
1 A. Rellock, President, Production 
Issistant 
Issistant 


ry Superintendent 


asf e & Equipment 
Du an Pavlor, Slide Dept 
Jack A. Arieger, Advertis & Sales Promotion 


SERVICES Producers of sound motion pictures 
and sound shidetilms for commercial applica 


tion and for television 


GO.000 sq. ft. of floor space in main 
studio, Chicas ft. given over to three 
stages, JIM) TO and SO ft re 


mainder to administrative and creative ofhees 


Wilding Picture Productions: 


sill and motion laboratories opti al and ani 
nation departments, art studio. screening rooms, 
sound department, film vaults carpenter shop 
and other departments Stage tacilitves, screen 
ing rooms and administrative offees also avail 


ible at « ompany Detroit and Holly wood studios 
RECENT PRODLOTIONS AND SPONSORS 
hy Idea 


Deere AY 
Florida Citrus Commission 


Swilt & Company} Galahad Jones 
North 
Decision (Ohio 


ne ompany | The Story of Stainless 


Companys The Sun Goes 


Republic 
steel orporation Against the Sky (Stran 
Steel Div., Great Lakes Steel Corpo); In Our 
Hands (Borg-Warner Corp. & Inland Steel Com 
on and [ts Natural Resources Rie h 
held Oil Corporation) 


pany): Ores 


* * 
Raphael (,. Wolff Studios 


G. Wourr Struptoes, 221 No. LaSalle 
Street, Chicago 1, TIL Phone: RAndolph 
6-4026. Carl Wester 


ise complete listing in Los Angeles area’ 


‘EST CENTRAL 


Hinois 
* * * 
Tue VeNnanp ORGANIZATION 
So. Adams Street 
Peoria 2, 
1-2490 and 8261 
Date of Organization: 1923 
OFFICERS AND DEPARTMENT HEADS 
L. Venard 


Frances B. Venard 


Seevices: Production and distribution of indus 


trial and agricultural films. 


Factuiries: Studio equipment and creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
The Fifth H Sears-Roebuck Foundation) ; 
{ Community in Action (George Washington 
The Shadou 
of a Pioneer (Kevstone Steel Wire ¢ ompany 
Willing Acres (Kevstone Steel & Wire Com- 
pany) For the Common Good (Sears-Roebuck 


Carver Community Center, Peoria: 


Foundation and The National Grange) 


Generar Proreres Propuctions, 
621 Sixth Avenue 
Des Moines 9, lowa 
Phone: 3-4553 
Date of Organization: 1945 
Laboratory: Kempton Road 
Dex Moines, lowa. Phone: 3-8275 
OFFICERS AND DEPARTMENT HEADS 
W. AK. Niemann, President 
Ted Sioane, ice President 
H. Bonine, President, Laboratory Chief 
W. H. Schultz, Vice President, Production Chie} 


Services: Industrial sales and job training and 


civie relations films; television subjects. 


Factuirres: Sound and color camera and labora 


tory equipment seund ret ording and re-record- 


ing, direct-on-hlm, magnetic film, tape; color 


printing; animation; editing: creative staff. 


RECENT PRODUCTIONS AND SPONSORS 


Statesmen in Overalls (Christian Rural Overseas 
Program): Science in the Corn Rows (Pioneer 
Hi Bred orm Drake Relays ot 195] 


Ford Dealers of lowa and Drake University). 


Teve-VisuaL Propuctions 
913 Walnut Street 
Des Moines 9, lowa 


(Reference details on recent productions & 
sponsors not submitted.) 


Minnesota 


American Firm & CoMPANY 
1273 Truman Place 
St. Paul 2, Minnesota 
Phone: EMerson 
Date of Organization: 1945 
(Reference details on recent productions NY 
sponsors not submitted, | 


* * * 


Rew H. Ray Fitw INpustries 

2269 Ford Parkway 

St. Paul 1, Minnesota 
EMerson 1393 

OFFICERS AND DEPARTMENT HEADS 
Reid H. Ray, President 
William H. Ringold, VP. C. H. Nyquist, Treas. 
Alice M. Griswold, Secretary 


Services: l6mm and 35mm motion pictures and 
slidefilms; color; theatre screen advertising pro- 
duction and distribution: television commer- 


cials created and produced. 


Facitities: Studio, sound recording, creative 
staff. Distribution. 


RECENT PRODUCTIONS AND SPONSORS 


The Inside Story (Gould-National Battery Com- 
pany): Aireraft Ignition Systems, Mark 34 Tor- 
pedo (U.S. Navy, Bureau of Aeronautics): What 
You Should Know About Biological Warjare, 
Take Cover (Federal Civil Defense Administra- 
tion!: Northwest to Alaska (Northwest Airlines, 
Inc.) : History of the Calendar. Here's How 
(Brown & Bigelow): March of Harvest, Oddities 
in Farming, The Big Payoff ( Deere & Company}. 
['V commercials for International Shoe Com- 
pany. Hamm's Brewing Company, International 
Harvester Company. and Pillsbury Flour Mills. 


Missouri 


THe Carvin Company 
1105 Truman Road 
Kansas City 6, Missouri 
Date of Organization: 1931 
OFFICERS AND DEPARTMENT HEADS 
F. O. Calvin, President 


- 
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H. W. Fish. Executive Vice President 
VAR Secretary Treasurer lowa 
Harold Kinzle, Le 
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Calvin Company: continued 
Lloyd Thompson, VP. Larry Sherwood, 
Neal Keehn, Dir. Services 
Frank Barhydt, Dir. Prod. 
B. C. Calvin, Seety.-Treas. 
Leonard Keck, Oper. Ver. 
Dick Bulkeley, Prod. Mer. 
Ken Moran, Bus. Mer. 
Maxine Covell, Office Mar. 


SeRvVICES: l6mm color sales and sales training 
films; service work for other producers and for 
universities. 


Factuities: 8,000 sq. ft. studio space; location 
equipment for three crews; laboratory with out- 
put of 25,000,000 ft. black and white, 20,000,- 
000 ft. color a year; color processing; 12 edit- 
ing rooms; two sound studios with six channels, 
four phono, recording equipment for film, tape, 
wax, magnetic film; six full-time directors; 
creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Customers’ Relations (Gulf Oil Corporation) ; 
Sound of Bells (The B. F. Goodrich Company) ; 
Lucky Day (Warner-Patterson Company); The 
Next 300 (Lion Oil Company); Heaven Knows 
(Phillips Petroleum Company); The Trophy 
Case |(Globe-Union, Inc.) ; Closing Time Good- 
year Tire and Rubber Company): Hired Hands 
(E. I. DuPont de Nemours & Company). 


St. Louis 


Connor Firms, 
1006 Olive Street 
St. Louis 1, Missouri 
Phone: MAin 8876 
Date of Organization: 1951 


OFFICERS AND DEPARTMENT HEADS 


Arthur E. Wright, Jr... President 
Gus G. Kindervater, Exec. V. P. 
Bradford Whitney, } ice President 
Walter S. Craig, Dir. of Photog. 
Otte Rauhut. Chief Sound Engineer 


Services: l6mm and 35mm commercial, indus- 
trial, training, sales and television motion pic- 
tures. TV commercials. Sound slidefilms. 
Factuities: Sound stage: Mitchell cameras; 
double-system and multiple-channel sound re- 
cording completely interlocked; supersonic gal- 
vonometer-ty pe optical recording: complete ere- 
ative, writing and production staff. 

RECENT PRODUCTIONS AND SPONSORS 
Firm opened for business in December, 1951. 
Work now in process for International Shoe 
Company, Anheuser-Busch, Inc.. D’Arey Adver- 
tising Company. Other work now pending. 


* * * 


Wilding Picture Productions 
Prerere Propuctions, Inc.. 4378 Lin- 
dell Boulevard, St. Louis, Missouri. Phone: 
LUcas 0986. James Darst, in charge. 
Under supervision of Geo. L. Schuyler. 
(see complete listing under Chicago, IIL.) 


1952 PRODUCTION REVIEW 


Vernon J. Kaarr Firm Propuctions 
840 N. Plankinton Avenue 
Milwaukee 3, Wisconsin 
Phone: Marquette 8-6472 
Date of Organization: 1937 
OFFICERS AND DEPARTMENT HEADS 
Vernon J. Kraft, Partner 
Frances M. Kraft, Partner 
Services: Industrial, sales and job training and 
sports entertainment motion pictures and slide- 

films. 
Facuuities: Maurer and Bell & Howell cameras; 
lights, stage block and cables for interiors and 
exteriors; animation department; script writing. 
RECENT MOTION PICTURES AND SLIDEFILMS 
(Reference details on recent productions & 
sponsors not submitted.) 


Perrien Prcrures INc. 
1032 N. Sixth Street 
Milwaukee 3, Wisconsin 
Phone: Daly 8-5670 
Date of Organization: 1951 


OFFICERS AND DEPARTMENT HEADS 
Max G. Nohil, President 
E. H. Nohl. ice President 


Earl Meixner, Secty. and Treas. 


Services: Complete lomm and 35mm motion 
picture laboratory and production; slidefilms 
and slide printing. 


Facitities: For lomm production, four com- 
plete syne motor drive blimped camera units; 
variable area and variable density double sys- 
tem film recording; Magnecord tape and Fair- 
child dise recording: B & H automatic printer; 
35-l6omm reduction printer; Movieola and sound 
readers, and four gang synchronizers; complete 
processing equipment. 35mm: two B & H studio 
cameras with motor drive and LOOO feet maga- 
zines; B & H automatic printer; complete edit- 
ing and processing equipment. Approximately 
six complete set stages; editing, screening, ani- 
mation and titling equipment. Approximately 
100,000 watts in B & M kleig lights. 


RECENT PRODUCTIONS AND SPONSORS 


Green Gold (Oconomowoc Canning Company) ; 
The Clyman Company (Clyman}: These My 
Least Brethren (Catholic Charities Council) ; 
Syndicated TV package shows: Minute Medita- 
tion, Who Am I?, Circus Man. Magic Steed, 
Tillie on the Telephone, Scout Scott. 


Guir Coast Firms, Inc. 
309 Oi and Gas Building 
Houston 2, Texas 


Phone: Blackstone 5471 
Brancu: 9 W. Glst Street, New York 23, N. Y. 
Phone: Clrele 6-O0191. 


Date of Organization: 1950 


SOUTHEAST 


Robert Yarnall Richie, President 
Virginia G. Richie, Seeretary-Treasurer 
Services: Motion pictures and slidefilms, black 

and white or color. 

Faciuiries: Camera, lights, equipment for loca- 

tion work, 

(See Richie Productions, Inc. New York City, 
for complete listing. | 


* 
Jamieson Company 
3825 Bryan Street 
Dallas, Texas 
Phone: TEnnison 8158 
Date of Organization: 1916 
OFFICERS AND DEPARTMENT HEADS 
Hugh V. Jamieson, Manager 
Bruce Jamieson, Manager, Sound and Laboratory 
Hugh V. Jamieson, Jr., Production Manager 
Dean Babbitt, Writer-Director 
Robert Alcott, Camera Department 
Hope Larned, Aodachrome color correction 


Services: Industrial, educational, training and 
sales promotion motion pictures, l6mm = and 
35mm; short advertising subjects for theatres 
and television; sound adding service. 


Facitiries: Studio and sound stage, RCA l6mm 
and 35mm sound, synchronized sound shooting, 
lomm and 35mm; laboratory service; Koda- 
chrome printing with scene-to-scene color cor- 
rection; animation; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
The Evolution of the Oil Industry (Sinelair Oil 
Corporation}; Sulphur (Texas Gulf Sulphur 
Company}; God's Service (Henger Construe- 
tion Company) ; Quadrangle Construction (Hen- 
ger Construction Company); Aey to Progress 
(Texas Power and Light Company). 


* * * 

309 Oil and Gas Building, Houston 2, Texas. 
Phone: Blackstone 5471. 

(see complete listing under New York City) 


Texas INpustRIAL Fitm Company 
919 M & M Building 
Houston 2, Texas 
Phone: Charter 9371 
Date of Organization: 1945 
N. Don Macon, Owner and Operator 


Services: Industrial training and sales promo- 
tion motion pictures, l6mm sound, color; 35mm 
sound slidefilms 


Faciuities: camera and lighting equip- 
ment: dise, magnetic tape and l6mm optical 
sound recording; picture and sound editing; 
printing equipment for l6mm motion pictures 
and 35mm slidefilms. Personnel for writing and 
direction. 

RECENT PRODUCTIONS AND SPONSORS 
Welcome to the Shamrock (Shamrock Hotel) ; 
Cotton Insects and Their Control (Hercules 
Power Company}; Hell at Holley No. 1 (Pan 
AM Production Company); Harvesting the 
Years with Esso (Esso Standard Oil Company). 
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(olorade 


J. Banune 
Motion Propuctions 
1215 Virginia Avenue 
Denver 9, Colorado 
Phones: KAce 4605 and 4606 
OFFICERS AND DEPARTMENT HEADS 
Thos. J. Barbre, Owner, Wanager, Producer 
G. Zellers 


SPHVIC ES 


ordinge Director 


Issistant Camera hief 


TOrnen production from script to 


screen: color: sound: public relations and sales 

Maurer Cameras and 100,000 watts 
lighting sound-on-film recording 
lOmin magnetic, sound truck and genera 
tor, ecditong mination and tithng equipment 


statl: recorded 


library and staff or 


soript writer 


TIONS AND SPONSORS 


The Samson Story Shwadver Bros Ine.) 
Vu flive’ Truck Line lheging 
Male Doun (Danuser Machine Com 
Welded Wire Fabre IV Commercial 
Sprott Colorade Fuel S bron Corporation) ; 
Wheat \ (reat Western Sugar Com 
Jean Mob. Dt Morton 


(Tur Jean Donow Company) 
2914 Dahlia Street 
7. Colorado 


8122 


Denver 
Date of Organization: 1929 


Branch Office and Laboratory: 
2let Street, Denver 1, Colorade 


Phone: Main 
Jean Mob. Dube 


fduner 


theatre teles newsreel coverages gen 
eral interest and relations features and 
hort subject thom traslers 

b actuaries equipment for black and 


white tion prctures, lomm for black and white 


aml color productions 
RECENT PRODLOCTIONS AND SPONSORS 

for Movietone News, Universal News 
Warner-Pathe News, News of the Day. 
Telenen Productions and NBC TV News and 
wrisres Camp Stonel trailer for Cole 
Avrea 
Camp Tahosa 
shert for Boy Seouts of Americal Suppose 
This Was YOUR ©) trailer for March of 
Dimes Denver Polio campaign): Denver Wel 
comes the u Denver Convention 
and) Visitors Bureau, In Local Newsreels 


Fox loter-Mountain Theatres 


rad Smmety for ¢ rippled Children) 
Cally trailer for Red Cross) 


tratier tor 


4 1952 Production Che« k-l ist 
. Companies submitting names of recent pre 
ductions and sponsers furnish these as references 


of current activity and type of accounts served 


G. anp Company 
530 First National Bank Building 
Denver 2. Colorado 
Phone: TAbor 0221 
Date of Organization: 1943 
OFFICERS AND DEPARTMENT HEADS 
Arthur G. Rippey, Managing Partner 
Clair G. Henderson, General Manager 
Gilbert No Bucknum, Partner, Production Head 
Harry A 


Lazier, Partner 


Senvices: Industrial and civie relations motion 
pictures, color and sound, both voice-over and 
lip synchronization; sound slidefilms, black and 
white and color: glass slides, black and white 
and color. 


Faciuiries: l6mm camera equipment, portable 
recording and recording supervision, editing, 
creative staff 
RECENT PRODLCTIONS AND SPONSORS 

Faith { Story of Triamph (Wheat Ridge 
Longer Pole Life with Increased 
Safety Camose Wood Preserving Co. Ine.) ; 
Photogeology New Look for Ou Geophoto 
services): How to Sell the lowa Drug Market 
Des Moines Register and Tribune). 


Foundation} ; 


SONOCHROME Prorures 
2275 Glencoe Street 
Denver 7, Colorado 

Phone: East 3192 

Date of Organization: 1942 


Branch: Lasorarories 
Gough Street. San Francisco, California 


OFFICERS AND DEPARTMENT HEADS 
RK. B. Hooper, Ouwner-Producer 
George BE. Perrin, Director of Photography 
Herbert MeKenney, Owner, Multichrome 


Laboratories 


Seevicks: Industrial and civie interest motion 


pictures, tourist promotion and safety films 


Factaries: Sound and color camera and mobile 
generator equipment sound and tape recorders, 
animation, tithe and effeets departments, color 
printing, art and writing departments. 

RECENT PRODUCTIONS AND SPONSORS 
Here's How, On Time, We've Been Working on 
the Railroad, Resourcetul Colorado Part 11, 
lourney to Yesterday,- Denver & Rio Grande 
Denver & Rio Grande Western Railroad): The 
Colorado Story (Colorado Advertising and Pub- 
licity Bureaut: new TV version of Miracle in 
W vod: and two films, untitled as vet, for Doug 
las Fir Plywood Association. 


Northern California 


Morion Prorure Service Company 
125 Hyde Street 
San Francisco 2, California 
Phone: ORdway 3-9162 


Date of Organization: 1935 


OFFICERS AND DEPARTMENT HEADS 


Gerald L. Karski, President, General Manager 
Harold A. Zell. Production Manager 


Votion Picture Service: continued 


Boris Skopin, Manager, Title and Trailer Dept. 
Albert Niggemever, Manager, Laboratory Dept. 


Sexvices: Industrial, commercial and public 
relations films. including series for Standard Oil 
Company of California, on outstanding events 
in western states for theatrical release; also 
special announcement trailers for theatres, pro- 


motion trailers and TV commercials. 


Factuities: L6mm and 35mm laboratories; title 
and animation equipment; art department; pre- 
view and cutting rooms; Stancil-Hoffman Mag- 
netic Tape Recording, lomm & 35mm firm re- 


cording; script-to-release print facilities 
RECENT PRODUCTIONS 

China by the Golden Gate: Sports Car Road 

Racing; Rodeo Time in Reno; Seattle's Sea- 


fair (Standard Oil Company of California). 


W. A. Patmer Fitms, Inc. 
611 Howard Street 
San Francisco 5, California 
Date of Organization: 1936 
OFFICERS AND DEPARTMENT HEADS 
W. A. Palmer, President 
H. B. Butler, VP.-Treas. 
F. E. Boothe, Comptroller 
Florence H. Dieves, Prod. Dir. 
Joseph P. Dieves, Camera 


services: Industrial public relations and sales 
training films: sound slidefilms: television films 
and spot commercials: kinescope, l6mm and 


> 


Factuinies: Studio and location photography 
sound recording including film. magnetic film, 
tape and dise, 


Interlock: 


and l6omm optical printer; Kineseope: 


multiple channel dubbing and 
color and black and white printing, 
Moviola and editing equipment: animation art- 
ist: writers and editors 
RECENT PRODUCTIONS AND SPONSORS 

Teamwork in the Cling Peach Industry (Cali- 
Behind the 
Vight 


Recording. 


fornia Cling Peach Advisory Board) : 
Shield (California Packing Corporation} ; 
Editor (W. A. Palmer Films. Ine.). 
editing and printing of the following: Argentina 
Today, Brazilian Tapestry, Dancing Silver Spurs 
(Standard Oil Company of California): Odl 
feross Arabia, 34-Inch (Bechtel International 
Corporation|; Junior Grand National Livestock 
Exposition 1951 (Pacific Gas & Electric Com- 
FMC Highlights (Occidental Pictures. 
Ine.) : Life Cyele of the Alialia Weevil (Shell 
Chemical Company): Water for the City (Uni- 
versity of California). Television: Standard 
Symphony Hour (Standard Oil Company of 
California): Seience in Action (San Francisco 
Academy of Sciences}: spot commercials for 
Nob Hill coffee, Burgermeister beer, Kilpatrick 
Bakeries, Roman Meal bread, Kolor Treet hair 
preparations, Wedgewood stoves. General Paint, 
and the Oakland Chamber of Commerce. 


* 
Rocket Pictures. Ine. 
Rocker Prerures, Inc., 555 Sutter Street, San 
Francisco, California. Phone: YUkon 2-3625. 
Harry Swift. 


(Complete listing under Los Angeles area) 
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Dedicated to... 


THE ALL-COLOR SCREEN 


TECHNICOLOR 


1S THE TRADE MARK OF 


TECHNICOLOR MOTION PICTURE CORPORATION 


HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER 
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WEST COAST 


Nerthern California 


Puoto & S0UND Proptctions 
116 Natoma Street 
San Francisco 5, California 
Yl kon 2.3986 
Date of Organization 
In association with Graphic Filmes 


161K N. Las Ave Haollyw 


Corporation, 

wood, California 

GRanite 2191 

AND DEPARTMENT HEALS 
Donald Mo Hatheld, President 

Willan ©. Evinann, President, 


Phone 


(ene ral Vanage r 


Humason, Director of Sales 
(ar Coleman, Director, Television and Radio 
\. Larrance. Chiet Editor 
bred Barker, Art Du 


Kenneth Patton 


Chiet nematographer 


Industrial, sales and job traming 

i relations, educational, medical t 

j i edhe al motion pi 

tures idetils hilmetrips; television program 

Vauret and recording «vs 

bene ound and lent stages Moviola editing 

i lepartment creative 
tall niract writing 

Western Pacific Railroad 


Leslie Salt Com 


Western Pacity 


The Last Gold Spike 


Destinatio ria 
4 White Harvest 


Railroad Con puny Normal Burth (Medical 

hilt Communications Crossroads (Pa 

Peleph ne Tele graph company} One 

Minute 1 Day San Franciseo Community 


( hest) 


4 165 California Street 
San Franciseo 4, California 
Phone: Yikon 6.2891 
— | Date of Organization: 1938 
Sadie at 629 Commercial Street, San Franciseo 


California. Phone 


YUkon 2-4181 
OFFICERS AND DEPARTMENT HEADS 
Ko Walker, Sole Onner 
| Vhilip Buskirk Prod Ver 
Terry Brickley, Editorial 
Russell Mever, Dir, of Photog 


Bruce S. Sedles. Chiet Sound Tech 


SERVICES: Camera, lighting, titling, editing, ani 
mation, sound, color service for industrial and 
don urmentary 


motion 


pictures: slidefilms and 


filmstrips; corollary visual aids 


Stancil- Hoffman 


me ording 


17h omm 


magnetic tape plus interlock; 


lomm 
\ and B ani 


creative staff with 


film recording, laboratory: Type 


mation and stall 
two full tron 
KECENT PRODUCTIONS AND SPONSORS 
Chicago Market Report Lnion Stock Yard & 
Transit Sale Fvery Second (Stand 
urd Mations, In lunior Dog Judging (Inter 
national Kennel Club Its Never Dirt Cheap 
(Standard Oil Company of California): /n Your 
Hands ‘California Redwood Association} 


writers 


Arve. Fitm Conporation 
General Service Studios 


No 


Las Palmas 
Hollywood 38, California 
Date of Organization: 1945 
Branch Office: 38 BE. 57th St.. New York, N.Y. 
OFFICERS AND DEPARTMENT HEADS 
Jack Chertok, President 
Harry H. Poppe, Associate Producer 
William J. Thiele, Director 
Ches Cobb, Director of Animation 
Jack Ruggiero, Film Editor 
Robert Pittack, Head Cameraman 
Eddie Petzoldt, Electrical Department Head 
SERVICES 
civie relations and theatrical and television mo 


tion pictures 


Facttities: By annual contract: stage space, 
cameras, electrical equipment, sets, special effects, 
opticals, tithes. Produced 78 half-hour television 


shows and 250 commercials in L950. 


RECENT PRODUCTIONS AND SPONSORS 


(Reference details on recent productions & 
I 
sponsors not submitted, ) 


GEORGE CARILLON INCORPORATED 
Goldwyn Studios 
North Formosa 
Hollywood 46, California 
Branch Representation: Chicago, Detroit, Dayton 
Phone: GRanite 5111 
Date of Organization: 1950 
OFFICERS AND DEPARTMENT HEADS 
George Carillon, Pres. and Exec. Prod. 
Francis M. Reiter, Vice President 
Ralph Nelson, Production Manager 
Osear Lau, Unit Manager 
Herb A. Lightman, Story Dept. Head 
Henry M. Fine, Public Relations 
Carl Pingitore, Supervising Film Editor 
Gene Grant, Western Sales Vanag 


Kay Bradley, Ofice Man 


SeRVICES: Lomm and 35mm color and black and 
white motion pictures for industry and televi 
sion. TV. program features and commercials. 


Also produces theatrical release features 


Facttiries: Executive and production offices 
established in Samuel Goldwyn Studios. Eight 
Western Electric sound 
scoring and dubbing 
Complete l6mm and 35mm film editing 
facilities 


sound stages available 
recording equipment; 


stages 


RECENT PRODLOTIONS AND SPONSORS 
Vy Father's House (U.S. Gypsum Company) : 
Within These Walls ( American Rock Wool Com 
pany): The Professor Was a Salesman (Insula 
tion Board Institute}; Make Room for Tomor 
row (Wood Conversion Company): This Way 
National Gypsum Company). 


* * 
Nore 


ire for vour reference use 


Films and sponsors listed in these page- 


Industrial, educational, Governmental, 


Care & MeGrone 
1521 Cross Roads of the World 
Hollywood 28, Calif. 
Phone: GLadstone 1118 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEAD 
T. W. Cate, Partner 
E. D. MeGlone, Partner 
Sales promotion, training, public re 


lations, informational motion pictures and T\ 
films: 


SERVICES: 


color films and location work. 


Faciuities: photographie equipment, port- 
able lighting equipment, creative staff for writ- 
ing, photographing, directing and editing. 
RECENT PRODUCTIONS AND SPONSORS 

United 6534 (United Air Lines): King of the 
Roy Rogers Enterprises, Ine.) 
Joseph Doakes and the 5-Quart Gallon (General 
Skiing Is Fun (Yo 
semite Park and Curry Company). 


Cou hoy s 


Petroleum Corporation) ; 


Pat Dowtine Prerures 
1056 Se. Robertson Boulevard 
Los Angeles 35, California 
Date of Organization: 1940 
Pat Dowling. Owner 


lr. J. Stanton, Production Ray Lockert, Cutting 


Services: Industrial job training, public and 
civic relations, educational and theatrical motion 
pictures and slidefilms 


Factuities: Equipment for production of sound 
and color motion pictures and slidefilms; art 
department and creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Letters from Hawaii (Matson Navigation Com- 
pany): Breeding Champion Sugar Canes for 
Hawaii | Hawaiian Sugar Planters’ Association | 
How to Be a Bell Ringer (| Honolulu Community 
Chest); Water in the West (U. 5. Department 
of the Interior, Bureau of Reclamation) 
Calls (TV). Three new series of educational 
filmstrips for schools: Trees and Forest Con- 
servation; Water and Soil Conservation; Ocean 
Freighter. 


Hawai 


Dubey Pictures Corporation 
AND DupLey TELEVISION CORPORATION 
9908 Santa Monica Boulevard 
Beverly Hills, California 
Phone: CRestview 1-7258 
Cable address: Dudleypic 
Date of Organization: 1947 
Dudley Television Corporation: 1951 
Branch Office: 501 Madison Avenue 
New York, N. Y. Phone: ELdorado 5-1076 
OFFICERS AND DEPARTMENT HEADS 
Carl W. Dudley, President 
Don MeNamara, Vice President 
Herman Boxer, Vice President 
Eugene H. Barnes, Secretary and Treasurer 
Writers: James Bloodworth, Charles Tedford, 
David Chandler. Carl Dudley, Herman Boxer 


(CONTINUED ON PAGE SEVENTY-TWO)} 
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FINEST 
QUALITY 
PRINTS 


DEPENDABLE 
FAST 
SERVICE 


Through the years there has been an increasing 


number of producers who have selected Color 


Reproduction Company as first choice for finest 


quality lomm color prints. For over a decade this 


company has specialized exclusively in Kodachrome 


duplications.* You can always depend on finest ia 
quality and dependable fast service at Color Repro- 
duction Company. 24-hour service on Work Prints % 
and Answer Prints. Release Prints delivered on ALL _ 
date promised! COLOR PRINTS 
: 
"EXCEPTION: Black and white reversals fr 
color prints for TV projectior 


{0: cotor REPRODUCTION CO. 
7936 Santa Monica Boulevard 
Hollywood 46, California 


FROM 


Address 


Telephone: HILLSIDE 8225 


PRODUCTION REVIEW 
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| 
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‘ 
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Dudley Productions: continued 
Directors: Will Jason, Harvey Dwight, Herman 
Boxer Arthur ren afr d ( arl 
Seuvices: Industrial, theatrical and television 


motion pretures and slidehinns« 


Faciuirmes: Own studio. stage, lights, cutting 
room, sound and color production equipment, 
cameras, printing: color thm library: creative 
staff 
HEC ENT PRODLC TIONS AND SPONSORS 

KRalroads and National Delense, Right of Way 
1 SA. Research, Railroad m Parade \esocta 
thon { American Railroads Texas, the Big 
State Southuestern Sport ft Service. 
Lets bist santa ke Railway) En 
hanted Idan Warner Bros. ts Plight to Israel, 
ht ta Germany flight to India (Trans 
World Airlines) Lets Vast the Philippines 
Vhilippine Lines Place Called Home 


Bove 


Southwestern 


Wide and Handsome 
kvery Day a 


service} 


Moliday Lathe Superior District Power tom 
pany): lt Can Happen to You (Union Pacifie) ; 
Lowe Lucey 1\ mumercials for Philip Mor 
rial 

* 


Jenny Propections 
6052 Sunset Boulevard 
Hollywood 28. California 


Hit deon 2-110] 
19 


Phone 

Date of Organization 

New York Studio 157 | 
York 21 N Phone 


Robert Lawrence, Chicage 


Michigan Ave 


Street, New 
PRafalgar 9-3352 
(Sales): 919 N 
VMOhawhk 


BON. Darling. Cleveland (Sales): 505 Ter- 
minal Tower James LaMarr Los Angeles 
Sales) OOK) Sunset Blvd Los Angeles. 
Calif. Phone: Hl Herbert Wis 
son, Mur 
AND DEPAREMENT TRADES 
lerts Fairbanks, / dent, Fy Prod 
YP. Ci Stu Operation 
Nustin She Seeretary 
Raoul Pagel, 

Robert Law res 
Raloh Cattell, Gen. Sales Ver 

Multia process: editing 
recess: file and braries and ere 
itive stafl. 

RECENT PRODECTIONS AND SPONSORS 
lhe Vount Clemens Story (US. Air Forces 
la the Rocke Oldsmobile: Flyin 
Pishermer bastern Air Lines Song of Mul 
Central The Bie Delivers 
Ma Heine The Why of Automolnul 
Standard Oil of Indiana) 


The Production Buyers Guide 
Listings inh 
ced and 


Visto 


pages tmelude only exper 
jualihed producers of films for tel 


ane lustrs 


J. Fennece Co. 
1159 No. Highland Avenue 
Hollywood 38, California 
Phone: GLadstone 1657 
Branch: 40 FE. 40th New York 16, N. Y. 
Phone: MU rray Hill 9-4268 
1947 
OFFICERS AND DEPARTMENT HEADs 
Paul J. Fennell, Producer 
Public 


sper ializing in television commerce ials 


Date of Organization: 


SERVICES relations and U.S. Navy train 


ing files 
(Reference details on recent productions & 


sponsors not submitted.) 


Tut Greorce Fox Orcanization 
6626 Romaine Street 
Hollywood 38, California 
Administration: 2242 
(,Ladstone 2435 
HO ywood 9-2895 
HO ywood 9-1441 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEADS 
George S. Fox, President 
Hobson, 
ID Fox, ive President 


R. Krasney. Service Manager 


Phones: 
Production 
Studio: 


Editing and Laboratory: 


Fray Secretary 


SERVICES: Sponsored motion picture production, 
and L6mm 


Mitchell camera equipment: tape 


and film recording: dubbing rooms: music seor 
ing reoms: 6.000 square feet production stage, 
standing sets; editing, art. and script depart 


ments 
RECENT PRODUCTIONS AND SPONSORS 
of For- 


organizers of filming unit for | Love 


Campaign Fire (California Division 


estry 


Columbia Broadcasting System): weekly 


producers Lor Los Angeles Times. 


Grarnic Corporation 
\-sociated with Photo & Sound Productions, 
San Francisco) 
1618 North Las Palmas Ave.. 
Hollywood 28, California 
GRanite 2191 


Address of Photo & Sound Productions: 


116 Natema St.. San Franeciseo 5, Cal. 
Phone: Yl kon 2-3166 
Date of Organization: 1941 


OFFICERS AND DEPARTMENT HEADS 
Lester Novros. President 
Julius Berle, Secretary Treasurer 
bdward Levitt, Director of Animation 
Noel Leigh-Taylor, Sales Representative, 


Script Adviser 


services: Production of animated live 


wtion films for industry, Government and 


Factuiries: Complete facilities for and 
lomm animation and live action production and 


sound shidetilms 


RECENT PRODLCTIONS AND SPONSORS 
The Case of the Disappearing City (Starford 
> 


Graphic Films: continued 


Research Institute}; The Story of the Purple 
Wotor Oil, Tank Truck Salesman, Your Extra 
Salesman, The Black Hand, Let Your Profit Be 
Your Guide, T7-5-X, (Union Oil Company of 
Oil and Taxes (Western Oil and 
Chemical Instruments | Fisher 
Chemical & University of Southern California) ; 
Drug Addiction Vitamins (animation sequences 
for Eneyelopaedia Britannica Films) Embry- 
ology & Pathology of the Intestinal Tract (For 
Drs. Snyder and Chaffin, Children’s Hospital). 


California} : 
Gas Association) ; 


* * 
The Jam Handy Organization 
Tut Jam Hanpy Orncanization, Inc. 7046 
Hollywood Boulevard, Los Angeles 28, Cali- 
fornia. Phone: HEmpstead 5809, 
office, not sales.) 


(Service 


(see complete listing under Detroit, Mich 


* * 
Mercury INTERNATIONAL Pictures, 
2330 West 3rd St. 
Los Angeles 5. Calif. 
Phone: Dunkirk 75258 
Date of Organiation: 1948 
Brancnu: 251 EB. Grand Ave.. Chicago 11, Ilineis. 
Phone: DElaware 7-3934. Walter B. Wentzel. 
Representative. 


OFFICERS AND DEPARTMENT HEADS 
V. E. Ellsworth, President 
David L. Monahan. I ice President 
G. C. Cable. Secretary 
Beatrice A. T. Medes. Treasurer 


Creative: Lyle L. Robertson and David L. 
Monahan: others through Screen Writers Guild. 


Services: Industrial, sales promotion, civic re- 
lations, theatrical and television motion pictures: 
animation, product and puppet 


Facuuaties: l6mm and 35mm Mitchell and 
l6mm Cine-Special cameras, Western dolly; are 
grip. 
and exterior production; sound stage 60° x 150’. 


and incandescent illumination: interior 
shooting stage 25’ x 40°; screening and cutting 
rooms; dark room; dressing and makeup rooms: 
trucks. Sound recording on 35mm film by Glen 
Glenn Sound Company of Hollywood 
RECENT PRODUCTIONS AND SPONSORS 

Sugar, U.S.A. 
Association): Life 
Foods, 


ways, Inc.) 


(Western Beet Sugar Producers 
with Elmer is \S W Fine 
iSlick Air- 


Sales shorts and TV commercials 


Wings tor Industry 


for The Birtcher Corporation. Signal Oil Com 
California Fruit 
Bullock's Department Stores. 


pany. Growers Association. 


New Propuctions 
5746 Sunset 
Hollywood, California 
Phone: HOI) wood 9.5827 
Date of Organization: 1939 
Brancnues: 224 N. Glenwood Street, Peoria, 
Illinois. 49 W. 12th. New York. N. Y. 
OFFICERS AND DEPARTMENT HEADS 
lr. C. Robinson, in Charge of Production 


Boulevard 


BUSINESS SCREEN MAGAZINE 
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Tommy Atkins, Production Manager 
Michael Road, Casting Director 
Art Scott, Animation Director 

Sterling Barnett, Head Cameraman 


Services: Industrial, educational and television 
motion pictures, l6mm and 35mm sound and 
color; live action and animated cartoon films. 
Facitities: Camera and lighting equipment; ani- 
mation department; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
The High Wall (Anti-Defamation League, Co- 
lumbia Foundation, State of Illinois); Ow Tulls 
the Soil | Pacific Supply Cooperative); The Best 
Things in Life (TV). 


Povaris Pictures, INc. 
5859 W. Third Street 
Los Angeles 36, California 
Phones: York 8058 and WEbster 3-4608 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Juan C. Hutchison, President, General Manager 
Perry King, Vice President, Executive Producer 
Art Scott, Animation Producer 
Jack Johnston, Camera 
Harris Gable, Script 
Willard Sheldon, Production Control 
Services: Equipment for live-action and anima- 
tion productions; contractors to U.S. Army, 
Navy and Air Force; industrial and training 


films. 


Faciuities: Animation department, still, 16mm 
and 35mm, sound and color equipment owned 
for normal schedule; additional space and equip- 
ment rented for heavy production requirements. 
RECENT PRODUCTIONS AND SPONSORS 
Radiac S. Navy}; Varidrive Sales (U. S. 
Electrical Motors}; Win With Richfield (Rich- 
field Oil Corporation) ; Parade of Miracles (Phil 
Green Company); Challenge of Growth ( South- 
ern Caifornia & Southern Counties Gas Com- 
pany); Hardest Working Water (Southern 
California Edison Company). San Juan to San 
Francisco (El Paso Natural Gas Company). 


* * 
Rotanp Reep Propuctions, INc. 
275 So. Beverly Drive 
Beverly Hills, California 
Phone: CRestview 6-1101 
Date of Organization: 1932 
OFFICERS AND DEPARTMENT HEADS 
Roland D. Reed, President 
Guy V. Thayer, Jr., Vice President 
Hazel Hall, Director 
Walter Strenge, Director of Photography 
Roy Luby, Editorial Supervisor 
Services: Sponsored training, public relations, 
consumer sales and religious films; television 
commercials and features. 
Faciuities: Major studio equipment and tech- 
nicians; creative staff. 
RECENT PRODUCTIONS AND SPONSORS 
Dollars and Sense (Standard Oil Company}; 


Venture of Faith (Lutheran Laymen’s League) ; 
It's the Comeback that Counts (Stewart-Warner 
Steel of a Thousand Qualities 
(Lebanon Steel Foundry}. Television series 


‘orporation 


1952 PRODUCTION REVIEW 


Roland Reed Productions: continued 
Trouble with Father (General Mills, Inc.); 
Beulah Show (Proctor & Gamble); Mystery 
Theatre (Sterling Drug Company } 


* * * 


Freperick K. Rockerr Company 
6063 Sunset Boulevard 
Hollywood 28, California 
Phone: HIllside 3183 
Date of Organization: 1924 
OFFICERS AND DEPARTMENT HEADs 
Frederick K. Rockett, General Manager 
Betty King, Production Head 
Eric Strutt, Editorial 
James Conley, Studio Superintendent 
Alfred Higgins, Camera Department Chief 


Services: Industrial motion pictures, slidefilms 
and television programs and commercials, 16mm 
and 35mm. 


Facitities: Studio with camera and sound re- 
cording equipment; sound stage; standing sets, 
lighting and electrical equipment, animation and 
trick film apparatus; dressing rooms; cutting 
and projection rooms; wood and metal shops; 
location trucks; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
The Big Game Hunt (Richfield Oil Corpora- 
tion); There's a Better Way (Richhield); Free- 
dom’s Highways | Auto Club of So. Calif.) ; Fol- 
low the Leader (Plomb Tool Company); Cali- 
fornia and Its Natural Resources (Richfield Oil 
Company ). 


* * * 


Rocker Pictures, INc. 
6108 Santa Monica Boulevard 
Hollywood 38, California 
Date of Organization: 1943 
Brancnues: 5809 Harvard Road, Detroit, Mich- 
igan; Phone: Tuxedo 2-7762; George Netschke. 
1313 W. Congress Street, Chicago 13, Illinois; 
SkKeley 8-151]: J. Harry Ebbert. 555 Sutter St., 
San Francisco, Calif. Phone: YUkon 2-3625; 
Harry Swift. 
OFFICERS AND DEPARTMENT HEADS 
J. Richard Westen, President, Gen. Mer., 
Production Head 
Harlow Wilcox, Executive V.P., Treas., 
Sales Head 
J. Harry Ebbert, Vice President, Eastern 
Sales Mer. 
Kay Shaffer, Secretary 
Parker Stough, Marketing Counselor 
Courtney Anderson, Creative Director 
Don Bartelli, Production Manager 
Services: Counselors and producers of indus- 
trial, sales and personnel training motion pic- 
tures, slidefilms and television programs. 
FaciLities: Shooting stages; and 35mm 
sound recording; animation department and 
artists; creative staff; affiliated with laboratories 
used by major studios. 
RECENT PRODUCTIONS AND SPONSORS 


Career Training Program—Retail Personnel Hu- 


LOS ANGELES 


Rocket Pictures: continued 


man Relations (Rexall Drug Company) ; Human 
Relations Series-Bank Personnel Training 
(Bank of America); Public Relations 
sumer Education (Prudential Life Insurance 
Company); Product Selling — Distributor, 
Dealer and Consumer Product Selling (MeCul- 
loch Motor Corporation) ; Product Selling (Rob 
erts Company): Sales Personnel Development 
Series-—Selling and Product Information (Pa 
cific Mutual Life Insurance Company). TV com 
mereials for Shell Oil Company, Johnson Wax, 
Wynn Oil, Fruit Industries. 


* * * 


Joun SUTHERLAND Propuctions, INc. 
201 No. Occidental Boulevard 
Los Angeles 26, California 
Phone: DUnkirk 8-5121 
Date of Organization: 1943 
Brancu (Eastern Sales): 60 E. 42nd Street, 
New York 17, N. Y. Phone Murray Hill 7-7815 


OFFICERS AND DEPARTMENT HEADS 
John EF. Sutherland, President, Gen. Mer., Writer 
Ross M. Sutherland, Exec. Vice Pres. 
Matthew “Joe” Culligan, Vice Pres., 
Eastern Sales 


True Boardman, Writer and Director 
George Gordon, Associate Producer, Animation 
Roger M. Andrews, Assoc. Prod., Live Action 
Charles E. Bordwell, Editorial De pt. Head 


Services: Production of industrial, educational 
and television films; live action and animation. 


Faciuities: Owners and operators of studio 
with sound stage; cameras and projection equip- 
ment; animation camera; mill and paint shop; 
flats and sets; editorial department; creative 
unit, 


RECENT PRODUCTIONS AND SPONSORS 


O} Many Voices (American Telephone and Tele- 
graph Company); A Magazine Story (Magazine 
Advertising Bureau, Ine.) Inventory for a 
Golden Year (J, C, Penney Company); Assign- 
ment for Penny (General Electric Company) ; 
Who Buys Your Livestock (Swift & Company) ; 
Fresh Laid Plans and Dear Uncle (Harding Col- 
lege). TV commercials and minute movies for 
Wilson & Company, Gruen Watch Company, 
Kroger Coffee, Kaiser Frazer, DeSoto and Proc- 
ter & Gamble. 


TELEFILM, INCORPORATED 
6039 Hollywood Boulevard 
Hollywood 28, California 
Phone: HOllywood 9-7205 
Dates of Organization: 1938, California; 
1946, New York 
OFFICERS AND DEPARTMENT HEADS 
Joseph A. Thomas, President 
Peter Comandini, Executive Producer 
Peter Gioga, V. P., Sound Department Chief 
Don Harrold, Production Manager 


(CONTINUED ON PAGE SEVENTY-FOUR} 
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LOS ANGELES 


Telefilm, Ine 


continued 


wee 

md om cameras; sound 

slage. re reling pagnetic and und 
nm tile u hbrary: laboratory process 
ing negative, positive, reversal olor dupliecat 
mg. an stion: tithe pres editing storyboards 


creative staff 
HECENT PRODLOTIONS ANU SPONSORS 
Reference details on re productions & 
tet stibrnitted,) 


* 


Wilding VPieture Productions, Ine 
Witoise Propuctions, Inc., 5981 Ven 
we Boulevard, Hollywood, California. Phone 


Whkheter lohn Oser, branch manager 
Studio, stage facilitves and sereening rooms 
hesides administrative ofhees.} 


see complete listing under Chicago, IL) 


G. Sirti ptos 
1651 Hollywood Boulevard 
Holly wood 2h California 
Date of Organization: 1930 
New York: Dieran Nahigian 
153 b. 45th Street. New York 17. N.Y phone 
Plaza 59-5400. Chicags Carl Wester, 221 North 
La Salle Street, Chicago phone KR Andolph 
& 


(,Ranite 6126 


OFFICERS AND DEPARTMENT HEADS 
Raphael G. Wolff 
Lester W. Johnson, Comptroller 
MacDonald MacPherson. Dir., 
Creative Dept 


Owner, Executive Chairman 


Arthur W. Treutelaar, 
David Lurie, Fditorial Dept. 
James Moore, Reece. Director 


Sally Assin, Fauecutive Secretary 


Studio Supervisor 
{nimation 


Papane Supervisor Director 


Ben Munsev, Supervisor, Director 


Senvices: Industrial, training and institutional 


motion pietures, sound and color; television pro 


grams and commercials 


Pacttiries: Stages and general production equip 
ment: mobile generator units and equipment for 
location work; permanent staff of editing, ani 
mation, music and creative personnel. 

RECENT PRODUCTIONS AND SPONSORS 
This Is Life (American Meat Institute); Pipe 
line to the Clouds (General Electric Company } ; 
Ford Motor Company); The 

Collins, Miller & Huteh 
Beauty by the Yard (Armstrong 
Cork The Magic Cyele— Kelvinator 
Kelvinator Division of Nash-Kelvinater 
Cyele Leonard Ver 
sion (Leonard Division of Nash-KRelvinator Cor 
poration! 


Portrait of a City 
Picture the Thin 


mgs, 


Version 


Corporation The 


Oregon 


Leonanp DeLano Stuptos 
(Western Colorfilms) 
1536 Eleventh Avenue 
Portland 14, Oregon 

bMpire 2139 


Date of Organization: 1937 


Leonard H. Delano, Owner-Wanager 


(Reference details on recent productions \ 


sponsers not submitted. 


Nortuwest Morion Prorures 
1716 Thirtieth Avenue West 
Seattle 99, Washington 
Phone: GArteld 6391 
Date of Organization: 1927 
OFFICERS AND DEPARTMENT HEADS 
Ray Paulsen, President 


C. Paulsen, Vice President 


sexvices: Industrial, agricultural and civic re- 
lations motion pictures, L6mm and 35mm, color 
and sound 

lomm and 35mm cameras, Bell & 
animation department: recording stu- 


Howell 
dio: dubbing and music: sets: l6mm and 35mm 


laboratory: printing, duplication; seript writing. 


RECENT PRODUCTIONS AND SPONSORS 
Fera Meeker Trail by Jeep (Northwest Motion 
Pietures); Pacific Power Serves Pacifie Power 
& Light Company). 


Puoro-Arnrr CoMmMERCIAL STUDIOS 
120 Washington Street 
Portland, Oregon 
Phone: BR 5411 
Founded 1925; Not Incorporated 
OFFICERS AND DEPARTMENT HEADS 
Claude F. Palmer, Owner and \fanager 


Stivers W. Vernon, Assistant Manager 


Services: Production typical of area require 


ments, ie. agricultural, recreational and indus- 


trial subjec ts 


Pactuiries: Equipment and personnel for “pack- 


age productions or specialized services in 


fields ; 
methods applied to 


sound, photographie and laboratory 
proven still photography 
motion picture production. (Motion pictures in 
the area are largely small budget operations). 
Films produced by staff technicians and produc- 
tien executives cooperation with afhliated 
writers and directors. 

RECENT PRODUCTIONS AND SPONSORS 

(Reference details on recent productions & 

sponsors not submitted.) 


Ranic Morton Picture Company 
5514 University Way 
Seattle 5, Washington 
Phones: KEnwood 7400, 7401 
and VErmont 6888 


Rarig Motion Pictures: continued 
Date of Organization: 1935 
Incorporation: 1946 
(Reference details on recent productions & 
sponsors not submitted. } 


& CrippeN Limirep 
196 Bloor Street West 
loronto, Ontario 


Phone: Alngsdale 7004 
Date of Organization: 1942 
OFFICERS AND DEPARTMENT HEADS 
Dan Gibson, President 
W. R. Gibson & W. H. Gibson, 
Presidents 

G J, Campbell, Secty.-Treas.. Gen. Mer. 
Joel Aldred, Sales Wer. & Creative Dir. 


Services: Industrial and Government public re- 
lations motion pictures. 


Facitities: Ll6mm Cine Special and 35mm Arri- 
flex cameras: tape recording, both synchronous 
and non-synehronous; L6omm printer, 3.000 watt 
Bell Aq Howell Model J: creative staff. 
RECENT PRODUCTIONS AND SPONSORS 
(Reference details on recent productions & 
sponsors not submitted. | 


ASSOCIATED SCREEN News Lp. 
2000 Northeliffe Avenue 
Montreal. Quebes 
Phone: DExter 1186 


Branches: Vancouver, Winnipeg, Toronto 


OFFICERS AND DEPARTMENT HEADS 
B. E. Norrish, President, Managing-Director 
W. J. Singleton, General Manager 
L. R. Avery, Secretary-Treasurer 
Maurice Metzger, Tech. Sup’r. 

J. W. Campbell, Com’l. Prod. Mer. 
Gordon Sparling, Short Subjects 
Eleanore Dunne, Art Director 


Services: l6mm and 35mm ipdustrial, sales 
and educational motion pictures -and slidefilms. 


Factuiries: Sound recording, titles, animation; 
laboratory. Anseo Color laboratory 16 & 35mm. 
RECENT PRODUCTIONS AND SPONSORS 
The Cat that Cracks the Crude ‘Shell Oil Com- 
pany of Canada); High Powder (Canadian Pa- 
cifie Railway Company); The Royal Tour of 
Canada ‘AS.N.); Doorstep of Opportunity 
(Hamilton Chamber of Commerce) : 
and for All (Massey-Harris Company); Our 
School Children’s Health (Canadian Life Insur- 
ance Underwriters) 


Enough 


Snowtime Holiday Cana- 
dian Pacific Railway Company): Investing in 
Canada (Jas. Richardson & Sons}; Service Sta- 
tion Operation (Shell Oil Company of Canada) ; 
The Long Furrow (Cockshutt Plow Company} ; 
Three jor Health ( Milk Foundation of Ontario} : 
Stanley Cup Highlights of 1950 (National 
Hockey League); Food for Thought (Quebec 
Government) ; Banff's Golf Challenge (Canadian 
Pacific Railway Company) ; Jackpine Journey 
(Canadian Pacific Railway Company); No De- 
tours (Albert Jarvis Ltd.). 


(CONTINUED ON PAGE SEVENTY-SIX} 
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They get the idea “and get it fash with 


For training, selling, or demonstration, 
the Kodascope Pageant Sound Projector is tops 


These junior salesmen are engrossed in a sound movie depicting how to 
close a sale. Step by step, with all the conviction and dramatics that 
movies afford, they see how the “old hands” do the job. Each one shares 
the experience. Effective? No medium is as forceful as movies in getting 
ideas across .. . black-and-white, in full color, with or without sound. 
And statistics prove they stick. 

Whether your interest is in sales training, employee education, public 
relations, Or Customer promotion . . . using either your own films or 
those “ready-made” films available from many film libraries today 
you can't beat the Kodascope Pageant Sound Projector for easy opera- 
tion and dependable performance. You can set it up quickly. So simple, 
anyone can thread it in 40 seconds. Lifetime lubrication simplifies the 
maintenance of the Pageant, too. 

The optical system in the Pageant always gives you sharp, clear pic- 
tures from corner to corner, whether in color or black-and-white. A 
unique sound system permits you to control tone value at all volume 
levels. Projector and speaker form a durable single case weighing only 


A motion-picture camera 
for any assignment 


With the 16mm. Cine-Kodok Special 
Camerc, you con make movies—top- 
quolity films for training, selling, dem- 
onstrating, and for research. Almost os 
simple to operate os ao home movie 
camera, the Cine-Kodck Speciol 
gives you professional results... with 
all the controls needed for fades, mask 


shots, dissolves, multiple exposures, and 
onimations. Write for “lémm. Motion 
Picture Making with the Cine-Kodok 


33 lbs. Equipped with connections for microphone or phonograph for 
multiple usefulness. List price, only $400. Let your Kodak Audio-Visual 
dealer demonstrate it for you or send for new booklet. 


Speciol it.” 


Price is subject to change without notice. 
Consult your Kodak Audio-Visual dealer. 


BUSINESS FILMS 


.-- demonstrate, train, dramatize, sell 


PRODUCTION REVIEW 


EASTMAN KODAK COMPANY, Rochester 4, N.Y. 


Please send book! |. Kodascope Pageant Sound Projector 
 I6mm., Motion Picture Making with the Cine-Kodak Special ll 


COMPANY 


\ 
' 
| (ZONE) 


CANADA 


Proptctions 
low The 


Hollywood, Ontario 


(Jueenew ay 


Date of Organization 1945 as Instructional & 


Sales Productions, Lid., 1946, name changed to 

(Queensway Studien Lad of J. Arthur 

Rank Organization Sovereign Filen 
Studios, L951: Capitol Fin Productions 


ERS AND DEPARTMENT HEADS 
bilw ard Harris 
Frank Shuster, bice President 
lohony Wavoe. President 

Frank b. 


President 


(ene ral Vanug er 


SPHVICES production, L6mm and 35mm 


sound and color, television 


Facies: Cameras, lights: sound stage: the 


for recording and re-recording editing; 


processing and printing proces 


sing by Shelly File Laboratory 
PRODLOCTIONS 
Parade I 
ited! : The Chrystal Ball 
Limited): Road Block 
Varshall of the 


Hirliman Productions) 


RECENT 


Santa Claus 


AND SPONSORS 
baton ompany Lim 
and Ou (Umperial Oil 

General Motors of Can 

Vounties 


Leorge 


Limerep 
19 Fairmont Avenue 
(Mtawa, Ontario 
Phone &-1285 
Date of Organization: 1939 
21 Dundas Square, Toronto 
Phone: I Mpire 15283. Dominion Square Build 
ing, Montreal. Phone: HArbour 5005 


OFFICERS AND DEPARTMENT HEADS 

Crawley, CLA 

(sraeme Fraser, Assistant General Manager 
Stewart Reburn, Mer. Toronto Office 
Ver. Montreal Othce 


Orrices 


President, General Vanager 


Alasdair Fraser 


Peter Cock, 
(uentin Brown. Manley Moore 
Valley, Mead, Sponsored Film Dist. Dir 
Gerry Kedey 
Tom Glyon, Camera Department Head 
Rod Sparks, Sound Department Chie} 
William Gee {rt and Animation 
Irving Dooh, Commercial Sall Dir 
William MeCauley, Dir. of Music 
Betsy Moshbaugh Mackay, Publicity 


Motion 


Canadian and United States industry, Govern 


Senior Producers: George Gorman 


Business Vanager 


SeRVICES pictures and slidehilms for 


ment and education sound and editing for 


smaller producers independent cameramen, sit 
provincial governments and other organizations 
from coast to coast Distribution le partment 


Produced 51 films in 1951 

Maurer, Cine-Special, Bell & Howell 
dolly; 250,000 
watts of liehting equipment with mobile genera 
tor: sound stage, Western 
Maurer 


muting channels 


Factories 


and cameras 


blimps 


record 


ing svsten equipment and 


Rangertone svnchronous 


magnet tape recorder ind Somm dub 


bers, turntables, cos recorders optical 


eflects printer lOmm and 35mm animation de 


partment «tills department extensive casting 


Films 


library and staff 


with research library 


Crauley continued 


file. musi script department 
Flectronic service depart- 
ment, Equipment sales division 

RECENT PRODUCTIONS AND SPONSORS 
Newfoundland Scene 
Challenge 


Imperial Oil Limited) ; 
ol the Labrador ‘(Grenfell Association 


| America) Sumething to Crou fhout 
(Quaker (dats ompany ; aler on Tap 
nadian Institute of Plumbing & Heating); Trad- 


North 
Carrying the Torch for Jim 
Limited); Packaged Power 


ited} 


ing in the Hudson's Bay Company); 


(National Carbon 


(Aluminum Lim- 


PETERSON PRODUCTIONS 
337-9 King Street West 
Toronto |, Ontario 
Phone: EMpire 3-5510 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
S. Dean Peterson, President 
L. L. Cromien, General Manager 
Stanley Clinton, Dir. of Photog 
Arthur B. Kyle, Director TI 


Associated on a production rental 


Vews 


Factuiries 
basis with Sovereign Film Studios, Hollywood, 
Ontario, Peterson Productions maintains a per- 
manent creative staff of five; does not operate 
laboratory facilities. 
RECENT PRODUCTIONS AND SPONSORS 

From the Rockies to the {tlantic 
Companies Ltd.) 


(Canadian Oil 
Exclusive representatives for 


N.B.C. television news and special events in 
Canada. 
QueBec Propuctions CORPORATION 


57 St. James Street West 
Montreal, Quebec 
Phone: Harbour 5168 
Studios: St. Hyacinthe, Quebec. Phone: 1960 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Renée Germain, President 


Paul L’ Anglais, Vice President, Exec. Prod. 
Paul Emile Poirier, Secretary 
Richard Jarvis, Vice President, Exec. Prod 


J. L. Trudel, Studio Manager 
Osear Marcoux, Sound Department 


Servicks: Production of motion pictures; sound. 
baciuiries: Cameras, lighting, sound recording: 
cutting and projection rooms. 
RECENT PRODUCTIONS AND SPONSORS 
i Reference details on recent productions AY 
sponsors not submitted.) 


Firms Limrrep 
Toronto Ontario 
Phone: LYndhurst 8431 
Date of Organization: 1926 (as Vancouver 
Motion Pietures, Ltd.) Incorporated 1945 
OFFICERS AND DEPARTMENT HEADS 
Leon C. Shelly, President 
D. W. Zufelt, Compt. Edna Logan, Office Mar. 
Clifford Bourne, Lab Bud Burrows, Prod. 
Ernie Kirkpatrick, Camera Dept 


SeRvicks: l6mm and 35mm films, industrial and 
theatrical; complete service from writing to re- 


lease prints; color 


Shelley Films: continued 


cameras, sound 
Technicolor, Koda- 


chrome and Cinecolor shooting: editing; labora- 


Facuuities: and 


recording and re-recording; 


tory, l6mm and 35mm black and white release 
prints; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Now in production: Canada Carries On (Series 
Yor National Film Board of Canada) : 
tive film on Halifax. No productions in 1951 due 
to concentration on laboratory work. 


des« Tip- 


TuarcHer Firm Propuctions 
10 Parkview Hills 
Toronto 13, Ontario 
Date of Organization: 1939 
Leslie P. Thatcher, Owner and Producer 
SERVICES: 
trial lomm motion pictures. 


Producers of commercial and indus- 


Factuities: Cameras, lighting and recording 
equipment; art, animation, titling. editing. No 
laboratory. 

RECENT PRODUCTIONS AND SPONSORS 
Let's Look at Your Job, Freedom Ils Worth Pro- 


tecting (The Toronto Star Limited): On Tour 
(The Salvation Army of Canada). 


Veca Fitms 
770 St. Antoine Street 
Montreal, Quebec 
Phone: UNiversity 6-3295 
(After June Ist, UNiversity 6-2781) 
Date of Organization: 1946 
Alan Moorhouse, President 
Reginald V. Gillman, Vice President 
K. E. Samuelson, Scripts 


Services: Production of 16mm motion pictures 
and 35mm slidefilms. 


Factiities: 8,000 sq. ft. of studio and darkroom 
space; 40,000 watts lighting; photography, set 
building, cutting; sound recording acquired on 
contract; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
The V inylite Story (Canadian Resins and Chemi- 
cals Ltd.); Management of Burns (Charles E. 
Frosst & Co. Lid.) ; Surgical Treatment of Cor- 
{rtery ( Winthrop-Stearns 
Ltd.) Sceptered Isle (for own account). 


onary Insufficiency 


An Editorial Summary 
of the 1952 Production Review 

* In the 24 pages of this section now concluded, 
we have included the detailed listing of 9 busi- 
ness and factual film producing companies in 
Canada and 143 producers in the United States. 
In addition there is a fairly complete roster of 
the principal branch offwes of the leading con- 
cerns engaged in this business. 

These listings comprise important details about 
these companies submitted by them for the guid- 
ance of present and prospective sponsors. This 
listing of only 152 concerns presents what we 
believe to be as nearly accurate a representation 
of the experienced and qualified production 
sources as is possible for this publication to 
compile. Please note special conditional listings 
failed, after three re- 


where companies have 


quests, to supply complete details. "a 
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how modern 
is your school? 


Small or large, new or old, your school is modern only if 
your teaching methods are up to date. In recent years, one of 
the most important educational innovations is the ever- 
growing use of the Revere Tape Recorder 

With Revere. learning is faster, more efficient, more enjoy- 
able. Students hear their own voices played back with life- 
like clarity —detect their own mistakes more readily than by 
any other method. For language courses, musical instruc- 
tion, stenography practice—in fact, for almost any class- 
the Revere Recorder is the most versatile teaching tool a 
modern school can own! See it at your dealer, or write direct 
for further information. 


Sensational New Revere Deluxe 
LONG PLAY Tape Recorder 
Miracle of Electronic Achievement 


At Last! Developed after years of electronic research, this 
sensational Long Play recorder embodies outstanding fea- 
tures found in no other recorder Note these advantages 
ULTRA-LIGHTWEIGHT—The lightest-weight and most port- 
able of any automatic !ong-play recorder 

EXCEPTIONAL FIDELITY—Superb tonal quality has won 
praise of leading musicians and critics. 
EXTRA-ECONOMICAL — Records two full hours of voice or 
music on 5-inch reel—using only one-half the ordinary 
amount of tape. 


Revere 


TAPE RECORDER 


MODEL T-500— Deluxe, 2-hour play. Complete with microphone, radio 
ettachment cord, 2 reels (one with tape), and carrying case. $179.50 


MODEL TR-600— Deluxe, with buyilt-in-radio. $219.50 


MODEL T-100—Stondard, |-hour ploy. Complete with microphone, radio 
attachment cord, 2 reels (one with tope), and carrying case. $169.50 


MODEL TR-200 Standard, with built-in-radio. $209.50 


REVERE 16mm 
SOUND MOVIE 
PROJECTOR 


1952 PRODUCTION REVIEW 


Shows educational films at their best. Bright, clear screen image and 
finest “Theater Tone" sound. For silent movies, too. Extremely simple 
to set up and operate. Slip-over case holds accessorics, doubles as a 
speaker. Complete unit weighs only 33 pounds 8299.50 


REVERE CAMERA CoMPANY - CHICAGO 16, ILLINOIS 
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Wilding Names Jock A. Krieger 
Sales Promotion Manager 
® Jacwx A. Katecen has heen named 


and sales promotion 
nanager for Pao 
mee tions, Inc. He replaces Robert 
b.. Husted whe ha 


relations firey 


ined the publi 
f Zurlinden(irr 

Mr. Krieger comes to Wilding 
from Kichard Lewin, pul 
lishers of textbooks in the fields 
economics and husiness. where 
for more than five vears he was ad 
manager and director of 
direct mail sales, Me 

weddiately following 


ined Irwin 


release from 


the army as a Major During sixty 
three months in the anti-aireraft 
branch of the coast artillers he 
served a special service and ir 


formation and education officer 
Important Role for Ampro In 
Premiere of Favorite Spy" 

© At the world premiere of My 
havorite t Bob feature 
prture, held at the home of Mr« 
M. J. Kuchinka, in tellaire, Ohio 
Noven her 2 two of Con 


PORATION Stylist were 


used te present the film 

Mrs. Kuchinka was the winner of 
Paramount Pictures’ My Favorite 
Spy contest with her letter on the 


Why sould like te bawe 
Wy Favorite Spy premiered 


ith 
Bing Crosby and Luella 
Parsons were the pudges 

Thy puture was shown on the 
hving room of the Kuchinka boone 
chuck frovernor Frank Lausehe 
of Ohio, and Governor Okey | 


Patterson of West Virginia. and 
sours Rob Thi 


was propected ipproximately 


preture 
nle a Radiant screen 
honor of the event Bellaire’s 
the 
turtied ult te teet 


declared a holiday 


nermiber his radio troupe 


md stars Rhonda Fleming 
lan Sterli Crahane and 
lerry Colona 

A 
K 


A ois Moy 


URES 


JUDGING THIS YEARS’S BEST PICTURES entered for honors in the annual 
wlections made by the Public Utilities Advertising Association at Cleveland. 
Ohio on February 6 were these audio-visual experts: (pretured above, 1. 
to 7.) Lewis Lash, president, Engleman Visual Education Service: O. H. 
Coelln, Jr Frank J. Ryan, Cleve- 
land Electric Mluminating Company and chairman of arrangements; and 


Patrick Fay staff DuMont Network ABD). 


editor and publisher ol Business Sereen: 


director Television 


CAMPUS FILM PRODUCTIONS 


cordially invites 
MR. BUSINESS EXECUTIVE’ 


to attend a private screening of 


That the Deaf May Speak 


autour studios. 161 Remsen Street, Brooklyn 2. N.Y. 
or in your own office 


any time. al your convenience 


That the Deaf May Speak is anew motion picture produced for 
The Lexington School for the Deaf. It has been acclaimed as 


“the finest film ever produced in the human relations field.” 


Several New Members for IAVA 

® Several new members have been 
aceepted by the Aupio 
Vist aL ASSOCIATION, as announced 
by D. F. STeINKE, secretary. They 
are H. Frank Brows, manager of 
the visual aids department at Shell 
Oil Co.; Y. Lyre, of the 
Motion Picture Department of the 
Raytheon Manufacturing Co.. and 
formerly a member: C. 
BARNES, promotion engineer of the 
Bemis Brothers Bag Co.; Dan J. 
FORRESTAL. director of 
public relations, Monsanto Chemical 
Co.; and Liu rner Reep, director of 
Johns-Manville 


assistant 


thotion pietures, 


Corporation, 

Beeland Releases Two Films 
Distribution will begin on 
Cuarces D. Beevann’s Daughter of 
the Stars, 24-minute 16mm sound 
and color film produced for Shen- 
andoah Vallev. Inc. The Atlanta 
producer has also recently com 
pleted Hospitality Unlimited for 
the Hotel Roanoke of Roanoke. 
Virginia. This l6mm sound film 
shows the hotel's facilities for ae- 
commodating and entertaining con- 
vention groups. 

New Film on Microcast Techniques 
Being Made by Austenal Labs 
AUSTENAL LABORATORIES is spon- 
sering a new film on microcast 
techniques of precision casting. 
New Horizons for Industry, 20 min. 
color, is being photographed in 
Dover. N 


man Productions in New York. In 


J. and Chicago by Cole- 


tended audiences for the picture are 
industrial designers, production 
specialists and professional schools. 


* 


Jam Handy Organization to 
Distribute “‘Waves of Green" 
Tue Jam Hanpy Orcanization 
will now distribute Waves of Green 
through its 1] regional distributing 
centers. An estimated one million 
people have already seen this 16mm 
color and sound presentation of the 
origins and purposes of the land 
grant colleges and universities. 
The film, sponsored by DEARBORN 
Morors Corp., pictures the ad- 
vances made by farmers, farm in- 
dustries, scientists and farm educa. 
tors to improve the crops and 
livestock of American farms. Pre- 
viously distributed by the sponsor. 
Waves of Green is now available on 
a free loan basis to high schools. 
colleges, Grange organizations, 4-H 
clubs, service clubs and other or- 
ganizations in agricultural centers 
For further information write to 
The Jam Handy Organization, 282 
East Grand Boulevard, Detroit 11. 
Mich. 
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a pe JURY SELECTS THE YEAR'S BEST PUBLIC UTILITY PIC 
Ry 
j 
erely rearet we must limit this invitation to business eve tives, But 
‘ " he readers u see the him the ta fies of its 
dict tor. Ide es 


OPTICAL PRINTING 


35mm te 


"We of Cimema Research 


— would like to thank the following customers for their 
confidence in placing their valuable productions in our FFFECTS 
hands, during the past year, to make 35mm THEATRI- LaF Hie HER 
CAL COLOR PRINTS and Separation Negatives.” bate a 


MONTAGES 
16mm or 35mm 


DARREL BRADY Minneapolis Moline “Havens of 
PRODUCTIONS Peace 


TITLES 


JOHN FORD U.S. Navy-Republic “Korea” 
16mm or 35mm 


PRODUCTIONS Pictures Release 


ROLAND REED Lutheran Laymen’s “Venture of 
PRODUCTIONS League Faith" 


ANIMATION 


GREAT COMMISSION _ Billy Graham “Mr. Texas” COLOR or BLACK G WHIT 
FILMS 16mm or 35mm 


DUDLEY PICTURES Republic Pictures "This World of 
CORPORATION Release Ours" 


(10 L-reel sh bjects) 
reel short subjects FILM MASTE 


Mexican Government Six 3-reel docu- 
TIONS (MEXICO) mentaries COLOR or BLACK & WHIT 


CASCADE PICTURES Community Chest “Chain Reac- 
tion” 


COLOR 


We have been supplying the above 35mm COLOR Trey ANSCO 
BLOW-UP SERVICES from 16mm Kodachrome to meet 


the producers’ requirements, irrespective of the num- 


ber of prints desired. BLACK & WHITE 


Cinema Research Corporation 


penne THEATRE QUALITY HAROLD A. SCHEIB, President 
7000 ROMAINE * HOLLYWOOD 28, CALIF. KODACHROME - DUPONT 


BOW - ANSCO COLOR 


HUdson 2-7464 
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The Texas Company Films the 
Complete Story of Modern Tankers 


S protean The Texas Company 
Tithe Tank Ship min, color 
produced by International Mowe 


Producers Service 
Film ¢ ineelors 
# Tank Ship tells the story of a 


supervised b 


modern oil tanker, from the draft 
ing board, through its construction 
lounehu ind operation as an oil 
carrer 
The Texaco tank ship Delaware 

was used as the subject of the film 
She os of deadweight tons 
feet long. and averages better 
than LO knots on speed she hike 
her sister ships, known collectively 
the “Coloradk ty clostin 


guished by the tact that she can 


carry up to twenty different grades 
of cargo wm her tanks Iler total 
capacity as nearly four ind half 


million gallons 


Delaware completes the 
L.72t-mile vovage from Port) Art 
thur Texas, to Bayonne New Jer 
«vy. in four and a half days, and 
makes an average of a little better 
than two such trips a month 

The film portrays a typical voy 
ier loading at Port Arthur, activ 
ity at sea, and docking at Bayonne 
It shows life aboard the tanker, and 
gives the landlubber a good pieture 


{ the operation of these ships 


Items that one landlubber had 
net realized before that a loaded 
tanker had thar litle freeboard 
tode that bore empty 


that the living quarters ol 


tanker for © olheers and 34 crew 
men seem to be as as 
1 floating hotel 

Texaco envisioned this film as a 
strauwhtlorward factual documen 
tary completely lackin in frills 
ndvertisin r dramatic overtotes 
hee result s pretty much slong 
those lines, except that anv film 
about the sea has an inherent dra 


ma, and the producer has the 


fully 
limitations set forth for 


of it within the 


him 


made the most 


The Commercial Newsreel 


Case Histories and Release Data on New Business Pictures 


| Kelvinator’s “Magic Cycle” 
System Seen in Sales Film 


Sponsor: Kelvinator Division of 
Nash Kelvinator ¢ orp 

litle: The Wagie Cycle produced 
by Raphael G Wolff Studios 

*® The Magic Cycle is the 

Kelvinator applies to its new auto 


refrigerator 


name 
matic defrosting 
term 


The picture opens with an ex 


cellent cartoon introduction whit h 


svathesizes the and the mar 
ration om that 


of some of the 


i way Is reminiscent! 
outstanding socom 
transitions in Citizen Kane 

The 


the 


goes on to out 


pot 
Kelvinator firsts re 


frigeration advances, and the “Mag- 
ic Cycle” is the most reeent of these 
developments. Then with a combi 
nation of animation and live action, 


the picture develops some of the 
problems inherent in getting a good 
defrosting method. It shows the de 
fects in using heating coils or in 
heating the refrigerant with electric 
coils. This is a very good build up, 
and leaves the audience wondering 
Kelvinator 


the problem 


how could have solved 

The answer is in the Magie Cycle 
in which the refrigerant simply by- 
the 
flows through the coils without be 
first \. developed it 


seems very simple, and one wonders 


pisses condenser system and 


ing cooled 


WHEN YOU HEAR THE CLAIM 


“as Good as DA-LITE” 


The Deluxe Challenger 


oan be set ve av and early 


Moderately 
Available in square and rectangular sizes f 
’ «4 th 


pactly ¢ storoge 


pugh 7 


Send for FREE 
Sample of 
Da-Lite Crystal Beaded 
screen fabric and copy of 
helpful brochure Planning 
for Effective Projection 


Folds com 


ed 


rom 


The Screens EXPERIENCE Built 
—famous for quality since 1909 - 


REMEMBER 


Da-Lite’s 42 year record of “firsts” in pro- 
jection screen improvements has never been 
equalled. Only Da-Lite Sereens have such 
mnportant features as 


@ OCTAGON CASE 


The flat back permits the fabric to unroll 
from the case without touching it. Since the 
fabric never rubs against the edges of the 
case opening, it lasts longer. No round case 
ean sal this non-rubbing feature of 
Da-Lite’s octagon case 


@ GABLE-TOP LEGS 


Arched on top like a gable roof, the tripod 
legs on the Da-Lite DeLuxe Challenger can 
withstand strains that would bend leg» of 
conventional design 


@ DA-LITE CRYSTAL-BEADED 
Fabric for Brighter Pictures 


Because of their superior light reflective 
qualities, Da-Lite Crystal-Beaded Screens 
are preferred by many of the most critical 
projectionists educators, lecturers, 
and industrial film users as well as advanced 
amateurs. They are made better. Here's why! 


visual 


A. Three opaque cootings 

B. Non-sagging, non-craching 
fabric of uniform weave and 
highest tensile strength. 

C. Highest quality Pyroxylin 
facing 

D. Coating fuses beads to 
Pyronylin 

Da-Lite Crystal Beads for 
marimum brightness 


YOUR DEALER HAS DA-LITE 
SCREENS FOR EVERY NEED! 


Chicage 39, 
f Da-Lite Cr 
Pla 


FREE tal Beaded 


hex 


DA-LITE SCREEN COMPANY, INC. 


2703 N. Pulaski Roed 
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why no one else thought of it first. 

Then a series of four tests are 
the 
methods 


shown which compares 
the 


other defrosting systems 


new 
Kelvinator system to 
used by 
and in each of the tests Kelvinator 
shows a marked advantage. 
Another point developed by the 
picture, and put in no doubt to ex- 
Kelvinator dealers 
Kelvinator 
been on the market earlier with an 


plain to and 


salesmen why has not 


automatic defrosting system, is the 
explanation that before this was re- 
leased for general public consump- 
tion, a thousand models of the new 
defrosting Kelvinator 
were built and used in homes, and 


automat 


then the bugs ironed out of those 
systems, additional 
thousand thoroughly tried out be- 
fore all the new Kelvinator models 
were equipped with the automatic 
defroster. 


and an two 


An interesting side light on the 
making of this picture is that it 
was completed in five weeks from 
the starting date, with the anima- 
tion being turned out in a night 
and day marathon in three weeks. 
The film certainly does not betray 
any hurry in its production. This 
27 minute color film is primarily a 
dealer and salesmen training pic- 
ture for Kelvinator, but it will be 
used as a aid in 


cases 


* 


New Color Film Ready to Show 
Model Railroad Hobbyists 

* Along the Right of Way, a lomm 
color, sound movie on the hobby of 
seale model railroading, has just 
been produc ed by 
Macazine, Milwaukee, Wisconsin, 
and is ready for distribution. 


consumer sales 


many 


The 21-minute film describes the 
hobby of model railroading and 
follows the progress of a typical 
model railroad hobbyist through 
the interested 


looker to the operator of a model 


stages from an on- 


railroad “empire.” It has scenes of 
many types of locomotives and roll- 
ing stock and action shots of model 
railroad activity on club and private 
layouts. 

It also depicts the growth of the 
hobby from 4.000 hobbyists in 1935 
to more than 200,000 today. in all 
walks of life. It shows the industry 
now embracing more than 150 man- 
ufacturers, competing for sales in 
the market, and 
making jobs for thousands of em- 


model railroad 
ployes. 

Prints are available, for transpor- 
tation costs, for showing to s¢ hools, 
clubs, service and church organiza- 
tions, from the Film Bureau, Model 
Railroader Magazine, Milwaukee 3, 
Wisconsin. : 
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Now engaged in making our 153rd production 


(Name of Client on request) 


Expert personnel and every facility for making 
EDUCATIONAL + MEDICAL + SCIENTIFIC 
PROMOTIONAL INSTITUTIONAL + TELEVISION 
MOTION PICTURE PRODUCTIONS 


May we "'slate” you for additional information without obligation? 


FORDEL FILMS 


1187 University Avenue New York 52, 
Telephone: LUdlow 8-5100 © Cables: Fordelabs, N. Y. 
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lac STP WaART 


Stewar! New TOC Representative 


Jack Srewanr, formerly sales 
saver { bilow has 
j ned Tuner Dimension Com 
easter representative Hh 
will call raphic and vos 
yal leales throughout 
the easter tate im support of the 
line of slide and filmestrip pro 
rectors and accessories, Mir. Stewart 
will ales work with eastern 
listributors to maintain additional 
Chicago 
: Du Pont Promotes W. Allan Taft 
ALLEN lary has been ap 
pomted issistant district manager 
of the De Company's Chicago 
sales Formerly assistant man 
[ wer of the photo products depart 
nent of the Parlin 
: | plant, he will assist Robert K. Pet 
I rine, manager of the Chicago ofhee 
a ; Mr. Taft has been with Du Pont 
" since his graduation from Massa 
chusetts Institute of Technology in 


135. Besides eX perience pained mn 


products plant he 


has worked inn the 
town, 
ws thei special products division in 


Wilringter 


Knudsen Joins $.V.E. Sales Staff 


© At Kavoses has joined the sales 
stall of the 


Cribbs 


] ‘ plant as well 


Soctery rom Vistar 


Ine ot hicage 
eordin te in bey 
John C. Rennan, president 


director of sale 

He is a 
Teachers College and was formerly 
with General Mills. In in 


rdpustment will cor 


graduate of lowa State 


tact phote track 


in the midwest 


Al and his wile a 
Tinley Park 


d daughter re 
He s rather 
village for 
he holds the tres mayor of this 


a busy fellow shout the 


new community southwest of Chi 


cago 
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RCA Announces Field Assignments 
® Nineteen field sales nits 


mvolving promotions of 
held staff 


annual yeneral sales meeting 


to the were announced 


the 
of ROA Proptcts Dt 
cently in Camden, N. J 


fe 


these names were RI 
Doxauce, Cleveland and bk. M 
Kearine, New York, for visual 
equipment; and J. V. Leaty, New 
York. for film recording At the 
same meeting 12) salesmen were 


named members of the department's 
Club for 
1951 
bapanded product lines 
ing Ke 


sales Leaders exceeding 
quotas duru 
lor 


1952 


\ «new magnet 


indicate that 


will he a good sales vear 


Convenient Everywhere 


NEW YORK NY 
Peerien Fim Pro Corp 
De Laboratories 

Pathe aboretores 
Movelab Fim Labs 
Forde! Fim Labs 
Cineque Colorfilm Lebs 

Consolidated Fim inds 


CHICAGO ILL 
Chicago Film Lab 

evcent Film Lab 
Ideal Pictures Corp 
Widng Picture Prods 


OAK PARK HLL 


Atias Film Corp 
DETROIT MICH 
Jam Mandy Organ tation 


ST PAUL MINN 
fed H Bay Fim tnds 
KANSAS CITY MO 
The Calvin Company 
CLEVELAND. O 
Motion Picture Prods 
DAYTON. O 
Pattenon AES 

Fim Avwociates 
ATLANTA GA 
The Distr Dutor's Group 

DALLAS TEXAS 


Southwest Soundfiims 


HOLLYWOOD CALIF 
Peerless Film Prac Corp 
Acme Film Lebs 

mbia Pictures Lab 
Cormsolideted Film tnds 


Hollywood Film Ents 


Pathe Laborator es 
Teletim 
BURBANK CALIF 
Cineco poration 


SAN FRANCISCO CALIF 
W Palmer 


PORTLAND ORF 


Sawve 


TORONTO CANADA 


Peeriess Lattoratore 
LONDON ENGLAND 
Peeriesns Fim Ltd 


BRUSSELS BELGIUM 
Lad ne 
BERNE SWITZERLAND 
Schwart Filmtechnit 
SYONEY. AUSTRALIA 
Maveard Pariah 


MEKICO CITY 
act 


MEXICO 


epeve 


REEN EXECUTIVE 


Frank B. Rogers, Jr., Heads Sales 
for Reeves Soundcraft, New York 


® Frank B. 


vice pre sident 


Rocers, Jn. former 
4f the Ampro Corp., 
has joined REEVES SOUNDCRAFT 
Corp, as vice-president in charge of 
sales 

Sales of the complete Reeves line 
of sight and sound equipment are 
now under Mr. Rogers’ supervision 


This includes recording dises and 


tapes, Magnastripe, picture tubes 
for television, Air Design trans 
formers, Bergen wire rope prod 
ucts. and Light Metal Alloy draw 


ings. spinnings and stampings. 
Reeves Sounderaft is now under 
a planned e\panston pre 


of which Mr 


pomtment is a part 


gram Rogers’ ap- 


165 WEST 46TH STREET NEW YORK 36, NEW YORK 


959 SEWARD STREET, HOLLYWOOD 38, CALIFORNIA 


Glen’ corvidag end ether 
corviess te eid producers ond distributors. 
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Mark T. Mantis, Jr. 


Mark T. Martin, Jr. Becomes 
Ross Roy Vice-President 
® Mark T. Martin, Jr, 


known midwestern advertising man. 


well. 


has been made a vice-president of 
Ross Roy’s Chicago office. Though 
he will operate from Chicago, his 
work will be closely connected with 
the agency's headquarters in De- 
troit and its other branches in New 
York and Hollywood. 

\ graduate of St. Louis Univer- 
sity. Mr. Martin started his busi- 
career with the Des Moines 
Later, he 
Advertising Co. 


ness 
Register - Tribune. was 
with the Gardner 
of St. Louis and Washington. 

John W. Morrisey Joins Staff of 
Allen B. DuMont Laboratories, Inc. 
Joun W. Morrisey. who has ex- 
tensive experience both as a sales 
executive and an electronics engi- 
neer, has joined the staff of the 
television transmitter division of 
B. Du Mont Lasoratories, 
Inc.. as a sales representative, it 
has been announced by James B. 
division sales manager. 

For three 
director of sales and engineering for 


years, Morrisey was 
the Automatic Projection Corpora- 
tion and prior to that was sales 
engineer for General Electric \-Ray 
Corporation and assistant manager 
of that organization’s Buenos Aires 
For five years he was an 
engineer for National Broadcasting 
Company assigned to liaison work 


branch. 


with afhliated stations in standard- 


i7ing operating and 


equipment. 


procedures 


He is well known as a private con- 
sulting engineer for industrial 
plants, schools and hospitals, and 
for techni- 
eal publications in the engineering 


field. 


has written extensively 


+ * * 


Ad M 
Sam J. Kru muorz, formerly with 
Offset Reproductions, Inc., has 
joined 


Vvertising manager. 


Cornell N 


Co. as ad- 
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tag 
{ 
AVAILABLE FROM COAST TO COAST 
Peerless-treated 
film gives you... 
3 great 
G 
1.Moisture-stabilized 
‘FILM PROCESSING CORPORATION 
&2 


the only 


| 


and again for motion pictures and slide films. Let us show you the tremendous facilities 


DIV. OF ELECTROGRAPHIC 
ONTARIO STREET CHICAGO 11, ILLINOIS PHONE WHITEMALL 


A COMPLETE ¢ TV Spots ¢ Training Manuals 
VISUAL EDUCATION e TV Shorts © Slide Films and Booklets 
SERVICE ¢ TV Package Shows ¢ Art and Photography 


Motion Pictures 
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is ad 
— 
true measu | 
Quality of product...meeting deadlines and schedules...dramatic visual 
; 
selling techniques . . . that’s what brings blue chip advertisers back to Vogue Wrightagain 
#3 


Witttam 


William Forest Crouch Heads TV 
Department for Sound Masters 
Wittiam bow 


pueture per 


duceralirector, has 


joined “oi Mia th Ine is eX 
evutlive produ eroola newly orgat 
zed televisior departovent it 


president of the 
Mr Crouch ha 


directed re thar files for 


COM pany 
produced and 
television curing thie prast three 
ears, tanging tr 

Pract 


executive 


sales tee per rates 
to that. Mr. Crouch was 
producer of Filmeraft’ Productions 
vw here be ad than OOF) 
i} shorts and a number of longer 
films for both theatrical and non 
theatrical release 

With this new division, set up 
TV. Sound Masters 
In is equipped to do top-flight 
rddition te 


their regular non-theatrical and in 


spectheally ter 
television film work tn 


dustrial films 


J. A. Love and J. B. Lalley 

Enter New York Producing Scene 
® James A 
LEY, formerly with Pro 


Love and Jousn bat 
DECTIONS, recently established a new 
hilm produr rig on New 
York at 3 bast 57th 


Love, 


LALLEY AND 
owned corpo 


established te 


a wholly 
ttion and has beet 
ommerctals 


produce televistear 


package televistor programs and 
industrial motion pictures 

Mr. Love. president of the firn 
has been in the motion pieture and 
teles tston fhe ld for more 
than 14 vears 
director for Cinefleets Productions 
chief film editor for Princeton Film 


vears with 


was pre duction 


Center: he «pent four 
pq ture unit of the ts 
Coast Guard during World War 
with Warner 


the mots 

ind was Bros, for 

three vears 
Mr tiles 


has gained 1 re than ten 


retary treasurer 
years 
ind teley iston 


at Cineflects 


perience in the film 
field 


Productions 
the Pelaceton Contes 


as sales manager 
sales and pour itv ch 


Paul deFur and David Osborn 
Appointed to Transfilm Staff 


sCORPORATED of New 
York has 


i d the appoint 
ent of Path 


of 
K as manager «of 


sales During the last 
thine ears be has produced some 
live telewpston pre 
rams, including a series over CBS 


with Bill Leonard 

Before heading up his own pro 
duction unit, Mr. dekur was with 
the J. Warren Thompson Company 
and television producer on 
the Ford 

Another appomtment announced 
hy the New York him company Was 
that of Davin DL 


weoount 


who was 
named director of public relations 
Mr. Osborn was formerly with Phil 

Television 


Broadcasting Com 


mad the karle Ferris ¢ 


6063 Sunset Boulevard, Hollywood 28 


Men Who Make Pictures 


Business film 
producers for over a 
qvarter-century 


Slide films ¢ Motion pictures e Films for TV 


Sherman Price Named N. Y. Sales 
Manager for Princeton Film Center 


® Paice, writer, director 
ind producer of industrial, educa 
tronal and television films. was re 


York sales 


manager of Prixnceron Ces 


cently 


appointed New 


rer, Inc. Active in the audio-visual 
field for more than 17 vears, Mer 
Price until recently was president 


of Ine 

Mr Price pioneered in the devel 
opment of a new use for a familiar 
medium by introducing “discussion 
filmstrips” to adult and community 
group audiences intrested in eco- 
nomic and social problems. During 
World War Il he produced and dis- 
tributed a number of widely shown 
publie information films, including 


Fighting the Firebomb. 


* Hillside 3183 


BLSINESSs 


Jesse W. 


Greenlief to Direct Chicago 

Sales Operations for Jam Handy 

® New director of THe Jam Hanpy 
ORGANIZATION’S sales operations in 
the Chicago area will be Jesse W. 
GREENLIEF, 
the company. 


who recently joined 
Mr. Greenliefs pre- 
vious positions have been that of 
assistant general sales manager of 
Remington Rand and vice-president 
of Gray Audograph Corp., distribu- 
tors of electronic recording equip- 
ment in Chicago. > 


Jerry Fairbanks Sets National 
Television Distribution Division 

® Augmenting its production and 
sales departments, JERRY FAIRBANKS 
PRopUCTIONS has announced plans 
to create a large new national dis- 
tribution division to service televi- 
sion outlets and sponsors. 

To be Raven Car- 
TELL, vice-president and general 
manager of the Fairbanks firm, the 
new division not only will distribute 


headed by 


Fairbanks video programs but those 
produced by other companies. 

The producer, in’ a joint  an- 
with OrrriciaL FitMs, 
has also revealed the complete sepa- 


nouncement 


sales-dis- 
organization. — Official, 
which has been the sales agency for 
a number of Fairbanks films since 
the split of the two corporations 
last year, is returning all products to 


from the eastern 
tribution 


ration 


the producer in accordance with an 
Fair- 
banks and William Goodheart. pres- 
ident of Official. 


McGraw-Hill Names Sales Chief 
Mopern TALKING PicTurRE SeRv- 
ick, one of the largest distributing 


agreement reached between 


commercial film 
field, will handle print shipment and 
for the new Fairbanks 
division through its 29 exchanges. 
Davin Leake has been appointed 
sales manager of the Text-FiLm 
DEPARTMENT of McGraw-HiLi 
Book Company. Mr. Leake has 
been a College Department Traveler 
for MeGraw-Hill for five years and 
was formerly with Benton & Bowles. 


agencies in the 


inspection 


SCREEN MAGAZINE 


q 
Sales Film for | | 
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° ompany Ley 
~ | 


NAVA Holds Midwinter Meet 
at Edgewater Park On the Gulf 
* The midwinter 
the National 


meeting of 
Assan IATION, held at the 
water Gulf Hotel at hdgew ater 
Park. Mississippi, January 31. 
February | and 2, was well at 
tended. enjovable and profit 
able, according to Don 
executive vice-president 

From the get-aequainted par- 
ty on Thursday to the banquet 
Saturday evening. the program 
was filled with interesting. 
practical material that included 
demonstrations, sales training 
sessions, discussions, the screen 
ing of films, audio-visual sel 
ling. and the outlook for the 
future. 


The welcome was given by 
Herscuer of Herschel 
Smith Co., Jackson, Miss., the 
general chairman of the meet 
ing. NatHan D. Gowpen, di- 
rector, 


motion picture and 
photographic products division, 
National Production Authority, 
Washington, D. C., talked upon 
“The Outlook for Audio-Visual 
Equipment Manufacture.” A 
sales training session was con- 
ducted by Pror. Joun 


Brickner, Distributive Educa- 


tion Department, Indiana Uni- 
versity, Bloomington. 

The sound slidefilms Let Me 
Live, and Those First Few Min- 
utes, together with the film. 
How to Make Your Sales Story 
Sell, were interesting highlights 
of the program. 

A-V equipment manufactur- 
ers were well represented. Part 


of Friday morning was reserved 


for sales meetings of dealers 
and distributors of l6mm_ pro- 
jectors. 


The board of directors met 
January 31. 
concerning the 1952 National 
Institute for Audio-Visual Sel- 
ling were made by ApoLreu 
WeRTHEIMER, chairman of the 
Institute Board of Governors. 


February 2. 


Announcements 


Training Directors Meet 
® The 8th 
of the 
raining Directors will be held 
March 12. 13 and 14 at French 
Lick, Indiana. 700 participants 


Annual Conference 


American Society of 


are expec ted to attend. 


MAXIMUM 
PICTURE 
BRILLIANCE 


New developments in optical design 
give maximum picture brilliance 
assure a sharp image over the full 


picture area. 


Tailored amplifiers provide abundant, 
realistic sound . . 


REALISTIC 
SOUND 


. five different pro- 
jector-speaker combinations are avail- 
able to meet any audience situation. 


PREVENTS 
FILM 
DAMAGE 


Victor's exclusive film trips avoid costly 
film damage eliminate film breakage 
and rethreading by stopping projector 
instantly in case of film emergency. 


LIBERAL 
GUARANTEE 


Victor projectors are fully guaranteed 
against defective materials for life and 
workmanship for a period of one year 


Victor projectors are available in three 
popular models — Sovereign, Escort and 
Lite-W eight Sr. — each designed to meet 
the critical requirements for film show- 
ings in schools, business, industry, 
churches, institutions and homes. 


YOUR FILM 
PROGRAMS WILL BE 
DEFINITELY BETTER 


WITH A 


VICTOR PROJECTOR 


You can be certain that your films 
will be shown most effectively, that 
they will be safe from damage 
and that you will get huadreds of 
hours of uninterrupted projection 
when you use a Victor Projector. 


| 
Wy 


X 


Simple, “27-second threading 


''27-SECOND easy even a child can master it 
quickly . a Victor projector can 
THREADING”’ 


be completely set up tor operation 
in less than two minutes 


s 


Quality workmanship and materials 
make Victor a leader for sturdiness 
and dependability thousands of 
Victor projectors have been im con 
stant use for 10 to 15 years of more 


STURDY 
DEPENDABLE 


Victor's nationwide service organiza 
tion offers fast, economimal attention 
thus assuring vou added years of de 
pendable, trouble-free performance 


NATIONWIDE 
SERVICE 


write to yvour Victor distributor or to 
MATOORAPH CORPORA 


‘ Davenport, lowa, for complete information 


DAVENPORT, IOWA 
NEW YORK — CHICAGO 
Distributors Throughout the World 


SPLICES NOT HOLDING? 


Try 
Jetrona All-Purpose Cement! 
Write for free sample 
Camera Equipment Company 
1600 Broadway, N. Y. 19, N. Y. 


THIRD EDITION OF THE INDEX OF TRAINING FILMS NOW AVAILABLE 


® The Third Edition of The Index of Training 
Films, widely-used and authoritative reference 
listing all free-loan, rental and low-cost purchase 
sound films and slidefilms available for industrial 


training and vocational classroom use is now avail- 
able. Nearly 2800 titles are listed, together with 
complete sources. THE INDEX lists at only $2.00. 
Order today from Business Sckren, Chicago 11. 
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USDA Reports Considerable 

Film Activity during 1951 

© The Department Agr 
lure = re 

cently reported on the distributior 

its during 1951 years 


end, 12.02 prots of 
were oon circulates \ total 
screenings of LSDA files 
with attendance of was 
reported during the year. Consider 
thle additional attendance was un 
reported and noo oformation 


vailable on the audiences vie wing 


the thousands of purchased prints 

the numbers viewing the 

hundreds of telev med showings 
Analysis of reports from the 74 


libraries shows 


that the following ten films, in of 
er were the tos 


the 


pular on the 
greatest number of 
showings per promt Smokepumpers 
Somethis dou Didn't Fat. Fvery 
ar Five Bandits of the 
Cotton Crop, Realm of the Wild. A 
Slep Savin Aitchen. Battlin Bru 
cellosis, Adventures of Junior Rain 
‘nop The Fore lhere’s 
More Than Timber in Trees 
Thirteen hundred and 


Ranger 


seventy 
five prints were sold during 
as compared with Lolo during the 


pre 


was the 


(Contributing to the 
withdrawal from sale 


and cireulation of 28 obsolete sub 


pects, mosth black and w Must 


films withdrawn were released dur 


ing the late thirties and had served 


their usefulness in programs of the 


department 


The ten mest popular films in 


sales, an the order shown were 

lhe River, Realm oj the Wild, A 
(rows for Christmas 1 Her 
tage He Guard Veats uith Ip 
prova Soul and Water ¢ 
tion Prosion ley son lhe Life of 
Plants, Fveryman’s hy 


onserva 


npire 


Veterans of Foreign Wars Screen 

Story of Activities. Achievements 

® There isn't a bitof “make believe’ 
the new sound Some 
thing to Ry Proud Oj with which 
the Veterans of Foreign Wars will 
tell the nation about the ities 


achievements the VEW na 


home at Raton R Mich 
Produced Kodachrome by Tr 
Jam Hanoy the 
tells the actual story of teonootfa 
World War veterar It pictures 
at the VEW home and 
hos clewe opment i itizen cle 


voted to hus 
t munity and 


untry 

All the picture are 
real persons. Frank Bonta, veterar 
of Pacihe combat with the Navy in 


World Way plays himself as the 
background of hos ite at 


KO 


What's New in Factual Films 


Falls is re-enacted Small boys 
now living in the VEW national 
home play the part of Bonta and his 
brother during their first vears in 
the hone Scenes an the picture 
were hilmed at Raton Falls itself 
Backgrounds of Pacifie battles are 
shown when voung Bonta’s expert 
ences during World War HL are pis 
tured. The story returns to Eaton 
Rapids where the young man de 
cides to propose marriage to the 
girl he met while attending Albion 
College 
re-enacted 


Something to Be Proud Of has a 


The actual marriage is then 


running time of 26 minutes. To be 
distributed to VEW state depart 
ments, the film will be made avail 
ible to all local posts It will also 
be shown to the general public by 


direct projection and television 


Warner Company Presents Color 
Film in New York Fashion Prevue 

Wannexk Company, 
manufacturers of bras. girdles and 
foundations, presented its new fash- 
ion film Figures Are Fashion at 
Town Hall in New York, last month 
before an audience of 2.000. 

This film is the first of its kind 
to be released, and is exper ted to 
find most receptive audiences. It 
deals with the wavs and means of 
figure grooming and its importance 
to fashion for all women regardless 
of age or figure 

In New York, seeking inspiration 
for her annual fashion show, a 
young stylist finds the pattern for 
anew approach among the interiors 
at the city’s Art Museum. High- 
lighted with Warner's spring line 


oy 


Recently we were asked to 
wear the railroader’s hat— 
and the result is a compel- 
ling 33-minute narrative 
drama focusing on the most 
vital possession the Penn- 
sylvania Railroad’s Main- 
tenance of Way worker has: 
His Life. 

The Pennsy’s only in- 
structions were to use our 
alchemy of imagination to 
create a color film that 
would help build safe work 
habits without preachment; 
that would grip and build 
interest without recourse to 
the soap opera. 

To make every frame 
speak the crew-man's lan- 
guage, Unifilms’ team trav- 
elled some 4,000 miles over 
the road's far-reaching net- 


What’s the style of your hat? 


UNIFILMS, INC. 
146 East 47th Street, 
New York 17, N. Y. 
MUrray Hill 8-9326 


work of rails. Into the 
scenario were blended the 
modern concepts of safety 
psychology, expressed 
through the balance of nar- 
rative and dramatic se- 
quences. Dialogue and sound 
effects build up to the cre- 
scendo of climax, or whisper 
softly to drive the picture’s 
message into the mind of 
the worker. 

Whether your hat is the 
oil-worker’s liner . . . the 
salesman’s fedora... or the 
railroader’s cap you will 
find Unifilms’ creative staff 
at home under it. 

What is the style of your 
problem? Unifilms’ narra- 
tive dramas get action. A 
letter or call will bring you 
complete details. 


of bras, girdles and corselettes for 
all figures. are the season's top fash- 
ions in ready-to-wear 

The color film was produc ed for 
Warner's by Herbert Kerkow, Inc. 
and will be shown to the public by 
department stores throughout the 
country. It will also be available. 
upon request, on a loan basis to 
women’s clubs, civic and religious 
organizations in the United States 
and parts of Canada, via Modern 
Talking Picture Service exchanges. 


Hawaiian Planters’ Association 
Releases Four Sugar Cane Films 

® Four l6mm sound films were re- 
leased recently by the Hawatan 
SUGAR PLANTERS ASSOCIATION, 

Breeding Champion Sugar Canes 
jor Hawau (20 min., color) re- 
counts the history of sugar cane and 
illustrates in detail the techniques 
of cross breeding The source of 
the island’s wealth is shown in 
Hawaii The Land of Sugar (10 
min., b wi. A picturesque deserip- 
tion of the production of sugar on 
Hawaiian plantations is shown in 
Hawaii — Paradise Plus (28 min., 
color) and Mill Wheels Rolling (20 
color) depicts the story of 
modern Hawaii. stressing how 
mechanization has resulted in bet- 
ter jobs and how security, is at- 
tained through advanced methods 
used in the sugar industry. 

Three of the films were produced 
by Pat Dow tine Prerures of Los 
Angeles, the planters’ association 
having filmed Breeding Champion 
Sugar Canes for Hawaii. Complete 
information may be obtained from 
the Hawaiian Sugar Planters’ As- 
sociation, P. O. Box 2450, Hono- 
lulu 4, Hawaii. 


Dallas Jones Makes Slidefilm 

for Linen Supply Association 

® Cleanliness at Your Service, 
sound slidefilm in color, has been 
completed for the Linen Supply 
Association of America by Dat- 
Las Jones Prope ctions of Chicago. 

With a running time of 14min- 
utes, the film traces the growth of 
the industry and relates its services 
to the many aspects of every day 
living, particularly emphasizing the 
contribution of linen supply serv- 
ices to public health. Part of the 
film is a “behind the scenes” tour 
of a modern laundry plant. 

A booklet reproducing the com- 
plete film in black and white is in- 
cluded in the package. Inquiries 
regarding bookings should be sent 
Association of 
America, 22 West Monroe St. Chi- 
cago 3, HL 


to Linen Supply 
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New Jam Handy Film Illustrates 
Steel Processes in Technicolor 


® Steel mill magic is made under- 
standable to the layman in a new 
l6émm sound film, Walls without 
W elds. It was rec ently produc ed in 
three color Technicolor for The Na- 
tional Tube Division of Unitep 
Staves Steet by THe Jam Hanpy 
ORGANIZATION, 

The making of seamless steel pipe 
and tubing, outstanding technical 
achievement of the steel industry, 
is shown in step-by-step proc edure 
from the time the iron ore is re- 
ceived from the mine until the fin- 
ished pipe is delivered to the cus- 
tomer. 

To make the 27-minute film, the 
cameramen work close to the glow- 
ing metal as the ingots, blooms and 
billets are processed in the mill. 
Much of the photography was done 
in the mill, the largest completely 
self-contained pipe mill in the 
world, located at Lorain, Ohio. Ani- 
mated drawings supplement the mill 
photography. These make it clear 
te the audience how the wall thick- 
ness of a pipe is reduced at the 
same time the diameter is being re- 
duced and how solid steel bars are 
pierced at the start of the pipe and 
tube processing operation. Testing 
techniques shown in the picture in- 
clude crushing tests and the testing 
of pipe under a water pressure of 
2.000 pounds per square inch, 

End products of the mill opera- 
tions at the Lorain Works and at 
the Gary. Indiana works. where 
part of the film was made, range 
from 26-inch seamless pipe used for 
oil and gas lines to the small tub- 
ing which carries oil in an airplane 
engine. 

The National Tube Division of 
United States Steel will present the 
picture to engineering and architec- 
tural organizations, trade and tech- 
nical societies and similar groups. 
It will also be shown as an educa- 
tional production for high schools 
and universities and will be made 
available by National Tube to non- 


COPY 
WRITER 


Permanent staff writer to prepare re- 
lated printed materials in national or- | 
ganization producing audio visuals. 
Required background: varied copywrit- 
ing in mechanical, industrial, and sales 
training fields; working knowledge 
graphic arts production. Great oppor- 
tunity to learn film writing. Detroit 
location. Send resume. Replies kept 
confidential. Qualified writers will be 
interviewed. Write Box 2A, BUSINESS 
SCREEN, 150 E. Superior St., Chi- 


cago |! 
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theatrical audiences as a technical 
subject with popular treatment 


“Wings to Gives 
Viewers U 1 es 


q 


Two ingeniously contrived  se- 
quences make Pan American World 
Airways’ new film, Wings To Ber 
muda, 30° min, color, an unusual 
offering for prospective travelers 
who will soon be seeing the film 
through the airline and its agents. 

For one part of the picture show- 
ing tropical fish and plants of the 
Gulf Stream producer Harry L. 
Coleman (Coleman Productions, 
New York) designed a waterproof 
plastic housing large enough to con 
tain a Cine Special, its motor and 
batteries, an exposure meter, and 
an optical glass window kept free 
from condensation by silica gel. By 
adding ballast to give this unit a 
weight greater than its displace- 
ment, the camera could be glided 
smoothly through difheult undersea 
movements, creating the illusion of 
floating through some softly-lit 
“other world” helmeted figures 
explored the strange coral forma- 
tions on the ocean floor. 

Wings To Bermuda opens with 
an exciting aerial traveling shot 
filmed by mounting an electrically 
operated camera above and behind 
the nose wheel of a Lockheed Con- 
stellation. Fading in with the sud- 
den opening of the landing gear 
hatches, and gliding to the runway. 
the nose wheel drops down before 
the lens, slowly straightening its 
knee as the runway rushes up into 
the camera. Then a_ breathening 
pause as the plane levels off just 
above the ground, hovering, speed- 
ing down the runway, until, with a 
whine and burning of rubber the 
wheel spins madly as it at last 
touches ground. 

* 
Peterson Productions Makes New 
Film for Canadian Oil Company 
* From the Rockies to the Atlantic, 
slogan of CaANapIan COMPANIES, 
Lrp., is the title of a new 16mm 
color and sound film being com- 
pleted by Petrerson Propucrions 
of Canada. The film combines the 
beauty of Canadian scenery with 
an extensive road test that begins 
in the Rocky Mountains of Canada 
and ends in the quaint French- 
Canadian scenery of Quebec and 
the Maritimes. 

To be distributed to several thou- 
sand dealers across Canada, the 
film is designed to show them how 
the greatest possible effort is made 
to provide their customers with the 
highest quality oil products through 
constant laboratory research and 
practical trial. 


CAMART TY MIKE BOOM 


Rear handle tor directions! mite 
control, Sturdy extension orm. 


Entire unit folds to fit in your car 


& OPTICAL FX UNIT ond PRISMS 


For 35mm and TV com 
ores 
mages in rotation. Excellent 
Tv animation or film 
commercials 


CAMART TRIPOD 


Lightweight friction heed 
tripod for semi professional 
16-35mm cameras. Smooth 
well balenced pan and tit 
action. Rigid leg locks. 


Will reproduce mulfiple 


Geared follow focus contro! 
Reflex viewing through the 
blimp eliminates paralles 
problem. 110 volt 60 
cycle single phese sync 
motor, Geared footege 
counter, Accepts cam 

ere with 400 magernes. 


THE | 


1845 BROADWAY 
NEW YORK 23. N. 


CAMART BLIMP for ARRIFLEX 35mm CAMERA 


CAMERA OMART 


CAMART 


New advanced glide steering. Plat. 
form for essistent and accessories. 
Adjustable wwivel seat. Rigid clamps 
for tripod legs. For triped, beby 
tripod, end hi-hets. Sue 315 4 
inches, it comes epert 


*® CAMART CAMERA DOLLY 

Professional motion picture or TV camera dolly 
Two seats for operstor and assistant. Geared lift 
for smooth operation of boom arm from 26” to 
seven feet. 30° width wil go throwgh stenderd 
door, Weight 350 pounds. Easily transported. 


SALES @ RENTALS @ REPAIRS 


“MOTION PICTURE AND Ww PRODUCTION EQUIPMENT 


Phone: Circle 6-0930 


Cable Address CAMERAMART 


BABY DOLLY 
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American Optical Company Moves 
Production to Chelsea Plant 

The 
rany of Southbridge, 


Ovticat Com 
is now 
using its new factory facilities at 
Chelsea, Views. for the production 
of still propestron equipment and 
ther optical products. For the past 
everal onths assembly and ship 


peat have been in progress at the 


plant and early in January the 


jrlete propection operation 
manulacturing 


devel 


ent and sales. was transferred to 


(heleea from the company 
ent division in Butfalo, New York 
increasing sales volume 
with several overniment 
tracts for propection equipment 
this pansion ol man 
ulacturing facilities These facil 
ure ideally avatlable at the new 


location which provides 


viequate space for even greater ex 

Sinee the turn of the century 
Optical ¢ s instru 
ent diviston (formerly the Spencer 
Lens has been engaged 
the production of still propectors 
lhe trade name is 
wellknown throughout the visual 
education and phot yt fields 
hye company manutactures a com 
plete line of still projection equip 


tment including opaque filmostrip 


2” colorshide, lantern slide and 
overhe id projectors 

KR. W. Scuaper will continue to 
head up sales on this equipment \ 
graduate of the L niversity of Buf 
falo, he has been with American 
Optical since and has conduct 
ed extensive research analyzing the 
needs and requirements of educa 
tors, visual-aids dealers and photo 
graphic retailers in the still projes 
tion field Mr 
presently a member of the 


hmader is 
board 
of governors of the National Insti 
tute of Audio-Visual Selling and 
the Visual Education Committee of 
the National Association of Photo 
graphic Manufacturers 


Plans have been made by the 


company for several new and im 
proved projectors and accessories 
which will be available in the future 
lhese new instruments will be dis 
tributed, as are present AQ pro 
jectors, through visual education 
clealers, wholesale photographie dis 


tributers and retail camera stores 


Hat Secor 


to Atlas creative staff 


Hal Secor Joins Atlas Staff 
HaL Secor, a screen writer with 
several award-winning pictures to 
his credit, has recently joined the 
Arias Fitm Corporation's ecre- 
ative staff, aceording to announce 
ment by L. Mominer, vice 
president and general manager. 
While writing for the Denver and 
Rio Grande Western Railroad, his 
picture, Use Your Head, won an 
award from the National Safety 
Council. In the Atlas creative de- 
partment he will be engaged in the 
development of ideas and writing of 
<cripts for motion pictures, slide- 
films, theatrical shorts, and TV 


commercials, 


Aetna Films “Good Housekeeping” 
Rieeer, of the Arrna Cas- 
LALTY AND Surety Company, has 
announced the production of a new 
motion picture in color entitled 
Good Housekeeping For Men Only, 
to be released in 1952. 


RKO-PATHE, Inc. 


Veteran Showmen! 


= the dawn of the motion picture in- 
dustry, the name PATHE has stood for top 
quality—in features, in newsreels, in short 


product, in commercial and educational 


films. 


Alert, and in tune with the times, RKO- 
PATHE has also, since 1946, adapted its 
superb resources of studios and equipment, 


creative talent, technicians and showman- 
ship knowhow to the field of industrial and 


television film production. 


With its proud tradition of success 


through the years as a foundation, it is ob- 
viously no accident that RKO-PATHE 
product is always outstanding in its field. 


For with RKO-PATHE.. 


First.” 


Address 
Edward R. Evans 
625 Madison New York 22, N.Y 
Phone: PLaza 9.600 


RKO-PATHE, INC 


"Quality Comes 
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Cart Wester 


Carl Wester Named Midwestern 

Representative for Wolff Studios 

® Cart Wester, well-known radio 
producer, has been appointed mid- 
western representative for RAPHAEL 
G. Woirr 
late Jack Carnrick. 
denly last December, he has headed 


Replacing the 
who died sud- 


his own company since 1938, pro- 
ducing package radio programs for 
Procter & Gamble, General Mills, 
Woodbury Soap and others. 

Mr. Wester started his career in 
advertising with Meredith Publish- 
ing Company in 1926, later chang- 
ing to the MacFadden publications. 
An account executive with the Na- 
tional Broadcasting Company for 
the following eight vears, he initi- 
ated his own business in January, 
1938. In 1946 the company was 
moved to Hollywood and five vears 
were spent in the production of 
radio and television films. 

Present offices of Carl Wester & 
Company, established the first of 
this vear, are located at 221 No. 
LaSalle St., Chicago 1, ILL 
Mrs. Nonie Hunter Joins Ampro 
Ampro CORPORATION has appoint- 
ed Mrs. Nonre Hunter, former 
public relations director for Mac- 
NECORD, INc., to handle its customer 
relations and publicity programs. 
Mrs. Hunter will handle sales cor- 
respondence, publicity releases, and 
the preparation of bulletins and 
sales messages to Ampro’s dealers 
and distributor organization. 

Sarra, Inc., Produces Series of 

TV Commercials for Hudson 

® A series of TV film commercials, 
for the 1952 Hudson Hornet and its 
running mate, the new Hudson 
Wasp, have been produced in the 
New York studio of Sarra, INc., 
for the Hudson Motor Car Company 
through its advertising agency, 
Brooke, Smith, French and Dor- 
rance, Ine. 

The twelve 20-second commer- 
cials and one 60-second commercial 
present glamour shots of both new 
models. In addition, SARRA, INc.., 
has produced a series of six 60-sec- 
ond animated TV commercials on 
the same Hudson models. 
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Year of 


Achievement 


During the past vear, an increasing 
number of important sponsors became 
satisfied clients of Cate & MeGlone. 
They found in this organization an 
ideal combination of personal service, 
integrity of purpose and a highly de- 
veloped ability to create films whose 


ess can be measured not only in 


audience values, but in actual sales. 


We have room in our 1952 schedule for 
two or three added productions and 
invite inquiries from sponsors who are 
looking for improvement in film qual- 
ity and results. Viewing copies of our 
1951 films are available upon request. 


SKIING IS 
22 minutes, sound-color 
Yosemite Park & Curry Co. 
7 


“JOSEPH DOAKES AND 


THE 5-QUART GALLON” 


30 minutes, sound-color 
General Petroleum Corporation 
“UNITED 65:31" 

30 minutes, sound-color 
United Air Lines 


“KING OF THE COWBOYS” 


28 minutes, black and white 
Rov Rogers Enterprises 

“pAY IN COURT” 


30 minutes, sound-color 


International Harvester Company 


CATES M°GLONE 


1521 Cross Roads of the World 


Hollywood 28, California 


Safety Film Awards 


ENTRIES CLOSE ON FEBRUARY 22 FOR 
SELECTIONS OF NATIONAL COMMITTEI 


* Entries are being received ‘nm the 1952 safety 
film contest of the National Safety Council at 
the headquarters of the) National Committee on 
Films for Safety, 425 North Michigan Ave., Chi 
cago, according to William Englander, secretary 
of the committee. 

The deadline for re« eipt of entries is February 


22. while the deadline for the receipt of the films 


entered is Febrvary 27. All films will be returned 
early in April, as soon as possible after final 
judging. 

Awards will be made for selected motion pie- 
tures, theatrical 35mm and non-theatrical Lomm, 
dealing with safety in each of four fields: occu 
pational, home, traffic and transportation, and 
general. Separate awards will be made for sound 
slidefilms in the same four fields. However, the 
committee may, at its diseretion, give awards to 
several productions made by or for particular 
industries, including the transportation indus: 
tries, or others of special significance 

Anyone who produc ed or released a produc 
tion during the calendar year of 1951 is invited 
to enter that motion picture or soand slidefilm. 

GOVERNMENT’s LIST OF ESSENTIAL JOBS 
(CONTINCED FROM PAGE TWENTY-FOUR) 
11. Production of machinery and equipment. 
12. Production of communication equipment. 
13. Production of chemical and allied products. 
14. Production of rubber and rubber produc ts. 
15. Production of leather and leather products. 
16. Production of stone, clay and vlass produc ts. 
17. Production of petroleum, natural gas, and 

petroleum and coal products. 
18. Production of transportation equipment. 
19. Production of shipping containers, 
20. Industrial services. 
l. Transportation services, 
Communication services. 
Heating, power, water supply illumi- 

nating services. 

1. Health and welfare services. 
5. Educational and research services. 
A review of these essential activities and con- 
tact with industries so engaged is indicated for 
film companies experienced in the production of 
training materials. 


Training Slidefiims 


That get results while saving 
you time, saving you money. 
May we screen some of our 
recent productions for you? 
Berlet Anderson Marlin 


549 WEST RANDOLPH ST 
CHICAGO 6, ILLINOIS 


our Pictures 
Look Twice 


AND RADIANT SCREENS 
ARE GOOD SCREENS 


Radiant’s “Million Mirror” screen surface 
makes all pictures more brilliant, sharper 
—twice as bright! Millions of tiny mirrors 
reflect projected light powertully instead of 
absorbing it. As a result, your pictures 
fairly leap from the screen with startling 
realism, added brilliance, new clarity and 
depth 

There’s a Radiant Screen for every need, 
from 40 inches to 30 feet. Ask your dealer 


today! 


Send for FREE Sample 


Ask your dealer for 

demonstration 

Send coupon for 

free sample of Radi- 

ant “Million Mir- 4 
ror” screen fabric. 


RADIANT 


‘Projection Screens; 


Redient Mig. Corp., | 273 S. Tolman, Chicago, tll. § 
Send me free sample of Rodiant “Million Mirror 1 
Fabric —ond brochure on Radiant line 


(My decler's nome 


_Stote 
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High Speed Photography Shows 
Explosion of Television Tube 


pete it | ‘ 
WAS Konan raphe all 
Whit mt labora 
ter tests when an 

lak it tra mel 

il fuster than 

j i low 
even the fastest action 
hve th depuct ou 
the um. however, cannel occur 
televi no osets for home use 
the tubes on such sets are thorough 


ly shielded to prevent breakage 
Vaenitver lime ws 
loan without charge t 


wathable on 


ries of nizations onl 
schools interested oun high-speed 
motion pucture photograplyy Vhe 
sound, and has a running tune of 
lo minutes Bookings can be ar 


ranged by addressing Camera Club 
ind School Servier, Nodak 
Rochester 4. New York 


{ 
Williamsburg's Promotional 
Program Features Color Film 

Virginia’s city of Williamsburg 
continues its program te make the 


old colonial capital a center of his 
tori and cultural study with release 
ofa lon color and sound film en 
titled uishurge Restored, To 
cde pret the history and restoration 
of this <ignificant city. the Julien 
Bryan International Film Founda 


lected t 
as partol ap 
eity and the Lith century life that it 


thom Was produce the 


t ected series on the 


represents 
The film. docun 
ment, prtures historic events of the 


Williamsburg the 


wntary on treat 


century in 


ON THE PRODUCTION LINE 


NOTES ON OL TSTANDING NEW BUSINESS PICTURES 


tart of the restoration work of a 
quarter«entury ago, detailing the 
tual te nploved ind 
ends with scenes of ty pou il 


Included 


the ld city today 


Wwe scenes { the showing 

the early cars and high fashions of 

the period the age of flivwers and 
ppers when the city was i 

danger olf losing the last vestiges 

i tal appearance 


Directed by Francis 
wtor Walter Abel 
stored has a rut 
Other 


d color shdefilms already avail 


d narrated by 
wushure Re 


tine of bhiminutes 


ble through the new audio-visua 


jlonial Williams 
bb ininute 


department of Cs 
burg wvelucke the sound 


olor 


hteenth Century Lite 


Wilhan shure 


irginia, and sets 
color slides with narrative texts 
on the history and restoration of the 
Crane Company Makes Sales 
Picture—"The Very Idea” 
® Production is under way on the 
CKHANE COMPANY'S new sales pi 
ture, The bery Idea, at the studios 
of 
Ine.. on Chicago's north side 
In the 
Hollywood stars 


Propucrions, 


roles are two 
Chick Chandler 
ind Jennifer Holt. Chandler is play 


leading 


ing in current Hollywood feature 
productions Steel Town, Aaron Slick 
of Punkin Crick and Lost Continent. 


Holt of radio, 


Viston 


screen and tele 
has more than sixty “west 


ern” features to her credit. 


SHE 


SOUND 


FRENES 


1909 BUTTONWOOD STREET + PHILA. 30, PA. 
Rittennouse 6-1686 


DProducers 


35 MM - 16 MM-COLOR-BLACK & WHITE 


SYSTEM, 


Roland Reed Produces Dealer 
Film for Westinghouse Electric 


® To show proper use of dealer 


promotion and sales material will 
be the purpose of a new 40-minute, 
l6mm color and sound film now 
being made by Rotanp Reep Pro 
pDUCTIONS. Entitled Freedom from 
Housework, the film is sponsored 
by Westincnouse ELecrric Corr. 
Pittsburgh. It will be shown for 
the first time on March 31 to a mid- 
western sales meeting of Westing- 
house officials and dealers. National 
Freedom Housework eck 
will be observed the first week in 


April 


from 


. 


Recording ‘Never Say Horses” 

At Princeton Film Center, Inc. 

Princeton Firm Cenrer, Inc. 
sound studio is a busy place with 
the recording of the full musical 
score of the Princeton 
Club’s current picture 
Horses. 


Other recent users of the reeord- 


Triangle 
Never Say 


ing facilities of the Princeton and 
New York film production firm in- 
clude the New Jersey Manufacturers 
Association and the United States 
Navy. The association did a series 
of transcribed radio shows on New 
Jersey industry. The Navy assign- 
ment called for Spanish and Portu- 
guese sound tracks for 26 training 


films. 


Transfilm Produces Dealer 

Film for Brewer's Foundation 

The Unirep States 
Founpation has recently released 
iis first full-length motion picture. 
Produced by TRANSFILM INCORPO- 
raTED of New York, the film Let’s 
Keep It This Way follows two pre- 
vious slide films used as visual aids 
in the foundation's self regulation 
program. 

Besides pointing out that the 
maintenance of high retailing stand- 
ards is good “horse-sense” that pays 
off in both increased profits and 
better community relations, the film 
illustrates the importance of the 
brewing industry as part of the 
\merican scene. 

Transfilm staff writer Joseru 
Forest and Director Marvin 
KorHensure have woven the spirit 
of the entire beer industry, from 
fields of grain right down to a 
foaming glass, into a film specifical- 
ly directed to better tavern business. 

USBF officials estimate that Let's 
Keep it this Way will be seen by an 
estimated fifty-thousand _ retailers 
and wholesalers in the coming year. 
The film was premiered to delegates 
of the brewer's foundation at their 
76th annual convention held in New 
Orleans on January 23. 
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Majority of 22,000 Churches 
Have Shown “A Wonderful Life” 


* A majority of the 22,000 local 


churches in five sponsoring denom- 


inations have now shown the film 
1 Wonderful Life which spearheads 


a campaign for the reaflirmation of 
Christian faith. It has been so sue- 


cessful that it is now being released 


for churches other than those of 


the sponsoring groups through the 


Religious Film Association. 

The story of the film is taken 
from real life. Henry Wood, played 
by James Dunn, is a small-time bus 


iness man in a typical American 
town. He was the friendly sort who 
was always loaded with the church 
and community offices that take time 
and effort but give no glory. But 


in this service, in his quiet sacri- 


ficial gifts, and in his devotion to 
family and church, Henry Wood 
found a deep inner satisfaction. 
Only at his death did his friends 

and even his family 


realize that 
his was a “wonderful life.” 

{ Wonderful Life, 45 minutes 
long. was produced by the Protes 
Holly 
wood. It was supervised by the Rev. 
Messrs. S. F. Mack, Alexander Fer- 
guson and Osear Rumpf of the 
Presbyterian, Congregational-Chris- 


tant Film Commission in 


tian and the Evangelical and Re- 
formed Churches, respectively, the 
sponsors of the film. Cooperating 
with the sponsors were the Augus- 
tana Evangelical Lutheran and the 
United Brethren 
Churches which have also used the 
film in their programs. Yad 


Evangelical 


American Medical Assn. Confirms 
Hospital Projector Survey Figure 
statement received last: month 
from Ralph P. Creer, Secretary of 
the Committee on Medical Motion 
Amer han Medic al Asso- 
ciation confirms that as early as 
LO48 there were already 3.000 
projectors among the 6.335 largest 
U.S. hospitals It is esti- 


Pictures, 


mated that this figure has already 
increased about 15‘. in the ensuing 
three vears since the study was 


conducted under the asupices of the 
Committee. Further checks are ex- 
pected to be made at a later date 


TV Commercials for Seidlitz 
Company. Kansas City, has 
chosen SARRA, [Ne 


to produce a 
series of 20-second and 60-second 
television commercials for the com- 
pany’s first use of the TV medium. 

The films are to present the con- 
sumer advantages of Seidlitz Satin 
interior 
paint which the dealer mixes fresh 
for each customer. 


Tone, new  rubber-base 
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JAM HANDY HONOKS ELEVEN WI 


TH ORGANIZATION OVER 25 YEARS 


Quarter Century Honors to Jam Hanpy Mempers: 


(above) President Jamison Handy (stand 


ing) addresses company's full staff of nearly 500 at recent ceremony honoring 11 who have served 
lam Handy Organization for more than 25 years. Seated (1. to r.) they are Arthur Grendahl, Ed 
Satory, executive vice-president Oliver Horn, Ruth Axling, Otto Simunich (art director), Max Sta- 


plejeldt, (Mr. Handy), Ford Pearson (slide film 


not, and Jack Simpson, chief retouch artist 


department head), Edwin Seeger, Dorothea Boudi 
lett helou Wr 


Simpson Tecetves ommendation 


and right below, president Handy extends greetings to Mr. Simunich. (Story on another page.) 


KUDOs TO VETERANS SIMPSON, SIMU NICH 


kK. B. FILMS ANNUAL BOARD MEETING 
Below : 


meeting of Encyclopedia Britannica Films in Chi 


in attendance at recent board of directors’ 


cago were: (1. tor.) Dennis Williams, vice-president 
in charge of sales and a new board member; Dr 
C. Arnspiger, vice-president and member of 
hoard; Beardsley Ruml, R. H. Macy; EB Films’ 
president Walter Colmes, and Robert 
Hutchins of the Ford Foundation. 


Vaynard 


AIK FORCE, NAVY RECEIVE NEW FILM 


Above: Rohm & Haas Company, Plexiglas manu- 
lacturer, recently presented its new film “Eyes of 
Flight” to the Air Force and Navy for training 
use. Shown above receiving first prints are (L. tor.) 
Brig. Gen, Brooke E. Allen, commanding general 
fir Pictorial Service, USAF; Dr. F. Otto Haas, 
Rohm & Haas vice-president; and Capt. L. O. Fox, 
director, Maintenance Division, BuAer., USN. 
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Complete Studio Facilities 
20 Years Experience 


Complete Customer Cooperation 


If you are interested 
in the production of 


fine quality motion 


. pictures, we invite 


your inquiry. 
VIDEO VARIETIES CORPORATION 


41 East 50th Street ¢ New York 22 


Owners and Operators 
of West Coast Sound Studios 


| 
| New York 
| 


Depend on WINN 


SOUND 
ENGINEERS 
for 
SALES 

and 
SERVICE ON 
ILLUSTRAVOX 
SOUND 
SLIDEFILM 
PROJECTORS 


Winn will give a liberal 
trade-in 


allowance on 


machine towards 


any 
the purchase of any 
make or model Hlustra 
vox Slidefilm 


Sound 


Why not trade in your 


Winn Seund Engineers can 
offer one day service for 
repairs on most machines. 
For fast efficient service 
send your next repair job 


to WINN 


WINN Sound Engineers 


old machine now for the 
new Illustravesx, the 
projector that's ready te 
rell less 
minutes 


BRunswick 8-4545 


No Reason for Inferior Quality 

In Today's Slide Presentations 

* “Make Slides Worth While” was 
the subject ably presented in a 
paper by Bernanp A. Jones of the 
CoRPORATION at the recent 
annual meeting of the Society oF 
Avromotive held re- 


cently in Detroit. 


Mr. Jones pointed out that it has 
often been the practice for authors 
of technical papers to lay out their 
own slides, rather than turn the job 
over to a professional in the graphic 
arts field. 

“Partially as a result of this, the 
slides projected at technical meet- 
ings are 


sometimes of limited 


value.” Jones said. “Occasionally 
they are illegible, and frequently 
they are confusing. . .. Only rarely 
are they so outstanding as to bring 
an enthusiastic response from the 
audience.” 

Observing that tremendous strides 
have been made in the perfection 
of motion pictures, filmstrips and 
other visual aids, Jones said there 
was no justification for the medioe- 
rity of technical slides, “since the 
people who use them are normally 
thorough and demand perfection in 
other phases of their work.” 

He called for minimum quality 
standards and made specific recom- 
mendations. That slides be distinct- 
ly appealing through use of lines, 
lettering, colors and other produc- 
tion aids. That they be legible 
eliminating small lettering and too 
much material on one slide. That 
they idea at a time. 
That color be used instead of differ- 
kinds of and 
That graphs be substituted for long 
That each 
slide be on the screen long enough 
for the audience to grasp the full 
meaning. 


present one 


ent lines symbols. 


and involved tables. 


Suggestions for improving the 
actual presentation were: dress re- 
hearsal before small. critical audi- 


ence, use 


Burke & James Issues 


of modern projection 


equipment; use of a partially or 
dimly lit room. 


“Speakers should bear in mind 
that the illustrative part of their 
presentation is as important as the 
spoken material,” Jones concluded. 
“Good slides mean attentive audi- 
ences, just as bad ones encourage 
The slight additional 
effort and expense required in pro- 
ducing attractive, colorful and un- 
derstandable are certainly 
more than offset by the favorable 
and lasting impression they make.” 


drowsiness, 


slides 


Jewish Church Group Sets Up 

New Film Producing Center 

@ SAMUEL GRAND, veteran Jewish 
educator, has been appointed di- 
rector of a new audio-visual center 
recently opened by the UNION oF 
AMERICAN Hesrew CONGREGATIONS, 
parent body of Reform Judaism in 
the United States, 
Latin America. 


Canada and 

The center, located in the Union 
House of Living Judaism-Berg Me- 
morial, 838 Fifth New 


York, will specialize in the produc- 


Avenue. 


tion of educational films and _ re- 
Various 


phases of Jewish life and history. 


cordings dealing with 


it will also guide Jewish religious 
schools in establishing audio-visual 
programs as part of the curriculum. 


Productions sponsored by the 
center will concern themselves with 
subjects for which no existing 


material is available. 
In line with this, a color film strip 
now being produced and scheduled 
March has for its 
subject, The Jews Settle in Neu 
Amsterdam 1654. 

When fully equipped, the center 


audio-visual 


for release in 


will house a library containing re- 
cordings, film strips and 16mm films 
on various Jewish themes. An ex- 
tensive file of reference materials 
for teachers will also be included 
and it will have a projection room 
and audio-visual workshop for re- 
search and experimental projects. 


New Photo Catalog 
® A 72-page catalog of 


photo equipment has 
been issued by 


& James, 
photographic 


just 

Burke 
Chicago 
distributor, and is avail- 
able to 
free on request. Of spe- 
cial interest in this 54th 


business users 


annual publication are 
such items as the Screen 
Scriber, the new Polar- 


oid Commercial Cam- 
era Back new Tavylor- 
Hobson Cooke lenses, 
Stereo cameras, and a 


full lens line 


ARE DIES USED 
IN YOUR BUSINESS? 
If so, you should see 


“POTOMAC HOT DIE STEELS” 


produced by 
Mode-Art Pictures, Inc. 
for 


Allegheny Ludlum Steel Corporation 
Write or wire today for booking 
information on this picture to: 

SYNDICATED FILMS 
1022 FORBES STREET 
PITTSBURGH 19, PENNA. 
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This basic Selectroslide projector 
is the heart of Selectrovision unit 


i 

Spindler & Sauppe Features 
New, Folding Display Cabinet 

® The increasing use of modern 
display techniques as part of sue- 
cessful sales promotion programs 
is reflected in SPINDLER & SAUPPE’S 
recent additions to their line of 
Selectroslide accessories. 

The Selectrovision folding dis- 
play cabinet is a good looking light 
wood display cabinet with non-re- 
flecting black screen for use in win- 
dows or lighted areas, which can be 
folded up for easy transportation. 
It is small enough, when folded, to 
be carried in any passenger car and 
is light in weight. The setting up 
of the cabinet, which contains pro- 
jection mirrors, screen, ete., for the 
Selectroslide projector, takes only 
a few minutes so that demonstra- 
tions can be given at short notice. 
Dimensions of the cabinet are: 
height 46°: width 25”; depth 
(folded) 7”; depth (set up) 20”. 
Weight. including the large built-in 
surface coated mirror, is 41 pounds. 
Screen size is 17 x 17 inches, for 
either vertical or horizontal piec- 
tures. Price is $196.00. 

This cabinet, which may be car- 
ried in one hand while the Selectro- 
slide projector is carried in the 
other, makes it easy to set up a sub- 
stantial continuous slide display to 
illustrate lectures. or for the con- 
tinuous showing of merchandise or 
announcements. 

Another addition to the Spindler 
& Sauppe line is the Selectrovision 
carrying case. This is a special car- 
rying case combining the Selectro- 
slide projector and a Selectrovision 
display screen in one compact, 
easily portable unit. The 12 x 12 
inch “black” translucent screen is 
set in one side of the carrying case. 
To set up a desk showing, the Selec- 
troslide is removed from the case 
and placed beside it, the reflecting 
mirror is opened at an angle, and 
the unit is ready to go. The special 
black screen absorbs interfering re- 
flections. and the reflecting mirror 
is surface coated to insure clear and 
well defined pictures even in broad 
daylight. The display can be set up 
in a space of 34 x 19 inches. Price 
of this Selectrovision combination 
screen case is $57. 

Other recent items in the Selectro- 
slide line are the new “black” plas- 


1952 
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tie rear projection sereens in vari- 
ous sizes. The screen material is 
$2.50 per square foot. A 36 x 36 
inch screen, in a hardwood frame, 
is $40.00. Another addition is a 
lens mount for adapting the East- 
man Kodak Ektar projection lenses 
to the Selectroslide for auditorium 
projection. 


The Selectroslide comes in vari 
ous sizes and models. The standard 
model contains a 48 slide magazine. 
a 750 watt projection lamp, and 
may be used for automatic slide 
projection, or may be controlled by 
a hand held slide-changing-button 
for lectures and demonstrations. 

Modern Talking Picture Service, Inc. 
Establishes Exchange Supervisors 


* To meet the increasing need for 
more effective liaison between its 
headquarters in New York and its 
27 operating film exchanges in the 
field, Modern Talking Picture Serv- 
ice, Inec.. national l6mm film dis- 
tributor, has established the post of 
exchange supervisor, 

The national network has been 
split into four regional operating 
divisions: Northeast. Southeast. 
Central and Western. Mrs. Vivian 
Allen handles the Southeast  terri- 
tory; John Cook is in charge of 
Northeast exchange supervision: 
William Oard has been transferred 
from Modern’s headquarters to 
handle the Central Division out of 
Chicago. William MacCallum, Mod- 
ern’s vice-president in charge of 
West Coast activities, also super- 
vises exchanges in that region. 


“By the Company They Keen”... 


In 1951, Abbott Laboratories, Aetna Life Affiliated Companies, 
Charles Alimon Picture Productions, Federal Security Agency, 
Gulf Coast Films, Inc., Lukens Steel Company, New York Tele- 
phone Co., The Port Of New York Authority, Robert Yarnall Richie 
Productions, Inc., Southern Pacific Lines In Texas, and Valvoline 
Oil Company joined the growing list of clients who have employed 
us to plan and write more than 250 films that sell the products 


of American industry and tell the story of American enterprise. 


Scripts by Ocuedste Granducei 


THE COMPLETE FILM WRITING SERVICE 


GUARANTEED ACCEPTABILITY 
709 ATLANTIC BLDG. x 930 F STREET NW te WASHINGTON 4, D. C. ye EXECUTIVE 5941 
* IN NEW YORK, ENTERPRISE 6535 * 


Yes, it takes good ent ang. | 
skill to produce fine metion pictures. 
Ford Parkway 208 So. LaSalle 4 
St. Paul 1, Minnesota Chicago 4, Illinois ieee 
93 2 tat 


Bell & Howell Unveils Model 202 
For Optical-Magnetic Projection 


Meet the intense interest of 
held of magnet eoordu 
propection Ihe Howett has now 
fhe tally unvetied tts 
to this new freld. the Moors 
tor, announced February 25 

which the cos 
president Charles Peres 
ill the greatest single advance im 
the art of motion preturé proper 
the rivinal advent 
mea il wa ‘ 
u rent tye 

slled ps through 
which Bell A perianent 
ly oat til Tort 
through it» wer the 
compl includes a 


wopector which records and plays 


on thie ariel thee tor 
the i made availiable through 
single 

The new iat with ye 
peetor, speaker and mucro 
contained stngle case 
bor larger aude separately 
cased «peaker im avathable 
\ special feature tcludes an aute 
reales sfety kh which pre 


its acenlental erasing of a track 
hep Cast of adda the stripe 


te new prints 
til 
Ih follows enera features 
are noted for the Model 202 1) 
ra ‘ et ty 
magnets 
raed bet { 
plays back rded ma 
ite plats a ad 
tical « 1 tiles an the | 
a publ wid ‘ yore 
jects regula tlent tiles: and 
an as re lar ma 
rele 
The new which makes 
possil le hil for a multi 
tuck special uses not meriting 
more elaborate plial printine of 


NeW PRODUCTS 


AUDIO-VISUAL PROJECTION EQUIPMENT AND ACCESSORIES 


handle all 
onventional sound films The an 
ix 8699.00 


md track, will also 


nounced price 

bxamples of useful adaptations 
fer the new ih inagnetic pre 
One sales film 


track can be 


are numerous 
wit a magneti 
idapted to fit into a sales presenta 
theo lor single customer later 
changed to fit the needs of another 


Sound Slidefilm Carrying Case 


which holds up to eleven 


ige-ty pe carrying case 
l6-ineh 
records and as many sound slice 
hilms. plus meeting guide manuals 
etc. has been announced by the Jack 
(. Correy Co Ilineis 


Case is made of reinforced ply 


Chicago 6 


wood, covered inside and out with 


leather-like grey fabricord 
Fairchild Recording Equipment 
Shows New Tape Marking Device 


Tue 


Conronation demon 
‘trated n irking device last 
incorporated in the 
bairehild PieSyvne 1 Recording 


md Playback Svstem 


which 


the 
visible marking of quarter ine h tape 
that it may be aceurately edited, 


frame by frame with keted 
motion preture film 


Visible 


the tape by the new device 


markings are made or 
includ 
ing footage, take or scene number 
frame identification and the equiv 
tlent of spre ket holes. While the 
hairchild system has used 


netic sprocket holes” on the tape 


since the meeption of the Pie-Swine 
technique several years ago. the 
lack of visible identification of the 
frame on the sound tape has been 
editing the 
With 


marking device it is 


major obstacle in 
tape quickly and accurately 
this new tape 
now possible to employ the same 


techniques of editing sound and 


picture tracks as have been in use 
for many vears 

hye equipment ts designed for 
film laboratory use and is presently 
Wailable in the 


in irking 


use Fairchild Pie-Syne tape record 


form of a tape 
service for producers who 
ers or the control track generator 
It is planned to make the equip 
ment available to producers of mo 
thom pretures and television films at 
s future date. It is not an attach 
or gadget that can be attached 


to other tape recorders 


DeVry Corporation Announces 

DeVrylite and Models 

The DeVavirre is DeViry 
new L6mm sound 
on-film projector, carried in a sin 
gle, streamlined luggage-type case 
finished in brown material with a 
leather-like 


unit with projector, ampliher and 


grain The complete 
loudspeaker in one case weighs only 
32'4 pounds, ine luding power cable 
and reel arms 

DeVry is calling particular atten 
tion to its positioning of the loud- 
speaker, permanently within the 
projector case at the front, with the 


case acting as a “natural sounding 


board.” The speaker is a six-inch 
alnieo permanent magnet type. The 
front mounting projects the sound 
direct to the audience with a fidel 
ity of tone that is extremely lifelike 

Another feature is the utilization 
of the newly developed lead sul 
phide photo-conductive cell (Pb's) 
in the soundhead. This new cell is 
the same type specified in DeVry 
projectors for the armed services. 
The unit is entirely closed during 
affording exceptionally 
Front 


hinged for easy opening or removal 


operation, 


quiet operation. door is 
as desired. 

Other features are: safe, motor 
driven rewinding without transfer 
of reels; pilot light facilitates 
darkened 


large two-element optical 


threading operation in 
condensing lens system and fast 


projection lens, with all glass-air 
surfaces high-light transmission 
coated. Conveniently top mounted 
reel arms accommodate 2000-foot 
reels without) special attachments; 
aperture plate and pressure plate 
easily removed for cleaning: finger- 
tip tilt control raises or lowers pro- 


jector te desired projection height. 


BUSINESS 


Tue New Deveverre “5 
sell-contained lomm sound projector tea 


turing direct-beam sound 


mounted speaker 
Operating controls are conveniently 
grouped on one panel, 

The DeVrylite “5S” retails at 
$434.00. This price includes a 1600 
foot reel and a protective cover for 
the projector, plus a fast 2-ineh 
F 1.6 coated projection lens. 

Also being introduced is the new 
DeVry “15° dual case L6mm equip- 
ment, complete with two loudspeak 
ers. One case holds a complete 
l6mm sound motion picture pro- 
jector, with a self-contained 7 tube 
AC amplifier and a 6-inch perma- 
nent magnet loudspeaker. front 
mounted within the projector case. 

The DeVry “15” 


the two-in-one projection unit. 


might be called 


When l6mm sound films are to be 
shown to small audiences, the pro- 
jector with the built-in 6-inch loud- 
speaker will do an admirable job. 

Mounted 


jector door along with the power 


within the front pro- 


cable and reel arms are the follow- 
ing spares and accessories: aper- 
ture brush. bottle of lubricating oil, 
take-up belt. 
lamp. fuses and threading lamp. 

The DeVry “15” 
eperation on 56-60 evele AC only, 
105-129 volt lines. It is fully guar- 


rewind or exciter 


is designed for 


anteed by DeVry and approved by 


Underwriter’s Laboratories. Price 
for projection equipment with 8&- 


inch loudspeaker in separate case 
is $535. Retail price for the 12- 
inch loudspeaker in a separate case 
is SSM). More detailed information 
on both the DeVry “5” and DeVry 
“15° may be obtained from the De- 
Vry Corporation, LILL Armitage 


Ave.. Chicago 14, IL 
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The new DuKane “0” automatic 


New Automatic Sound Slidefilm 
Projector Announced by DuKane 
THe Corporation. of 
MM. Charles, HL. (formerly Operadio 
Manufac turing Co.) has announced 
the production of the new Dt Kane 
lightweight, compact, 300-watt. au 
tomatic sound slidefilm projector. 

Completely redesigned for de 
pendable application of automatic 
sound slidefilms, the new projector 
incorporates the latest and most re 
liable circuits and mechanisms. 
company officials state. Pictures are 
changed in a twentieth of a second 
by the “Synchrowink” film advance. 
from the inaudible signal on the 
record or by the use of a push but 
ton control. 

Coated optics throughout and 
special condenser lenses for single 
frame projection, together with the 
cooled lamp and the shadow-box 
screen, allow color films to be dis- 
plaved in daylight conditions. It 
will also produce brilliant pictures 
on larger sereens in darkened 
TOOTS. 

The instrument will play standard 
or long-playing records from 16- 
inch to 7-inch through a self-con- 
tained speaker; or, there is pro- 
vision for plugging in a remote 
speaker if desired. 

Condenser lenses, aperture glass. 
and objective lenses can be removed 
for cleaning without tools. Built for 
quick and easy service, all electronic 
and mechanical parts are readily 
available to the service man. The 
carrying case provides storage for 
power cord, film cans, and up to 
four 12-inch records. 
The DuKane Corporation (for- 
merly Operadio), St. Charles, Hli- 
nois recently purchased the owner- 
ship of the 30-50 Mullin patent from 
W. A. Patmer Fitms, Inc. This 
patent relates to present-day auto- 
matic sound slidefilm systems con- 
trolled by signals on either record 
or tape. 

GoldE Producing a Complete 

New Slide Projection Unit 

* A complete slide projection unit 
for home, office or factory, provid- 
ing for projector, slide changer and 
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slide storage, has just been an 
nounced by the Gotpk Manurac 
TURING Company, makers of blower- 
cooled slide projection equipment. 

The new unit provides for inte 
grated storage of the Manumati« 
Projector, Index Slide Changer, and 
20) 2x2 slides in five slide film 
drawers. It is completely portable 
and features ten-second setup from 
the GoldE combination deluxe case 
for showing 2x2 slides. The case is 
felt-lined and sound proofed to pre 
vent damage or rattling. Closed, it 
is a handsome piece of luggage 
open, it is a compact, self-gontained, 
complete projection unit. 

Further information may be ob- 
tained from Golde Manufacturing 
Co.. 1220 West Madison St.. Chi 
cago. 

Air Force Purchases 23 Western 
Flectric Single-Film Recorders 
® Wesrrex Corporation, of New 
York, has completed negotiations 
with the Department of the Air 
Force. Wright-Patterson Air Force 
Base. Air Material Command, Day- 
ton, Ohio. whereby the department 
acquires twenty-three Western Elee- 
tric single-film newsreel recording 
systems with accessories. 

kach of these Western Electric 
235-D newsreel recording systems 
consists of microphones, amplifier- 
noise reduction unit, power unit, 
modulator, and interconnecting ca- 
bles. 

Features of these compact, light- 
weight, rugged systems are film 
noise reduction, low impedance 
moving coil microphones, magnet- 
ically sealed light valves, 100 mill 
standard density sound track, gene- 
motor for plate supply, airplane- 
type storage battery for power for 
system and camera. 


FILM 
SEPARATOR 


RK.250 


The ideal filing and storage unit for 
Film Libraries 

The Seven Tiers of Separator Rack 
holds 250-400 ft. l6mm reels 

Many models to choose from 

For complete Film Equipment 


Film Cabinets Projection Tables 
Rewinds Editing Aids 
Sphcers Reels cans 


Write for FREE Illustrated Catalog 


Newinade 


PRODUCTS CORPORATION 
330 West 42nd Street 
New York 18, N. Y. 


“ For over o decode, pioneers in Scratch 
FILM i, Rej end Preservo- 


tion of old, new, and used film, 


Continued patronage by leading business 

r ‘ firms, universities, film libraries, and other 
“ film users, attests to the successful reswits 

we are achieving in processing their lémm, 


15mm, Originals, Kodachromes, Negatives 
4 4 For full information, write for 
booklet 85. 


RAPID FILM TECHNIQUE INC. 21 w. st, New YorK 19, 


TV COMMERCIALS 
AND BUSINESS FILMS 
IN MODERN NEW STUDIOS 


CONVENIENTLY LOCATED NEAR LOOP 
Film-wise creative planning * Adequate studios and sound stages 
PRODUCTION-WISE SCRIPTS © HIGH FIDELITY RCA SOUND 
Imaginative direction © Expert art work and animation 
EXCELLENT PHOTOGRAPHY © COMPLETE LABORATORY SERVICE 
.. . ALL coordinated in one organization that can solve your television 


film problems with experience gained from a quarter-century of pro- 
fessional film production 


CHICAGO FILM STUDIOS 


of CHICAGO FILM LABORATORY, INC. 
56 E. SUPERIOR ST., CHICAGO PHONE WHITEHALL 4.6971 
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SERVICES 


Complete Technical and Editorial 
Services to 16 mm Business, Educa- 
tional and Religious Film Producers 


SCRIPT PREPARATION 
TITLES AND ANIMATION 
PHOTOGRAPHY 

SOUND RECORDING 


RE-RECORDING 
from magnetic tape or film 


MUSIC LIBRARY 
EDITING AND CONFORMING 


GEO. W. COLBURN 
LABORATORY, INC. 


164 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 


dee Numbered Work Prints—C olor Masters — 
Release Prints 


Duplicate Negatives 


“HOLLYWOOD PRODUCTION 
WITH NEW ENGLAND ECONOMY” 


DEPHOURE Shdios 


"82 Commonwealth Ave. 


BOSTON, MASS. 


Phone: Bkacon 2.5722 


Westinghouse Films 


TITLES REACH MILLION IN YEAR 


baste 


HEN 14,000,000 persons in one year view 
the industrial films of a sponsoring com- 
pany there is strong evidence of both a 
realization of the power of the business 
«reen and a translation of that recognition into 
high film 
Westinghouse 


insistence on production standards 
That the blectri« 
poli pays dividends in constantly increas 
interest is attested by the fact that 


the 1950 record was 2.000.000 above that of 


Corporation's 
ing suchence 


the previous year 
The operations of the company’s film program 
When a division of West 


say the Transformer Division, decides 


ire solidly founded 
inghouse 
upon a visual presentation of its story, or the 
promotion of a new product a meeting is ar- 
ranged between a representative of that depart 
ment and the Film Division 

First, the best means of presentation is de- 
termined motion picture or slidefilm. Seripts 
are written, the film is produced and prints are 
distributed to the company’s eight district sales 
promotion offices for a period of six months 


ve 
gen 


Thereafter the production is released for 
eral distribution through the Westinghouse Film 
Library. It is important to note that the distribu- 
tion te organized groups by the Westinghouse 
ibrary does not ine lude hools and s« hool 
groups. These are handled exclusively by the 


company's School Service Division. 


Films strictly institutional in character are 
usually distributed by the Westinghouse Film 
Library. and the most active consumer films of 


Westinghouse are distributed nationally through 
the 26 film exchanges of the Modern Talking 
Picture 

R.A 


Lou Stark manages the School Service Division. 


Service 


Roxas is manager of the Film Division 


Free loan to organized groups is the general 
policy of Westinghouse. A group or organiza- 
tion desiring extended use of a print may pur 
chase it at cost. Calls for prints come not only 
from every state in the Union but also from 


many foreign countries 


Iwo reasons why the Westinghouse catalog 
is outstanding, in addition to its comprehensive 
coverage of the product, are the classification of 
films and the typographical appearance, in lively 
blue and orange. with telling use of white space, 
ind liberal illustrations. Listings of special in- 
terest groups are set off, details of size and) type 
of film, running time and shipping weight are 
printed in bold type against a block of orange 
hackground. and the deseription of each film 
held to a minimum ot words, large 
and generously spaced for quick reading. 

Films are grouped in three sections and so 
listed in the Table of Contents: 1 


terest Films: 2. Product Information Films; 3. 


General in- 


Training Films and Instruction Courses 

bifty 
color, and 16 slidefilms and courses are listed 
The three 


motion pictures, 24 of them in 

and deseribed in the current catalog 

instruction courses are purchase items 
The new motion pictures of general interest 


include The Electrical 


Proving Ground and Vore 


Banshee (yet plane}, 


(switchgear testing}. 


“Vera Has Her Way” 
sumer film featuring Sterling Hollou ay and } era 
Vague (Produced by Roland Reed Productions). 


is a light-hearted con- 


Time jor Living (farm electrification). 
films (of 
too} appearing in the catalog for the first time 
{pplications of RF Industrial Heat- 
ing (radio frequency). The 
Through (Mobilaire fan), The Centrafire (pre- 
cision combustion), CSP jor Me (distribu- 
tion transformer), CSP’s in 
strate to Sell (refrigeration). Frank Martin, 
i milk Life-Linestart- 
ers, Look for the Inside Story (television sets), 
fint No Problem (mistakes in 
greasing). Metal Miracles (electric furnace braz- 


Among product general interest 
are these: 


Bundys Breeze 


Service, Demon- 


Dairyman refrigeration). 


Lubrication 


ing), So Much jor Henry (home refrigerators) ; 
This Is 
the Way (laundromat and dryer), Type E Tur- 
hines, Type i Switches, 
Has Her Way (comedy on servicing laundro- 
mat and dryer}. and What Price Motors? 


Synchro-Glide Landing for Elevators, 


Disconnecting era 


\ new training motion picture is Hints on 
fir Conditioning In- 
dustry. Save Our Sight and Making Your Kiteh- 
en Efficient are new slidefilms. 

1951) Westinghouse program 
are handled by Modern Talking Picture 
Service are 


Electrical Servicing in the 


Films in’ the 
“ hic h 
fdventures in Research, The Dawn 
of Better Living, Electronics at Work, On the 
fir, bera Has Her Way, What Is Electricity?, 
Your Ticket to Better Buying, and The Bundys 
Breeze Through. 

Film orders and requests for current catalog 
should be addressed to Film Division, Westing- 
house Electrie Corporation, Box 868, 511 Wood 
St.. Pittsburgh 30, Penn. 


MOTION PICTURE 
TELEVISION ART 


Animation — Titles 
For Motion Pictur 
ducers 
240 EAST 39th 
LExington 2-737 
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Color Film Laboratory Maintains Quality Control 


Through Specialization; Gives Producer Guarantee 


* “We have specialized in color 


printing ever since we opened our 
doors over thirteen years ago.” says 
Larry Layos, president of CoLor 
Rerropuction Co... Hollywood. 
“and that, I believe, is one of the 
big reasons for our suceess in the 
lomm field. And we have special- 
ized in l6mm color bree ause we felt 
we would be better off doing one 
kind of printing and doing it as well 
as it could be done than to spread 
out in all sizes and kinds of film 
printing.” 


Facilities Expand Since “39 

Color Reproduction was started 
by Layos in 1939 in a garage. 
Now it has expanded to inelude 
several large cutting rooms, print- 
ing rooms, a half dozen projection 
and viewing rooms, and a number 
of small individual cutting rooms 
complete with Moviola equipment. 
ete., that are available for producer 
use and rental. 

Color work is critical at best, and 
Layos stresses the importance they 
put upon testing thoroughly every 
new batch of emulsion that they re- 
ceive. They test it not only when it 
is first received, but at various 
times while it is in stock. With this 
testing program, the best in print- 
ing machines, and spotlessly clean 
working areas, Layos feels that they 
have most of the problems affecting 
print quality under control. The 
company prefers to print from origi- 
nal film whenever possible and 
has made up to a thousand prints 
from the original footage. In such 
cases, a master copy is made for 
emergency use, but almost never has 
an original been damaged in print- 
ing. 


Print Guarantee on (Quality 


Another reason that Color Re- 
production can claim print quality 
is their print guarantee. Their 
answer copy and first final copy are 
guaranteed to be satisfactory. or the 
work is done over until the work 


is satisfactory to the producer. And 
every foot of film that leaves the 
printers is individually inspected by 
propection. 

Although the laboratory makes 
color prints almost exclusively, 
they do make l6mm black and 
white reversal prints when oecasion 
demands it 


Congoleum: No TV Until Color 

® It wouldn't be necessary for Con- 
COLEUM-NAIRN, Kearny, J. 
to wait for color television to dis- 
play their Congoleum product fa- 
vorably--color motion pictures can 
do the job effectively and beauti- 
fully. 

Company representatives in Chi- 
cago for the winter furniture mar- 
ket. said that Congoleum dropped 
the Kate Smith show at the end of 
1951 because TV without color did 
not allow for “favorable exploita- 
tion of its products.” 

The company’s director of ad- 
vertising and sales promotion, 
Mark announced the greatest 
full-color ad campaign in the com- 
pany’s history, saying, “You can’t 
sell color unless you shou color.” 


Successful Year Reviewed by 
Alexander's Annual Convention 

® ALEXANDER Fitm Company field 
officials and salesmen from all over 
the country met recently in Colorado 
Springs to attend the company’s 
33rd annual year-end sales conven- 
tron, 

In his address to the convention 
gathering, President J. Don ALex- 
ANDER stated that the film company 
had paid exhibitors some $3,100,000 
for screening time in L951 which 
amounted to a 12 per cent increase 
over 1950. He pointed out 
that 23.000 local screen advertising 
campaigns had been sold in addi 
tion to substantially increasing na- 
tional bookings throughout the 
country. The company is currently 
servicing some 25.000 theatre sereen 
advertisers. 


education. 


$4.50 postpaid from FILMFAX PRODUCTIONS, 10 East 43rd St., New York 17, N.Y. 


You should own the McGraw-Hill book 
FILMS IN BUSINESS AND INDUSTRY 
b 


y 
HENRY CLAY GIPSON 


President of 


FILMFAX PRODUCTIONS 


Filmfax produces motion pictures and slide- 
films for all business purposes but special- 
izes (with a production background of over 
220 titles) in color filmstrips for use in 
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Another Farm Film 
for the Sears-Roebuck 
Foundation 
By 
THE VENARD ORGANIZATION 


PEORIA 2, ILLINOIS 
Farm Film Specialists Since 1924 


Put a SELECTROSLIDE to work 


Let a Selectroslide present your sales message — illus- 
trate your training program — dramatize your reports. 
It’s operation is completely automatic, or can be operat- 
ed by remote control. 48 Slides in story-telling sequence 
repeat over and over when necessary. The superb 
1000-watt projector produces large brilliant images in 
the largest auditoriums. Completely portable, Selectro- 
slide is easy to operate, effective to use. Select the 
best — Selectroslide. 


Write for 
Tnformation 


2201 BEVERLY BOULEVARD 
LOS ANGELES 4, CALIFORNIA 
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.-. there’s no substitute 
for EXPERIENCE 


BAY STATE FILM PRODUCTIONS 


INCORPORATED 


IN BOSTON. MASSACHUSETTS 


HA.6-8904 . 


IN SPRINGFIELD, MASSACHUSETTS 
sPR-4.3164 


SINCE 1932 


WILLARD PICTURES, INC. 
15 West 15th Street 
New York 19, N.Y. 


LU xemberge 


Production Review Copies 
Available in Limited Quantity 


Bulk and single 


Review Issue may be ob 


copies of this 1952 


last ut S100 per copy, post 
int on quantities of LO or 
oft i single ordet 


Order today trom 
BLSINESS SCREEN MAGAZINE 


150 Bast Sr. Coteace, 


Production Review 


The listing below supplements the main 
section; copy received after closing 


Neat Propuctions Ine. 
15 Rockefeller Plaza 
New York 20, N. Y. 

Phone: COlumbus 5-8335-6-7 
Chicago sales offwe: 435 No. Michigan Ave.. 
Chicago Ll, HL Phone: WHitehall 43360. C. 
P. Goetz, midwest representative 
Studios: Neal Pictures Ine 
Phone: TExas 0.2761 


STANLEY 


Production 
Culver City, Calif. 


OFFICERS AND DEPARTMENT HEADS 
Stanley Neal, President 
Donald J. Lane, Sales 
B. J. Kohn, Pub. Relations 
Sobey Marin, Prod. Supervisor - Dir. 
Edith Martin, Seript Director 
Charles W. Cromer, Creative De pt. 


SERVICES: Sponsored training, public relations, 
sales training and consumers sales films: tele- 
vision films: specialized films in Kodachrome 
color 
Facuuries: Major studio equipment: mobile 
generator unit and equipment for location work; 
creative personnel and technical directors. 
RECENT PRODUCTIONS AND SPONSORS 
Clean Look, Let's Talk Turkey, Festival in Cheese 
(Armour & Co.); Magic Box (Folding Paper 
Box Association) 


ANIMATION SERVICES 
These listings include only services specializing 


in animation art, for producers or sponsors 


METROPOLITAN CHICAGO AREA 
Cat DUNN Stuptos 

104 So. Michigan Avenue 
Phone: STate 240427 
Pur CARTOONISTS 

180 No. Michigan Avenue 
Phone: Sl perior 7-2755 
Ricnarp W. Kiemon 

ANIMATION STUDIO 

159 BK. Chicago Avenue 
Phone: Sl perior 7-8886 

SPINN AND Associates, INe. 
623 Soe. Wabash Avenue 


Phone: WEbster 9-7334 
METROPOLITAN NEW YORK 


Cinerrectrs, Ine. 
1000) Broadway 
New York, N. Y. 


Maxwett Desser 
124 Madison Avenue 


New York, N. Y. 


Tep Esupaven Strupties 
W. Street 
New York 23, N.Y. 
Ted Eshbaugh, President 
Famous Stuptos 
25 W. Street 
New York 19 N.Y. 
* 
Stars appearing over a produc eT listing indix ate 
udvertising copy appearing elsewhere this 


Issuc 


TITLE SERVICES 
KNIGHT STUDIOS 
341 E. Ohio Street 

Phone: SU perior 7-50609 

Ivend Krohn, Owner 


FILM MUSIC 
Emit VELASCO 
723 Seventh Avenue 


New York 19, N.Y. 


Ist Review Supplement Next Month 
* The Editors frankly acknowledge possible 
omissions and some line errors in this 1952 
Production Review. Wherever these oceur. cor- 
rection data will appear in the following (March) 
publication in full detail. Lt 


FILM PRODUCTION 


FOR SCIENTIFIC EDUCATION 
AND RESEARCH 


For audience levels from 
JUNIOR HIGH SCHOOL 
to PROFESSIONAL 


You Are Cordially Invited to Discuss 
Your Film Program With Us. 


Special production facilities 
for visual aids in — 


MEDICINE BIOLOGY 
SURGERY CHEMISTRY 
PHYSICS PSYCHOLOGY 


@ Expert technical staff 
@ Live action and animation 
@ Color and sound 


All films produced to meet highest 
scientific and technical standards 


For further details see 
listing in this issue 


STURGIS-GRANT 


PRODUCTIONS, INC. 
314 EAST 46TH STREET 
NEW YORK 17, NEW YORK 


MR. T.V. PRODUCER 


IN NEED OF A 
FULLY EQUIPPED 
SOUTHERN 
PRODUCTION UNIT? 


CALL or write 


SAM ORLEANS 


211 West Cumberland Ave. 
Knoxville 15, Tenn. 


“Experience since 1914" 


BUSINESS SCREEN MAGAZINE 
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Reference Guide to Government 
Films Recently Published 


® A useful reference guide to all 
government films was recently pub- 
lished by the U.S. Office of Educa- 
thon Containing imformation on 
current government motion pi 
tures. filmstrips or slidefilms, the 
new catalog carries the self-explan 
atory tithe 3434 U. S. Government 
Films. It may be purchased for 70k 
from the Superintendent of Docu 
ments. Washington 25, D. C. 


Also available for general refer 
ence use Is the new Direc tory ol 
2002 lomm Film Libraries. This 
is a state-by-state and city-by-city 
list of sources from which L6mm 
films can be borrowed or rented. 
Under each library listed is shown 
the approximate number and types 
of films it distributes and its dis- 
tribution areas. Available from the 
Superintendent of Documents for 
Sie. 


REFERENCE SHELF 


TV Factrsook No. 14, published 
by Television Digest. Washington, 
D.C. 


® This new edition is the four- 
teenth in the semi-annual series and 
ine ludes sur h referent e mater ials 
as personnel and facilities data, with 
digests of rate cards of all networks 
and of the 109 TV stations. 


It lists TV-radio production fig 
ures, sets-in-use estimates, market 
data on TV and other areas of the 
United States, illustrated by a wall 
map in color. It has the tabulation 
of the 479 applications for new T\ 
stations, full text of the code of 
television practices, and lists organ- 
izations and publications dealing 


with TV. 


It has a complete directory of TY 
receiver manufacturers, the FCC, 
Congressional Committees handling 
TV-radio matters, consulting engi- 


SALES 


neers, attorneys specializing in TV- 
radio, and NPA Electronics Divi- 
sion. 

The book is available from Tele- 
vision Digest, Wyatt building, 
Washington, D. C.; price, $5.00. 

Firm For DeraRTMENT AND 
SPECIALTY published by 
Film Research Associates, 150 East 
52nd Street, New York 22, N. Y., 
price $2.00. 

® The catalog provides details on 
209 motion pictures and slidefilms 
selected from 113 indicated sources. 
The directory was edited by three 
and films, 
and also contains useful suggestions 
on audio-visual methods by Dr. 
Louis S. Goodman, executive direc- 
tor of FRA. 

Categories indicate films suitable 


for general store and operations 


sper ialists on retailing 


training, salesmanship, supervisory 
training, and merchandising infor- 
mation on many types of products. 
Among the films described, more 
than half are available on a free 
basis. 

Firms From Brrraty, the new, 
illustrated 1952 catalog of the Brit- 
ish Information Services Film Di- 
vision is now available free on re- 
quest from B.LS.. 30° Rockefeller 
Plaza, New York, or from any of 
the regional offices. 300) l6mm 
sound films are listed in the catalog 
as well as descriptions of such spe- 
cialized films as the This /s Britain 
series of half-reel subjects, civil de- 
fense, World War IL and former 
Academy Award winners. 

® Booxsuece List: A free list of 
selected volumes on audio-visual 
subjects is available on written re- 
quest’ to the Business ScREEN 
BooksHecr, 150) East Superior 
Street, Chicago 11, Illinois. Nearly 
all these volumes are obtainable di- 
rectly from the bookshelf at reason- 
able cost. 


SERVICE - RENTALS 


35 mm. ¢ 16 mm. —— 


CAMERAS-MOVIOLAS-DOLLYS 
Complete Line of Equipment for Production Available for Rental 
Mitchell: Standard - Hi-Speed - NC - BNC - 16 mm. 
«~Bell& Howell: Standard - Shiftover - Eyemos 


ks Maurer: 16 mm. Cameras 
Moviola: Editing Machines - Synchronizers 
TYPE OF REPAIR WORK. LENSES MOUNTED 


Cc 


ZUCKER 


€ uipment (© 
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€W YORK CITY 


GENE K.WALKER 


PRODUCTIONS 


Motion Pictures 
Slidefilms 

TV Films 

Visual Aids 


Serving leaders in business and industry since 
1938. For screening samples, write or wire 


WALKER PRODUCTIONS 
465 California Street 


GENE K. 


Public Relations 


Dealer Relations 


San Francisco 4 


For Employee Relations 


Market Promotion 


44th to 45th Sts. at 8th Av. 


‘The Preferred Hotel in 


NEW YORK 


At Times Square. 
Walking distance to 


private bath, shower. 
$350 
From 


Special rates 
for servicemen 


HOTEL 


LINCOLN 


everything worthwhile. 
1400 Rooms, each with 


fe wd 

‘9 
| 
cit, 
Fy 
oS 
fos. 
| | 
| 
Tite? 
99 : 


PROFITS 


from 
gow 
avict® 


9.5809 ceavict 
\ 
to 


“Overlooking the Blue Pacific” 


AND BUNGALOWS 
“Where Wilshire Boulevard Meets the Sea” 
Lunuriout hotel quest rooms, apartments, charm 
qeiow suites—all with beth Private swimming poet 


Attractive dining room and grill... 
In lovely Garden Room Unique Mireber 


resort atmosphere and excellent service. 
parking. 
SINGLES FROM $6.00 TO $12.00 
DOUBLES FROM $8.00 TO $20.00 


Santa Monica 


E. D. KING 
MANAGER 
were i 


SAME MANAGEMENT 
HOTEL EL RANCHO 
tN GALLUP 
NEW MEXICO 


(10 Acquires New Films 


PROMOTES List OF 26 ACOLISITIONS 


* The major portion of material for films being 
promoted by the CIO to its local membership is 
being gathered from broad sources as illustrated 
by a listing of 26 such films recently announced 
by George T. Guernsey, associate director in 
charge of the union's educational program 
The first 


union and its relation to the 


group of seven films deals with the 
community and 
other groups within society. The second group 
Lnited Nations, and the ECA fur 
There is one by the U.S. Army. and 


are seven designed to hold the 


is from the 
nishes six 
there interest of 
the children 

Due Process of Lau 
rights, is adapted from the Hollywood movie. 
The Ox-Bow Incident. Local 100 is the story of 
the discharge of a worker that leads to the forma 
tion of a union and the signing of a contract. It 


National Film 


Denied, a film on civil 


Was produced originally by the 
Board of Canada. 

Union and Community is the story of a com 
munity program. It was produced by 
the LS. Army and does not identify the CIO but 
Mr. Phillip Murray's picture is very prominent 
Your New Social Security was produced in 1951 
by the Federal Social Security Administration to 


service 


explain the survivors’ and old age benefits pro- 


vided under the new law, 

Prosperity Harvest is & film produced by the 
Democratic Party reviewing its position on the 
It is recommended for use on 
Farm and City 


farm question 
farm-labor discussion programs. 
makes the point that what is good for one is good 
for the other 

Continued promotion on its own productions 
as listed in the CLO's film catalog is aimed to 


build the 
part of the 


regular use of the visual medium as 


local union meeting programs. 


Trans-World Film Laboratories 
Begins Operations In Montreal 


Traxs-Wortp Firm Lanoratro- 
nies Lrp., headed by J. L. Lemire, 
president and A. PREFONTAINE, 


managing director, recently began 


operations in Montreal, Canada. 
The organization will handle lab- 

oratory work for the proposed tele- 

vision stations soon to be set up in 


the Dominion. Their facilities will 


make possible all services from 
script writing to the final release 
prints. 


Prans-World expects to broaden 
activities in both the l6mm and the 
industrial 
Much of the company’s new 
SOS. 


25mm _ educational and 
fields. 
equipmnent from the 
Cinema Supply Corp., of New York, 


which recently shipped two Micop 


Printers, Lomm and 35mm; auto- 
light controls, DC 
supply for picture and sound print- 
Auto- 


ing. Art Reeves Sensitester, 


matic Eastman Film Waxing Ma- 
chine, Neumade combination film 
cleaner, Lomm and 35mm Griswold 


heat splicers 


LOW BUDGET 
Producers of 
Motion Pictures 


FOR BUSINESS 
AND INDUSTRY 


OUR OWN COMPLETE 
FACILITIES 


35mm —— | 6mm 


STUDIOS AND LABORATORIES 


COMMERCE PICTURES 


Cc Vow Orleans 


MAGNOLIA 5026 * CANAL 1140 
525 POYDRAS ST. 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 


Director of Film Production 


Leading manufacturing organization requires 
individual with 8 to 15 years’ experience di- 
recting and editing lomm color and sound pro- 
motional motion pictures in the medical, drug, 
agricultural, chemical and public relations 
fields. Should be able to work harmoniously 
with free lance cameramen and others. Camera 
Must be able 
Salary $8,000 


and cutting experience desirable. 

to work on extremely low budget. 

to $10,000 per year. 

Write stating age, education and experience to: 
Box 2B, BUSINESS SCREEN Magazine 


150 E. Superior St.. Chicago 11 


BUSINESS SCREEN MAGAZINE 


Black and white 
LOR PRINTS 
— 35 
\6 
- - 
fia 
- RNIA 
-- 


COMPLETE PRODUCTION 
FACILITIES 


Color — B & W 
35mm 16mm 
RCA Sound System 
5000 Sq. Ft. Sound Stage 
Complete Laboratory 
Services for Producers 


+ + + + 


l6mm Kodachrome Printing with 
individual seene-by-scene color 
correction 


QUALITY PRODUCTIONS 
For 35 Years 


JAMIESON FILM CO. 


3825 BRYAN ST. DALLAS, TEXAS 


THIS IsstUE OF BUSINESS SCREEN SERVES 
AS A PRODUCTION SOURCE CHECK-LIST FOR 
MORE THAN 7,000 BUSINESS FILM USERS 


For Film — 400” to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold et leading dealers 
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LIBRARY OF CONGRESS PREPARING CARDS 


* A proposed new information form and other 
aspects of the film cataloging program being 
developed by the Library of Congress were dis- 
cussed at a meeting February 4, arranged by 
Ralph Creer, secretary of the committee on Medi- 
cal Motion Pictures of the American Medical 
association, at the association headquarters in 
Chicago. 

Richard S. Angell, chief of the descriptive 
cataloging division of the Library of Congress, 
Washington, D. C., attended as the official gov- 
ernment representative. H. Coelln, publisher 
of Business SCREEN, served as one of the dele- 
gated authorities. 


All Copyrighted Subjects On Cards 

Under this plan file cards would be available 
to the public for all copyrighted motion pictures 
and film strips, recorded each year at the Library 
of Congress. On the basis of present expecta- 
tions, the approximate number of titles for which 
cards would be available each year in some of 
the catagories is: 400 for government and 1,600 
for current copyrighted films 800 theatrical 
and 800 non-theatrical. In addition, cards for 
approximately 3,500 government films are ex- 
pected to be in print by the end of 1952. 

This plan would make available for purchase 
to anv industry, office, school, or individual a 
complete set of file cards of all copyrighted 
films, or any desired part thereof, upon the pay- 
ment of the nominal, scheduled prices for the 
same. 

Four Cards In Set For Each Title 

The cards will be sold in sets for the individual 
titles cataloged. A set consists of one main card 
for identification by title, an additional card 
with an overprinted heading for each subject 
which the film covers and for each added entry, 
such as the producer, author, and other neces- 
sary information for identification; and two ad- 
ditional cards without overprinted headings 
which the purchaser can use for his own identifi- 
cation, special files, or other purposes. 

Further detailed information about this new 
service may be obtained by writing the Card 
Division, Library of Congress, Washington 25. 
These prices will prevail: orders for cards for 
specific titles (by title)—with headings over- 
printed: 20c per set. Orders for all cards for 
films on a specific subject: 5c per card. It should 
be noted that non-copyrighted films will not be 


included. ba 


FREE CATALOG 


SAN 

\ of newest PHOTO TOOLS, 
\ CAMERAS, (Press, Studio, 
Candid, Special Purpose, 
\ etc), LENSES, PROJEC- 
TORS, Equip- 
ment, Developing Equip- 
ment, ENLARGERS, ete. 
for the ometeur ond 
professional, in 

day, scientific of in- 
dustrial work, 


Burke & James, Inc. 


FINE PHOTOGRAPHIC [QUIPMENT FOR OVER 54 
321 S. Wabash Ave., Chicago 4, Ill. U.S.A 


Film Cataloging Program 


25-minute silent program. It is clearly 
marked with scales for footage and for 
running time in minutes 
made of high grade tempered sree 

finished in scratch-resistant, baked-on 
hammertone gray enamel . 
the exclusive “Compco Clip” that 
makes threading fast and easy, even in 


2251) W. St. Poul Ave 
Chic 


‘ogo 47 


raining Films 


This Mode/ 119 
Compco reel in the 
new 600 ft. (16mm.) 
size holds a complete 
15-minute sound or 


is | 


. and has 


the dark! Mode/ 120 Film Can fits this } 
reel. Fibre Shipping Cases also avail- | 
able. Write for catalog. 


2 + a t 


Specialists in 
Audio and Visual 
Presentations 


150 West S4TH STREET 
NEW YORK 19 + CO 5-3520 


WOULD YOU LIKE 


FASTER and BETTER 


+ Ansco Color type 238 duplicating 
+ B & W and color work prints - 
Black and white printing - Rushes 
—3 hour service - Sound track pro 
cessing - Negative processing - Re 
versal processing - Dupe negatives 


FISCHER PHOTOGRAPHIC 
LABORATORIES 


173) N MOBILE AVE. CHICAGO 39 


prt 
15-MINUTE 
PROGRAM! 
4 hs 
CORPORATION 
3 
JUST OFF PRESS. 72 po ; 
=: 0 : 
Fiberbilt SHIPPING TRADE a 
| 
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EASTERN STATES 


CONNECTICUT 
Rockwell Film & Projection 
Service, 182 High St., Hartford 5 
Eastern Film Libraries. 16 Grand 
Street. Waterbury 5 


DISTRICT OF COLUMBIA 
Jam Handy Organization, Inc., 
1730 H Street, Washington 6 


The Film Center, 915 12th St 
NW ishington 


MARYLAND 
Robert L. Davis, Box 572 
Cumberland 


Howard Thompson, Box 204 
Mt. Airy 


MASSACHUSETTS 
Bailey Film Service, 59 Chandler 
Street, Tel. 40214, Worcester 3 


Cinema, Inc.. 234 Clarendon St 
Reston 16 


NEW HAMPSHIRE 


A. Rice Co., Ine., 75 West Cen 
tral “treet Manchester 


NEW JERSEY 


Slideeraft 142 Morris Ave., 
Mountain Lakes, N. J 


NEW YORK « 
Association Films, Ine., 45 West 
both Street, New York 19 
Buchan Pietures, 79 Allen 
Buffal 
Charles J. Giegerich, 42-20 Kis 
sena Blvd Flushin 
Comprehensive Service Co,, 245 
St... New York 19 
Crawford & lmmig, Ine., 265 
lath St.. New York City 11. 
The Jam Handy Organization, 
Ine.. 177 Bro av, Ne otk 
Ken hillian Sd. & Vis. Pats. 
P.O} Rex 364 Hempstead N y 
Mogull, Film and Camera Com- 
pany, 112-114 W. 48th St., New 
York 19 
Paromel! Co., 40-18 Astoria Blyd 
South, Long Island City 3 
S. Cinema Supply Corp.. 
602 W. 52nd St.. New York 19. 
Specialized Sound Products Co., 
S51 Fifth Ave., New York 17 
United Specialists, Inc., Pawling 
Visual Sciences, S0OBS Suffern 


PENNSYLVANIA 
Jam Handy Organization, Inc., 
930 Penn Ave., Pittsburgh 22 
J. P. Lilley & Son, 277 Boas St., 

Harrisburg 
Lippincott Pictures, Inc., 4729 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 


* RHODE ISLAND « 


Westcott, Slade & Baleom Co.. 
95-99 Empire St., Providence 3 


WEST VIRGINIA 

Haley Audio-Visual Service, 
Box 705, Charleston 23 

Pavis, Inc., 427 W. Washington St. 
Phone 2-5311, Box 6095, Station 
A, Charleston 2 

United Specialties, 816 W. Vir 
ginia St., Charleston 2. 

Theatre Service & Supply Co., 
Phone 2443, Box 1389, Hunting 
ton 


SOUTHERN STATES 


ALABAMA 


Stevens Pictures, Inc., 506 Light 
eenth St., North, Birmingham. 


FLORIDA « 
Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


southern Photo and News, 608 
LaFayette St., Tampa 


GEORGIA « 
Colonial Films, 1118 W. Peachtree 
N \l wood 7588, Atlanta 


Stevens Pictures, Inc., 10) Walton 
st. N. W., Atlanta 3 


LOUISIANA 
stanley Projection Company, 
211!) Murray St., Alexandria. 
Stevens Pictures, Ine., 1307 Tu- 

lane Ave., New Orleans. 
Stirling Visual Education Co., 
1052 Florida St., Baton Rouge. 


Delta Visual Service, Inc., 815 
Povdras New Orleans 13. 


HarFilms, Inc., 600 Baronne St. 
New Orleans. Since 1915. 


MISSISSIPPI ¢ 
Herschel Smith Company, 119 
Roach St., Jackson 110 
Jasper Ewing & Sons, 227 5. State 
St.. Jackson 2 


TENNESSEE 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 
Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville 


VIRGINIA 
Capitol Film & Radio Co., Ine., 
19 W. Main St., Richmond 20, 
Tidewater Audio-Visual Center, 


W. 35th St.. Norfolk 8, Phone 
51371 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


ARKANSAS 
Democrat Printing and Litho- 
graphing Co., Little Rock. 
Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 


ILLINOIS 
American Film Registry, 24 E. 
Eighth Street, Chicago 5. 
Association Films, Inc., 79 East 
Adams St.. Chicago 3. 
Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chicago 1. 
Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 
Swank Motion Pictures, 614 N. 
Skinker Blwd., St. Louis 5, Mo. 


INDIANA ¢ 


Burke's Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


IOWA 
Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cédar Rapids, Iowa. 
Ryan Visual Aids Service, 517 
Main St.. Davenport 


KANSAS-MISSOURI ¢ 
Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo. 
Erker Bros. Optical Co., 610 

Olive St., St. Louis 1. 
Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


MICHIGAN 
Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 
Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 
Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


OHIO 
Ralph V. Haile & Associates, 


215 Walnut St., Cincinnati, 

Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 

Carpenter Visual Service, Inc., 
13902 Euclid Ave., East Cleveland 
12, Ohio. 

Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 
Twyman Films Ine., 400 West 

First Street, Dayton. 
M. H. Martin Company, 50 


Charles Ave., S. E. Massillon. 


WISCONSIN « 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 


WESTERN STATES 


CALIFORNIA 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd.. Hollv- 

wor rd 28. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 35) Turk 
St., San Francisco 2. 

Cc. R. Skinner Manufacturing 
Co., 292-294 Turk St., San Fran- 
cisco 2. 


COLORADO « 


Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 3. 


OKLAHOMA 
Vaseco, 2301 Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
Kirkpatrick, Inc... 1634 S. Boston 
Ave., Tulsa 5. 


OREGON 


Moore’s Motion Picture Service, 
306 S. W. Ninth Ave., Portland 5. 


e TEXAS e 
Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 
George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 
Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 


Austin. 


UTAH 


Deseret Book Company, 4 E. So. 
Temple St., Salt Lake City 10. 


“CANADA - FOREIGN. 

Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 

Distribuidora Filmica Venezo- 
lana De 16MM., S.A., Apartado 
706 Caracas, Venezuela, S.A. 
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James LaMarr and Herbert Wixson 
Head Fairbanks’ Regional Sales 
® James LaMarr heads the new 
branch office opened in Cincinnati 
by Jerry Faisanks, the pro- 
ducer has announced. LaMarr holds 
a vice presidency with the firm. 
This is the second of a number of 
new offices planned by Fairbanks. 
A Detroit office was also opened 
recently. 

Hersert WIXxson, veteran sales 
executive, has been named head of 
Pacific coast sales for the film com- 
pany, it has been announced by the 
Fairbanks officials. Wixson 
formerly assistant general manager 
in charge of sales for KMPC and 
an account executive for Don Lee- 
Mutual. He will be in charge of the 
producer's expanding coast’ sales 


staff. 


was 


Additional Personnel and New 
Equipment for Kling Studios, Inc. 
* Frep Nives, director of the mo 
tion picture-television division of 
KLING Stupios, Inc., of Chicago, 


announces recent personnel and 
equipment additions. 
The company has added Bow 


Lonemt, Jack Fenimore, NORMAN 
Totson, Joun and Marx 
GELDER to the creative and produc- 
tion staff, 
chased a 


The company has pur- 
new Council 
crane, only one in the midwest, ex- 
cept for WNBQ, that will add tre- 
mendously to the possible visual 
They 


purchased a new Houston Fearless 


Research 


angles. have also recently 


dolly and geared head. 


Anderson Now with Bowman Films 


* Rosert ANDERSON, motion pic- 
ture photographer and director, was 
recently appointed director of pro- 
for Bowman Fiims, Ine. 
of Chicago. Recognized for his ani 
that include over 500 
Kodachromes for the Society of 


Visual Education. Mr. 


mal films 


Anderson 


VACUUM ATE 


Business Firms, Libraries, Advertising Com- 


panies, Film Distributors, etc., Vocuumote 
Corporation offers quick relief for film head- 
aches. 

BY TAKING OVER COMPLETE 

FILM HANDLING PROBLEMS 


© FILM PROCESSING 

CLEANING 
vec none @ REPAIRING 
will serve you SHIPPING 
STORAGE 

‘ ti 

“now. All bookings promptly 

filled. 
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has also produced such films 
The Search and Cerebral Palsy 


Bert Johnston Productions, Inc. 
Announces New Staff Lineup 

® New officers elected to head the 
staff of Bert Jounston 
TIONS, INc., Cincinnati, following 
the death of the president and 
founder, Bert Johnston, were recent 
ly announced. 

James B. Hint. who joined the 
firm late in December as chief di 
rector, has been appointed General 
Manager in addition to his former 
duties. Mr. Hill's vears of 
experience in the industrial motion 
picture and television field include 
directing and writing in Holly wood, 
Chicago and Cincinnati. 

Other officers elected at the an- 
nual shareholders’ meeting are G 
Cariron Hint. 
Georce AvRIL, vice president; 
Mary J. RENN, treasurer: and Ray- 
MOND KUNKEL, secretary. Directors 
for the new year are G. Carlton Hill, 
George Avril, Raymond Kunkel, 
Allen Brown and Mrs. Bert Johns- 


ton. 


Kodak Appoints Austin Office 
Manager of Los Angeles Branch 

Briccs M. Austin is the new of- 
fice manager of Eastman Kopak’s 
branch in Los Angeles. With the 
company since his graduation from 
Dartmouth in 1939, Mr. Austin’s 
duties have included assignments in 
Kodak's Philadelphia and Los An- 
geles 


. 


Propuc- 


many 


vice president; 


advertising departments as 
well as work in the statistical de- 
partment in Rochester. 

After serving with the Navy as 
photographie officer, he returned to 
Kodak's sales department in 1946, 
working first in New Orleans and 
later in metropolitan Los Angeles. 
Form Times Square Productions 
Times Souare Propuctions has 
been formed in New York at 145 


West 45th Street by Cuarces W. 
CURRAN and Srernen Frrz 
GIBBON. 


Mr. Curran, president of the new 
firm, is a former ad executive and 


Hollywood screenwriter. Mr. Fitz 
gibbon, vice-president, has been 
studio manager of 20th Century 
Fox in New York. 

Issues Recording Rate Card 

* Recorpinc Com 


PANY has issued a new rate card 
covering costs and services of its 
new studios at 730 Fifth 
New York. 

Five studios are available at rates 
ranging from $20 to $40 per hour. 
Other include recording 
from line, air or studio on over 30 
Ampex model 300 tape recorders or 
Fairchild and Scully dise equip- 
ment, editing, re-recording, remote 
recording and dise pressing. 


Avenue, 


services 


TOO | 


RADIANT LAMP CORBORATION, 300 Jeli Avenue, Néwark 8, N. J 


Monutacturers of Lamps for PROJECTION @ FLOODLIGHT © SPOTLIGHT @ MOTION PICTURE PRODUCTION { 
SOUND REPRODUCTION @ AERONAUTICAL @ SPORTS LIGHTING AND GENERAL SERVICE RECTIFIER BULBS’ 


WORLD’S LARGEST 
LIQUIDATORS AND RETAILERS 


of 


SPONSORED - TELEVISION + INDUSTRIAL 
INSTRUCTIONAL and ENTERTAINMENT 


(6mm. Sound Filmes 


We'll pay cash for your withdrawn I6mm. sound prints 
and used projectors, Let us know what you have. Their 
value today may surprise you! Any quantity — one or a 
thousand! 


BLACKHAWK FILMS INC. 


A DIVISION OF EASTIN PICTURES 


DAVENPORT, IOWA 
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INSULATION BOARD INSTITUTES DUAL-PURPOSE FILM 


— 


q 


It's Back ro Scnoor for these young men and women of the lumber retail- 


ing business as they attend one ofl the Weday short COUTSES sponsored hy the 


National Retail Lumber Dealers 
Was a Salesman 
# There's an ingenious “flm-with 
mahio” treatment used with good 
eflect in a newly-released 38-minute 
color motion picture sponsored by 
the Insulation Board 


of the insulating 


Institute 
tract tation 
industry 
Titled The Professor Was a Sales 


man, this story 


board manufacturing 


of the «ke velopment 
and uses of a modern building ma 
terial was 
Carillon, 


produced by 
in Holly wood 


The picture combines fundamen 


CLeorge 


tal product information with prac 
tical lessons in selling as the pre 


lesser m oats story ow called upen 


PROJECTION 


SALES CONFERENCE 


Issociationg A scene in “The Professor 


produced jor the Insulation Board Institute 


to instruct the students in a typical 
Weday short course such as is spon 
sored by the National Retail Lumber 
Dealers Association. To introduce 
his subject he shows a film to the 
class which covers the broad story 
of the product, its raw materials 
and their manufacturing process 
Photomicrography and animation 
are employed to deliver a vivid im 
pression of the product's charac 
teristics closing sequences are of 


practical value to every lumber 
dealer (for whom the first showings 
are primarily intended) as they il 


lustrate a wide variety of uses 


HELD IN CHICAGO 


Miowinren Sates Conrerence in Chicago hrought together these 


proy ape re rider sales 
(a Smock south 
Vow we u“ ar Haas, Michigan 
R. Pi ps, westerr le 

neth Fay, ofhee: S. J. Setiric 
Irthur Weiss, New i 

J. Graven. dealer 
recorder sion, Howard Wary, 
port division: Fran Gutrich, Chicag 


Craig Vovie Supply 


t Fallon, mid-Atlantic 


sales dit (. 


we distri 


Front rou 
mudwest sales: T. R. Hart. Rocky 
George Schectman, upper midwest; 
Second rou Aen 


Frank Perry. southeast: 


ts ‘and some Indians) 


VY. city 


and William Bess, advertising mer. Standing 


W oorthington Hipple, tape 


neral sales manager: R. H A nutson, er 


ollice 


Robert Craig. vice pre sident 


ator; H. H. Wilson, service manager 


Standards 
& Review Rooms 


W. Arey 


Chief Engineer, DeNry Corporation 


Research Abstract by 


* It is obvious that since L6mm 
films are produced by so many in- 
dependent producers located at the 
ountry’s physical extremes that no 
means exist for the establishment of 
one single central standard review 
room. 

Therefore a modification of the 
established 35mm practices must be 
made in order to create any l6omm 
sound quality standardization. The 
problems involved were understood 
by the sub-committee of the Society 
of Motion Picture and Television 
Engineers responsible for standard- 
ization of film reproduction condi- 
tions for the evaluation of l6mm 
It was decided that the only 
practical approach to the matter was 


prints 


to select certain standard profes- 
sional theatre speaker systems and 
to specify the projection equip- 
ment and amplifier performances in 
some detail with recommendations 
as to the acoustics of the room be- 
ing somewhat secondary in nature. 

This work culminated in the is- 
SMPTE pamphlet 


titled “Tentative Recommendations 


suance of an 


for lomm Review Rooms and Re- 
producing Equipment.” This deals 
purely with sound quality evalua- 
tion of L6mm prints and does not 
consider the pictorial aspects of re- 
view rooms. But it is important to 
note that the committee which estab- 
lished these recommendations had 
from the 
Armed Forces, the Research Coun- 


active representation 
cil, industrial film producers, man- 


ufacturers of l6mm projection 
equipment, laboratories and feature 
film producers: it is the only pub- 
lished recommendation at this time 
for the judging of l6mm_ print 


sound quality 


Pieture Quality Evaluation 

There has not been an equivalent 
result as to means for evaluation of 
the picture quality of L6mm prints. 
The basie factor here of projecting 
a picture of standard size on a 
screen oft a known value of reflect- 
ince with an established value of 
picture brightness is an essential 
prerequisite to any consideration of 
picture evaluation. A 
marked difference of opinion exists 


quality 


between the various producing lab- 


oratories and film manufacturers on 


Review Rooms need 


high-precision, film-saje projection 


PRODUCER 


to protect valuable color films. 


these points. Color film processes, 
for example, require vastly different 
degrees of brightness for best screen 
results. 


Tentative l6mm Standard 

A survey conducted of various 
commercial L6mm motion picture 
producers and their laboratories re- 
vealed that a majority would agree 
to a standard brightness of 8-foot 
lamberts which is in keeping with 
the present widely accepted prac- 
tice as to a suitable value for de- 
termining mean print density. 

35mm theatres have a_ target 
standard for screen brightness of 
10-foot lamberts, minus one, plus 
two. Field measurements have in- 
dicated, however, that few theatres 
have a sereen brightness of this 
level. 

Projector light sources used for 
such a print evaluation to be of in- 
candescent filament type. This last 
is noted in view of the fact that the 
most widespread use of l6mm films 
in the field is with mazda lamps: 
therefore, color prints have to be 
color-balan ed for suc h a projec tion 


condition, 


Eprror’s Nore: The SMPTE Sub- 
Committee of the 16- and &8-Mm 
Committee is under the chairman- 
ship of Mr. Arey. 


sional status as chief engineer in 


His profes- 


charge of product development and 
design at the DeVry Corporation 
has brought deserved recognition of 
his part in the high-precision equip- 
ment manufactured by that  pro- 
jector concern for the Armed Forces 
as well as civilian users in educa- 
The JAN pro- 


jector which DeVry produces for 


tion and industry. 


the Armed Forces is, for example, a 
basic tool for such review room 
considerations raised in this piece. 
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‘COLOR-CORRECT'* 


* TRADE-MARK EXCLUSIVE WITH 


ONLY BYRON 
CAN MAKE 


PRINTS 


our exclusive process 
introduced in 1945 

is recognized as the 

highest standard in the industry 


byron 


studios and laboratory 


1226 wisconsin avenue now. 
washington 7, d. c. 
dupont 1800 


24 hour service on answer prints 
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“Parade of the Relays” 


The telephone relay fits snugly in the palm of your hand. But, 
to tell the story of how this mighty little device handles 180 
million calls daily, in the nation’s telephone exchanges, is 


quite a project. 


On-the-scene photography, animation and stop motion 
techniques are combined in the motion picture, “Parade of 


the Relays,” produced for the Bell Telephone System, by 


KM 
JAM HANDY 


a 
| 
: VISUALIZATIONS + PRESENTATIONS +» EDUCATIONAL MOTION PICTURES + SLIDEFILMS + TRAINING ASSISTANCE 
NEW YORK19 WASHINGTON, D.C.6 PITTSBURGH _DETROIT11 «éDAYTON 2. CHICAGO 1 LOS ANGELES 28 
1775 BROADWAY H STREET. NW. 930-932 PENN A\ GRAND TALBOTT NoRTH AVE. 7046 HOLLYWOOD BLVD. 


